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WASTING TIME, WASTING MONEY... the inevitable result of depending 
on linecasting equipment that is obsolete, outworn or inadequate. If you are just ‘‘get- 
ting along” with your present equipment, you may already be paying for a new Linotype 
—in lost profits because of inability to produce more work at a faster pace. Why not 
take a fresh look at your composing room? Your Linotype Agency will be pleased to 
help you analyze your operations thoroughly and honestly. If new equipment is called 
for to deliver top efficiency for peak profits, you'll get some plain talk about comfortable 
financing, too. Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, N. Y. 
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new conversion process 


The Ludlow Typograph Company introduces the “Brightype” method of 
converting letterpress printing material into photographic images for use 
in offset lithography, rotogravure or other printing processes. Existing 
typesetting facilities are utilized all the way to photographing the job on 
film or paper. Printing forms may be any combination of type, line cuts, 
halftones, electros or stereos. 

Brightype uses a special fixed-focus camera with movable frontal light- 
ing, and auxiliary equipment for form preparation and photographic proc- 
essing. Automatic exposure control and time-and-temperature-controlled 
developing assure uniform results. 


Send for new Brightype folder 
Read about the remarkable possibilities 
of this new conversion process. Write 

for your free copy today 


Brightype products are right 
or wrong reading film positives, 
paper positives or film negatives 





Ludlow Typograph Company 2032 ciybourn avenue, Chicago 14, Il. 











MATCHED TO YOUR NEEDS 


FOR LETTERHEADS, POLICIES AND FORMS 


A COMPLETE LINE OF 


WESTON 


COTTON FIBER 


BOND PAPERS 


WES Ton 
NOUS AA 


From economical, serviceable 25% cotton fiber bonds to 100% cotton 
fiber Defiance Bond and extra number one grade Old Hampshire Bond 
plus new Weston’s Hand Weave and Weston’s Opaque Script for novelty 
and distinction . . . the Weston line is truly complete, offering you the 
widest possible choice to suit your needs. Available in flat sheets or 
rolls so that however you print it, however you feed it, a Weston paper 
is your best and most convenient buy. 





Makers of Papers 
for Business Records 
Since 1863 


WESTON PAPERS 


Byron Weston Company e Dalton, Massachusetts 





COTTON FIBER BONDS ¢ LEDGERS ¢ MACHINE POSTING LEDGERS ¢ INDEX BRISTOLS ¢ SPECIALTIES 
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PRINTERS 


for these 
printed 


TAGS: 


made to order 
tags, all purpose, 
in any style or 
size. We have all 
standard grades; 
14 colors 


30 styles of 
furniture tags 
in stock 


2 styles of 
alteration tags 
in stock 








2 styles of 
inventory tags 
in stock 


all types of PLAIN 
TAGS on hand 
ready to SHIP 
IMMEDIATELY 


11 sizes 
STATIONERY 
BOXES 


2 piece, mist grey, 
lock corner 


ESTABLISHED 1893 





Box & Tag Co. 
Main & Inland Sts. 
South Bend, Ind. 
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Wants More Creative Sales Stories 

The first issue of the combination Inland and 
American PRINTER and LITHOGRAPHER was 
splendid and | congratulate you on the effort. 
Keep it up. Try to feature more original creative 
sales stories. | believe that creative sales are the 
key to more sales volume and profit. 

The printing machinery manufacturers can be 
counted on to give us new and better equip- 
ment. What to do to make the presses more pro- 
ductive is the important question and problem. 
| look forward to future issues. 

-Herman Jaffe, Forest Hills, N.Y. 


Saves Letter From H. O. Shepard 

In looking over some old papers | had stored 
away for some time | came across one which | 
prized at the time and still keep in my file of 
cherished letters. It was written over 56 years 
ago by Henry Shepard, president of the Inland 
Printer Co.: 

“You have been on the subscription list of 
The In'and Printer for a goodly number of years 
and | think with this introduction | can force 
myself on you for a short time. 

“Il will be at the Stanton House Tuesday eve- 
ning at 6 p.m. if the train is on time, and would 
like to meet you if same is convenient, and say 
how do you do. Mrs. Shepard and her sister will 
accompany me, and if you will bring along your 
wife (if you are a married man and | think you 
ought to be by this time), it may give me some 
little aid in making up a slate for them as to the 
following day.” 

My wife and | enjoyed meeting Mr. Shepard 
and his party in Chattanooga at that time and | 
have kept in touch with him for some years 
either by letters or through The Inland Printer. 
| have been a subscriber most of the time since 
then; it is now as then the outstanding publica- 
tion for the graphic arts industry. 

| retired from active work in June, 1951, but 
still am interested in the graphic arts. | am en- 
closing my check to continue my subscription. 
-Marshall T. Respess, Jacksonville, Fla. 


Anyone Interested in Old IP’s? 

| have The Inland Printer, Vol. 1, No. 1, Octo- 
ber 1883; Vol. 1, No. 10, July 1884, and Vol. 2, 
No. 1, October 1884. All are in very good con- 
dition. Would you be interested in buying them 
or do you know of anyone who would want 
them? | also have a number of o!d type speci- 
men books and catalogs dating back to 1881. 
—Kenneth Bevier, Bevier Print Shop, Waterloo, 
Ind. 


This Month's Cover... 


was designed by Fred E. Denzler, Chicago artist, 
who also designed the January cover. Main title 
lines, ‘PRINTER AND LITHOGRAPHER,” are set 
in Comstock, an old-fashioned face now enjoying 
a limited return to popularity. Other type lines 
are in Bodoni and Bodoni Book. 
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CONVENTIONS 


WHAT - WHERE - WHEN 


APRII 


Carnegie Printers Alumni Seminar and Manage 
ment Conference, Carnegie Institute of Technol 
ogy, Pittsburgh, April 16-18. 

International Association of 
Craftsmen, First District 
Biltmore Hotel, Providence, R.1., 

International Association of Printing 
Craftsmen, Tenth District conference, Georgia 
Hotel, Vancouver, B.C., Can., April 17-18 

Type Directors Club of New York City, Typog 
raphy USA Forum, Biltmore Hotel, April 18. 

American Newspaper Publishers Association, 
annual convention, Waldorf-Astoria Hotel, New 
York City, April 20-23. 

Printing Industry of America, Rotary Business 
Forms Section, annual meeting, Edgewater Beach 
Hotel, Chicago, April 20-24. 

Europak 1959, packaging exhibition, Rai-Halls, 
Amsterdam, Holland, April 21-28. 

Printing Industry of America, Web Offset Sec 
tion, annual meeting, Biltmore Hotel, Dayton 
Ohio, April 23-24. 

Texas Conference on Printing Management 
Problems, annual conference, Hilton Hotel, San 
Antonio, Tex., April 25-26 

Southern Graphic Arts Association, annual con 
vention, Hotel Robert Meyer, Jacksonville, Fla., 
April 26-28 

Printing Industry of America, Ticket & Coupon 
Drake Hotel, Chicago, 


Printing House 
conference, Sheraton 
April 17-18. 


House 
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Section, spring 


April 28. 


meeting, 


MAY 


International Association of Printing 
Craftsmen, lth District conference, Fort Garry 
Hotel, Winnipeg, Can., May 1-2 

New York Emploving Printers Association, Lith 
ographic Division, Lithoshow and Forum, Statler 
Hotel, May 2. 

Education Council of the Graphic Arts Industry, 
invitational conference in conjunction with an 
nual convention of American Society of Training 
Directors running May 4-8 in Detroit, May 4. 

Southern Paper Trade Association and the 
Southerners, annual convention, Deauville Hotel, 
Miami Beach, Fla., May 4-7. 

Eastern Seaboard Conference 
Industries, Cavalier Hotel, Virginia 
May 7-9 

International Typographic 
ciation, spring conference, Statler 
land, May 7-9. 

International Association of Printing 
Craftsmen, Third District conference, 
Laurier, Ottawa, Canada, May 8-9. 

International Association of Printing House 
Craftsmen, Sixth District conference, Nippersink 
Manor, Genoa City, Wis., May 8-9. 

International Association of Printing 
Craftsmen, Eighth District conference, 
Savery, Des Moines, Ia., May 8-9. 

Research & Engineering Council of the Graphic 
Arts Industry, annual meeting, Sheraton-McAlpin 
Hotel, New York City, May 18-20. 

National Paper Box Manufacturers Association, 
Sheraton Hotel, Philadelphia, May 20-23. 

International Association of Printing 
Craftsmen, Fifth District Conference, Hotel 
Miami, Dayton, Ohio, May 22-23. 

National Association of Printing Ink Makers, 
French Lick Hotel, French Lick, Ind., May 25-27 

Technical Association of the Pulp & Paper In 
dustry, coating conference, Hotel Statler, Boston 
May 25-27. 

Iowa Newspaper Mechanical Conference, an 
nual meeting, Hotel Fort Des Moines, Des Moines, 
Iowa, May 23-24. 


House 





of Graphic Arts 
Beach, Va., 


Composition Asso 


Hotel, Cleve 


House 
Chateau 


House 
Hotel 





House 





JUNE 


International Fair of San Francisco, Pavilion of 
Graphic Arts, Cow Palace, June 4-14, 

International Association of Printing House 
Craftsmen, Seventh District conference, Dinkler 
Tutwiler Hotel, Birmingham, Ala., June 5-6. 

International Association of Printing House 
Craftsmen, Ninth District conference, Austin, 
Tex., June 5-6. 
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How OXY-DRY SPRAYERS operate 


As the finely etched chromium cylinder A revolves, OXY-DRY 
powder B is distributed past the electronic tube C. Powder receives 
high voltage positive charge, causing it to adhere to the moving 
press sheet or web. Cylinder revolution speed is electronically con- 
trolled by metered setting. Settings determine the amount of powder 
deposited on the sheet or web. The OXY-DRY sprayer is easily 
adjusted to fit the exact requirements of any job on any press under 
any conditions. 





*Fully protected by U.S. Patents 


sells profits 
to printers 


OXY-DRY SPRAYER CORPORATION 


NEW YORK CHICAGO SAN FRANCISCO 
1134 West Montrose Avenue, Chicago 13, Illinois, LO 1-1264 


Also Manufacturers of—ANTI-INK OFFSET POWDERS - ELECTRONIC NEUTRALIZERS - SHEET CLEANERS - WEB CLEANERS 
DIE-CUT BLANK CLEANERS - PLATE WASHERS & DRYERS - PLATE GRAINERS 








% Contact the nearest Consolidated Paper Merchant listed here for complete information or 


free trial sheets to make your own comparison test. His service ts outstanding and he carries 


a complete stock of Consolidated Enamel Printing Papers. As a paper expert, you can count on 


ALABAMA 
Birmingham 
Birmingham 
Mobile 


ARIZONA 
Phoenix 
Phoenix 
Phoenix 
Tucson 
Tucson 
ARKANSAS 
Little Rock 
CALIFORNIA 
Fresno 

Long Beach 
Long Beach 
Los Angeles 
Los Angeles 
Oakland 
Oakland 
Sacramento 
San Bernardino 
San Diego 
San Diego 
San Francisco 
San Francisco 
San Jose 
Stockton 
COLORADO 
Denver 
Pueblo 
CONNECTICUT 
Bridgeport 
Hartford 
Hartford 

New Haven 
New Haven 


his sound advice to save you money and trouble on every job. 





Graham Paper Co 
The Whitaker Paper Co. 
The Partin Paper Co 


Blake, Moffitt & Towne 
Butler Paper Company 
Graham Paper Company 
Blake, Moffitt & Towne 
Graham Paper Company 


Western Newspaper Union 


Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Sierra Paper Company 
Blake, Moffitt & Towne 
Sierra Paper Company 
Blake, Moffitt & Towne 
Pacific Coast Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Sierra Paper Company 
Blake, Moffitt & Towne 
Pacific Coast Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 


Butler Paper Company 
Butler Paper Company 


Lott-Merlin, Inc. 

Green & Low Paper Co. 
Henry Lindenmeyr & Sons 
Henry Lindenmeyr & Sons 


Whitney-Anderson Paper Co., Inc. 


DISTRICT OF COLUMBIA 


Washington, D.C. 


R. P. Andrews Paper Co. 





FLORIDA 
Jacksonville _Jacksonville Paper Company 
Miami Everglade Paper Company 
Miami E. C. Palmer & Co., Ltd. 
Orlando Central Paper Company 
Tallahassee Capital Paper Company 
Tampa ..E. C. Palmer & Co., Ltd. 
Tampa Tampa Paper Company 
GEORGIA 

Atlanta The Whitaker Paper Co. 
Savannah The Atlantic Paper Company 
IDAHO 

Boise : i Blake, Moffitt & Towne 
Idaho Falls American Paper & Supply Co. 
ILLINOIS 

SE ey Bradner Smith & Co. 


eee J. W. Butler Paper Co. 


Re Marquette Paper Corp. 

eee . Moser Paper Co. 

Chicago........ The Whitaker Paper Co. 

Decatur iW The Decatur Paper House, Inc. 

Moline......... j Newhouse Paper Company 
6 


Peoria... J. W. Butler Paper Co. 
Peoria Peoria Paper House, Inc. 
Quincy Irwin Paper Co. 
INDIANA 

Evansville Butler Paper Company 


Butler Paper Company 

Century Paper Company 

C. P. Lesh Paper Co. 

Mid-States Paper Company, Inc. 


Fort Wayne 
Indianapolis 
Indianapolis 
Terre Haute 


IOWA 
Cedar Rapids J. W. Butler Paper Co. 
Davenport Peterson Paper Co. 
Des Moines Pratt Paper Company 
Des Moines Western Newspaper Union 
Sioux City Western Newspaper Union 
KANSAS 

cn, SOIR Ee Butler Paper Company 
can Oe Graham Paper Co. 
KENTUCKY 

Louisville Graham Paper Company 
Louisville Louisville Paper and Mfg. Co. 
LOUISIANA 

New Orleans Butler Paper Company 
New Orleans Graham Paper Company 
Shreveport Western Newspaper Union 
MAINE 

Augusta C. M. Rice Paper Company 
Portland C. M. Rice Paper Company 
MARYLAND 

Baltimore The Mudge Paper Company 
Baltimore The Whitaker Paper Co. 
MASSACHUSETTS 

Boston Cook-Vivian-Lindenmeyr & Co 
Springfield Whitney-Anderson Paper Co., Inc. 
Worcester Butler-Dearden Paper Service, Inc. 
MICHIGAN 

Detroit Butler Paper Company 
Detroit The Union Paper & Twine Co. 


Grand Rapids 
Grand Rapids 


Central Michigan Paper Co. 
Grand Rapids Paper Company 


Lansing Weissinger Paper Co. 
Owosso Weissinger Paper Co. 
MINNESOTA 
Duluth John Boshart Paper Company 
Minneapolis... . Butler Paper Company 
Minneapolis Newhouse Paper Company 
Minneapolis The Paper Supply Co., Inc. 
St. Paul Anchor Paper Company 
St. Paul Newhouse Paper Company 
MISSISSIPPI 
Jackson Grahani Paper Company 
MISSOURI 
Kansas City nik Butler Paper Company 
North Kansas City.......Graham Paper Company 
St. Louis ‘ Butler Paper Company 
St. Louis Graham Paper Company 
Springfield Butler Paper Company 
MONTANA 
Billings Se Western Newspaper Union 
Billings poe Yellowstone Paper Company 
NEBRASKA 
Lincoln .........Western Newspaper Union 
Omaha nan .....Western Paper Company 
NEVADA 
Reno ...........Blake, Moffitt & Towne 
NEW HAMPSHIRE 
Concord : C. M. Rice Paper Company 
NEW JERSEY 
Hillside ...... Henry Lindenmeyr & Sons 
Newark . Central Paper Company 
eee Central Paper Company 
NEW MEXICO 
Albuquerque............ Butler Paper Company 
NEW YORK 
Albany .......W. H. Smith Paper Corp. 
Buffalo - The Alling & Cory Company 
Buffalo .....Franklin-Cowan Paper Company 
New York..... The Alling & Cory Company 
Miller & Wright Paper Co. 
New York..........Linde-Lathrop Paper Co., Inc. 
New York Henry Lindenmeyr & Sons 
New York Majestic Paper Corporation 
New York .Marquardt & Company, Inc. 
New York............... The Whitaker Paper Co. 
Rochester.......... The Alling & Cory Company 
Syracuse.............The Alling & Cory Company 
EEE. The Alling & Cory Company 


NORTH CAROLINA 


Charlotte Caskie Paper Co., Inc. 
Raleigh Epes-Fitzgerald Paper Co. 
Raleigh The Raleigh Paper Co. 


NORTH DAKOTA 


Fargo Western Newspaper Union 
OHIO 

Akron. The Central Ohio Paper Co. 
Akron The Union Paper & Twine Co. 
Cincinnati The Diem & Wing Paper Co. 
Cincinnati The Whitaker Paper Co. 
Cleveland The Central Ohio Paper Co. 
Cleveland The Union Paper & Twine Co. 
Columbus The Central Ohio Paper Co. 
Dayton The Central Ohio Paper Co. 
Toledo Paper Merchants, Incorporated 
Youngstown The Whitaker Paper Co. 
OKLAHOMA 


Oklahoma City 
Oklahoma City 
Tulsa 


Graham Paper Company 
Western Newspaper Union 
Beene Paper Company 


OREGON 

Portland Blake, Moffitt & Towne 
PENNSYLVANIA 

Bethlehem Wilcox-Walter-Furlong Paper Co. 
- Daka Paper Company 
Harrisburg The Alling & Cory Company 
Philadelphia Quaker City Paper Co. 
Philadelphia J. L. N. Smythe Co. 
Philadelphia Wilcox-Walter-Furlong Paper Co. 
Pittsburgh : General Paper Corp. 
Pittsburgh The Whitaker Paper Co. 
Scranton Megargee Brothers, Inc. 
York The Mudge Paper Company 
York Quaker City Paper Co. 
RHODE ISLAND 

Providence Cook-Vivian-Lindenmeyr & Co. 


SOUTH CAROLINA 


Columbia Epes-Fitzgerald Paper Co 
SOUTH DAKOTA 

Sioux Falls Sioux Falls Paper Co. 
TENNESSEE 

Chattanooga. . Graham Paper Company 
Knoxville Graham Paper Company 
Memphis......... Graham Paper Company 
Memphis Western Newspaper Union 
Nashville Graham Paper Company 
TEXAS 

Abilene Southwestern Paper Company 
Austin Graham Paper Company 
Dallas Graham Paper Company 
Dallas Southwestern Paper Company 
El Paso Graham Paper Company 
Fort Worth Southwestern Paper Company 
Houston Graham Paper Company 
Houston..... E. C. Palmer 
Houston Southwestern Paper Company 
Lubbock ..Graham Paper Company 
San Antonio Graham Paper Company 
UTAH 

Ogden American Paper & Supply Co. 


Salt Lake City.. 
Salt Lake City 


American Paper & Supply Co. 
Western Newspaper Union 


VIRGINIA 
Lynchburg... Caskie Paper Company, Inc. 
Norfolk Epes-Fitzgerald Paper Co. 
Richmond ne Epes-Fitzgerald Paper Co. 
Richmond B. W. Wilson Paper Company, Inc 
WASHINGTON 

Seattle F Blake, Moffitt & Towne 
Seattle ...West Coast Paper Company 
Spokane Blake, Moffitt & Towne 
Tacoma Allied Paper Company 
Tacoma Blake, Moffitt & Towne 


WEST VIRGINIA 


Charleston............. .. Copco Papers, Inc. 
WISCONSIN ; 

Milwaukee ............. Oshkosh Paper Company 
Milwaukee ....... Standard Paper Company 
Oshkosh Oshkosh Paper Company 


Export Agents - Moller & Rothe, Inc. . New York, U.S.A. 


CONSOLIDATED WATER POWER & PAPER CO. 
National Sales Offices 
135 South La Salle Street + Chicago 3, Illinois 
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You can quote lower and make a higher profit 
without giving an inch on quality when you use 
Consolidated Enamels. That’s because Consoli- 
dated Enamels save you as much as 20% com- 
pared to other fine letterpress enamel papers. 


What’s more, leading printers and blue chip 
companies (where quality is a must) have used 
a record-breaking 3 million tons of Consolidated 
Enamels with outstanding printing results. 


QUOTE oweroON FIDENTLY...WITH 





POSED BY LOUIS NYE APPEARING ON THE STEVE ALLEN SHOW, NB 


How to put the bee on competition (without getting stung) 


Contact your Consolidated Paper Merchant for 
free trial sheets. Compare performance, results, 
costs. Then you be the judge. Fair enough? 
FINE QUALITY LETTERPRESS— Production Gloss, 
Modern Gloss, Flash Gloss 

DOUBLE COATED OFFSET—Productolith, Con- 
solith Gloss, Consolith Opaque 


Available only through your Consolidated Paper Merchant 


A COMPLETE LINE FOR OFFSET AND LETTERPRESS PRINTING 
Consolidated Water Power & Paper Co. + National Sales Offices: 135 S. La Salle St. + Chicago 


World’s largest specialist in enamel printing papers 





enamel 
printing 
papers 


TV 








_.. the most profita ble platen press 
on the market today! 


The New "C’" Series 


KLUGE AUTOMATIC 


Increase your 
earning power 
with the new 


Kluge Automatic 





As a pioneer in its field and the leading manutacturer of automatic platen presses, Brandtjen 
& Kluge realizes the importance of earning power. This is why we have made the new 
modern Kluge Automatic much more than just an ink fountain, rollers, feeder, etc. We 


have made it an engineering masterpiece ... designed by craftsmen to give you higher 

o é é / & ss 
production, long life, unsurpassed versatility, rapid-get-away, and economy of operation. 
In other words . . . to give you good earning power. 





This is what we want to sell you. Not just a press, but earning power—more earning 


power than any other platen press manufacturer can offer. 
If you are thinking of purchasing a platen press, it will be to your advantage to consider 


the Kluge Automatic. For complete information on the Kluge, prices and terms, contact 
any of our representatives or write: 


BRANDTJEN & KLUGE, INC. 


ST. PAUL 3, MINNESOTA 
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ALL-NEW ALE 


68% More Powerful . . . outperforms any 
other air-operated lubricant pump of its 
class on the market today! The all-new 5.2 
horsepower Alemite “77” Pump assures 
smoothest, fastest delivery of all lubricants, 
through longest lines! 





Three Master Pressure Ratios for unequalled 
delivery of all lubricants — fluid, semi-solid 
and heavy fibrous types. Lightweight, rust- 
proof aluminum construction. 


Precision Engineered from finest quality 
materials—designed for outstanding ease of 
operation and maximum performance. 
Models for 120-Ib. or 400-lb. drums — for all 
industrial applications. 


All-New Alemite “77” Features! 


@ Volume Air Distributing Valve—self-seating, 
self-cleaning, volume porting e Modern-Design, 
Highly Efficient Toggle Trip Mechanism provides 
balanced pressure on shuttle . . . won’t bind 
@ Straight-Line Exhaust has extra-large port for 
highest pump efficiency @ Hardened Steel Piston 
and Cylinder, lapped to a precision fit of 125 
millionths of an inch e All-Steel Primer Valve, 
ground to a perfect seal ... hardened for abra- 
sion resistance ¢ Dynamic Primer assures prim- 
ing and pumping of heaviest lubricants. 


ALEMITE 


DIVISION 





ower 


FOR HIGHEST PERFORMANCE! 


STEWART-WARNER 


CORPORATION 


Dept. BF-49, 1850 Diversey Parkway, Chicago 14, Illinois 
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‘77’ LUBRICANT PUMP 
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@ High-pressure (40 to 1 ratio) for light- 
bodied and fibrous greases. Delivery on 
both up and down stroke. 


@ Medium-pressure (25 to 1 ratio) for 
heavyweight oils and light-bodied 
greases. Delivery on both up and down 





strokes. 
@ Volume delivery (6 to 1 ratio) for a 
light-bodied fluid lubricants. Single- : “77 Pump Catalog! 


acting pump mechanism. 




















“THAT 
‘BULLETIN 
MUST BE 
IN THE 
MAIL 

BY NEXT 
TUESDAY 


so you'd better pick a 
paper that runs fast. 
It’s a budget job but 
1} ee 10) am Com Lele) aur -delele 








“THAT’S EASY, 
WE’LL PRINT 
IT ON 
HAMMERMILL’S 
WHIPPET 
BOND 









WHIPPET 7 
> BOND 





A HAMMERMILL PRODUCT 








No loss of mileage! 


Vulcan quality control guarantees even gauge every time 


You always get more profitable press time with Vulcan 
blankets. Why? Because Vulcan’s strict quality control as- 
sures even gauge throughout the surface of every Vulcan 
DUROFLEX and DUROFYNE offset blanket shipped. And 
nothing protects mileage like even gauge. 

What’s more, Vulcan blankets—made by the largest manufac- 
turer in the business—have a// the quality features. Life-long 
resiliency. Anti-swelling characteristics. Resistance to new 
quick-set inks. And they’re stretch-proof for lasting fit. 

Try a Vulcan blanket yourself. See how it snaps up ink and 
releases it instantly to give you clear, precise reproduction. See 
how it continues to perform—through hundreds of thousands 
of impressions. To get profit-making mileage every time, just 
specify Vulcan DOUROFLEX and DUROFYNE blankets 


... every time. 


Micrometric uniformity test assures even 
gauge surface for every Vulcan Duroflex 
and Durofyne blanket. 


another 


REEVES 
ULCAN 


RUBBER PROOUCT 
REEVES BROTHERS, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 











UPERIOR 


BECAUSE... 
inserting-stitching-trimming 
im one operation 

decreases cost/thousand... 


and BECAUSE... 
Sheridan automatic saddle- 
binding equipment offers 
maximum hourly yreld... 


we invite 

Production Executives 
to compare equipment claims 
and performance...and 
recognize Sheridan Supervority 





















SUSTAINED PRODUCTION—Sheridan inserter, 
gang stitcher and multi-knife trimmer units 
are designed and quality built to minimize non- 
productive downtime ...a bonus value for 
increased production. 


HIGH OPERATING SPEED — All Sheridan in- 
serters are designed to run at the highest 
practicable production speeds up to 150/min., 
hour after hour... shift after shift. A Sheridan 
automatic stitcher-trimmer will owtproduce any 
comparable machine. 


EASE OF LOADING & UNLOADING— inserter 
has low loading position to eliminate the need 
for platforms ... provides improved continuity 
of loading. Trimmer delivery is at efficient 
pick-off height ... can be arranged to suit your 
needs. 


AUTOMATIC REJECT—of books of wrong thick- 
ness ... without stopping production ... is 
standard equipment. Caliper is accurate and 
easily set for each job. 

NDIVIDED RESPONSIBILITY — every unit is 
built by Sheridan ... sold by Sheridan. . 
serviced by Sheridan. 


WIDE RANGE—the Sheridan will automatically 
insert stitch and trim books from 3 x 7” 12 x 19” 
one-up, from four pages to 64 pages or more to 
a total of one-quarter inch in thickness (one 
half inch book thickness), in a wide range of 
stocks, from thin bond and newsprint to heavy 
cover stock. 3,4,5, trim cuts. 


FLEXIBILITY OF APPLICATIONS—the Sheridan 
unit construction principle permits arrange- 
ment of unit to suit plant layout requirements. 


Additional units ... inserter pockets, 3-knife 
trimmer, five knife trimmer, collecting drum or 
2-up attachment ... can be added at any time 


to suit production needs. Trimmers can be con- 
nected to side or perfect binders. Compare these 
points (and any others) of Sheridan superior- 
ity. Your choice will be Sheridan .. . as it has 
been with production-conscious plants every- 
where. The T. W. & C. B. Sheridan Co. 220 
Church Street, New York 13, New York. 


” SHERIDAN 


BRANCHES: 
Chicago, III. Boston, Mass. 
Torrance, Calif. London, England 
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Again—making the best impression— 


-- 


OFFSET BLANKETS 





Here’s still more right-from-the- 
press proof. For —as the micro- 
photographed comparisons clearly 
show —the new Hi-Fi blanket 
turns out impressively sharper, 
cleaner reproduction. And that’s 
been demonstrated time and time 
again. 

















Credit belongs to a completely 
new kind of blanket surface that 
controls dot distortion—preserves 
highlight areas. It’s made pos- 
sible by “micro-texturizing,” a 
unique new Goodyear process. 


Lm 
J 
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REPRODUCTION , 
WITH BLANKET “A” Goodyear builds in many other 


advantages, too: Shorter “‘break- 
in’? time. Greater ‘‘smash’’- 
resistance. Superior stretch- 
resistance. Faster wash-up — 
without pumice. And you can use 
Hi-Fi with any kind of paper. 


But you don’t pay a cent extra 
for its superior performance. For 
Hi-Fi costs no more than an ordi- 
nary blanket. For its full story, 
see your Goodyear Distributor. 
Or write: 

Goodyear, Printers Supplies 
Sales Dept., New Bedford, Mass. 
REPRODUCTION 


WITH NEW HI-FI BLANKET Illustration courtesy E. W. Bliss Co., Canton, Ohio, 
and Holsing Lithograph Company, Canton, Ohio 
Both spots magnified 8x 
Hi-Fi-—T.M. 





The Goodyear Tire & Rubber Company, Akron, Ohio 


PRINTERS SUPPLIES BY 


GOODFYEAR 


THE GREATEST NAME IN RUBBER 


13 PER hha ttle oe 
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Here’s how Du Pont research in the graphic arts is making things 
easier for you: our revolutionary line of ‘‘Cronar”’ Films can tackle 


virtually any job in your shop. 


All *Cronar” Films are on Du Pont’s remarkable polyester photographic 
film base which offers outstanding resistance to heat and moisture. Because 
of this, ‘“Cronar” Films hold size, lie flat during all stages of handling and 
dry faster than acetate films, even under unfavorable atmospheric con- 
ditions. It’s no wonder that “Cronar”’ Films are replacing both glass and 
ordinary films in leading shops everywhere. 

Examine the chart on the opposite page. Notice how we've anticipated 
your demand for every job, every detail—color or black-and-white. Find 
out more about Du Pont “Cronar” Films. Ask your Technical Representa- 
tive, or write: 

EK. I. du Pont de Nemours & Co. (Inc.), Photo Products Department, 
Wilmington 98, Delaware. In Canada: Du Pont of Canada Limited, Toronto. 


_7}, Symbol and CRONAR are Du Pont trademarks for polyester graphic arts films. 
“Ee This advertisement was produced exclusively by Phototypography. 


RC6.u.s. par OFF 


Better Things for Better Living ... through Chemistry 
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BLACK-AND-WHITE 
JOB DETAIL CRONAR FILM TO USE 
Camera or contact ay < 
HALFTONES negatives or positives CRONAR Ortho A Litho (.004” or .007”) 
Line separations (except . ” ” 
LINE COPIES sik nnd Mach) CRONAR Ortho A Litho (.004” or .007”) 
Line separations of 
LINE COPIES rab and Heck CRONAR Pan Litho 
COLOR 
JOB DETAIL CRONAR FILM TO USE 
ee CRONAR Reflection or 
Separation Negatives CRONAR Transparency 
REFLECTION COPY— Positive Masks or CRONAR Masking or 
INDIRECT SEPARATION 2-stage Masks CRONAR Commercial 
CRONAR Ortho A Litho 
ne CRONAR Ortho A Litho (.004”) 
noe ae or CRONAR Pan Litho 
Color Corrector Pre Masks or . 
Range Reduction Masks itemickana ite. 
TRANSPARENCY COPY— Separation Negatives CRONAR Transparency 
INDIRECT SEPARATION 
Color Corrector Positive CRONAR Masking or 
Masks or 2-stage Masks CRONAR Commercial 
: CRONAR Ortho A Litho 
Halftones (.004” or 007”) ; 
RONAR Pan Maski 
REFLECTION COPY— Camera Masks CRO an Masking 
DIRECT SEPARATION Halftone Separations CRONAR Pan Litho 
Highlight Masks CRONAR Pan Litho 
DIRECT SEPARATION the 
CRONAR Pan Litho 











Halftone Separations 
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LOOK AROUND 
BEFORE YOU BUY 


ANY PAPER CUTTER IN THE MEDIUM SIZE RANGE 














You'll be money ahead with a CHALLENGE 
370 AUTOMATIC PAPER CUTTER 


Why? Because this Fully Automatic 37” 
Challenge Model 370 Paper Cutter offers 
you features normally available only in 
higher priced cutters—features which can 
contribute substantially to faster cutting 
... great production . . . and lower costs 
in your operations. 


Such features as the automatic clamp 
operation, separately controlled, toe-trip 
operated power clamping, easy adjustment 
of clamp pressure, one-shot lubrication, 
make this Challenge Cutter an outstand- 
ing buy! 


And the 37” width enables you to handle 


PC-110 





standard 35 x 45” sheets or even slightly 
larger—more than enough size for the 
average shop cutting needs. 


So if you’ve reached a point where your 
cutting equipment is too old, too slow or 
too small, or there’s too little of it to 
handle your production profitably, then 
look into the advantage of operating a 
Challenge 370 Automatic Power Paper 
Cutter. 


For more information on this, or other 
Challenge Models in the 19” to 37” size 
range, see your local Challenge Printing 
Equipment Dealer or write 


Dept. IP-4 


The CHALLENGE MACHINERY CO., GRAND HAVEN, MICHIGAN 


The Inland and American PRINTER and LITHOGRAPHER 
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ALLIED PAPER CORPORATION 





























ALLIED... . 
A COMPLETE LI 


PREFERRED PRIN} 


PAPERS 


Coated 
Celtufatd Offset Enamel 
Celiuprint Enamel 


Celttigioss Offset Enamel 


tmperial Enamel 
imperial Offset Enamel 
Velour Enamel 

Velour Offset Enamel! 
Campaign Bristol 
Cellugloss Litho C1S 
Monarch Litho C1S 
Comet Colored Enamel 


Uncoated 
Custom Offset 

Solar Offset 

Plaza Offset 

Climax M.F. Litho 
Climax English Finish 
DeSoto English Finish 
Climax Eggshell 
DeSoto Eggshell 
Cellupaque E.F. 
tinperial Bible E.F. 
British Opaque E.F. 
Gritehue Tints 
Narthbrook Bond 
Narthbrook Mimeo 
“Narthtbrook Duplicator 








@ These leading merchants now stock SOLAR OFFSET. . 


BUFFALO, NEW YORK 
Hubbs and Howe Company 


CHICAGO, ILLINOIS 
Atwood Paper Company 


CLEVELAND, OHIO 
Petrequin Paper Company 


COLUMBUS, OHIO 
Central Ohio Paper Company 


DALLAS, TEXAS 
Southwestern Paper Company 


DETROIT, MICHIGAN 
Union Paper & Twine Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


INDIANAPOLIS, INDIANA 
Indiana Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Company 


MINNEAPOLIS, MINNESOTA 
Butler Paper Company 


NEW ORLEANS, LOUISIANA 
Butler Paper Company 


TULSA, OKLAHOMA 
Tulsa Paper Company 


(*This list is being expanded. If a merchant in your area is 
not listed, write or call the Allied sales office nearest you.) 


ALLIED PAPER CORPORATION 


KALAMAZOO CHICAGO 
1608 Lake Street Prudential Buildihg 
Fireside 5-7131 WhHitehall 4-4680 


NEW YORK CINCINNATI 
655 Madison Avenue 2111 Carew Tower 
TEmpleton 8-9330 DUnbar 1-5419 


LITHOGRAPHED ON 70# SOLAR OFFSET 


| 


SA Ronen 


FORA 









How to cut costs and 
eliminate errors in 











The Listomatic camera revolutionizes the pro- 
duction of directories, catalogs, parts lists 







—lets you cut production costs and save up to 






20% in time 
3070 in lime. 
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3. Finished printing plates are made 
directly from these negative layouts. 


1. Data required for directory (or other 2. Feeding cards into the camera (230 
listings) are typed on Electronic- — per minute) gives you a negative like 
this. The camera, through a system ‘They are adaptable to any kind of 
printing method—require no proofread- 


Accounting-Machine cards. These be- 
come the permanent data file, take of ingenious controls, adjusts auto- 


i little space. Corrections are easy to matically to 1, 2, or 3 lines of copy per ing. Results are sharp and clear. So 
make as new cards can be slipped in card. Negatives are cut into columns much faster, so much more econom- 
right up to the last minute. and page layout made up. ical than any other method. 


rJCHE new Listomatic System gives these advan- 
[peste Original typing on cards eliminates dupli- Send today for free folders: (1) on the Listomatic 
Camera; (2) on short cuts with Recordak Microfilin- 
ing which explains its everyday uses in business. 
Write to Recordak Corporation, 415 Madison Ave- 
nue, New York 17, N.Y. No obligation. 

**Recordak”’ is a trademark 


cate typing jobs; cuts “‘lag time’’ between closing and 
issuance date; works hand-in-glove with punched card 
and other new business machine systems; assures 
faster, more accurate and lower cost reproduction. 


TYPICAL APPLICATIONS 
Telephone Directories + Standard Formula Lists + Parts SRECORDERK 
Lists + Election and Tax Rolls « Realty Listings « Industrial — 
and Other Catalogs « Office Directories + Crcdit Ratings « (Subsidiary of Eastman Kodak Company) 
Price Lists + Repetitive Scientific Data + Census Lists originator of modern microfilming— 
now in its 31st year 
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SOUTHWEST PRINTING CO., Dallas, Texas, recently sold all their 
presses (none over ten years old and one only five years old.) 
They then re-equipped with two Harris 238s, a 120 and a 130, 
seen here. Reason: to meet the growing demand for color. 





TWO EXPANSIONS ix: five years were-needed to keep 
Macey production abreast. of sales..Here.is part.of 
saddle gatherer assembly line in the new-Macey plant. 
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MATHIESON CHEMICAL CORPORATION'S Packaging Division at West WORLD’S LARGEST communications service to the press in 62 countries 
e, La., recently took delivery on this Harris 5-color 43”x 59” off- is maintained by Press Wireless, Inc., New York City. Gates Radio 
ess for theif néw carton operation. Raising press above the floor recently delivered two 30K W short-wave transmitters and six 1OKW 
ided considerably to feeder capacity. trarismitters. One 30K W and two 10K W transmitters are shown above. 


HARRIS-INTERTYPE CORPORATION 


Dittieies -General-Offices: 55 Public Square; Cleveland 13, Ohio 
Harris-Presses. + Intertype Typesetting Machines + Cottrell Presses * Seybold Cutters 


CORPORATION ‘ = : 
Macey Collators » Harris Chemicals and Sensitized Plates » Gates Broadcasting Equipment 


NTERTY PE 


[SBURGH POST GAZETTE has-an all-Intertype composing room. 
re are some of the 32 machines used six days a week. This isone 
many large all-Intertype mstallations. 


PRESSMEN- MOUNT A-“GIANT” 474” x-59” Harris Alumn-O-Lith sensi- 
tized-offset--plate-on-a-Harris two-color-59 -press“at- Peter F. 
Mallon; Inc.,Long Island Citys Ne¥.- » 
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SYMBOL OF THE 





‘‘NCR Paper 
increased our forms volume 40%... 


best sales producer we’ve ever had.”’—Modem Business Forms Mig. Co. 


Cincinnati, Ohio 


“As a young company trying to in- 
crease our volume of sales in business 
forms, we recognized the great poten- 
tial of NCR Paper,” writes William G. 
Bedinghaus, Treasurer of the Modern 
Business Forms Mfg. Co., Cincinnati, 
Ohio. “Increased sales volume proves 
we were right. 

‘We've had four successful years 
selling NCR Paper. Each distributor 
working with us has built up an excel- 
lent volume of business at a good profit 
with a type of customer-relationship 
that can’t be easily duplicated by a 
competitor. Most of our customers who 


“around-the- 
clock” service provided by the 
Modern Business Forms Mfg. Co. 


on10. The Modern Business Forms Mfg. Co. 


Ce 
CINCINNATI, r s 
city’s outstanding manufacturers of accounting and business 





WILLIAM G. BEDINGHAUS, SR. AND WILLIAM G. BED- 
INGHAUS, JR., of Modern Business Forms Mfg. Co. 

















Px, ¥ Ped aa 


use NCR Paper — once they under- 
stand what it really can do — would 
not consider using any other type of 
business form. 

“We are very satisfied with NCR 
Paper both from an operating and a 
profit standpoint. NCR Paper has in- 
creased our forms volume 40% .. . best 
sales producer we've ever had.” 


Wella. g. Bodin hars 


Treasurer of the 
Modern Business Forms Mfg. Co. 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES * 75 YEARS OF HELPING BUSINESS SAVE MONEY 


22 


is one of this 





“y 


forms. 


NCR Paper’s market for business forms 
is tremendous! Investigate today. NCR 
Paper is available in sheet stock at lo- 


cal paper suppliers in 1884 

bond, ledger and tag 

grades. For roll stock, — 

write to: The National Y 5 

Cash Register Com- YEARS. 
Dayton 9, Ohio . 

pany, L/ay , . 51953, 


* TRADEMARK REG. U. S. PAT. OFF. 


CARBON PAPER 
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There’s more than one way to drive a nail... 


A high heel, unerring aim, and unflagging persistence will 
work, eventually. A hammer's better, however, because it's 
a tool expressly designed to do this job efficiently. So it is 
with good printing—you must use the right '‘tools’'—ink, 
type, plates, etc., to produce superior work. Yet even these 
will often fail unless the specific grade of paper (a most im- 
portant printer's tool) is chosen to fit the exact requirements 
of each job. Choose the right grade and both you and your 
customers will benefit. 


Suppose you're printing an offset insert for a dealer in 
fine jewelry. The beauty and fire of the precious gems must 
look lifelike; the colorful accessories must enhance the glory 
of the merchandise. To produce the sparkle needed, you 
choose a bright sheet, blue-white in color, with excellent 
performance and runability. In short, you choose Kimberly- 
Clark's PRENTICE OFFSET ENAMEL. 


Another job, another paper. This time it's a letterpress 
shoe catalog requiring sharp delineation and color repro- 
duction on a sheet that will reflect the advertiser's pride in 








his product. Here, Kimberly-Clark's HIFECT ENAMEL gives 
you the exact quality you're looking for. Plus the maximum 
opacity, resiliency and absorbency that make this heavily 
coated, highly polished sheet perfect for this job. 


Kimberly-Clark'’s complete line of fine printing papers 
includes grades suited to whatever job you may have. 
Whatever your needs, CHOOSE THE RIGHT KIMBERLY- 
CLARK PAPER FOR THE JOB. It will give you the print- 
ability, runability and quality only found in papers produced 
carefully by experts in some of the world's finest paper mills. 


Turn the page for a complete list of Kimberly-Clark paper 


Kimberly Clark 


PRINTING PAPERS &% 
KIMBERLY-CLARK CORPORATION + NEENAH, WISCONSIN 
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imberly-Clark fine papers are distributed by 
the following quality merchants: 


ARKANSAS PAPER CO. 
Arkansas: Little Rock 


BALDWIN PAPER CO. 
New York: New York 


BARTON, DUER & KOCH PAPER CO. 
District of Columbia: Washington 
Maryland: Baltimore 


BEACON PAPER CO. 
Missouri: St. Louis 


BEEKMAN PAPER CO. 
New York: New York 


BERKSHIRE PAPERS, INC. 
Illineis: Chicago 


BERMINGHAM & PROSSER CO. 
Michigan: Kalamazoo 


BONESTELL & CO. 
California: San Francisco 


BOUER PAPER CO. 
Wisconsin: Milwaukee 


BULKLEY DUNTON & CO. 
(Div. of Carter Rice Storrs & Bement, Inc.) 
New Jersey: Newark 
New York: New York 


CANFIELD PAPER CO. 
New York: New York 


CARPENTER PAPER CO. 
California: Los Angeles 
San Francisco 





Colorado: Denver 
Pueblo 
Idaho: Boise 
Illinois: Chicago 
lowa: Des Moines 
Sioux City 
Kansas: Topeka a 
Missouri: Kansas City 
Montana: Billings 
Great Falls 
Missoula 
Nebraska: Lincoln 
Omaha 


New Mexico: Albuquerque 
Oklahoma: Oklahoma City 
Texas: Amarillo 


Harlingen 

Houston 

Lubbock 

San Antonio 
Utah: Salt Lake City 
Washington: Seattle 


CARTER RICE STORRS & BEMENT 
Connecticut: East Hartford 


New Haven 
Maine: Augusta 
Massachusetts: Boston 

Springfield 

Worcester 


Rhode Island: Providence 


CARTER, RICE & a OF OREGON 
Oregon: Portland 


CAUTHORNE PAPER CO. 
Virginia: Richmond 


CENTRAL OHIO PAPER CO. 
Indiana: Indianapolis 


CHATFIELD PAPER CORP. 
Kentucky: Louisville 
Ohio: Cincinnati 
CHATFIELD & WOODS CO. OF PA. 
Pennsylvania: Pittsburgh 
CHICAGO PAPER CO. 
Iilinois: Chicago 
CRESCENT sented _ 
IIlinois: Champa 
Indiana: Sodiomaneies 
D AND W PAPER CO. 
Louisiana: New Orleans 
ongese < PAPER CO. 


eorgia: A 
North Carolina: a 


Winston-Salem 
South Carolina: Greenville 





Virginia: Roanoke 
oun PAPER CO. 
chigan: Lansing 
aginaw 
ELM PAPER CO. 
Pennsylvania: Scranton 
JOHN FLOYD PAPER CO. 
District of Columbia: Washington 
Maryland: Baltimore 
FOREST PAPER CO. 
New Jersey: Newark 
New York: New York 
FRASER PAPER CO. 
Oregon: Portland 


=e. ee CORP. 





GENESEE VALLEY — co. 
New York: Roc 
onal 
HUBBS & HOWE CO. 
New York: Buffalo 
wupeen boys ad -_— COMPANY 
New York: Alba 
INDEPENDENT napen co. 
Washington: Spokane 
INGRAM PAPER CO. 
California: Los Angeles 
JACKSON PAPER CO. 
Mississippi: Jackson 
JOHNSTON PAPER CO. 
Ohio: Cincinnati 
KNIGHT BROTHERS PAPER CO. 
Florida: ——- 
jam 


Orlando 
Tallahassee 
Tampa 
LINDE-LATHROP PAPER CO., INC. 
New Jersey: Ne’ 
New York: New York 
LOUISIANA PAPER CO., LTD. 
Louisiana: Baton Rouge 
Shreveport 
MIDLAND PAPER CO. 
Ilinois: Chicago 
MILLCRAFT PAPER CO. 
Ohio: Akron 
Cleveland 


LITHOGRAPHED IN U.S. A. ON KIMBERLY-CLARK LITHOFECT OFFSET ENAMEL, 100 LB. BASIS 


Kimberly-Clark €]3 Corporation 


Department Number PPI-4, Neenah, Wisconsin 


Please send me your colorful portfolio which contains specific 
printed samples and complete information on Kimberly-Clark’s 


Prentice Offset Enamel and Hifect Enamel. 


NAME 





FIRM NAME 





ADDRESS 





CITY STATE 





MY PAPER DISTRIBUTOR IS 

















MINNESOTA PAPER & CORDAGE CO. 
Minnesota: Minneapolis 

NEWELL PAPER CO. 
Mississippi: Meridian 

OHIO & MICHIGAN PAPER CO. 
Ohio: Toledo 


PALMETTO PAPER CO. 
South Carolina: Columbia 


PAPER MERCHANTS, INC. 
Pennsylvania: Philadelphia 
PETREQUIN PAPER CO. 
Ohio: Cleveland 
QUIMBY-WALSTROM PAPER CO. 
Michigan: Grand Rapids . 
ROURKE-ENO —— co., INC. : oe 
Connecticut: Hartford 
Haven 


New 

Massachusetts: Springfield 
ROYAL PAPER CORP. 

New York: New York 
SCIOTO PAPER CO. 

Ohio: Columbus 
SEAMAN-PATRICK PAPER CO. 

Michigan: Detroit 
SENSENBRENNER PAPER CO. 

Wisconsin: Milwaukee 
SHAUGHNESSY-KNIEP-HAWE PAPER CO. 

Missouri: St. Louis 
ouene PAPER CO. 

Alabama: Birmingham 

Georgia: Atlanta ; 

Tennessee: Chattanooga Bs? 


SOUTHERN PAPER anal 
Tennessee: Chattanoog: 
Knoxville 


SOUTHERN PAPER & SUPPLY CO., INC. 
Virginia: Richmond 


TAYLOE PAPER CO. 
Oklahoma: Tulsa 
Tennessee: Memphis 
TOBEY FINE Perens, Inc. 
Missouri: St. Loui 
TROY fares gonpenavien 
New York: Troy 
UNIVERSAL PAPER CO. 
Wisconsin: Appleton Gn, 
D. L. WARD CO. $ 
Pennsylvania: Philadelphia ° 


eS — UNION 


Oklahoma: = 
WHITING-PATTERSON CO. 
Delaware: Wilmington 
WYANT & SONS PAPER CO., INC. 
Georgia: Atlanta 
ee e« @ 
HONOLULU PAPER CO. 
Honolulu, Hawai! 
>. 6 © 


KRUGER —— co. LTD. n 
4 





Montreal, 


SMITH, DAVIDSON & LECKY, LTD. 
Vancouver, B.C 

















Let’s Talk Advancements... 


New Features...Setting New Standards For Excellence.... 


MIEHLE 61 AND 76 OFFSET PRESSES 


At Miehle, leadership is defined as...‘‘the 
art of making the best better!’’ Making that 
definition come alive is the full time task 
of a dedicated team of highly skilled 
graphic arts scientists and engineers. 


For example, even though the unit-con- 
structed Miehle 61 and 76 Offset Presses 
have long been unmatched for efficient 
production, more than forty recently 
incorporated advances make them even 
more outstanding. Advances such as: 


Air Glide Sheet Transfer results in more 
finished sheets of superior quality... 
sheets are transferred from unit to unit on 
a cushion of air. 





Rotative Ink Vibrator Drive assures color 
uniformity from gripper edge to tail end 
of sheet .. . vibrator reversal timing is in- 
finitely variable throughout 360°. 
* * * 

Go ahead...and stay ahead. Investigate 
all the new advantages of the Miehle 61 and 
76 Offset Presses. 





A DIVISION OF MIEHLE-GOSS-DEXTER, INC. 


THE MIEHLE COMPANY 


CHICAGO 8, ILLINOIS 


The 61—42 x 58”—6500/hr........ 


errr The 76—52 x 76”—6000/nhr. 











Air Glide Sheet Transfer 





Rotative Ink Vibrator Drive 
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NEKOOSA OFF 


Sharp, clean, color registration through 
entire runs...delivered faster without set-off 


Color reproduces better on Nekoosa Offset. Highlights leap to life. 
Blacks and halftones are clean, crisp, saber-keen. And on the press, you'll 
find Nekoosa Offset feeds better, does not curl nor wrinkle. Inks lay faster, 
more evenly. Use Nekoosa Offset, for better runs, better results. Call 
your Nekoosa Paper Merchant today ! 














ae ae iia 2 
AND WHITE ? A great new e 
JN VELLUM FINISH FANCY FINISH 2 
Basis 50, 60, and 70 a 
Ivory ¢ Orchid « Yellow « Tangerine See Nekoosa’s FINESSE . . . a new finish 
Blue « Pink « Green © Gray you’ll prize for award-winning assignments. 
Also regular finish white, basis 50, 60, 70, 80, 100 A 


AMERICA DOES BUSINESS ON 


OAG papers 


NEKOOSA-EDWARDS PAPER COMPANY 
Port Edwards, Wisconsin 


Mills at Port Edwards and Nekoosa, Wisconsin, and Potsdam, New York 
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MEMO TO MEN 
WITH AN EYE 
ON THE FUTURE: 


WHERE THERE’S BUSINESS ACTION THERE’S A BUSINESSPAPER 


As anyone knows who’s ever tried to fix a faucet, hang 
a door, or change a tire—you’re much better off with 
the proper tools at hand. 

Every astute businessman knows this. He wouldn’t con- 
sider for a minute attempting to do his job without having 
all his tools at his disposal. And his tools are comprised 
of information. Complete information. Sound informa- 
tion. Timely information. 

He makes it his business to absorb all that information— 
from the pages of the businesspaper that he subscribes to 
in his particular field. He reads it for profit, not for 
pleasure. He reads it carefully, searchingly...looking for 


One of a series of advertisements prepared by THE ASSOCIATED BUSINESS PUBLICATIONS 


facts, for new ideas and methods, for new products he 
can put to work. And—because he finds so much that’s 
useful in the advertising pages—he reads them with the 
same concentration he devotes to the editorial pages. 


Take a tip from the key men at every level in every trade 
and industry. Subscribe to your businesspaper. Read every 
issue. Carefully. Thoroughly. Searchingly. 


The Inland and American 


Printer and Lithographer 


LEADING PUBLICATION IN THE WORLD OF OFFSET-LETTERPRESS PRINTING 


MACLEAN-HUNTER PUBLISHING CORPORATION 
79 West Monroe Street Chicago 3, Illinois 























AMERICAN TYPE FOUNDERS 


ELIZABETH, NEW JERSEY 















PRPIGPAS 


Three new, fast two-color Chiefs 
with advantages that spell higher 
profits for every hour of running 
time are now available from ATF. 

The Chief 238 prints sheets up to 
25 4x38” at speeds to 7500 iph. 

The Chief 250 prints sheets up to 
361%4x50” at speeds up to 6500 iph. 

The Chief 255 prints sheets up to 
38 x 55” at speeds up to 6000 iph. 

All three presses include features 
that save time, trouble and profits 
for the printer. For instance: 

The pre-register system per- 
mits twice the time for registering 
the sheets as on presses without 
such a system. In effect, the press is 
equipped with two sets of head- 
stops. The sheet is slowed down 
and brought into register at the 
front by the first set of headstops, 
underneath the previous sheet. 


Pre-register system on new Chiefs 
assures first class work at top speeds 


While the previous sheet is being 
transferred to the impression cyl- 
inder by the swing-arm mechanism, 
the next sheet moves down slowly 
to the second set of headstops, where 
it is again registered—this time front 
and side. The second or main head- 
stops are adjustable while the press 
is running—to vary the gripper mar- 
gin or correct the “lay” of the sheet. 
When these headstops are adjusted, 
the check-fingers automatically ad- 
just to the same relative position. 

The “V” cylinder arrange- 
ment of the presses is such that 
both colors are printed while the 
sheet is held in position on the one 
impression cylinder. This elimi- 
nates register errors common to 
presses requiring transfer of the 
sheet between printing units. The 
printing units on the Chiefs are on 


the same level, which makes them 
fully accessible to the pressmen. 
Ample room for working is provided 
between the color units, and conven- 
ient storage trays for inks, chemi- 
cals, etc., are provided for each unit. 

The high speed stream feeder 
is easy to set, keeps sheets in full 
view while feeding. Continuous 
feeding—which permits pressmen 
to install a fresh pile of stock while 
the press prints the last of the pre- 
ceding pile—is available without 
extra cost on the Chiefs 250 and 
255 (optional on the Chief 238). 

The swing-arm is cam-oper- 
ated in both directions to insure 
accurate register at high speeds. The 
presses employ two feed cylinders, 
which permit the swing-arm to op- 
erate above the feed-plate and give 
the sheet a fairly flat line of travel 


Continued on page 2 





Turn page for interesting story on ATF Chief 22 
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100 year old plant installs ATF Chief 22 


after careful study of 17x 22 offset presses 
| 


Sentinel Printing Company, a divi- 
sion of The Hempstead Sentinel, 
Inc.,celebrated its firstcompletecen- 
tury last year, under the operation 
of four generations of the Van de 
Water family. This progressive 
Long Island plant has both letter- 
press and offset equipment, plus its 
own composing room and bindery. 
The company turns out a wide as- 
sortment of jobs for a variety of 
customers. A typical day’s line up 
might include work on well over a 
hundred different jobs. Some recent 
examples: summons “tickets” for 
the local police department, catalog 
pages for a giant aircraft equipment 
manufacturer, business forms for a 
department store, window banners 
for a toy company, and a monthly 
house organ for a bank. 

Always expanding and updating 
their facilities, Sentinel recently 
consulted a trade association about 
the best way to build up their offset 
operation. The technical consult- 
ants advised Sentinel to add a 17 x 
22 offset press, pointing out that 
this size would tie in best with 
Sentinel’s large volume of runs on 
both single and multi-color jobs. 


The present owners, Kenneth B. 
Van de Water and his son, Ken Jr., 
thoroughly appraised all available 
models in the 17 x 22 size range. 
They lined up complete specifica- 
tions and operating details from all 
the manufacturers, and visited 
plants operating offset presses in 
this size. On the basis of this careful 
analysis, the people at Sentinel de- 
cided on the ATF Chief 22. After 
about eight months of use, they are 
convinced that their choice has been 
justified. 

Sentinel's pressman on the Chief 
22, Howard Gregg, likes the fast 





Howard Gregg, Sentinel pressman, finds the 
Chief 22's fast plate lock-up easy to work with. 





set-up and getaway, as well as the 
general easy and trouble-free opera- 
tion. And he finds the wash-up de- 
vice convenient and thorcugh. The 
quality of the work the press turns 
out is highly regarded, too, espe- 
cially where color and register are 
concerned. The Chief 22’s inking 
system provides the heavy coverage 
needed when running color forms. 
And of course the compact, space- 
saving construction fits in well with 
Sentinel’s neat and orderly plant 
layout. 

Sentinel uses the Chief 22 for 
house organs, technical manuals, 
business forms, two and three color 
box wraps—all on an assortment of 
stocks, including gummed, bond, 
coated, tracing paper and 91# 
index. The pressman finds the Wale 
floating nozzle a great help when 
running hard-to-handle stocks. 

This addition of an ATF Chief 
22 is just one step in the Sentinel 
expansion program that has been 
going on since the company was 
founded in 1858, and has been ac- 
celerated in the past ten years. A 
few years ago Sentinel moved to 
its present location, a single-level 
building especially designed for 
them. And one of the primary con- 
siderations in laying out the new 
quarters was providing extra floor 
space for future expansion. 





Continued from page 1 

from the feed board to the impres- 

sion cylinders—a distinct advantage 

when printing heavy card stock. 
Printing pressures on the two 


units are adjusted by a handwheel. 


and micrometer adjustment on the 
operator's side of each unit. A cali- 
brated dial indicates the setting. 

Blanket-to-plate pressure can 
be varied by a simple micrometer 
adjustment—which eliminates the 
need for changing packing, should 
the blanket swell a little during 
long press runs. 

The feed-plate is raised or low- 


ered to compensate for differences 
in stock thickness. This is accom- 
plished with a handwheel and 
micrometer adjustment, and elimi- 
nates the need for adjusting grip- 
pers when changing stocks. 

The feed board is motorized, for 
easy raising and lowering. 

Lubrication is automatic and 
semi-automatic, and very few points 
require individual attention. A red 
warning light indicates when the oil 
reservoir needs refilling—although 
press can be run for some time after 
it appears, without danger. 


All cylinders are mounted in 
special alloy phosphor-bronze lined 
bearings, which are lubricated auto- 
matically. As a result, the press is 
quiet in operation and longer-wear- 
ing at these critical points. 

Standard equipment on the Chief 
250 and 255 includes a highly effi- 
cient mechanical gripper in the de- 
livery, which insures accurate deliv- 
ery at high speeds (this feature is 
also available on the Chief 238 as 
optional equipment). 

Ask your local ATF representa- 
tive or Branch for the details. 
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American Type Founders + 200 Elmora Avenue + Elizabeth, N. J. 
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BETTER 


RECORDS for 


BETTER BUSINESS 
on BETTER PAPERS 


For better business, 
Parsons Papers adver- 
tisements such as 

this appear regularly in 
Business Week, News- 
week, Best’s Insurance 
News, The Office, The 
Journal of Accountancy, 
and The Wall Street 


Journal. 
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PARSONS PAPER COMPANY 
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. . . by Parsons can help you make BETTER 
PROFITS on any form or index printing job. 





ans 
When you stock a 50% cotton fiber line of matching colors, 
with both ledger and index weights, you can give better 
service. And the best and most complete line to stock is 
Parsons . . 


MECHANO FORM 


LEDGER AND INDEX 


For Machine Record Forms: Performs well on your presses, 
and in office use with all ribbons, inks and carbons 
without smudge. 


For Handwritten Record Forms: Excellent writing and eras- 


ing qualities with NO-GLARE surface. 


For Color Control Systems: Most extensive range of match- 
ing colors in ledger and index available. 


4 To Parsons Paper Company, Holyoke, Mass. Dept. H-2 } 
Please send the following: 
[] Parsons Mechano Form Sample Book 
: (] Booklet: “How to Get What You Need .. . in 
; Record-Keeping Papers and Index Cards” | 
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"We praise it to the skies!” say Owners 
of NEW MACEY SADDLE GATHERER 


Central Bindery, Philadelphia, owns one of the brand new 
Macey Saddle Gatherers. To hear them talk, you’d swear 
they couldn’t run their business without it. 

“We praise that Macey Saddle Gatherer to the skies,” 
said George Serpintino, owner. “It’s helped us reach 95% 
operating efficiency. We think it’s by far the finest gath- 
ering machine on the market.” 


Some of the reasons why this customer is so satisfied: 


This new, improved Macey Saddle Gatherer handles thick and 
thin, large and small sheets. The rated range of sizes goes 
from 3%2"’x 6” to 13”x 19’. Actually, the Macey handles 
some jobs in even a greater range—from 3”’x 5” to 13”’x 20”. 
Standardization of parts means that almost any mill supply 
house can provide gears, bearings, shafting, chains and motors, 
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should any be needed. This “look-ahead” feature means 
both immediate servicing and mass-produced-parts savings. 


The Macey takes less than 80 square feet of floor space. It’s 
easy to set-up, easy to operate, easy to change-over. It’s easy 
on the power bill. Most important of all, it’s easy on your 
pocketbook. The price tag is as much as one-half less than 
other saddle gatherers, even though the two-head stitcher unit 1s 
included in Macey’s price. 


Get the complete story. Write Macey Company, 13835 
Enterprise Avenue, Cleveland 35, Ohio. 


fees MACEY COMPANY 


INTERTYPE 
A Subsidiary of Harris-Intertype Corporation 


CORPORATION 13835 Enterprise Avenue, Cleveland 35, Ohio 





The Inland and American PRINTER and LITHOGRAPHER 
: For April, 1959 
i 





Fn you FirsT see dazzling Springhill 
Bond, you sense your eyes are playing 
tricks on you. It’s so white! Then you hold a 
sheet to the light and you're really amazed. 
No watermark! 

The truth is, new Springhill Bond is whiter 
than any other unwatermarked bond paper 
on the market. An independent research lab- 
oratory proved that new Springhill Bond was 
measurably whiter than pure-white salt, chalk, 
even surgical cotton! 

But this remarkable new paper is more 
than just white. It’s level and uniform, too. 
And crisp. Just try to pick up a sheet without 
making a crackling noise! 


Dazzling new SPRINGHILL, BOND is 
actually whiter than pure-white salt 


—YET COSTS NO MORE THAN “OFF-WHITE” BONDS! 


Compare new Springhill Bond for whiteness, 
finish, opacity, and “crackle.” Once you do, 
youll recommend it. 


Extremely printable 
We insure excellent results every time by 
cutting a sample ream from every reel and 
having it tested on actual printing presses. 
Springhill Bond is made to order for offset 
and letterpress printing. 

New Springhill Bond and Mimeograph are 
available in dazzling white and six colors in 
a complete range of stock sizes and weights. 
The Springhill line is also available in Dupli- 
cator and Ledger papers. 


INTERNATIONAL PAPER 220 East 42nd Street, New York 17, N.Y. 



















Look for this attractive new design. Handy 
“zip” openers on 81 x 11 reams. All cartons 
polyethylene-lined to control humidity. 
























The LUDLOW 
Way to Profits 


These Ludlow products afford profitable operation with direct 
production results, avoiding unnecessary steps that slow down 
the work. All three have earned their standing in the printing 
industry—Ludlow for fine typography, Elrod for quality strip ma- 
terial, and the Brightype camera for quality conversions. 


Ludlow All-Slug Composition 


Direct slugline composition with easily-handled Ludlow 
matrices, from copy to hot metal to form, eliminating 
the manufacture or purchase of single type. Solid slug 
forms expedite make-up and lockup, and save press- 
room time. These short cuts mean larger profits for you. 


Brightype Conversions 


This method uses existing typesetting facilities to con- 
vert letterpress material into photographic images for 
offset lithography, ietterpress and other printing proc- 
esses. Eliminates many operating procedures; assures 
clean, sharp reproduction. Brightype users find it a time- 
saver in handling most requirements. 





Elrod Quality Strip Material 


This single-purpose machine effectively produces an 
abundance of quality strip material for many uses. Simple 
in design and mechanism, the Elrod requires minimum 
operator attention, and the material withstands hard use. 
Ideal for spacing material, rule and base. Gas or electric- 
heated; six different models to fit your particular needs. 














Ludlow, Brightype and Elrod folders will show you how to increase your profits—write for your free copies 


Ludlow Typograph Company . 2032 Clybourn Avenue, Chicago 14 


Set in members of the Ludlow Record Gothic Family 
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STRAIGHT LINE PRODUCTION 




















direct from the 





LAWSON 3-KNIFE RAPID TRIMMER SERIES C 


The versatile Lawson 3-Knife Rapid Trimmer is stitched—wire stitched—side or saddle. Speeds 
not a single book trimmer. It accurately trims to 25 piles a minute. Size range from 2” x 3%” 
books, magazines or pamphlets in lifts up to 4%” to 11%” x 17%” trimmed. Automatic from infeed 
—bound one or two-up. Unequalled performance to built-in conveyor belt. A money saver in any 
whether Smyth sewed—Perfect bound—McCain production plan. Write for full details! 


THE LAWSON een 


Division of Miehle-Goss-Dexter, Inc. / Chicago 8, Illinois 
OFFICES IN PRINCIPAL CITIES 




















Gothics 


No matter what size, no matter what purpose, it always looks right in /! 
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The great variety of ATF Gothic type faces is yours to command — for expressive 
typographic styling which wins your customers’ approval. ATF places at your fingertips 
the finest families of type faces, to give you the right size and style for every printing 
purpose. Your local Authorized ATF Type Dealer provides the type you need — when you 
want it. Ask him for your copy of ATF’s Handy Type Index and speci- 
men brochures of the Gothics or write directly to the Type Division, 
American Type Founders, 200 Elmora Avenue, Elizabeth, New Jersey. 
ATF TYPE NEWS IS GOOD NEWS FOR EVERYBODY 





The Inland and American PRINTER and LITHOGRAPHER 
For April, 1959 








ORAS OTT 


St ah RRS ieee ges ae 





WILL BURTIN 


ESIGNED BY 














Materials and methods 


for better printing from 
FIRST INSTHE@ND Y a 
| resilient plates 


PRODUCTS, INC.., 132 Humboldt St., Rochester 10, N.Y. 
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Labels 












Inserts 
OF-te-llele f 


Circulars 


Forms 


Tags 


a 


Tablets 


Trim them all, up to 


5 Times Faster 


DEXTER BRACKETT TRIMMER 


Nothing trims or cuts as wide a range of work so fast...or so eco- 
nomically! In-line production, mechanical spacing and rugged 


construction are just some of the reasons why. 


Dexter’s Brackett Trimmer is up to 3 times faster than conven- 
tional cutters or trimmers. Production moves smoothly and ac- 
curately right through the Brackett. The built-in 942 foot conveyor 
belt enables you to bundle, pack and ship right from the machine. 


Easy-to-set cutting signals on the spacer shaft combine with the 
powered sliding gauge to position the work with precision register. 
Spacer shafts are removable...can be filed away with signals in 
place to save time on repeat jobs. 


The fast, accurate, versatile Brackett Trimmer fea- 
tures selective hydraulic clamping, two-hand safety 
operation and simplified knife changing. 


WRITE FOR FULL DETAILS TODAY 


THE DEXTER COMPANY 
A DIVISION OF MIEHLE-GOSS DEXTER, INC. 
Chicago 8, Illinois 
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Plate costs are only 1¢ 


of your litho dollar 


a> 
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4 
; 


. so buy the best 


Vivid color 
reproduction... 
no toning! 
no scumming! 


wi 3M Brand Photo Offset Plates on the 
press you get consistently brilliant results— 
like those shown by the 4-color illustration on the 
preceding page. Rich solids, sparkling highlights, 
finest details—all reproduce faithfully with no trace 
of scum or tone. 

This performance is standard on every job. That’s 
because these flawlessly-smooth aluminum plates 
are chemically treated under precise conditions and 
control. With this completely standard uniformity 
from plate to plate, ink and water balance is easy 
to get and to maintain. 

You'll want this quality and dependability work- 
ing for you. So call your supplier now. He’ll gladly 
demonstrate the many ways 3M Brand Photo Offset 
Plates add quality and profit to your jobs. 


Dependability wears a 3M label. 


3 M 


BRAND 


Photo Offset Plates 


- +--+ WHERE RESEARCH 1S THE KEY TO TOMORROW (3M ) 


Miianesora (ftnine amp J\ffamuracturine company 


"3M" is a registered trademark of Minnesota Mining and Manufacturing 
Company, Saint Paul 6, Minnesota. General Export: 99 Park Avenue, New 
York 16, New York. in Canada: P. O. Box 757, London, Ontario, 
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We have two 48 inch screens 
150-133 line to fit 
your big job..... also a 36 inch 
250 line for projection 
or fine reproduction 





A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 


PROCESS COLOR PLATE COMPANY 
1200 W. Monroe Streets «  Chicago7,lilinois « Phone CHesapeake 3-2211 
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Do you want 


to 








Feed your work to an ATF Web Offset Press 


YG 





You don’t have to be a giant in the printing business to 
take advantage of the high production and profits from an 
ATF Web Offset Press. Small, medium and large printers, 
in ever-increasing numbers, have successfully planned 
their growth around such installations. Here are some of 


the important reasons why: 
You produce at speeds up to three times as fast as 
the fastest sheet-fed equipment ( plus the extra advantages 








of in-line folding, imprinting, perforating, etc.). It is not 
unusual to find printers turning out 25,000 or more im- 
pressions per hour on ATF Web equipment. That is pro- 
duction at a real profit. 

You can get top quality at these high speeds. Many 
ATF Web Press owners tell us the quality of work pro- 
duced is equal to that of the finest sheet-fed presses, and 
easier to achieve. Some say web press printing is superior. 
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Just examine the tremendous volume of all types of print- 
ing being done on these presses—folders, circulars, cata- 
logs, pamphlets, broadsides, house organs, magazines, etc. 
—and you'll realize how fully competitive web offset is 
today. 

You can start with as few units as you wish, add 
more when your business warrants it. ATF Web Offset 
Presses are built on the unit construction principle so you 
can add to them at any time. 

You produce finished jobs on most ATF Web Offset 
presses—printed, cut and folded (plus other operations, if 
required ). Many of these ATF Web Presses are designed 
with a folder, or folders, built-in. Think of it this way: you 
print the job and the folding is free! Or, stated another 
way, the printing is done for the cost of the separate fold- 
ing operation when you print on a sheet-fed press. While 
you would normally think of the folding as being the 
bonus on a web press, the reverse is equally true: you 
could say you are getting the printing done for nothing 


when folding. This brings the economy of web press opera- 
tion into very sharp focus. 

Flexibility to suit your needs is available in ATF 
Web Offset Presses. On a four-color press, for example, 
you can run four colors on one side, three on one and one 
on the reverse, or two colors on each side. On perfecting 
(blanket-to-blanket) ATF Web Presses, you can print on 
more than one web of paper at a time, and with the proper 
press arrangement you can print more than one job on the 
press at one time—giving you advantages you cannot ob- 
tain with any other press equipment. 

Exclusive engineering features are yours in ATF 
Web Offset Presses. ATF’s patented cylinder arrangement 
and patented lead rollers give you simple, effective control 
of the web when printing and insure accurate register. 
These are just two of the advantages you can get only 
from ATF. 

What about length of runs? It is true, of course, that 


~ ATF Web Presses are ideal-for producing long runs at a 


profit. Every printer likes big jobs, but they may tie up 
the whole shop and require so much handling that profits 
disappear. This is where the ATF Web Press takes over-- 
profitably. But these presses handle more than just the big 
orders. Many shops find they can gang up short runs 
(when several require the same stock ) and turn them out 
in a fraction of the time required by sheet-fed presses. If 
sizes, colors and stock are the same on many jobs, very 
short runs can be made with top profits. 

Job printing on a web press is especially profitable 
on the ATF Green Hornet, which prints from rolls up to 
1714” wide, delivers cut sheets 111” long. This press, 
available in two, three or four-color models, prints one or 
both sides of the web, and can be equipped with number- 
ing and imprinting units as well as slitters and perforators. 

ATF offers web presses to suit most requirements: a full 
line of standard business forms presses, five standard-sized 
web offset publication presses, and the web-fed Green 
Hornet commercial job presses. 

Why nor find out how one of them can help your busi- 
ness grow? Ask your ATF Web Division Representative, 
or write to the Web Division. 


American Type Founders, 200 Elmora Ave., Elizabeth, N. J. 


























Easier work is faster work! That’s 
why every job goes through the shop 
more smoothly when it’s on new 
Kodalith Ortho Film, Type 3. 
Strippers handle negatives more 
easily on acetate-base Type 3—get 
clean even scribing, straight scoring 
and breaking without special tools. 
Cameramen get easier shooting of 
difficult copy, fewer makeovers— 
because of Type 3’s wide latitude. 
Every sheet is individually inspected. 
Dot etchers like it because the emul- 
sion sticks to the base—dots etch 
uniformly through the entire scale. 


All Kodak graphic arts materials are made together to work together. 


EASTMAN KODAK COMPANY 


Graphic Reproduction 
Sales Division 
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GET TO THE HEART 


STRIPPER cuts into the heart of the matter—the base. He inds it’s easier to 


OF THE MATTER... 






scribe evenly and cleanly when the negative is Kodalith Type 3 on acetate. 


New Type 3 Kodalith makes every job easier! 


Platemakers find it easier to print 
to metal. Stack up three or four Type 3 
negatives and see the base clarity for 
yourself ! 

Managers, too, find this remarkable 
new emulsion makes it easier to meet 
day-to-day production schedules and 
keep costs within predictable limits. 

Make your job easier ! Use Kodalith 
Ortho Film, Type 3—on your choice of 
four supports: regular acetate, thin- 
base acetate, dimensionally stable 
P.B., and thick-base P.B., in all con- 
ventional sizes. 

It’s easy to begin! Complete printed 





Rochester 4, N. Y. 


how-to-use-it information is yours for 
the asking. Ready to help you, as 
always, are Kodak Technical Repre- 
sentatives, Graphic Reproduction 
Technical Service Centers, and your 
experienced Kodak dealer. 

Order some “easy does it” Kodalith 
Ortho Film, Type 3, today. Or write us 
for an exposed and processed film 
sample, so you can put your 
glass on the heart of the 
matter for yourself. 







Text for this advertisement 
was set photographically. 
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“It’s easy to find Ohio...it’s 


CoLor DIRECTS so unerringly that 
it’s little wonder that Howarp 
Bonp colors increase in popularity 
every year. 

For business forms, of course. For 
special price lists and bulletins. For 
inter-office bulletins and memos. 
For any piece of business printing 


HOWARD PAPER MILLS, INC. 


that needs to be as easy to find 
“as Ohio.” And wherever one of 
these handsomely colored bonds 
can provide a two-color effect at a 
one-color price. 

Leaf through a Howarp Bonp 
sample book. Your local printer 
or paper merchant can probably 


COLOR PHOTO BY ANTON BRUEHL 


a 


orange: 


provide one quickly. Just seeing 
these twelve clean, clear colors has 
been known to spark many fine 
ideas on how they can be efficiently 
and profitably used. 

y 7 5 


PRINTERS! This message appears in adver- 
tising magazines read by your customers. 


HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard, bond 


Companion Lines: Howard Ledger * Howard Mimeograph 


“The Nation’s 


Printed on Maxwell Offset 


Business Paper’’ 


Howard Duplicator * Howard Posting Ledger 


Basis 80 — Wove Finish 
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Locsnt color upreoduce better on Vtanwell Offer: 7 


Howard Paper Mills, Inc. / MAXWELL PAPER COMPANY DIVISION / Franklin, Ohio 


We'd be pleased to send you samples of our eight finishes and two tints 


Printed on Maxwell Offset— Basis 80—Wove Finish 
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~ NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Business Generally Good; 
Upturn May Slow Down 


Minimum Wage Increase 
Now Looks Doubtful 


Undersize Mail Rule Now 
Postponed to July 1, 1961 


Flexible Letterpress 


Plates on New Press 


Donnelley Gives Collier 


Buildings to University 


if You Want More Orders, 
Get More New Industries 


Business over the country generally seems to be good. Retail 
trade very good, building is in a boom, new car sales good. 
Rapid upturn may slow down to a lesser pace, however. Still 
unemployment bugaboo in several areas . . recession may 
be said to be over. 











Increase in minimum wage to $1.25 now doubtful . too 
much opposition . - probably will be delayed until next 
year. The 35-hour week probably won't get to first base 
either . . Congress has "wait-and-see”" attitude. 








Undersize mail will still be OK after July 1 . Deputy 
Postmaster General Edson 0. Sessions has postponed rule 
to ban any domestic mail less than 2%x4 inches. New 
machines for handling mail will not handle odd sizes but 
Sessions pointed out that July 1, 1961 will now be target 
date for out-sized restrictions. 











New rotary sheet-fed press being developed by Harris-Seybold 
for introduction this fall will use flexible, wrap-around 
letterpress plates . - permits direct-to-paper printing 
from original plates etched only one-third depth of other 
conventional letterpress plates . . new inking system. 
Advance details on page 56. 














The former Crowell-Collier buildings in Springfield, Ohio, 
have been given to University of Chicago by R. R. Donnelley 
& Sons Co. Donnelley bought buildings and equipment two 
years ago when Crowell-Collier ceased publication of three 
magazines. All machinery and equipment had been moved to 
other Donnelley plants. Property will be offered for lease. 














If you want more printing orders, help your community get 
more new industries . - new booklet on how to organize, 
what companies look for, finding and selling prospects. How 
cities finance new industries. Write U.S. Chamber of 
Commerce, Washington 6, D.C. Ask for "Organizing for 
In?ustrial Development.” 50¢ a copy. 














(Over) 
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Paperboard Production 
Hits New Record High 


NYEPA Sales Index 


Shows Volume Increase 


American Type Founders 


Sold to Whitin Machine 


BFI Meeting May 15-17 


July 1 DMAA Deadline 


Printers May Get Small 


Business Investment Co. 


Quick Method to Tell 
You Tax Liabilities 


Tell Government About 


Pension-Welfare Plan 


“Paper and the Printer” 
Theme of May Features 








(Continued) 


Paperboard production, a guide to packaging activity and in 
turn retail demand, hit 518,000 tons late last month, a new 
record. First quarter output was 3,665,000 tons, about 12% 
better than last year. 











New York Employing Printers Assn. sales index shows first 
two months volume 2.7 above level for same 1958 period . 
running at $1.167-billion annual rate compared with $1.136- 
billion . . January sales down 0.7%, February up 6.6%. 











American Type Founders sold to Whitin Machine Works of 
Whitinsville, Mass., but no change in operating policies, 
ATF officials say . . firm had been making some equipment 
sold by ATF. See story on page 106. 











Business Forms Institute next regional meeting for west 
coast members to be May 15-17 at Del Monte Lodge, Pebble 
Beach, Calif. 








July 1 is deadline for entries in 1959 Direct Mail Leaders 
Contest sponsored by Direct Mail Advertising Assn. Details 
from DMAA at 3 E. 57th St., New York 22. 








Printing industry may get a Small Business Investment Corp. 
if all goes well. Printers wishing to invest in this new 
corporation may write A. Perry Hall, Riggs National Bank, 
1503 Pennsylvania Ave. N.W., Washington, D.C. 








"Tax Guide for Small Business" is just out . . only 35¢, 
has 128 pages of check list information that provides quick 
method for determining what Federal taxes you are liable 
for. Write Supt. of Documents, GPO, Washington, D.C. 








If you didn't file description on your pension and welfare 
plan covering over 25 employees by April 1, you'd better get 
busy and do so before Federal Dept. of Labor makes example 
of you in order to force laggards to file. It's a new law. 








"Paper and the Printer" is a subject that will interest all 
printers and lithographers, large and small . - watch for 
May issue of Inland and American PRINTER and LITHOGRAPHER. 








It'll be loaded with information on paper you can use. 
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These magazines were once printed on letter- 
press equipment, but are now prepared by com- 
bination of letterpress and offset methods and 
converted by Brightype system to offset positive 


ie. 





APPLA Y ope : 


ANY 


@ Letterpress magazines, formerly 
printed on letterpress presses, 


now being printed by offset 


@ New conversion method enables 


staffs to follow letterpress 


methods with very few changes 


How Letterpress Magazines Are 








Converted to Offset 


Modern Railroads and Appliance Man- 
ufacturer, two going business publications, 
are now being printed by offset lithogra- 
phy rather than by letterpress. 

This represents a major change in 
printing process for the two publications; 
for ever since their inception they, like 
most other business papers, had been pro- 
duced by flat-bed letterpress. 

The letterpress work was done by a 
commercial printing company specializing 
in publication printing. It processed the 
work by standard letterpress techniques, 
through to printing, on one- and two- 
color sheet-fed, flat-bed presses. 

Now the magazines are processed, inso- 
far as actual printing is concerned, by 
standard offset procedure. Each is printed 
on sheet-fed one- and two-color offset 
presses in maximum combinations of 16- 
page forms. 

The procedures used by the publisher 
in carrying out his end of the work are 


still pretty much according to standard The Brightype process, when it was de- a 
procedure for letterpress printing. veloped by George Morrison of the Lud- ai 
In other words, the publisher’s produc- low Typograph Co. in Chicago, proved to ~ 
tion operations are still what would be 
considered standard production procedure > x 
in periodical publishing. David R. Watson, president of Watson Publica- ; 
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The catalyst is the Brightype conversion 
process. It is the medium that has made 
publication letterpress production work 
compatible with offset requirements. The 


By Frank Richter 


Executive Vice-President, Watson 
Publications, Inc., Chicago 


Brightype process makes a photographic 
conversion of both type and _ halftones 
from metal to film, which is the basis of 
making offset plates. 

It has long been practicable to produce 
editorial copy for offset rather than for 
letterpress production. In fact, an increas- 
ing number of periodicals are being print- 
ed by offset. The largest number of these 
are internal and external house organs, 
primarily because their production deals 
almost completely with original copy. 

But publications which combine adver- 
tising and editorial copy face a serious 
obstacle. The entire advertising system is 
based upon letterpress. Today, little ad- 
vertising is printed from original type or 
original halftones; most of it is done from 
electrotypes. 


indostetel Science and 


Engineering 





tions, Inc., Chicago, whose magazines are print- 
ed by Brightype process, looks at positive sub- 
mitted by George Beslow (standing) whose firm, 
Beslow Associates, Inc. of Chicago, handles mag- 
azines shown above for publishers in Chicago 
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be one of the means by which advertising 
plates could continue to be handled by the 
publisher and still be compatible with 
offset. 

That is just what has happened with 
Modern Railroads and Appliance Manu 
facturer. The technique used in producing 
these publications was developed by 
George Beslow as a complete package for 
publication printing by lithography. 

Because the publishers did not want to 
raise any doubts or confuse advertisers, no 
widespread announcement was made of 
the change. 

Ever since its inception in 1945, Wat- 
son Publications, publishers of these two 
magazines, has emphasized high quality 
printing. Body stock has been 60-pound 
enamel. Printing quality has been com- 
parable to the highest quality work for 
publication printing. 

In the present offset approach, essen- 
tially the same type stock is being used as 
with letterpress. Printing quality has re- 
mained excellent; in fact, not once has the 
change been noted in the several issues 
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that have been printed by using the offset 
process. Furthermore, there has been a 
marked improvement in the quality of 
type matter; it looks sharper and the job 
is cleaner. 

Those who know of the change have 
commented upon the high quality of the 
oftset printing job. 

All of this has been done with no ma- 
terial change in production procedure. 
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Upper left: The entire letterpress form is sprayed with an opaque solution which dries upon con- 


tact with the form; special spraying booth shown at !eft is used. Center above: Then all printing 


areas are wiped with a special rubber pad to remove the opaque coating to make the printing 
surface light reflective and the background light absorbent. Upper right: The form is locked to 
the copyboard, the background is masked, and the copyboard is raised to vertical position in front 


of camera lens by hydraulic control. Maximum image size is 30-inch circle or 18x24-inch rectangle 


Technical production is handled by Bes- 
low Associates, Inc. of Chicago. This in- 
cludes typesetting, Brightype conversion, 
printing, binding, and mailing. 

Modern Railroads has produced 186-, 
100-, and 164-page issues. Appliance 
Manufacturer has run 78, 94, and 100 
pages. 

These publications handle advertising 
and editorial production separately. Ad- 
vertising production deals primarily with 
handling ad plates, which are turned over 
to Beslow Associates for the usual proc- 
essing Operations. 

Ad plates are proofed on the conven- 
tional proofing press, and the indicated 
number of proofs are returned to the pub- 
lisher. Keyed addresses or minor changes 
are set and can be stripped in the normal 
manner, or they can still be mortised to 
make a permanent change in the adver- 
tising plate. The technique used is gov- 
erned by the advertiser’s desire. 

The production department also deter- 
mines the size of each issue and makes up 
each issue with respect to lineup of forms, 
color, positioning of ads, and sequence of 
editorial material. 

During makeup time, all proofs of 
full page ads are returned to Beslow Asso- 
ciates with the folio indicated. The ad 
plates are lifted out of their slides and 
made up with designated folio and other 
lines. Page proofs are sent to the publish- 
er. A proof is returned with his OK, and 
that particular page is then ready for 
Brightype conversion. That’s all there is 
to it. 

Editorial production is being handled 
in essentially the same manner as when 





Galley proofs and page proofs are checked just 
as with regular letterpress printing; page proofs 
by Brightype method do not carry halftones; but 
silverprints of regular offset halftone negatives 
are cut to size, affixed to page proofs of type 
as shown at right. Halftone sizes may be varied 
at last minute to accommodate changed space 
requirements or may be cut to different shapes 


letterpress printing was used. The art de- 
partment of Watson Publications pre- 
pares layouts for its feature articles before 
any type is set. When a story layout is 
completed, type copy is sent to Beslow 
Associates to be set in the faces, sizes, and 
measures indicated. At the same time, 
photo copy with reduction size and crop- 
ping marked on it is also sent to Beslow. 

Here is the first place where procedure 
differs from letterpress production, but it 
doesn’t yet affect the publisher. 

The photo copy is immediately photo- 
graphed for the offset negative—to the 
size and screen desired. A silverprint of 
each photo properly coded for identifica- 
tion is also made. This is returned to the 
publisher. 

Initially, these silverprints had excess 
copy left on, but the publisher now pre- 
fers to have them trimmed to crop marks 
as is normal procedure with metal en- 
gravings. There is an advantage to getting 
silverprints back with excess copy; if the 
publisher wants to make any slight varia- 
tions in the dimensions of the illustration, 
he can still do so merely by trimming the 
silverprint to the new size. 


* 
* 
* 
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After doing that for a while, however, 
we decided to specify trimmed photo copy, 
since that saves us the time of laboriously 
trimming with great care a large number 
of proofs. 

Type proofs come in galleys, which are 
proofread and corrected in the normal 
manner. A colored dummy proof of the 
type is then combined with the silverprint 
copy of the illustrative matter to make a 
pasted-up page dummy. Contrast and f- 
delity of the silverprint is of sufficiently 
high quality to show how the illustration 
will turn out in print. 

Following the dummy as a guide, Bes- 
low Associates picks out the type and 
makes up the pages. This, however, is still 
with type matter only. 

This modified page makeup (without 
illustrations) is returned to the publisher 
for proofreading. The standard letterpress 
procedure calls for returning original 
dummy pages with such proofs, so there 
is no difference in this procedure. 

The publisher then proofreads the page. 
He returns both a proof and the original 
dummy. 

The proof has open areas where illus- 
trations are to be stripped in. The code 
number of the silverprint is written into 
the area where each respective photo be- 
longs. The dummy shows how these illus- 
trations are to be positioned. 

Thus, the publisher gives up thé dum- 
my to which he can later refer. Tojmake 
up for that, he takes the second of the two 
silverprints originally furnished and at- 
taches it to a duplicate of the page proof 











Upper left: This is a front view with disc cover in place. Copyboard is shown in loading posi- 


tion; forms can be slid or lifted onto copyboard. Center above: The disc cover has been removed 


to show Brightype’s unique lighting system; light disc turns to illuminate type form and is part 


of darkroom wall with no connection with the camera. Above right: Disc cover in place, form tilted 


that is retained. Since this is strictly for 
record purposes, the silverprint need not 
be put down as carefully as that put down 
on the dummy. 

An advantage gained in exchange for 
this additional step is that color blocks, 
paneling, overlays, and reverse stripping 
need be merely indicated on the page 
proof returned; there is no cut-making 
involved. 

That finishes production as far as the 
editorial department is concerned. 

Modern Railroads features a four-color 
front cover every month. This is handled 
exactly the same as with letterpress. In 
fact, the process work is being done by 
one of the engravers who did the four- 
color process plates when the rublication 
was printed by letterpress. 

Back at Beslow Associates, pages that 
are OK'd are ready for Brightype conver- 
sion. With ad copy the entire page can be 
converted to film as one. But with editorial 
copy only type matter is on metal; illus- 
trative matter is already on film. 

The Brightype conversion of editorial 
matter hence consists of processing these 
type pages and photographing them. The 
photo positive of the type matter (ob- 
tained by Brightype conversion) is then 
combined with the film copy shown by 
silverprints on the dummy page to pro- 
duce the page copy. This is a matter of 
stripping, which is one of the basics in 
the offset process. 

The equivalent of letterpress lockup is 
effected by stripping up the film pages. 

Offset plates are made from the film 
that is all produced by Brightyre or the 





Electrotypes or other plates sent in by advertisers 
or agencies may be handled easily by Brightype 
process. Here advertising production head on 
Watson Journals checks film positive with electro 








The camera section is in the darkroom; controls 
for rotating lighting units and the exposure times 
are operated to produce right or wrong reading 


film positives, paper positives, film negatives 


combination of Brightype and photo copy 
film. 

This, then, is another approach to one 
of the biggest segments of the printing 
business—publication printing. 

So far, there is no material saving in 
time. However, reductions in time are a 
distinct possibility; during the early 
months of transition this was indicated. 

Staff procedures are essentially the same 
as they were when these monthlies were 
produced by letterpress. Copy need not be 
edited any differently before it goes to the 
Linotypes. Proofs are handled in essen- 
tially the same way. Dummying is the 
same; but silverprints are used instead of 
engraver’s proofs. Tonal values can be put 
into the halftone copy. 
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Let Gimmicks Gingerize Promotions 


@ Gimmicks are gadgetized ideas that have perennial appeal to inventive American temperaments 


@ Here are some ideas that you can also use in your customers’ promotion efforts for direct mail 


By P. K. Thomajan 


Gimmick! that’s today’s magic word— 
the angle-twist that cleverly flips a promo- 
tion in a way that prevents it from being 
a flop. 

Here is gladvertising that sells with a 
smile. 

Here is motivation in advertising with 
get-up-and-GO. 

A gimmick, in essence, is a gadgetized 
idea, and gadgets have had a perennial ap- 
peal to the inventive American tempera- 
ment ever since colonial days. 

One of the most diverting applications 
of gimmicks has been their use in adver- 
tising promotion pieces, where they have 
achieved unique results. 

Gimmick promotions now commandeer 
every literally and 
figuratively, to drive home a point. They 


conceivable object, 


include pins, coins, screws, spikes, fish 
hooks, rubber bands, and whatnot. Famil- 
iar items are used in an unfamiliar way, 
while double entendres cleverly swing 
catchy connections. 

These direct mail devices require the 
utmost precision in thinking and execu- 
tion. The basic theme must be whittled 
down to a salient selling point, then given 
a 1-2-3 visual and verbal progression, 
where punch after punch is delivered in 
a telling sequence—winding up with a 
whale of a pop-up wallop. They must be 
able to be handled easily—and fast—any 
lag or drag will immediately turn them 
into duds. 

Notions for these promotions occur in 
the oddest ways. Once snared it’s a matter 
of smart horse sense harnessing horseplay 
so that fun combines with functionalism. 
Printers and art studios can be immensely 








Nothing Is Impossible to a Brain With a Twist!! 


P. K. (Tommy) Thomajan’s entire career has been inti- 
mately associated with showmanship in promotion, 
which accounts for his keen interest in advertising gim- 
micks. For many years he was a gag man in Hollywood, 
then an exploitation representative for Paramount Pic- 
tures. His varied experiences range from editor of the 
Art Directors Annual to director of public relations of 
the New York Sales Executives Club. Mr. Thomajan is 
regarded as an authority on gimmicks and is constantly 
in demand for talks on this lively topic, which he gives 


before business clubs and graphic arts groups. 


( 
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helpful in developing these projects and 
getting them into efficient production. 

Gimmick promotions were used as far 
back as the turn of the century, when they 
were apt to be rather crude and simple. 
Some of the present specimens are virtual 
works of art. 

Once, these devices were regarded with 
disdain by respectable advertisers, but 
now they are employed by the most sedate 
organizations. A year or so ago, that most 
distinguished advertising agency, N. W. 
Ayer, saw fit to stage a comprehensive ex- 
hibition of such pieces. 

A good gimmick promotion exempli- 
fies the highest principles of advertising 
and public relations. Usually, it gives the 
recipient something tangible worked in 
with the advertising theme; it may also 
demonstrate and sample a product. Above 
all, it forms an attractively packaged unit 
that looks important, wins a chuckle, and 
causes a secretary to hand it over to her 
superior with an approving smile. 

Many of these promotions are carefully 
timed to increase their effectiveness. A 
few days before the 4th of July, The 
American Weekly shot off hundreds of 
simulated sky rockets through the mails. 
Removal of the conical cap revealed an 
important message rolled up inside. It 
promptly got itself read. 

A variant of this sky rocket piece is a 
giant firecracker. When the recipient pulls 
the fuse, the end comes out, revealing a 
message within that he reaches for with 
quickened speculations. 

Pharmaceutical houses have been alert 
in utilizing the full potential of this me- 
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Here’s a novel die-cut gimmick used by New York Sunday News for its advertisers and prospects to promote business for pre-Easter editions. Eggs beginning 
at left were solid yellow and benday in black alternating; all type matter was black and rabbits were white. Piece accordion-folded to 3% inches by 9 inches 












dium, especially in directing attention to 
new products. Furthermore, these en- 
gaging pieces have a pleasant way of 
bringing good cheer and a light touch to 
material that might otherwise be rather 
drab and depressing. 

A typical specimen is a Pfizer folder in 
which a mouth opens and exposes a Ter- 
ramycin pill. Thus, suggestion and action 
are made simultaneous—one of the much 
desired attributes of advertising. For a 
sleep-inducing pill, Geigy made up a 
small plastic hat box striped in red and 
white; inside there was an old-fashioned 
red and white flannel nightcap with a trial 
phial dangling at the end of the tassel. 
Perhaps one of the most brilliant items of 
this type was recently produced by the 
Upjohn Co. for a product called ‘““Petonic” 
—a builder-upper for run-down dogs. It 
consists of a cardboard doghouse. When 
the roof is lifted, a yellow plastic dog 
with a spring neck and wire coil tail, and 
a cardboard platform with a bow! of simu- 
lated ‘‘Petonic” centered inside the - O - 
of this brand name appear. When the 
dog’s nose is stuck gently into the bow], it 
quickly releases itself, and the dog makes 
a complete somersault, landing on its feet 
with its coil tail vibrating with the newly- 
acquired “Petonic” energy. 

Oil companies are great users of gim- 
micks which are sent out from headquar- 
ters to local lists supplied by dealers. The 
cover of a recent Esso folder showed a car 
with a bandaged hood and carried the 
caption, “First Aid Station.” Inside, the 
copy read, “First Aid For All Engines— 
Bring Your Car To Us For A Complete 
Check-Up.” Adjacent to this was affixed 
an actual strip of Band-Aid with the 
words, “First aid for minor ‘cuts and 
bruises.” 

Lord & Taylor, New York department 
store, has issued quite a few memorable 
items of this nature. One of these was a 
dachshund with two cardboard discs bear- 
ing rotating feet. Inside was a message 
about children’s shoes. Another piece was 
constructed in the form of Santa’s jovial 
face. This also contained a rotating disk. 
A number of general questions a child 
would ask appeared on the disk on the re- 
verse side. The answer to each question 
actually showed through Santa's open lips 
on the front. 

Contour-shaped pieces are popular be- 
cause they indicate the theme of a promo- 
tion and establish a framework of refer- 





you 


FULL COVERAGE... 





This novel gimmick was devised by New Equipment Digest, a Penton publication in Cleveland, Ohio. 
The tent flap nearest reader was die-cut so that it opened upward to reveal the message shown below. 


The flap, shown in black here, was printed in a moss green color while the rest of the folder was 
printed in black with a grayish, tree-bark background. Opened up, the piece measured 858x7% inches 


of today's major and minor markets... 
without N.E.D.! 


It takes N.E.D.'s broad industry coverage plus the 
unique product interest of N.E.D.’s buy-minded readers . 
to be certain you're “covering the waterfront” with your 


sales story. 


The evidence keeps piling up! N.E.D. fills a vital spot 

in your advertising schedule. Your small space ad in 

N. E. D. gets more attention and action, per dollar invested 
than any other single advertising investment you can make. 


Let us prove the point to you. Drop us a line and ask to 
see the evidence . . . or place an ad or two in the earliest 


possible issue of N.E.D. 





Sincerely, 


IGUO 3 rer 


New Equipment Digest 








2 pd A PENTON PUBLICATION « 1213 West Third Street + Cleveland 13, Ohio 3 


ence. A striking example was put out by 
Lewyt who made a large brochure resem- 
bling its vacuum cleaners. Inside the 
heavy, plastic-bound cardboard covers 
there was a timely message for dealers. 

Burlington Mills secured considerable 
attention for a new fall fabric by sending 
out pinked swatches designed like a tele- 
gram and imprinted with a sales story in 
telegraphic style. 





White Laboratories scored a hit by 
sending doctors a brochure fitted with an 
actual transcription of some of the more 
important abnormal heart sounds. On the 
back the doctor found a list of helpful 
preparations available from White. 

The Berkshire Inn at Great Barrington, 
Mass., has a delightful menu just for boys 
and girls. It has a gimmick which adroitly 
diverts juveniles from scribbling on ex- 





A clever copy twist coupled with a die-cut bone 7% inches wide by 2% inches was used to promote business by Gulf for its service stations. At left is 
the front side and at right is the obverse side. Bone was printed in flesh tone and black; large display lines and part of Gulf emblem were in orange 


Let us keep your cor out of the Doghouse with our 


COMPLETE WINTER SERVICE | 
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pensive tablecloths and gets them to make 
drawings inside the menu instead. Slotted 
into the side of the menu is a short pencil 
to use on three dotted diagrams which 
when filled in result in some surprising 
images 

Columbia Records got a tremendous 
response to a red-hot record release when 
it mailed out a folder to dealers that was 
printed on red glazed paper with singed 
edges. This effect got across the vital sen- 
sation of hotness. 

For its film, “Little Egypt,” Universal- 
International sent exhibitors a flip-book 
of pictures in which that notorious lady 
of the bewitching wiggle gave a brief pre- 
view of her act. They gave the idea added 
flash by fastening the pictures inside a 
facsimile of a double-size match clip. They 
aptly titled the item “Little Egypt” Match- 
less Dances. 

Of course, these gimmick promotions 
cost more to produce than ordinary pro- 
motions, but they out-pull the regular 
pieces by a wide, wide margin. Further- 
more, they have longevity. They become 
take-home pieces that create ripples of 
smiles and form wider and wider circles 
of friends. 

They also build a firm’s reputation for 
alertness and resourcefulness. In fact, 
good gimmick pieces get to be anticipated. 
Thus, they open doors and win standing 
invitations for successive visits. 

Gimmick pieces rate as the wowz#tzers 
in advertising campaigns. Certainly, they 
can play a powerful role in putting pro- 
motions over with a resounding bang. 
Here, indeed, is supersalesmanship in 
print! 
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Lord & Taylor, New York City department store, used this die-cut Santa to promote Christmas 


business. Pick out your question on the die-cut circle, turn it to any one question, turn the 


Santa over and the answer appears in his mouth. Original Santa was 7x10 inches in black and red 


New Type Rotary Printing Press 
Uses Wrap-Around, Relief Plates 


Harris-Intertype Corp., Cleveland, an- 
nounced April 1 the development of a 
new system for letterpress printing from 
shallow-relief, wrap-around plates, made 
practical by a new type of rotary printing 
press. 

Richard B. Tullis, executive vice-presi- 
dent, said that the new system was de- 
veloped by Harris-Intertype’s Central Re- 
search Laboratories in coOperation with 
the research department of the Marathon 
Division of American Can Co., Menasha, 
Wis. Patents have been applied for. 

By using the new system, the new Har- 
ris press permits direct-to-paper printing 
from original plates with a relief only 
one-third as deep as required for conven- 
tional letterpress, and thin enough to be 
fastened around a rotary cylinder like an 
offset plate. A variety of commercial and 
carton printing has been produced by the 
new system, including halftones, line 
work, and multicolor jobs on various pa- 
per and board stocks. 

The new press has been designated the 
“Harris Wrap-Around” rotary letterpress. 
Production prototypes are now being 
manufactured at the Dayton plant of the 
Harris-Seybold division of Harris-Inter- 
type. The first presses will be single-color 
23x30-inch sheet-fed models. According 


to George C. Houck, president of the 
Harris-Seybold division, these machines 
will be completed this summer, and one 
will be exhibited at the Graphic Arts Ex- 
position in New York’s Coliseum, Sept. 
6-12. 

The Harris Wrap-Around letterpress 
uses a new principle of inking the press 
plate which is the key to its ability to run 
shallow-relief letterpress plates. Plates can 
be magnesium, zinc, copper, or the new 
photosensitive polymers such as an- 
nounced recently by Du Pont. Plates are 
only .024 inch to .034 inch thick, and 
need a relief depth of only .010 inch to 
.012 inch. Conventional letterpress plates 
are at least .152 inch thick and etched to 
a depth of .030 inch or more. Wrap- 
around magnesium or zinc plates meeting 
these specifications can be made by the 
Dow rapid-etch process, and are said to 
cost about the same as deep-etch offset 
plates of the same size. Photopolymer 
plates can be used when development 
work on them has been completed. 

The first Harris Wrap-Around presses 
now under construction, the 23x30-inch 
single-color models, will have a maximum 
rated speed of 7,500 sheets per hour. The 
new presses are also expected to reduce 

(Turn to page 110) 
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Winning Entries in LPNA 


Ninth Awards Competition 





Shown at Annual Meeting / 


Premier showing of 286 winning en- 
tries in the Lithographers & Printers 
National Association’s Ninth Awards 
Competition is taking place at the organ- 
ization’s convention April 13-15 in 
White Sulphur Springs, W.Va. Then the 
70 panels will go on tour with first stops 
timed for May 5-7 at Hamilton Hotel, 
Chicago, and June 9-12 at Warwick Ho- 
tel, New York City. By this year’s end the 
exhibition will have been staged in many 
cities throughout the country. 

The 36-man jury noted a definite trend 
to better quality reproduction in all 48 
classifications ranging from direct mail 
and sales literature to point of sale dis- 
plays and outdoor posters. They cited 
more creative originality and ingenuity, 
noted advances in design and use of color 
for catalogs, saw many types of bindings, 
and rated direct mail inserts and self-pro- 
motion material as above average quality. 
There was general agreement on the et- 
fectiveness of lithography as a selling me- 
dium for products and services. 

At right are shown only a few repre- 
sentative winners in the competition. 
Since there were 286 winning entries, it 
is obviously impossible to show all of 
them in the space available. They are iden- 
tified as follows: 


1. Menus by A. D. Steinbach & Sons, Inc., 
New Haven, Conn., for Hotel Manhat- 
tan in New York City. 


2. Booklets by William J. Johnston Co., 
Pittsburgh, for the Aluminum Co. of 
America. 

3. Covers by Ketterlinus Lithographic 


Manufacturing Co., Primos, Pa., for 
West Virginia Pulp & Paper Co. 


4. Annual reports by Wetzel Brothers, 
Milwaukee, for the Amphenol Elec- 
tronics Corp., Chicago. 


Motion displays by Schmidt Litho- 
graph Co., San Francisco for the 
Crown-Zellerbach Corp. 


6. Self-advertising brochure by Duene- 


wald Printing Corp., New York City. 


Business stationery by the Bi-Craft 
Litho, Inc., Cleveland, for self. 


Broadside by Mastercraft Litho & 
Printing Co., New York City, for the 
Type Directors Club of New York. 
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Sixth of a Series on Modern Masking 
By Gyan P. Madan 


Carnegie Institute of Technology, Pittsburgh 


So far in our articles on modern mask- 
ing we have discussed the various mask- 
ing techniques used in photomechanical 
processes. We stated that a skilled opera- 
tor can prepare excellent color-corrected 
separations by covering the uncorrected 
separations with positive or 
masks. 

But photographic masking is not as 
easy in practice as it sounds in theory. It 
demands careful judgment, skill, and up- 
to-date knowledge of photomechanical 
reproduction techniques. Furthermore, 
these techniques, which involve much 
time and expense, can not keep up with 
modern high-speed color printing for 
news-color reproduction and publications 
containing color illustrations. For these 
reasons, electronic masking had to be 
introduced. 

Electronic color separation devices have 
been introduced to make color-corrected 
separations quickly and simply. They re- 
quire fewer man-hours than other meth- 
ods and reduce material costs. Electronic 
color correction operates differently than 
photographic masking, but it follows 
many of the same principles. 

Both the electronic and the photo- 
graphic methods depend upon the wave 


negative 
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Operator inspects transparency just before loading it om Printing Devel- 
opments, Inc., color scanner, often called Time-Life Springdale scanner 
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lengths transmitted by the illuminated 


material. All the necessary computations, 


such as defects of filters, printing inks, 
printing papers, and the density of the 
color extracts at every point of the pic- 
ture, can be calculated by electronic means 
in fractions of a second. These calcula- 
tions are then used on electronic scanners. 
They control the light source which by 
scanning produces color-corrected results. 

The basic idea behind the electronic 
scanners is the same as that of picture 
transmission or television. In picture 
transmission, the original picture is 
scanned line by line. The same process is 
used in electronic color correction. The 
color original, which can be either a re- 
flection copy or a color transparency, is 
scanned simultaneously by three light 
channels. Each channel is fitted with pho- 
tocells, and each is provided with a dif- 
ferent filter. The filters are for red, blue, 
and green. 

The light transmitted or reflcted from 
the origina! falls on the photocells which 
create three electrical currents. The cur- 
rents are then received according to light 
and color brightness in the receiver, which 
contains a piece of photographic film. Up 





Color Klischograph was designed especially for 
letterpress industry; it’s made in West Germany 


The Inland and American PRINTER and LITHOGRAPHER 


1s How Electronic 
™ Color Separation 
Speeds Offset 


@ Photographic masking involves much time and 


expense; too slow for modern color work 


@ New electronic devices make color-corrected 


separations quickly, simply at lower cost 


to this stage the three electrical currents 
generated by the photocells have the same 
color errors found in uncorrected separa- 
tions made on a camera. But by an inverse 
mixture of the electrical current colors, 
the equivalent of masking is introduced. 

Electronic aid in making color-correct- 
ed separations was suggested for the first 
time by Fischer, Hardy, and Wurzburg in 
1937. But the first color scanner for the 
graphic arts industry was not introduced 
until 1950, when Time-Life, Inc., set up 
its scanner at the Time-Life Springdale 
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Acme separator can make three- or four-color 
separations, positives or negatives, in 30 minutes 
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Laboratory in collaboration with the re- 
search work of Eastman Kodak Co. The 
scanner was known as the Time-Life 
Springdale Scanner. Today it and dupli- 
cate machines are supplying color-correct- 
ed separation negatives to dozens of en- 
graving and offset firms all over the U.S. 

The scanner produces a set of four con- 
tinuous-tone, color-separation negatives 
8x10 inches or smaller from a color trans- 
parency. A reflection original can also be 
reproduced if a color transparency is made. 

The scanner can scan a transparency 
with a maximum size of 8x10 inches. In 
the case of small-size transparencies the 
scanner can make separations from more 
than one transparency in each pass, since 
it color-corrects the separation automati- 
cally. The flexible transparent support has 
an over-all size of 8x10 inches maximum. 
By attaching to the support two 5x7-inch 
transparencies, four 4x5-inch transparen- 
cies, or a number of the 35-mm size, sev- 
eral separations can be done at one time 
with a corresponding savings in separa- 
tion charges. 

Kodapak sheets make an excellent sup- 
port for this purpose. The transparencies 
and register marks are taped to the Koda- 
pak sheet. 

The color transparency is mounted on 
a glass cylinder, and four pieces of photo- 
graphic films are carried on a metal cylin- 
der. Both cylinders revolve together on a 
common axis. The transparency is scanned 
by a spot of white light. 

At Springdale the separations are made 
on Kodak Panatomic X film at a scanning 











frequency of 1,000 lines to the inch. This 
frequency is the latest improvement in 
the Time-Life Scanner. It is a highly de- 
sirable change because at 1,000 lines the 
maximum plate size can be twice that pos- 
sible with the older 500-line machine. 

A few months after the introduction of 
the Time-Life Scanner in 1950, the Inter- 
chemical Corp. developed a scanner. It 
was based on the philosophy of color cor- 
rection evolved from a colorimetric and 
mathematical basis by Arthur C. Hardy 
and Francis L. Wurzburg, Jr. 

In 1951 Radio Corporation of America 
made improvements on this machine by 
incorporating all-electronic concepts into 





an automatic color-correction system. The 
scanner was then known as the RCA 
Interchemical Color Corrector. 

To start work with this equipment it 
was necessary first to make continuous- 
tone color-separation negatives in the 
camera in the normal way. Contact posi- 
tives were then made from these separa- 
tion negatives for scanning purposes. Un- 
til this stage these contact positives had no 
color correction. They were used on the 
color corrector whose basic objective was 
to produce final color-corrected separation 
negatives from these positives quickly. 

Unfortunately, since Dec. 31, 1955 
RCA has discontinued active support of 
the color corrector development pending 
completion of a test program at R. R. 
Donnelley & Sons Co. in Chicago. While 
the final results of this program are not 
yet available, it appears rather unlikely 
that the device will be marketed by RCA. 

A recent color scanner, the Acme Color 
Separator was introduced to the graphic 
arts industry by Acme Telectronix, a divi- 
sion of NEA Service, Inc. It is capable of 
producing color-corrected three-color or 
four-color separations, positives or nega- 
tives, from color transparencies or original 
color reflection copy up to 8x10 inches. It 
requires a scanning time of approximately 
30 minutes. The final color separations 
are fully color corrected, including re- 
moval of unwanted undercolor and com- 
pensation for deficiencies in inks and 
paper. 

The machine can be adjusted to accom- 
modate various types of printing, paper, 
(Turn to page 94) 





H.P.K. Autoscan, made in London, makes contin- 
vous-tone, color-corrected separation negatives 
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It’s not apparent from this view of new Howard Co. building in Peoria, Ill., but this is actually the second floor at street level; plant is on first floor 


New Offset Plant on Two Levels 


@ New lithographic plant of Howard Co. in Peoria, Ill., hos heavy equipment at ground level 


® General offices, sales, art and photo departments, plus large leased area, are at street level 


Rex G. Howard, president of the How- 
ard Co. of Peoria, IIl., used his wide range 
of talents to mastermind his company’s 
recent plant move. He acted as architect, 
construction superviser, and printing spe- 
cialist in making the change that brought 
about increased efficiency, financial sav- 
ings, and improved working conditions at 
onc stroke. 

Several years ago officials of the How- 
ard Co. decided that they had to develop 
plans to either build or lease more ade- 
quate and efficient space. After a careful 
study of both possibilities, they decided 
that it would be better to build. 

The Howard Co. had grown up under 
rather unfavorable housing circumstances 
and finally found that its daily operations 
had become unwieldy and costly. It had 
begun with limited space and added, in 
quick succession, the upper floor, the 
building next door, a building in the rear, 
two buildings up the street, and ware- 
house space a block away. 

Naturally, inefficiency was the result of 
these makeshift solutions of space prob- 


lems. The company suffered from an un- 
even work flow, inadequate supervision, 
high insurance rates on old buildings, 
three sets of utilities bills, and expensive 
handling of materials. 

After deciding. to move, company off- 
cials found a piece of property at the en- 
trance of a beautiful park only four min- 
utes from the crowded downtown area. It 
had been one of those “sleeper” properties 
found in many Cities. 

The lot, 225x375 feet, was low, over- 
grown with brush and weeds, and sloped 
abruptly from the street to a depth from 
12 to 16 feet below street level. It had 
been ignored for years because potential 
buyers thought it would have to be filled 
in. 

Mr. Howard purchased the property 
and began his plans to fit a new building 
into the terrain. The contour was ideal for 
a two-level plant. Both floors could be at 
ground level and very little grading would 
be required for the lower level. 

Mr. Howard prepared the basic plant 
layout and hired an architect on an hourly 
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basis to prepare only those detailed draw- 
ings that involved stress, load factors, 
footing and structural details. He also 
supervised construction. 

Savings in the architect’s fees alone 
amounted to $12,500. Other savings in 
design, materials, direct purchases, etc., 
were considerable. Mr. Howard leased 
12,000 feet of the upper floor to another 
company before the building was even 
started. This was an important help in 
financing construction. 

Basically the Howard Co. is a “one 
size” plant. Since 83% of its commercial 
work was based on 814x11 units, the com- 
pany decided to make the two-color 23x 
36 press standard. Long studies of hour 
costs, investment, manpower require- 
ments, production speeds, and makeready 
and register problems entered into the 
decision. 

The company has two two-color Harris 
presses, one new Miller two-color perfec- 
tor, and a single-color Harris. All the 
presses are 23x36 size and use plates that 
are completely interchangeable. All of 
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Above is company airplane, 260-hp Navion, takes How- 
ard sales force into outlying territory. L. to r.: Joe 


| ; a cust ; Rex Howard, Jr., vice-presi- 





Cox, 
dent and salesman-pilot; Sam Zinser, vice-president and 
sales manager; Rex Howard, Sr., (in plane) is a commer- 


cial pilot. At left is reception room with raised patio 











them are two-man presses, and even on 
comparatively long runs they are competi- 
tive with the larger but slower two-color, 
three-man equipment, Mr. Howard re- 
ported. Two smaller utility presses, a 22x 
30 and a 14x20 round out Howard’s press 
facilities. 

The saving that could be made in paper 
stock inventory was an important consid- 
eration in developing the “one size” 
theory. The company purchases carload 
lots of offsets and enamels without being 
burdened by multi-size requirements. Mr. 
Howard says the saving is considerable. 

Employees move freely from press to 
press, and there are no idle presses be- 
cause of size requirements on reruns. 

The Howard Co. changed from two 
smaller cameras and three men to one new 
Robertson 41-inch overhead camera 
manned by two men. The camera oper- 





ating time is cut in half because the equip- 
ment is electronically controlled with 
pushbutton motorized speed. Eight-page 
flats are pasted up and shot as a unit on a 
Cronar dimensionally-stable film base. 
The temperature-controlled sinks and 
trays are especially designed to handle the 
larger size so time is not a factor. The de- 
partment uses 24- and 40-inch roll film 
drawn from specially designed magazines. 
Approximately 11% is saved over cut 
film. 

With the flats shot eight up, stripping 
time in matching up negatives is elimi- 
nated. Electronic densitometers and pre- 
cision instruments are used for color sepa- 
rations and masking to insure quality 
four-color process reproduction. 

Mr. Howard for two years was the 
president of the National Association of 
Photo-Lithographers, an association of 



















Mrs. Rex Howard (at desk) is secretary and treas- 


urer; Here she confers with Mrs. Edith Fischer 
(center), office manager, and Mrs. Nina DeCamp, 
the cost accountant, in her birch-panelled office 


Preparatory work areas are closely and conveniently arranged; note superintendent's office just left of center; plenty of room in large equipment area 
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Top: In glass-enclosed office William McDowell 
(dark shirt), plant superintendent, confers with 
Glen Novakow (left), bindery foreman; Al Feld- 
man, press foreman, Mrs. Ella Wilson, secretary. 
No. 2: Hugh Geer, camera foreman, discusses 
color separation problem with Orville Schindler, 
art director. No. 3: Hugh Geer, camera foreman, 
inspects copy. Lamps are vented to eliminate 
dust. No. 4: Darkroom has the latest devices 


over 1,100 leading lithographing plants. 
It was his privilege during his association 
work to visit hundreds of outstanding 
plants, gathering ideas, notes, and photo- 
graphs from coast to coast on plant design, 
layout, production procedures, and new 
technical applications. From this material, 
plus sketches and ideas of his own, the 
task of designing the plant got under way. 

Mr. Howard set up a drawing table in 
his home. He first ruled up in India ink 
on bristol the over-all building area in 
quarter-inch squares which became the 
base for all of his drawings. He laid sheets 
of tracing paper over the base scale draw- 
ing and drew each additional plan. 

The general floor plan showed all walls, 
doors, windows, pillars, toilets, partitions, 
stairways, etc. A plot plan located the 
building on the lot and included the set- 
back, landscaping, sidewalks, and parking. 

Mr. Howard designed both the exterior 
and the interior of the building. In his 
plans he incorporated ideas he saw in his 
travels and in architectural books. 

The design of the building, which calls 
for inexpensive application of low-cost 
materials, kept costs at a minimum by 
using common brick with rough mortar 
joints on the outside walls of the upper 
street level and painted concrete block on 
the lower plant level. Inside walls except 
those of private offices are of painted con- 
crete block laid in various patterns. 

An unusual type of floor and roof con- 
struction was used. Flexicore, a reinforced 
concrete slab, 16 inches wide (six inches 
thick for the roof and eight inches ‘thick 
for the floor) and 20 feet long was laid 
in place with large cranes. 

The slabs, designed much like tongue- 
and-groove flooring, went into place very 
quickly. It took only five days to lay 32,- 
000 feet of floor and roof. The joints be- 
tween the slabs are grouted. A 20-year, 
built-up roof was applied on the six-inch 
Flexicore, and then a half-inch layer of 
pure white marble chips was applied. The 
chips, more expensive than gravel, have 
high reflective qualities and cut heat loss. 

A two-inch layer of concrete was 
poured over the eight-inch Flexicore for 
the upper office level floor. The conduit 
for electrical, telephone, dictation, and 
music circuits was laid in this two-inch 
layer. The asphalt and vinyl tiles were 
laid on top of the concrete layer. Electrical 
floor outlets are on ten-foot centers in the 
office rental area. 

The underside of Flexicore provides a 
suitable ceiling. The slabs fit snugly with 
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rounded edges and are painted to elimi- 
nate the need for a false ceiling. 

The building is designed on 20-foot 
centers to provide a module for the equip- 
ment and operation. The lower or plant 
floor is made of six-inch reinforced con- 
crete which is sealed from ground mois- 
ture by polyethylene sheeting. 

All aisles are marked with three-inch 
stripes of vinyl-base yellow paint. Load- 
ing docks at the rear of the plant are at 
truck height. Double overhead doors at 
each end of the receiving room prevent 
winter heat loss. 

The lobby, offices, color photo studio, 
art department, sales room, and confer- 
ence room are all on the upper street floor. 

The lobby and private offices are 
paneled in wormy chestnut and _ birch. 
Taped background music with volume- 
controlled speakers installed throughout 
the building give a pleasing atmosphere. 
A central dictating system with six dic- 
tating stations speed correspondence. The 
building is lighted outside with electric 
signs and parking illumination regulated 
by time switches. 

Mr. Howard cut quarter-inch templates 
from colored index (a different color for 
each department) to indicate each piece of 
equipment and furniture, as well as future 
equipment. He placed them on the equip- 
ment sheet and affixed them with rubber 
cement so they could be easily rearranged. 

He cut templates for paper skids, lift 
trucks, bindery trucks, and press dollies so 
that adequate working areas, storage areas, 
and aisles could be readily determined. 
Each template was identified, and the 
exact location of electric, water, gas, or 
drainage connections together with the 
horsepower and voltage required for each 
piece of equipment were indicated by a 
color code. 

The superintendent and department 
foremen then were requested to “walk 
through” and “work in” these proposed 
layouts and make suggestions for work 
flow improvements. When all present and 
proposed pieces of equipment were in 
place, the plans were ready for the next 
step. 

A tracing sheet of the electrical equip- 
ment was superimposed on the equipment 
drawing, and all voltage and horsepower 
outlets were spotted throughout the plant. 
From this drawing the electrical subcon- 
tractors made finished detailed drawings 
with their proposals and quotations. 

The most economical installation 
proved to be a bus bar running the greater 

(Turn to page 119) 


Top: Merlin Clausen (left), plate room foreman, 
and Warren Freidlinger, color stripper, check 
press plate. Camera, plate and stripping depart- 
ments are air-conditioned and vented. No. 2: 
Stripping room is directed by Bud Koch, depart- 
ment foreman. No. 3: Henry Schultz (left), senior 
pressman, checks job with Wm. McDowell, super- 
intendent. No. 4: Bindery has Christensen-Mc- 
Cain gathering, stitching-trimming unit, folders 










































































































Schedule Board Saves Time in Plant 


@ Any offset, letterpress, or combination plant needs “route map” for guiding jobs through shop 


@ Easily-read schedule board makes it possible for everyone concerned to get jobs out on time 


By Charles W. Latham, Offset Editor 


Inland and American Printer and Lithographer 


Every plant works on some kind of 
schedule. It is up to management to see 
that it is a time-saving and informative 
one. Planes, trains, ships, and all big in- 
dustries run on schedules. It would be a 
sorry mess if they did not. These schedules 
include routing so that it is known before- 
hand just where each carrier is supposed 
to be at a certain time. 

So a schedule is a timetable and a route 
map; every lithograph plant, regardless of 
size, needs one. And like a timetable it 
must be worked out ahead of time and 
posted so that everyone in the plant can 
see it and consult it. 

The timetable must not be kept in 
someone's head or in a card file box. If 
train schedules were secrets shared only 
between the conductor and engineer, this 
country would be as backward in trans- 
portation as Tibet. 

The design of a plant's first posted 
schedule is very important. There is a 
certain amount of acceptance and train- 
ing that must take place with both plant 
and office personnel. 

The first schedule should be simple and 
apply only to one or two key departments. 
As a start it may be introduced in the 
camera, stripping, and platemaking de- 
partments. In the beginning, these three 
departments may be grouped as one unit 
and their jobs posted on a single board. 

To get this project off the ground it 
will be necessary to appoint some one to 
manage it. We might call him a co6rdi- 
nator. He must work closely for a time 
w:th these three units and consider their 
problems. His job will te to find ways of 
getting around each objection as it arises 
without a highly complicated scheduling 
system. To do this he himself must be 
thoroughly sold on the idea that it can 
be done and that it is a very important 
step in reducing costs. 


Shows Necessity for Schedule 

There may be jobs that go from the 
copy preparation department to the com- 
posing room, then to proofing, to camera, 
and then back to the copy department. 
This process looks like a complex one, but 
it just shows up the greater necessity for a 
schedule. Such a job will eventually be 
scheduled even if it touches some depart- 
ment twice. 

When there is to be waiting time for a 
customer O.K. on layout or copy changes, 
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the job should be scheduled in the next 
department normally. If the waiting time 
becomes excessive, the schedule will show 
it, and management should call the cus- 
tomer. This is another valuable function 
of the schedule. When the customer re- 
turns the proof, the job is rescheduled. A 
schedule is flexible. It is like a blueprint 
of a building project. It can be changed 
any number of times before construction 
starts and in a much cheaper manner than 
making changes later on the jobs. 

A schedule must indicate not only what 
has been finished on each job, but where 
it is now, where it will be tomorrow, all 
future operations, and when it will be 
finished. The schedule will also show de- 
partmental and machine loads for each 
day. It will show what day each job starts 
in each department, how long it stays 
there, and how much other work that de- 
partment has that day. It must be an 
easily-read picture of what is going on in 
production. Too many tailor-made sched- 
ule boards indicate only the past progress 
of jobs. One that pictures the future of 
each job is needed. 

A well-kept schedule will show when 
production is getting into a jam and over- 
time must be put in. It will show this 
early enough to enable management to 
allocate overtime to low cost departments. 





Next Month... 


% “Paper and the Printer” will be the 
theme of the May issue. Every commer- 
cial printer and lithographer needs to be 
brought up to date from time to time on 
what's new in the field of printing papers 
and how to select and use them. One of 
the major features will be on “New De- 
velopments in Paper.” A series of short 
interviews with key printers and lithogra- 
phers throughout the country will indi- 
cate customs and practices on markup 
of paper, selection of paper for the job, 
customers who purchase their own paper, 
qualities most wanted in today’s papers. 
“How to Select the Right Paper for the 
Job” will be the title of another feature. 
There'll be a host of other features on 
such topics as paper spoilage, paper con- 
ditioning. paper buying, how to figure 
paper stock, and many others. The vari- 
ous departments will be loaded with in- 
formation relating to paper and how to 
use it. It’s an issue you won't want to 
miss. 








It will prevent jams from occurring in the 
high-hourly-cost pressroom. It will also 
show when a slack period is approaching 
so that extra effort may be made to fill it 
up. Or some planning can be done to re- 
pair or clean equipment or do some gen- 
eral housecleaning. A properly planned 
slack period can be made profitable in- 
stead of a dead loss. 

One of the objections often made by 
those unfamiliar with schedules is that 
when a rush job is thrown into produc- 
tion, the schedule is spoiled. Nothing 
could be further from the truth. The 
schedule shows just where a rush can be 
fitted into production and how much it 
will affect other jobs in process. It will 
show immediately whether or not over- 
time must be put in and where. 


Supplies Arrive on Time 

An easily-read schedule board makes it 
possible for the purchaser, stockman, cut- 
ter, and every foreman to check materials 
and supplies such as paper, ink, etc., for 
the jobs coming up, and to get them to 
the proper departments in time. 

A schedule must not only be flexible 
but it must have a factor of safety to take 
care of contingencies. It must be able to 
expand. The operator of the board must 
allow some leeway when he sets up his 
board each morning. This allowance must 
be hidden to some extent so that depart- 
ments do not slow down and consider it 
normal. 

A full day’s normal work should be 
scheduled each day when there is sufficient 
work to fill the day. When there is not 
sufficient regular work, put in the blank 
spaces tags that indicate cleaning, oiling, 
adjusting, stock taking, testing equipment, 
painting, backlog work, etc. Then if an- 
other job comes in, it will replace some of 
the spare-time jobs. Costs continue even 
if the board has gaps. Fill the gaps and 
something is received for the money. 

To take care of expansion during nor- 
mally busy times, there is evening over- 
time and Saturday work. Set up the board 
for the normal day and then use overtime 
and overmanning when overloading oc- 
curs. For still more expansion, set back 
less important jobs if it can be done, or 
farm some of them out. In some way 
these things are now being done, but it’s 
probably costly. 

A schedule will allow such things to 
be done in a more orderly and cheaper 
way. A schedule will force you to do some 
planning by showing the approach of 
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emergencies before they happen. When 
an emergency arrives, it may require costly 
methods to take care of it. It might mean 
the profit on one or two jobs. 

If there is a factory production office or 
control office, this is the place for the 
schedule board and operator. Here he is 
in close touch with the estimator, the pro- 
duction man, and the shop order writer. 
From the estimator he learns the time al- 
lowances. From the production man he 
learns the routing and equipment to be 
used. From the order writer or the shop 
orders themselves he learns the delivery 
dates and all other data necessary to set- 
ting jobs up on the board. 

Once a job is set up on the board, there 
is nothing further for members of the 
control group to carry in their heads. All 
information is either posted on the board 
or is contained in the shop order. Any 
foreman who wishes information need not 
bother any one. He just looks it up. If a 
salesman calls in or if a customer tele- 
phones, almost anyone in the control of- 
fice can answer any question regarding the 
status of a job. 

The men in the control office will use 
the schedule board as much as anyone. 
The purchaser will use it to time arrival 
of materials and to expedite them when he 
sees time growing short. The estimator 
will use it to see when a new job can be 
put into work without overtime. Salesmen 
are constantly asking questions that can 
be answered accurately only with a sched- 
ule. The production man will constantly 
consult the board to gauge when and 
where production must be stepped up. 

The schedule board can be consulted by 
men in the shop as well as in the office. 
It should be used to eliminate a lot of 
questions. To do this, every man interest- 
ed in production must learn to read the 
board and to respect it. There will always 
be a few who will ask questions anyway 
with the excuse that they didn’t know 
whether the board was accurate. They are 
the kind who always have to check up on 
“Wet Paint” signs. 


Must Correct Board Every Morning 

The schedule man must correct the 
board every morning as soon as he can 
check over the time report cards of the 
previous day. Every job completed in each 
department as well as the number of time 
units worked or sheets run will mean a 
change in the board. 

In a complete and over-all scheduling 
system there will be a departmental board 
in each department and a master or com- 
bination board at the control office. The 
master board is made up of duplicate units 
of all the other boards. Such a system is 
used in large plants where it is impractical 
for each foreman to go to the control office 
to see what job comes next. 

With this system the schedule man puts 
new jobs on all boards. The foremen then 

(Turn to page 93) 
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You can make this board easily to fit conditions in your own plant. Start with a simple one and 


develop a more complex one as your needs require. Follow the directions given in the article below 


How to Build Simple Schedule 
Board for Small Offset Plant 


By Charles W. Latham, Offset Editor 
Inland and American Printer and Lithographer 


A good schedule board must be tailor- 
made to fit the condition of the plant in 
which it is to operate. But here is a sug- 
gestion for a board that will help you de- 
sign one of your own. 

This board has a permanently mounted 
back board (A) with the name of the de- 
partment printed on it. Two or more 
panel boards (B) hang on the back board. 
They are easily detachable and _ inter- 
changeable. The top of each panel board 
carries a card stating the month. Below 
that are numbered cards representing the 
day of the month. Between each number 
is a nail to support a red string. 

The panels are cross marked into one- 
inch squares with a brad at the top center 
of each square. To the left of each hori- 
zontal row of sauares is a card holder. 

Cards bearing the number and names 
of jobs are placed in the card holders. 
Round tags may be hung on the brads in 
the squares. Each round tag has a number 
representing units of time. The units may 
be 1 hour, 14 hour, 12 minutes, or any 
other unit of time that fits the type of 
work in the department. Different units 
may be used in different departments. 

Now let’s read the board: 

1. The red string is between April 2 
and 3. The tags to the left of the string 
are blank because they have been turned 


over. This means that all the work sched- 
uled for April 2 was completed. If a num- 
ber is not turned over when the red string 
is moved, the job is behind schedule. 

2. The time units used on this board 
are designed so that ten of them fill a day. 
Job 1635 was started on April 2, but five 
units remained to be done on April 3. 

3. Job 1637 is scheduled for five units 
on Tuesday and two units on Wednesday. 

4. The machine or department load 
scheduled for April 3 is exactly ten units. 
No more jobs could be scheduled on that 
day without overtime. 

5. On April 4 four small jobs are sched- 
uled that just fill the day. Job 1646 is a 
big job that will take two whole days of 
department time. 

This schedule board can show four 
weeks work and 32 jobs. Your require- 
ments may be for six weeks, in which case 
you can use another panel. Or your board 
may have to accommodate more jobs, in 
which case you can make it higher. 

You must work out your own time 
units. You may wish to use 14 units per 
day, and you may have two cameras. In 
this case you will have 28 units available 
per day in the camera room. In depart- 
ments where two shifts are worked, use 
as Many units as necessary. Make the first 
board cheap and simple, and operate it 
for only one department until you become 
accustomed to it. Then you can build more 


and better boards. 
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The Printing Sale I'll Never Forget—No. 3 of a Series 


We Couldn't Short-Change 
Our Customer’s Salesmen! 


‘Good enough’ wasn’t enough so we called in our creative 


art staff and designed a program that really did the job! 


By Carl H. Eissfeldt 
Sales Manager, Production Services, Inc. 
Detroit, Michigan 


This story starts at a point where we 
had already received the order—one that 
amounted to over $4,000. 

What happened from then on shows 
how much a genuinely creative approach 
to your customer's objectives can con- 
tribute to both his sales success and yours. 

In this case my customer had the prob- 
lem of introducing a new service. It was 
an old company, well known and highly 
respected in its original field. But with 
this new service, it was entering an entire- 
ly new field, one in which it was far from 
well known, and one already served by a 
number of competitors. Many of these 
firms were old and well established. 

I had worked almost single-handed 
with the customer, discussing ways and 
means of establishing the company quick- 
ly in the new market. We had tentatively 
decided on a series of brochures for use 
both by their salesmen and in direct-mail. 

We had a budget in excess of $4,000, 
plus the “go-ahead” to prepare suggested 
formats, copy, and sketches. The order was 
in my hand. 

Here is where my story really starts. 

My first move was to get together our 
creative staff, to pass on the customer's 
instructions, and get the work under way. 
Our art director, copy chief, and produc- 
tion manager helped us on the mechanical 
aspects of the order. 

We had only explored the project 
briefly when members of our group began 
digging to get the customer's basic objec- 
tives. What was he trying to do? What 
were his important advantages over com- 
petition? What special problems did the 
well-entrenched competition present? 

We postponed work on the brochures 
themselves because we felt it important to 
begin with these fundamental questions. 
We listed all the questions we could think 
of and answered as many as we could in 
written outline form. Before long, it be- 
came apparent that we had a much bigger 
job to be done than we could do with 
brochures. 
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This article is the third of a series of case 
histories on selling printing and related services 
by John M. Trytten, to whom outstanding mem- 
bers of the printing sales fraternity have told 
their stories. Sales ideas and fundamentals 
brought out are directly applicable to day-to- 
day selling. Mr. Trytten will welcome comments 
and suggestions for additional case histories. 
Write him in care of this publication. 


First, we had to enable the customer's 
salesmen to make an opening presentation 
that would be effective enough to get 
across the whole story. Many presentations 
would be made to buyers of their older 
service lines, and we wanted these buyers 
to become quickly conscious of the new 
Service. 

Second, we wanted to capitalize just as 
much as possible on the company’s pre- 
eminent position in its old field. Prospects 
had to be impressed at the start with the 
fact that the new line was a major activity 
and not just a sideline. We wanted to 
stress how the company’s experience and 
integrity contributed to the value of the 
new service. And of course, we had to get 
across the unique advantages of the new 
service, as contrasted with its competition. 

In short, the program to introduce this 
service had to reflect competence, integ- 
rity, experience, stature, dependability. 

Obviously, the brochures we planned 
would not do the job. If our customer 
used them he would be doing the same 
old thing and doing it the same way his 
competitors were doing it. In fact, we real- 
ized, the brochure idea came from our 
survey of competitive literature. Some- 
thing was needed to make our customer 
stand out in the crowd. 

On the other hand, we had the order, 
and a nice-sized one at that. We could 
easily continue with the brochure idea, do 
a creditable job with it, and leave the mat- 
ter as it stood. But we felt we would not 
be completely fulfilling our responsibility. 
We would certainly be short-changing 
our customer's salesmen. 

This service was as new to the sales- 
men as to any one else. Although the bro- 
chures might create inquiries and open 
the door for them, it would leave them 





with no material to use in actual selling 
and following up inquiries. Our original 
approach presupposed a long period of 
missionary work in establishing the new 
service in the market. 

So we drew up preliminary plans for a 
complete printed promotional package. 
The “package” was intended to produce 
inquiries, to provide a complete sales-call 
presentation, and to furnish appropriate 
follow-up materials. 

At first, we were a little apprehensive 
because of the added budget we'd need to 
do this job. We would need nearly six 
times as much as we had been given for 
the brochures. We were so convinced, 
however, of the extra value of the new 
approach that we put it in rough presenta- 
tion form and discussed it briefly with one 
of the customer’s executives who had co- 
operated wholeheartedly in our previous 
planning. 

His immediate reaction was favorable, 
and with his encouragement we prepared 
the theme, layouts, and copy roughs on the 
entire expanded program. We presented 
this material to the whole executive staff 
at a meeting in the customer's plant. We 
were delighted when, after discussing our 
work, the entire group approved our ap- 
proach almost without change. The great- 
ly expanded budget was quickly granted. 

The happy ending to this story is that 
the customer’s salesmen fell in love with 
the program and began to do amazing 
things with the materials we prepared for 
them. Within four weeks after delivery of 
the material one salesman landed a con- 
tract for the new service for a fee in ex- 
cess of the entire cost of our promotional 
materials. And he attributed his success 
directly to the materials he was given to 
work with. 





CARL H. EISSFELDT is a widely-known advocate 
of the creative approach to selling—and a skilled 
practitioner of it. As sales manager for Produc- 
tion Services, Inc., Detroit, he is active there in 
the production and distribution of sales and edu- 
cational aids, primarily for the automotive in- 
dustry. Before coming to Detroit, he was sales 
vice-president for Wetzel Brothers, prominent 
Milwaukee lithographic and letterpress printers 
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) SEE for yourself! 


Sterling Offset Enamel now has a brilliance that 
enables you to produce jobs which can’t be 

surpassed in offset lithography. The new whiteness 

and new gloss add a third dimension to 


color and copy. 


A brochure that demonstrates Sterling’s quality, 
and a swatch book showing all weights, are 


available for your inspection and reference. 


West Virginia also offers a full line of coated and 
uncoated offset papers—made to highest standards 
for practically every lithographic need. These 


papers are shipped direct from mill to you with the 





controlled humidity of the finishing room locked 


in by entirely new packaging. 


Another major advantage for printers working 
with West Virginia is the direct service of fully 
experienced, mill-trained sales representatives. 
When you need it, technical assistance also 


comes to you direct. 


West Virginia’s direct-to-you sales policy means 
better service and greater economy for you. For full 
details write to West Virginia Pulp and Paper 
Company, 230 Park Avenue, New York 17, N.Y., 


or contact an office listed below. 


Chicago 1 / FR 2-7620 
Cincinnati 12 / RE 1-6350 
Detroit 35 / DI 1-5522 
New York 17 / MU 6-8400 


Fine 


Papers Division 


Commercial 
Printing Paper Philadelphia 7 / LO 8-3680 
Sales Pittsburgh 19 / CO 1-6660 


San Francisco 5 / GA 1-5104 





West Virginia 
Pulp and Paper 
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By Burton Lasky 


@ Problem of nomenclature arises when using inverted commas for quotes 


@ Sans serif faces generally have straight or diagonal marks only 


@ Special sets of quotation marks are available from some companies 


Q.—The people at the firm I work for 
are sticklers for using inverted commas in 
all their quotations, both single and dou- 
ble; i.e., ‘’, * ”’. When using the sans serif 
group of types we run into difficulties, as 
the comma is just a short diagonal (,), 
which when inverted gives us ‘‘’ or “ “; 
we also get “” ”. If we ask for opening 
quotes we may get “ ”. Special mats are 
available for a reversed apostrophe ‘ 
which in our case is what we desire. 

Would you advise what these different 
characters in sans serif are called, and how 
we should designate them in our copy 
and/or proofs for revision. 


A.—It is difficult to answer your ques- 
tion specifically since I do not know what 
type faces are involved. There are many 
faces within the sans serif group. As a 
general rule, however, it is true that com- 
mas, apostrophes, and quotation marks in 
sans serif faces are normally straight or 
diagonal marks with no ornamentation. 
The only exception that comes to mind 
immediately is Monotype Twentieth Cen- 
tury. In this face the apostrophes and quo- 
tation marks do have the tapered curve we 
find in most book faces. 

The Mergenthaler Linotype Co. does 
have a special set of quotation marks 
which can be used with their Spartan 
series. It is similar to the “ ” combination 
you desire. I have no doubt that the Inter- 
type Corp. also has a set of these marks 
for their Futura group. 

The matrices for these symbols all have 
identifying numbers. After your compos- 
ing room has obtained these matrices, you 
may specify them by number on copy and 
proof. The use of terms such as “inverted 
commas” and “reversed apostrophe” may 
be misleading. 

I might add that few typographers or 
editors object to the quotation marks nor- 
mally supplied with any particular type 
face. Your firm, of course, does have the 
right to insist on the “ ” combination at 
all times, but for consistency care must 


be taken with type faces in families other 
than the sans serif. Square serif faces such 
as Memphis and Cairo have diagonal quo- 
tation marks. There is also a problem with 
Garamond, in which this article is set. No- 
tice that the ball is at the top of the open 
quotes ("), in contrast to the more tradi- 
tional “ of Times Roman, used in the 
Specimen Review department of this 
magazine. 


Felicitous Phrasing Preferred 

Q.—I hope to get you in my corner in 
an argument I am having with an editor 
in my office. The argument comes from 
this sentence: ‘““Reverberation is caused by 
rough surfaces, air bubbles, and anything 
else that disturb(s) the complete uniform- 
ity of the water.” In copy the verb was 
“disturb.” This disturbed me, so I made 
t “disturbs.” The editor insists that the 






Quotation Marks, Inverted Commas, Apostrophes 


antecedent of “that” is plural because it is 
a compound, and that the verb must also 
be plural even though he agrees it is awk- 
ward. What is your opinion about this 
argument on grammar? 


A.—I am firmly in your corner. Even 
though the clause headed by “that” refers 
to “rough surfaces” and “air bubbles” also, 
its primary force is as a restrictive clause 
modifying “anything else.” This makes 
the antecedent of “that” singular, and the 
verb must also be singular. 

Grammatical rules are not inflexible 
axioms. They develop and change as lan- 
guage itself changes. It is a distortion of 
the purpose of grammar to justify an awk- 
ward construction by the formal applica- 
tion of a rule. Whenever two interpreta- 
tions are possible, preference should be 
given to the one which provides more 
felicitous phrasing. 


Nonangelic Type of Type 
Instructions noted on copy received 
from customer: “Set in sans-seraph type.” 
How about “Lilith”? (She was no 
angel. ) 


Kenneth L. Chatters who supervises the student-published Michigan Daily at the University of 


Michigan at Ann Arbor, Mich., believes proofreaders should be able to read type and slugs in order 


to understand how errors occur on the bank and to realize the importance of checking revised proofs 





Proofreaders should learn how 
to read type upside down in the 
same way in which printers do. 


READ FROM LEFT TO RIGHT with the closed end of the “galley” 
toward the person inserting the corrected lines of type. In this posi- 
tion. the smooth side of the linotype slugs is also toward the person 
iMserang the corrections. HANDLE THE GALLEYS CAREFULLY 
supporting them with your hands UNDERNEATH the galleys and 
with the galleys tipped toward the CLOSED END and to the LEFT. 
IF THE SPRING GALLEY LOCK is too tight, so that the lines of 
type are difficult to remove prior to the insertion of corrected slugs, 
press lightly and with a steady pressure against the type in the area 
of the closed end of the galley. The spring galley lock will give way 
When it becomes necessary to remove the spring galley lock, SLIDE 
it off. Pulling it up from the end will break it 

When inserting correction lines,; the place” while the correction 
locate the line to be corrected by line is being inserted from the 
visually measuring down from the right end. While the slugs are in 
top of the galley to the general this position, check the correction 
area of the “error” li look | line against the “error” line to be 
for the word on the left end of the doubly sure you have the right 
line that corresponds to the cor- slugs. Continue this procedure 
rection line on the “galley proof.” until the entire galley - type a 
Locate the error in the line—then —s corrected. “pull” 
remove the slug part way, leaving “revised proof” = coal it with 
the right end of the slug to “hold the origina! proo! 


This is 30 Pt. Rodent Bold 
This is 24 Pt. Bodoni Bold type. 


and italic of the same type size. 
This line is set in 18 Point Bodoni Bold 


14 Point Bodoni Bold is used for drop decks on 
many of our 24 and 30 point Roman news heads. 
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By George M. Halpern 


Offset Lithography e Letterpress ¢ Flexography 
Gravure « Screen Process « Collotype « Embossing 


Questions will be answered by mail if accompanied by a stamped envelope. 


Answers will be kept confidential upon request. 


Pressmen Should Understand All Printing Processes 


@ Many shops want to offer wide service, handle more than one process 


@ Pressman who knows whole field valuable to customer, employer 


@ Should be able to analyze job to find best means of reproduction 


The current trend in commercial print- 
ing is to diversify the processes available 
for customer service. The latest statistics 
of the Census of Manufactures indicates 
this is particularly true of shops that for- 
merly were all letterpress. 

In addition to diversifying their own 
facilities, many plants accept jobs which 
they must farm out. Few plants, if any, 
have all processes available. 

Frequently, small-plant owners conter 
with their pressman regarding the best 
ways to reproduce certain jobs. Conse- 

juently, it is important for pressmen to 
ye familiar with the multitude of proc- 
esses available for reproduction, their ad- 
vantages, and their limitations. 

In a field as technical as modern print- 
ing has become, it is no longer sufficient 
to be thoroughly conversant with only one 
means of reproduction. The pressman 
must extend his knowledge to include a 
working familiarity with all of the print- 
ing processes. 

To enhance his value to his employer 
and himself, the pressman should have 
enough knowledge of all processes to be 
able to analyze the requirements of the 
job. He should know which will best suit 
the customer's requirements and make the 
job most profitable for the plant. 

These are some problems the pressman 
might encounter in analyzing a job: 

If drawings or paintings are being used, 
what process will give the greatest fidelity 
of reproduction? If the job is a reprint, 
should the original form be used? Can the 
original form be used? Would it be more 
economical to utilize reproduced copy for 
another process? Would the quality be the 
same? 

Will it be necessary to print halftones 
on rough stock? What type of stock is re- 
quired for the job? Does the stock place 
any limitation on the kind of form being 
used? 

Will the length of the run permit the 
plant’s presses to be used economically? 
What is the relationship between the 


70 


speed of the presses in the plant, the size 
of the run, and the date of delivery? 

Can the job be ganged up with others 
of a like nature? Can the job be success- 
fully integrated with more than one proc- 
ess of reproduction? 

The following information is intended 
to supplement the pressman’s background 
in the various processes. Each process is 
treated in capsule form, but this column 
from time to time will carry additional 
information concerning the specialized re- 
quirements, limitations, and advantages of 
each of them. In alphabetical order: 


Processes Pressmen Should Know 

The Addressograph process involves a 
two-step operation for addressing enve- 
lopes, post cards, or similar material. The 
printing form is a metal plate with em- 
bossed characters. The characters are em- 
bossed’on the plate by means of a special 
machine called a Graphotype which pro- 
duces raised letters. These letters print 
through a wide, inked ribbon to give re- 
sults that closely duplicate the original 
typewritten copy. 


The blueprint process is a method of 
reproduction that can reproduce material 
only in the same size as the original copy. 
It is generally produced from original 
drawings made on translucent stock. The 
stock acts as a negative. 

The drawing is placed in contact with 
a piece of sensitized paper and exposed to 
a strong light. When developed, the areas 
which receive the light turn blue while 
the areas which contain the line drawing 
remain white. 

Carbon copies provide a most inexpen- 
sive method of producing a limited num- 
ber of copies. Anything typed, handwrit- 
ten, or drawn can be easily reproduced. 
Although not an actual printing process, 
as many as 20 copies can be reproduced at 
one time by means of a hard-hitting elec- 
tric typewriter. 

A sheet of carbon paper is used for each 
copy desired other than the original or top 
copy. The carbon side of the carbon paper 
is placed directly over the blank sheet of 
stock on which the reproduction will ap- 
pear. Additional sheets of carbon paper 
and stock are added in layers until the 
desired number of copy sheets are ob- 
tained. The original copy is typed on a 
blank sheet placed on top of the pile. 

Die stamping is often called steel die 
engraving or steel die embossing. It is an 
intaglio process mainly used for high- 


Williams Press, Chicago Heights, Ill., publisher of four newspapers, uses a two-sided pressure- 


sensitive tape called Dubl-Stik to splice one roll of newsprint to another before printing them 
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quality business and calling cards, wed- 
ding announcements, social stationery, 
letterheads, and envelopes. 

The process reproduces very fine raised 
lines and typography in a crisp, attractive 
way. This process should not be confused 
with thermography, which is a letterpress 
process. 

Embossing is a process for producing 
raised letters or designs on paper or other 
material. This is generally a two-step 
operation. The job is first printed and then 
fed into the press for embossing. Blind 
embossing means putting a raised design 
on material that has not been printed. 

Flexography was formerly called ani- 
line printing. It is a reproductive process 
based on the letterpress principle; that is, 
the printing is done from rubber plates 
molded in relief. 

The process was developed primarily 
so that difficult printing surfaces, such as 
polyethylene, cellophane, foil, hard-cal- 
endered papers, and food and candy wrap- 
pers made of smooth and nonabsorbent 
stock, could be printed economically at 
high speeds. 


How Gravure Process Works 

Gravure is an intaglio process. This 
means that the printing surface is recessed, 
or below the surface of the plate. It is the 
opposite of letterpress which has its print- 
ing surface in relief, above the shoulders 
of the plate. 

In gravure, the printed impression is 
achieved by transferring to the paper at 
high speeds ink from cells or depressions 
of varying depths etched into a copper 
cylinder or plate. 

Most gravure today is done on a rotary 
press which has two cylinders. One is the 
copper printing cylinder, and the other 
the impression cylinder. The copper print- 


ing cylinder revolves in a bath of ink. The 
etched wells of the image area are filled, 
and as the printing cylinder revolves it 
comes into contact with a doctor blade of 
fine flexible steel which removes all excess 
ink from the surface of the plate. At the 
point of impression contact between the 
two cylinders, the image is ingeniously 
“sucked” from the wells of ink which are 
below the surface. 

Rotogravure is the term given to high- 
speed newspaper supplement and maga- 
zine printing, which utilizes a copper cyl- 
inder for its image transfer. Photogravure 
is a sheet-fed operation which uses a cop- 
per plate, and is generally limited to fine 
halftone and line reproductions on rough 
textured stocks. 

The Hooven process permits reproduc- 
tion of typewritten letters by an automati- 
cally-operated electric typewriter. The 
original copy is recorded on a paper strip 
resembling a player-piano roll. The roll is 
then fed into the electric typewriter. 

The typist inserts the letterhead by 
hand, types the name and address of the 
recipient and the greeting, if desired, then 
activates the machine which automatically 
types out the rest of the letter. 

Letterpress is also known as relief plate 
printing because the characters, lines, or 
dots making up the image are etched in 
relief on the plate. As with gravure, direct 
contact is made between the paper and 
the plate. The plate, previously inked, 
transfers the image to the sheet. 

According to historians letterpress is 
the oldest printing method. The latest 
figures available from the Census of Man- 
ufactures indicate that it is still the most 
common one despite competition. 

Future articles will continue to discuss 
the many processes available, and their 
relative merits and limitations. 
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20 Ways to Set 
A Business Card 


On the next two pages The Inland and American 
PRINTER and LITHOGRAPHER presents 20 different 
ways of setting a business card as determined by the 
top point winners in our recent Business Card Contest. 
Cards shown on the left-hand page (page 72) were the 
actual prize and honorable mention winners; those on 
the right-hand page (page 73) were the runners-up. 

Judges were J. L. Frazier, consulting editor of The 
Inland and American PRINTER and LITHOGRAPHER, 
Chicago; Glenn M. Pagett, Indianapolis, Ind., and John 
M. Lamoureux, St. Louis, all nationally-known typo- 
graphic experts. 

Cash prizes were awarded to first, second and third 
places while three-year subscriptions to The Inland and 
American PRINTER and LITHOGRAPHER were presented 
to fourth-place tie winners. Honorable mention winners 


(5 through 9) were given one-year subscriptions. 


(1) First prize of $25 to Algot Ringstrom, Palo Alto, 
Calif. Original colors: Deep gray and buff. 

(2) Second prize of $20 to Emil Georg Sahlin, Buffalo. 
Original colors: flame red and black. 

(3) Third prize of $15 to Emil Georg Sahlin, Buffalo. 
Original colors: Black and light brown. 

(4a) Tie. Three-year subscription. Designed by Bert Oh- 
man, Toronto. Original colors: black, red-orange. 

(4b) Tie. Three-year subscription. Clarence Shackleton, 
Quincy, Ill. Type: dark brown; emblem, light brown. 

(5) Honorable mention. John F. Bethune, Berkeley, 
Calif. Type in black; emblem in light buff. 

(6) Honorable mention. Emil Georg Sahlin, Buffalo. 
Type in black; bottom type line and emblem in 
brown. 

(7) Honorable mention. Emil Georg Sahlin, Buffalo. 
Type in black; type line and rule in brick red. 

(8) Honorable mention. Clarence J. Shackleton, Quin- 
cy, Ill. Original colors: Deep blue-black and brown. 

(9) Honorable mention. Jack L. Goldstein, Philadelphia. 
Emblem in pastel blue; type in medium brown. 

(10) Designed by Leonard Spencer, Salinas, Calif. Origi- 
nal colors: type in black, emblem in light blue. 

(11) Designed by Edgar A. Peterson, Council Bluffs, 
lowa. Original colors: black and orange. 

(12) Designed by Paul Landis, Paterson, N.J. Original 
colors: black and red. 

(13) Designed by Ralph Corey, Miami, Fla. Original 
colors: black and orange. 

(14) Designed by Emil George Sahlin, Buffalo. Original 
colors: black and red-brown. 

(15) Designed by Leonard Spencer, Salinas, Calif. Origi- 
nal colors: dark green and maroon-red. 

(16) Designed by Jack Bright, Detroit, Mich. Original 
colors: black and lavender-violet. 

(17) Designed by George Taenzer, Indianapolis. Origi- 
nal colors: black and light brown. 

(18) Designed by John Amantia, Rochester, N.Y. Origi- 
nal colors: black and light blue. 

(19) Designed by Leonard Spencer, Salinas, Calif. 
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LESSON OF MONTH 
FOR COMPOSITORS 


@ In reviewing the work of some reader not 
long ago, and in reference to a particular 
piece, we wrote that “whiting out isn’t as 
it should be.” Our reader then wrote to ask 
“What do you mean by ‘whiting out?’” Al- 
though this is the first recalled instance over 
the years when the use of the term has been 
misunderstood and/or questioned, we have, 
with booklet cover reproduced below offer- 
ing a perfectly plain demonstration of im- 
proper “whiting out,” a most unusual oppor- 
tunity to cohcretely explain the sense of the 
term. With some reason, as will be under- 
stood from reading further, many younger 
craftsmen working only from artists’ layouts 





-never on original work—could, without 
reasoning it out, be at sea as to the import 
of the term. 

In other years, when top-flight composi- 
tors had design ability, when such work was 
designed largely as it was being set—sans 
layouts—lines of type would be set for a 
“job” like the cover without attempt at spac- 
ing out for the desired end result until type- 
setting was completed. Then, contemplating 
all factors—vertical space taken by lines in 
relation to page depth, length, size, and 
weight of lines, etc., final spacing for best 
all-over effect was accomplished. This was 
universally termed “whiting out.” 

Improper “whiting out’”—the allocation or 
distribution of white space—is the error in 
this design to be discussed here and now. 
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Proportion is a vital consideration in the 
distribution of white space in any design. 
It requires a pleasing variation between com- 
parative parts, length to width, as in the 
Golden Oblong, etc. Too little or too much 
variation between such comparative parts 
violates proportion. So, now! There is too 
little space between the grouped lines of this 
page and at the top and bottom of the whole 
(margins) in relation to the two extensive 
areas between the three groups. 

There are incidental interesting considera- 
tions. The two big lines and the lines of the 
bottom group seem crowded. In a tight 
(crowded) design these lines could not be 





said to be really too closely spaced, but with 
so much open space around, the effect is of 
crowding. Relativity! The whole, further- 
more, lacks unity, the quality of holding to- 
gether—as if there are three things rather 
than one, as the effect should be. 

Our reset (above) should require no com- 
ment; comparison with the original and con- 
sideration of the points already mentioned 
should make it crystal clear that proportion 
and good spacing are essentials of good 
typography. 

Lest some reader with cat’s eyes and a 
penchant for minutiae may find some line 
in the rearrangement not precisely square- 
on, we must say that it was accomplished by 
cutting the original apart and pasting strips 
in new spots, all only for better general effect. 


SPECIMEN REVIEW 


By J. L. FRAZIER 


The Inland and American PRINTER and LITHOGRAPHER 


Charm of Right “ Atmosphere” 
THE MonotyPeE Corp., London, England. 
—yYour calendar, titled “The London Scene,” 
stands out despite small 512 x8'%-inch leaf 
size, its makeup decidedly worth description. 
Spiral-bound along the 51-inch top where a 
die-cut half circle in the middle provides 
for turning the leaves over a loop hanger of 
heavy wire, the calendar may also be stood 
up. The six calendar leaves, printed on both 
sides, are of heavy white card stock, the 
better to stand if used that way. The back 
two leaves, connected by cloth ribbon ‘to 
keep them from spreading unduly, are of 
even heavier materials and are unprinted. 
The front covering leaf—title page—is thin- 
nest paper, light cover-weight. The piece 
emphasizes the advantages of a continuing 
theme and of a handling which permits 
keeping it intact. Even though all copies 
aren’t retained at the year’s end, the subject 
interest and construction suggest something 
worth keeping. More than the top half of 
each page is occupied by an illustration n 
characterful old-time technique—simulatii g 
wood carving—of some “character” cori- 
mon to the “London Scene”; this picture is 
in black with a second and background illu;s- 
tration in a second color, light gray-oliv:, 
presumably of a famous London buildin :. 
The picture on the January leaf is “Fle:t 
Street News Vendor,” and on March a “Bank 
of England Messenger.” We assume a rel: - 
tionship between human characters and 
buildings. The typography of the calendar 
panels below the pictures is uniformly in an 
old sans serif type having, as is always desir- 
able, a texture similar to that of the ari. 
Except for the name of the month, the cal- 
endar composition (black) overprints the 
solid panel in a second color. The front 
“cover” leaf on the thinner paper of pale 
blue hue features three “character” sketches, 
sans backgrounds, found on as many calen- 
dar leaves, with type matter in between; the 
arrangement, like the art and type, patently 
simulates an old-time flavor. The item has a 
definite atmosphere, ever an advantage. 


Fresh Promotion for Printers 
NATIONAL PUBLISHING Co., Washington, 
D.C.—You do a grand job of self-advertis- 
ing without going all out on expenditures. 
Considering the number of pieces you sub- 
mitted, we believe that you depend on un- 
usual ideas and frequency of mailing rather 
than on the big and glamorous at rare in- 
tervals. To us that seems sound as long as 
what one sends out has appeal. The grandest 
piece can be forgotten in six months. Two 
items particularly impressed us. Before we 
offer a highlight description of them, let’s 
mention an idea which any concern with a 


‘name of three words could use: The first 
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Items submitted for review must 
be sent flat, not rolled or folded 


Replies cannot be made by mail 


letter of each word of your name is larger 
than the rest and in reverse color of solid 
diamonds, printed alternately in red, yellow, 
and blue. Most buyers will conclude from 
this that you do process color work; even 
though some may not, you still have a trade- 
mirk. We note in the signature of the card, 
“Something New,” that the yellow initial is 
third; since yellow is a weaker tone than blue 
or red, the name line is not well balanced. 
The yellow should be in the middle. The 
ye ‘OW initial is directly below a panel filled 
wi yellow and therefore the all-over dis- 
tri ution of color is not balanced. The card 
is eatured by a line-cut of the end of a 
ha d, filled out with flesh-color hue, extend- 
in in from the top left-hand corner. The 
th mb is die-cut so that the card of the sales 
re resentative may be tucked in place as 
th ugh the card were being handed out. A 
se »nd unusual piece is the folder of eight 
3! x434-inch sections, printed one side only 
ar folded so as to drop open. The first 
se’ en parts (or pages) give letters and figures 
of your telephone number, “DE. 2-4014,” 
an each unit, except for the period and 
h\ vhen, is three inches high in reverse color 
ag inst color, and change from page to page. 
It surely a most impressive way to an- 
nc ince a new phone number. Effective copy 
in small, medium-bold type appears below 
th. figures and partly overlaps them. The 
fir.t block reads, “Dial DE. 2-4014 for action 
—the new phone of National Publishing 
Company’s new sales division .” Con- 
tinued on following sections, the copy cites 
advantages of doing business with you. 
Straightforward typography is characteristic 
as the example on the next page shows. 





ARTISTS 
WITH TYPE! 








Yes, Artists, Art Directors and Studios 
like to work with Warwick because we think alike. 
That next job that needs an artist's touch, 


typographically speaking, send it to Warwick. 


WARWICK TYPOGRAPHERS, INC. 


920 WASHINGTON AVENUE * ST. LOUIS 1, MO 
CENTRAL 1.9210 





Top Printing Craft Education 
PRINTING DEPARTMENT, ROCHESTER IN- 
STITUTE OF TECHNOLOGY, Rochester, N.Y.— 
Having a school where such outstanding 
things are done as are accomplished at your 
great school is a boon at once to printerdom 
in America and to young people intent upon 
doing better than just so-so in the field. 
We've greatly enjoyed examining the nu- 
merous specimens of work by individual stu- 
dents and in the Hand Composition Labora- 
tory as class projects participated in by a 
number of students, all under the direction 
of Alexander Lawson, a talented and inspir- 
ing leader. Generally speaking, the work, 
even the covers, might be said to be of 
“bookish” character rather than representa- 
tive of publicity and poster work. Of course, 
treatment is influenced by the nature of the 
items submitted, and there are no ads or 
posters included. The flavor mentioned is 
due to use of the types of Goudy, Deepdene 
especially, on booklet covers, and the char- 
acterful Libra, which has a flavor all its own. 
All of this is not to imply that there’s a lack 
of “power” in any work requiring it. Once 
primarily a book face, Caslon Old Style is 
now much more often used in big sizes, say 
72-point to 120-point, for top advertising 
display, and what a job it does! When dis- 
play is important you obtain it through suit- 
ably large sizes and/or size contrast. Covers 
for a number of issues of the Rochester 
Craftsmen’s Club bulletin and for the Dwig- 
gins issue of your school’s quarterly, the 
“Typographer,” emphasize this important 
consideration. Studied, interesting layout, of 
course, has much to do with the effective- 
ness of these items. The cover of the latter is 
featured by reverse color bands three inches 
in depth, bleeding off at top and bottom of 
the 6x9-inch page, the familiar “WAD” ini- 
tials of the late, great artist and type designer 
in roman caps 2% inches high, showing the 
white of the paper against deep orange. The 
issue is replete with initials and decorations 
by Dwiggins. Rather floored over what to 
write when faced with so many good items, 
we struggle a bit in our search for something 
which might be improved. The text of this 
booklet in our opinion would be improved 
in appearance and easier to read if the lines 





the second of a series 


to serve you better 





EDWIN H. STUART, INC. © Typographic Service 
422 FIRST AVENUE 
PITTSBURGH » PENNS 
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The front of six-page, 7x10-inch folder of striking, original 
layout, with “model” quality, creditable even to Pittsburgh’s 


Stuart. Color on the original is a distinctive red-violet hue 
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is the means by which thoughts can be 
multiplied and spread over the world. The any 
art of typography can be compared to the 6\ % 


ve 


voice of the orator — well modulated, clear, . iN 

expressive. Good typography adds y ad 

effectiveness and authority to copy . Our Planning Department is 
maintained to cooperate in producing 
typography economically, yet in a 





manner most fully to serve its purpose 
Let us work along with you on one of 
those fussy jobs! 


Cecil H. Wrightson, Jue. 


74 India Street, Boston 10, Massachusetts Telephone HAncock 6-1150 








Unit from a series of 5¥x4-inch cards issued every week by 


(here black) and rather soft, dull violet hue on white stock 

















These are the first two “shots” of a campaign, presumably to be continued until 26 
of the 9x6-inch cards are “fired at” customers and prospects of one of the country’s 
greatest advertising typographers. Note connection between featured letter of alphabet 
with heading and text. Layout is consistent for the benefits of repetition—’‘constant drops 





BIGGEST 
TYPE IN 
TOWN! 


of water will wear away the stone,” we know. Color combination of first is black and 
light blue-gray on printed light salmon, warm pink, and of second, black and dull 
red-orange over a rather bright blue. Few graphic arts groups match Warwick's 
phenomenal growth, in part due to taking man-size doses of own ‘medicine’ regularly 


top-rank typographer. Original is printed in a medium gray | 


Fotosetter/Warwick Typography gives 
you not only the biggest (to 288 pt. and 
larger) but the sharpest type in town 


For Sales, Agency and those ''special’ 
presentations that have to be right 
produced F-A-S-T Send it to Warwick 


WARWICK TYPOGRAPHERS, INC. 
920 WASHINGTON AVENUE - ST. LOUIS 1, MO. 
CENTRAL 1.9210 


and 
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FIRST CLASS 








CANFIELD €S TACK, INC. - 





Above 9x12-inch envelope featured by ‘trademark’ figure 
rushing to deliver is used on most stationery and self-adver- 
tising of the great printing house of Canfield & Tack, Rochester, 
N.Y. What could better represent good service? At right is 
company’s Christmas greeting, much less reduced here than 
is the envelope. Original is printed in four colors. A second 
red for proofs (here in black screen) is used to contrast 


with Santa’s garb; lettering is bright green, shaded in black 





for action 





National Publishing Company 


has a new number 


for better service 








Good copy illustrated as effectively as could be on the front 
of a 5x8-inch folder of Washington house which believes 
what it preaches, ADVERTISING. Only red as color would do. 
Significant features of two additional items of the company’s 
promotion are sketched in item appearing on preceding page 
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were spaced out one point more. We abhor 
crowding and want as much space as possible 
within reason between lines. As most, if not 
all articles end short of a full type page, we 
guess the extra leading would not mean an 
additional page. Jim Hudson’s broadside, 
using Goudy’s famous “The Type Speaks,” 
is faulty because the red of the initials and 
one ornament and the green of the decora- 
tive border are rather weak, a bit “washed 
out.” Full benefit of the color is not ob- 
tained. Type is the important thing, but that 
used on this job is heavy enough in tone to 
make it quite safe, in consideration of all- 
over tone to justify making the colors you 
used measurably stronger. 


Novel Slant for Ad Copy 

WILMaNn’s, Dallas, Texas.—Your series of 
11x8'%-inch or 8'2x11-inch—depending on 
which way the design is laid out—mailing 
cards represents a truly notable series of a 
printer’s self-advertising. The size of the card 
in relation to the type and multicolor print- 
ing makes reproduction for worthy represen- 
tation impossible here. We compliment you 
for their impressive, modern layout and ex- 
cellent offset color presswork, highlight origi- 
nal features which are apt to stimulate other 
readers. There is a relationship between each 








MERRY 











card provided by a single theme, music. 
Your copy desirably likens printed advertis- 
ing to the music from a particular instru- 
ment. There is one card, possibly the first, 
on which the heading “Teaser” and the fol- 
lowing text—the former in extended extra- 
bold sans serif caps and the latter in Adver- 
tisers Gothic—appear in a reverse color 
panel three inches wide, printed in black, 
which bleeds off the right side as well as the 
top and bottom of the card; the complete 
design runs the long way of the piece. The 
tie-up of the text with the headline, charac- 
teristic treatment on each card, is disclosed 
by the opening two sentences of the text. 
“Music,” this reads, “is much more cheerful 
and light-hearted when you can hear that 
chuckling clown, the bassoon. And some- 


times printed advertising, too, is more stimu- 
lating with a light, bright note of humor, 
comedy, fun.” Space of eight inches to the 
left of the reverse panel is filled with nar- 
row vertical panels—sides aslant and over- 
lapping—printed in a variety of light-toned 
hues which serve as background for three 
outlined halftones of bassoons. There is one 
narrow and unprinted vertical strip in which 
your name, an interesting slogan, “The Rec- 
ommended Printer,” address, and telephone 
number are in black in one line of very small 
type reading upward. Another very striking 
card is headed “Lively,” the near four-inch 
letters of extra-bold block caps being alter- 
nately printed in yellow and blue all over- 
lapping the line at the top edge of the card 
(11-inch way) and at limits, both sides. The 
effect of this is most striking and the instru- 
ment featured is the piccolo. The line-cut 
shows also the hands of the player, the pic- 
ture overprinting the display line above 
somewhat, both for effect and to allow more 
space for the following text which opens 
with, “When skill and artistry create them, 
notes come dancing from the piccolo to 
twinkle with a light, bright gaiety no outsize 
instrument can equal.” Following that, you 
effectively make a point of the ability of 
your craftsmen to make “little printed pieces 
sparkle,” etc. Your cards are like the guest 
on a TV interview program. They “cry” for 
more space (attention), but this emcee must 
call time, leaving the rest to the reade:’s 
imagination which shouldn’t be stretched. 


Letterhead to Please Addressee 
JOHN Guy of Durban, Natal.—Receipt >f 
the numerous samples of your craftsmansh p 
in design and typography, and a notaticn 
that you are advertising manager of the Nat il 
Building Society stimulates two observatiois 
of interest, it would seem, to all. First, to ue 
a slangy but meaningful expression, you aie 
“a rare bird.” Second is a reference to ovr 
having ‘had to listen years ago fo a convei:- 
tion speaker aver that of all elements of ac - 
vertising, copy was “the priceless ingredient ’ 
and “99% responsible for results.” In shor‘, 





TOMMY the Greek 


AUTO AND MOTORCYCLE STRIPING AND PAINTING 


S525 Foorwiit BouLevaro 


OAKLAND, CALIFORNIA ANoover 11-7800 














— "Cire/ 


Auto & Motorcycle Striping & Painting 


5525 Foothill Bivd., Oakland, Calif. 
ANdover 1-7800 











What a quick and easy design job and color can mean 
is demonstrated by comparison of above business cards. 
R. M. Caldwell, given first for copy, turned out the 
second interesting layout for card of the same size 


The Inland and American PRINTER and LITHOGRAPHER 


For April, 1959 
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Strong display, direct layout, and striking tone contrasts, combined with interest- 


ing distribution of liberal open space, insure above 8'2x5'2-inch cards a reading 


a copy gem would get results whether or not 
it caught the eye or one could read it. It was, 
generally speaking, the view of early adver- 
ti::ng professionals of the time, but times 
h: ve changed. Even though we can not offer 
suve-fire changes for improvement here, we 
ai» reproducing fronts of four folders which 
ai nounce the 1958 meeting of the Industrial 
A tists af South Africa, all good with the 
p. ssible exception of one on which the em- 
b! m and a heavy rule overshadow the name. 
A though it is not necessarily superior to 
oi 1er samples you submitted, your letterhead 
fc White & Harkcom interests us most. Re- 
g. d for the typed letter is vital in letterhead 
dsign. It is largely the reason—sometimes 
ci ried too far—designers lacking apprecia- 
tin of varied and/or stronger, unusual ef- 
fects practically always utilize all lateral 
sj ace along the top of the sheet and as little 
as possible up and down. In this design, 
normal copy—name of the company, names 
0! officials, and the address—is grouped near 
the upper right-hand corner, leaving much 
open space to the left. Additional copy is in 
a narrow column flanked by a 6-point rule 
along the right side, the column beginning 
about one-third of the way down the sheet. 
The big “hole” left toward the upper left- 
hand corner troubled us at first; then we 
realized that the name and address and salu- 
tation would fill this “hole” when the letter 
was typed, and so have greater prominence. 
The typed letter proper is, of course, intend- 


i ne > the ad shop 














Designed by well known graphic artist Freeman Craw 
to meet the demands of modern typography, these two 
Clarendons are a completely new rendering, rather 
than a mere revival, of the older Clarendon letterform. 
Now available in two very useful and well balanced 
weights, Craw Clarendon and Craw Clarendon Book 


TYPE FACES USED CRAW CLARENDON. CRAW CLARENDON BOOK AND CENTURY SCHOOLBOOK ITAL! 


ad 


the ad shop Complete Typographic Service 


JAckson 5-4618 + 510 Wilkinson Street - New Orleans 16, Louisiana 
Complete F ilmotype Selection + Camera Facilities « Mats 
Rubber Printing Plates + Electrotype Molds 


NP 
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ed to clear the narrow column printed along 
the left. The handling isn’t wasteful of space 
in the end, with the letter typed as indicated, 
and the effect is most unusual. In two or 
three instances you have printed quite small 
type in the second color, which happens to 
be light brown, your favorite hue, for de- 
sign purposes at the expense of readability, 
but this is pointed out where the folders 
mentioned are reproduced. Some U.S. groups 
such as your artists’ society seemingly em- 
brace freakish ideas to bring forth “Ah’s” 
and “O’s” rather than do a job of promotion. 
You keep your feet on the ground and com- 
bine power aplenty with good taste and 
readability. 


A Calendar Worth Keeping 
EvaNs-WINTER-HEBB of Detroit—Your 
1959 “Calendar of Michigan Trees,” with 
the “Trees” decidedly emphatic on the front 
of heavy, highly coated 9x12-inch leaves be- 
neath a full-color illustration of a birch-lined 
river scene, has impact over even the best 
and most beautiful routine format. The for- 
mat is in contrast with the usual. The calen- 
dar has a theme which, when followed 
through in the picture and text, gives it keep- 
sake merit and offers an opportunity to em- 
phasize and promote your super color press- 
work; it’s a vehicle for promoting business 
in a very nice but effective way. The 12 
leaves bearing calendar panels have identical 
layouts. Near the upper left-hand corner 


wherever they land. By New Orleans typographic house of good name, The Ad 
Shop, a better second color than red on originals, like here, is impossible to imagine 


there’s a 412x4-inch four-color illustration, 
a close-up of a section of a tree featuring 
a blossom or other part (cone in the case of 
the January leaf) of a particular tree. On the 
right there’s interesting text about that tree. 
Below and to the left, the month’s calendar, 
taking a 6x4-inch space, appears with the 
name of the month in a brush script printed 
in dull green with figures and usual rules in 
black. Flanking this on the right, a small 
black-on-white halftone illustrates the com- 
plete tree of the month. Completing the page 
are your name, slogan, address, and _ tele- 
phone number in three lines printed in black 
at the left of and in line with your striking 
trademark in green. There is adequate but 
not too much white space around the parts 
and the ensemble is effective and pleasing. 
Mentioned as one of the merits over the con- 
ventional calendar was the opportunity to 
incorporate considerable house promotion. 
There are seven leaves front, aft, and be- 
tween the calendar leaves on which you ad- 
vertise. In view of patent excellence of the 
whole, we don’t regard this as objectionable; 
we note, besides, that the headlines are such 
as to interest any buyer of printing. The first 
promotion page follows a page of text head- 
ed “The Trees of Michigan,” a descriptive 
title. It is headed “Advertising Printing can 
help you to make MORE SALES in Janu- 
ary” and is most readable. Headlines of 
other promotion pages, which should interest 
all prospects as well as our readers planning 





your COPY" s 3h 


In this modern typesetting plant special 
burglar and fireproof vaults and safes are 
in use to protect valuable copy. In addition 
to a sprinkler system the plant is also wired 
directly into the A.D.T. Electric Protection 
System and as an added safety factor a 
police protection and notification system 
is in use. Your copy is “safe” here! 












CECIL H. WRIGHTSON, INC. 


se ae HArcoct 6-1 150, India St., Boston 10, Massachusetts 


All-Lino-set, 

using Girder Extra Bold display, 
Century Schoolbook | totic 
Futura Bold Condensed 

ond Medium Oblique 


Truly a distinctive 








CECIL H. WRIGHTSON, Inc. 


74 India Street, Boston 10, Mass. HAncock 6-1150 


typesetting service for over forty years 


TYPE 


One typesetting order 
may cost two dollars, 
another may be several 
thousand. We can and 
do produce both. Fur- 
thermore we welcome 
both. This is just a 
way of telling you we 
can take care of all 
your typesetting needs. 


TYPE 


wd AL 
TYPE 








Striking, clean-cut “big type’ display on 512x3%-inch white cards insure the 
attention of all recipients. From perhaps the only promotion series issued weekly 


by printer or typographer, the original of the one at the left is in medium blue and 
black—latter rare in series—and the other a very deep blue and rich chrome yellow 
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VORK TRADE 
COMPOSITOR 


York Composition C y, Inc. 


Pp 











Interestingly spotted silhouette portraits give eye- 
gripping attention value to cover for house magazine 
of York (Pa.) Composition Co., which is edited by boss 
Phil. Mann. Original is in two blues}one light and 


other near black—on weighty pale blue antique paper 


self-advertising, are “Letterpress or Lithog- 
raphy—EWH Offers Both”; “Catalogs Mean 
Business,” with “Business” in color; “Evans- 
Winter-Hebb and your next annual reports”; 
“A Good Way to Keep Customers”; “If You 
need a Book, Evans-Winter-Hebb Offers 
Complete Service,” and “Centralized Re- 
sponsibility for Complete, Flexible Adver- 
tising-Printing Service.” The heads are di- 


rect, emphatic appeals for the interest of 
any one concerned with the business of buy- 
ing printing. We can think of no one NOT 
wanting to keep this item after the year is 
done. Spiral-bound at the top the 9-inch 
way, the leaves are turned back as months 
pass, not torn out, so that the whole may be 
kept all the better because of the substantial 
paper used. Aware of your long-established 
reputation for the best presswork, we wish 
every reader could have a copy before him 
when, on some job of his own, he doesn’t 
want to stop short of makeready and ink- 
flow at their very best. It is inspiring work. 


Local ‘Flavor’ In Promotion 

RAND AVERY-GORDON TAYLOR of Boston. 
—yYour current direct advertising, a series 
of 11x8'2-inch folders (closed), with a front 
leaf of 8x8'2 inches, three inches short of 
the back one, features a uniform format with 
which you have accomplished much, one 
decidedly worth more of a description than 
space permits. Each folder of the series 
beckons recipients with the same display, 
“Progress in New England,” and the words 
are by no means a gimmick to get attention. 
The words “Progress in” appear in a shallow 
reverse color panel near the top of the short 
front leaf, bleeding off on the right. This 
band in black meets one of the same depth 
printed in a second color on which “New 
England” appears reversed or overprinting 
the color in black on the white extension of 
the third page. “Progress in” appears also 
in the longer panel of the third page but is 
covered when the piece is closed. Signs of 
progress are such that no local businessman 
can possibly forego reading all of the piece. 
One of the folders, for instance, is a salute 
to “The New Prudential Center,” a planned 
group of fine buildings such as the insurance 








HOW TO BE EFFICIENT 


WITH FEWER 
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Decidedly original layout and white space make book- 
let cover by John F. Bethune of James J. Gillick & 
Co., Berkeley, Calif., quite impressive, despite the re- 
straint in type size. The 4x6-inch original cover is 


printed in black and light green on India tint stock 


company has established elsewhere, on the 
order of the Rockefeller Center in New 
York City. The front of the short leaf shows 
a section of the heading already mentioned, 
an outlined halftone of buildings against a 
pleasing deep green all-over background, re- 
versed for the halftone. A line, “The New 
Prudential Center,” below the part of the 
title in the black band near the top and an- 
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The Inland and American PRINTER and LITHOGRAPHER 


At left, short front and extension 
of back leaf—along with (below) 
the inside of front leaf further 
reduced from original—of unit in 
series of folders described in re- 
view item above, exemplify un- 
usual approach to interest. Page 
three of same folder is at right. In 
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For April, 1959 
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other band below the picture— in line with 
the tallest structure—in which, reading up- 
ward, “Boston” appears in white (paper); the 
word is in the same condensed sans serif caps 
as “Progress in” and is similarly letterspaced. 
There are a couple of decorations, really as- 
terisks, One reversed in white on the green 
plate near the top of the highest building re- 
ferring to the one in black over the green at 
a line under the halftone. This is broken 
after “New.” The space on the third page to 
the right of the short front fold gives data 
about the center. That is to the left and be- 
neath the front leaf. Here is where you pro- 
mote your service; copy follows a first para- 
graph about New England to lead readers 
to read about your service. The inside of the 
front leaf of the folder under discussion is 
printed with green for background, title and 
initial are reversed showing the white paper 
aid type overprints in black. The subject on 
po ge two is “Annual Reports.” On another 
fo der hailing the “Missile Program,” the 
st bject of page two is “Catalogs,” while on a 
th rd, saluting the Yankee Atomic Electric 
C.., you tell why “Company Magazines” 
uld be printed by you. The back page is 
ic ntical on all issues except for the second 
c ior. This is printed over a little less than 
h if the page laterally from the reverse plate 
fc - the color band in black near the top with 
th» copy, “This Complete Printing Plant,” 
s!| »wing in white. This meets the color band 
o the right side where “means complete 
cc atrol of quality” appears in Garamond 
it lic, either reversed in the band or over- 
p nted in black. The color background of 
th left side is also reversed for an outlined 
p ‘ture of your building and a short section 
© a reverse color band in black in which 
“ . and single responsibility on our part” ap- 
p ars in the Garamond, reversed. Similar 
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The following is a report of a 
Work Study Engineer, a spe- 
cialist in Method Engineer- 
ing, after a visit to a sym- 
phony orchestra concert at 
the Royal Festival Hall in 
London. 

For considerable periods 
four oboe players had noth 
ing to do; the number should 
be reduced and the work 
spread more evenly over the 
whole of the orchestra. thus 


eliminating peaks of activity 








Characteristic spread from booklet, cover of which is shown opposite. Open “airy” effect of uncommonly wide 


line spacing and unconventionally wide outside and bottom margins suggests class. Color is light green on white 


asterisks appear as on the front. Here they 
direct attention from the building to the sec- 
ond reverse color band below the complete 
display reading, “this complete printing plant 
means complete control of quality and single 
responsibility on our part.” To the right of 
the green sections we find that “complete 
control of quality” applies to typography, 
presswork, offset platemaking and binding; 
each phase is covered at the right of a suit- 
able outlined halftone. We have seldom seen 


better advantage taken of a theme, or a 
theme more likely to command interest and 
get a reading. Readers are urged to keep in 
mind the features common to all folders of 
the series to get the benefits of repeated im- 
pressions. This is highly important when one 
has something as sure to register as these 
folders. Changing colors and illustrations on 
the front are sufficient so that readers will 
not get the idea that they are contemplating 
something they've seen before. 





th idea as well as the presenta- 


ticn as a job of layout, typogra- 


ply, and fine offset presswork, 
the firm of Rand-Avery-Gordon 
Tcylor, Inc., Boston, has at once 
enhanced its own great reputa- 
tion for creating and doing excep- 
tional direct advertising, and is 
supplying here other printers, 
especially of metropolitan cen- 
ters, with a big idea, worthy of 
wide adaptation, for doing an 
unusual and effective job of self- 
promotion of their own. The idea 
is to subtly and more effectually 
draw attention to the advertiser's 
own promotion story by _illus- 
trating and describing major de- 
velopments in the growth of the 
community. It represents a type 
of “dodge,” if one wants to desig- 
nate it as such, but one to be 
appreciated rather than resented 
by businessmen who receive the 
folders. Being concerned with the 
community’s future growth, their 
interest may be taken for grant- 
ed. It is in passing along such 
valuable ideas that a magazine 
is dedicated, and for which it 
should be bought. The Editor 
believes that the Rand Avery-Gor- 
don Taylor series can be adapt- 





ed to several centers 





cw England business 1s progressing. In the years since the 
war billions of dollars have been spent on new plants and 
equipment, completely new industries have been de- 
veloped through research. Today, more than ever, business 
everywhere looks to New England for the future 


Progressive New England business needs a progressive printing 
service. And progress in printing is more than new equipment 
it is the planning of a complete series of production facilities, 
geared to the needs of New England business. It is the develop- 
ment of personnel! alert to new and modern methods and it is 
making this service available through an experienced sales 
staff. All of these elements mean better service for you 
for all your printing needs 


Rand Avery-Gordon Taylor's service has grown with New England 
for New England. Our modern and flexible plant is designed to 
handle all types of printing — from a simple one-color flyer 
to a complicated multi-color catalog — quickly and effectively 


Your RAGT representative will be glad to tell you more about 
the convenience of dealing with one source for all your printing 
needs. Return the reply card — it needs no postage 


Rand Avery-Gordon Taylor, Inc. 
PRINTERS 4&4 LITHOGRAPHERS 
871C Ith A , Boston 15, Massachusetts 
STadium 2-1300 





New England " ‘ 





PRUDENT A 
CENTER 


One of the newest symbols ot 
PROGRESS IN NEW ENGLAND 
1s the planned 

Prudential Center — world’s 
largest business, civic and 
residential unit 


This $100,000,000 project 
will be built on an area now 
largely covered by the Bostor: 
and Albany Railroad 


Plans call for 

* A fifty-story skyscraper 

* A municipal convention hall 
with a 5,000-seat capacity 

* A hotel, to be one of the 
largest in Boston 

* Garden and tower apartments 
with space for 4,000 persons 

* Underground parking facilities 
for 4,000 automobiles 

e In addition there will be 
many stores, specialty shops 
and business offices 

This center will be a force in 

New England's economy for years 

to come — not only as a direct 

source of business and employment 

during its construction but as a 

proof of the faith that business 

everywhere has in New England 
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THE COMPOSING ROOM 





By Alexander Lawson 
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Moxon’s Printing Guide of 1683 Reprinted by Oxford 


@ Only other reprint made by De Vinne who produced 450 copies in 1896 


®@ Moxon’s Mechanick Exercises carried instructions for many trades 


@ Book was the first of many manuals concerning graphic arts 


From time to time in this department | 
have quoted from a book long recognized 
as the supreme authority on the craft of 
printing, particularly regarding practices 
established centuries ago. This book, en- 
titled Mechanick Exercises: Or the Dox 

ine of Handyworks Applied to the Art 

f Printing, was first published in London 
in 1683 by Joseph Moxon. It is the first 
known text in any language to explain the 
printer's art 

Everyone interested in the history of 
our craft will be pleased to know that a 

ew edition of Moxon has recently been 
nade available by the Oxford University 
A printer will now find it much 
asier to add this famous book to his 


Formerly Only 63 Known Copies 

The book, which printers and collectors 
simply call Moxon, has been exceedingly 
rare until now. According to a census 
taken by Carey S. Bliss and published in 
Graphic Arts in 1957 and 
1958, there were then only 53 copies 


Printin g G 


known and located in Europe and the 
United States. Ten other known but un- 
located copies had been auctioned in Eng- 
land or in this country. 

Oddly enough, the only reprint of 
Moxon published prior to 1958 is that of 
Theodore DeVinne. He published it in a 
limited edition of 450 copies in 1896. 

Joseph Moxon learned the printer’s 
trade from his father but gave it up to 
become a map maker, hydrographer, and 
mathematician. He later wrote or trans- 
lated books on astronomy, geography, and 
architecture, some of which he printed 
himself and issued from his shop. We 
next hear of him cutting types and pub- 
lishing a book on lettering. 

On Jan. 1, 1677 Moxon began to issue 
Monthly Exercises of various handcrafts. 


Mechanick Exercise on the Whole Craft of Print- 
ing. By Joseph Moxon Ixiv; 482 pp. London, Ox- 
ford University Press. $16.50 
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The first three were on the “Art of Smith- 
ing,’ describing the procedures used in 
forging metals. The next three covered 
the “Art of Joyning,” or carpentry. Then, 
Moxon announced that the Monthly Ex- 
ercises would be continued to include all 
other trades. 

Moxon assembled the Exercises into 
what he called Volume One of Mechanick 
Exercises. They enjoyed no great sale, so 
the author waited until 1683 before is- 
suing the first parts of Volume Two, re- 
lating to printing. In 1684 he completed 
the volume, writing the last of the Exer 
cises. Moxon died in 1691, leaving an 
estate of some 39 pounds sterling, not at 
all an unusual state of affairs for many of 
the early printers. 

Mechanick Exercises, Volume Two, has 
five main sections: the Art of Printing; 
the Art of Letter-cutting; the Art of Type- 
founding; the Compositor’s Trade, and 


An illustration from Moxon’s Mechanick Exercises 
shows some of the typesetting techniques prac- 
ticed in the 17th century. Volume Two, which re- 
lates to the graphic arts, first appeared in 1683 
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the Pressman’s Trade. Under each head- 
ing are dozens of descriptive sections out- 
lining and illustrating all of the equip- 
ment in the printing office along with the 
working procedures. All of the tools dis- 
cussed are illustrated with copperplate 
engravings. 

The present edition makes the text 
more adaptable to modern readers than 
that of the original, or the DeVinne re- 
print, which used the long, or quaint, 
lowercase s. The language remains that of 
Moxon, but it requires relatively little 
concentration to become accustomed to its 
style and rhythm. In fact, most printers 
will thoroughly enjoy the forthright ap- 
proach to technical prose. The following 
paragraph headed, “Some Circumstances a 
Good Compositer considers and observes 
in composing,” gives an indication of 
Moxon’s style: 

“A good Compositer is ambitious as 
well to make the meaning of his Author 
intelligent to the Reader, as to make his 
W ork shew graceful to the Eye, and pleas- 
ant in Reading; Therefore if his Copy be 
Written in a Language he understands, he 
reads his Copy with consideration; that so 
he may get himself into the meaning of 
the Author,...” 

The customs of the chapel as related by 
Moxon are both useful and amusing. They 
indicate the antiquity of many practices 
still adhered to by comps and pressmen. 
The traditional rivalry between the two 
existed in the 17th century, when the Rule 
of the Chapel forbade the compositor 
from placing a wisp of hay upon the press, 
indicating that the pressman haled from 
the farm and was notable only for having 
a strong back. 


Criticizes English Printers 

Elsewhere in the book Moxon displays 
his typical composing room viewpoint. In 
the chapter on the press he says, “The old 
fashion [press] is generally used here in 
England; but I think for no other reason 
than because many Press-men have scarce 
reason enough to distinguish between an 
excellently improved Invention, and a 
make-shift slovenly contrivance, practiced 
in the minority of this Art.” 

All of the terms described by Moxon 
are explained in this new edition in foot- 
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notes and appendixes supplied by the 
editors, Herbert Davis and Harry Carter. 
They have performed an admirable serv- 
ice in bringing this splendid text up to 
date and making it a most valuable refer- 
ence for all printers, particularly those 
who arg sympathetic to the history of 
printing. 

The physical appearance of this Oxford 
University Press reprint will be appre- 
ciated by everyone who handles it. Each 
single detail is exactly right for its subject, 
making this volume a proud addition to 
any typographical bookshelf, as well as a 
constant source of inspiration. 

Moxon’s work began a series of print- 
ing manuals produced by many writers. 
These books continued to appear until 
1866, when Thomas MacKellar published 
The American Printer. Tracing the vari- 
ous manuals produced in England follow- 
ing that of Moxon can be a most interest- 
ing pursuit. All of them owe much to 
Mechanick Exercises, although this fact is 
not always acknowledged by their authors. 


Studies of Early Manuals 

Readers who wish to pursue the matter 
further should see the authoritative dis- 
cussion by Lawrence C. Wroth entitled 
Corpus Typographicum, written for Vol- 
ume II of The Dolphin, 1935. It has since 
been reprinted in Typographic Heritage, 
a book of Wroth essays published by the 
Typophiles in 1949. Another source of 
information is the recent paper which ap- 
peared in Printing & Graphic Arts in 
May, 1957, taken from a lecture at Dart- 
mouth Coliege by Herbert Davis, entitled 
The Art of Printing: Joseph Moxon and 
His Successors. 

The practical manuals which appeared 
between Moxon and MacKellar cover the 
development of printing during those 
years, but they add little to the basic fun- 
damentals described so minutely by Mox- 
on. Although Moxon has been criticized 
for his detail, Wroth describes his work 
as “one of the greatest, as it is also one of 
the earliest, contributions to the motion 
study of workmen.” 

The traditions of all of the early man- 
uals were carried into the present century 
by DeVinne, whose four-volume Practice 
of Typography included modern printing 
technology as well as the great contribu- 
tions of the past. The most current print- 
ing manual relating to composition prac- 
tices is A Composition Manual, published 
by the Printing Industry of America in 
1953. Undoubtedly there will be many 
more of these manuals, but their com- 
pilers will have to go back to older sources 
to retain the respect for our traditions, 
whose recording Moxon began in 1683. 


R&M Acquires New Division 

Marshall Typography, Inc., formerly 
Marshall-New York, Inc., has become a 
division of Robinson & Miller Co., letter- 
press-offset printers, New York City. 


Your Slugcasting 


MACHINE PROBLEMS 





Faulty Air Cushion Cylinder 

Q.—What should one do when the 
line delivery transfers with a bang, goes 
too slow, or can’t be controlled at all? 
The thing is somewhat a mystery. Please 
explain how it should work. 


A.—The delivery slide, assembled (D- 
3269), is moved to the left and into the 
first elevator jaw by the force of a long, 
heavy coiled spring called the delivery 
lever spring (B-33) in the main column 
of the machine. To prevent this spring 
from going over with undue force, an air- 
cushion cylinder with a piston, mounted 
on the lower back of the main column, 
exerts an even, uniform speed for the de- 
livery slide by means of controlled air- 
escape through the top of the cylinder 
(D-1888). 

The air confined in the cylinder es- 
caping through a small hole in the vent in 
the top of the cylinder permits the de- 
livery slide to travel with ample speed to 
properly transfer the line of mats to the 
first elevator jaws and yet have the force 
for the delivery cam roll to push the stop- 
ping pawl from the upper stopping lever. 

There are times, possibly once in a year 
or two, when the escape of air from the 
air cushion cylinder doesn’t respond to the 
adjustment of the delivery air cushion 
vent washer (D-3325). The vent in the 
cylinder head can be entirely covered and 
yet the line delivery will transfer with a 
bang into the first elevator jaws. 

When this happens, either the piston 
packing (D-692) is worn beyond use and 
needs replacement, or the packing and 
cylinder may have become too dry and the 
packing fails to hold compression as it 
should. If so, remove the cylinder piston, 
oil coat the leather packing, turn the edges 


Designers of outstanding letterheads can win an 
award offered by Neenah Paper Co., Neenah, 
Wis., a division of the Kimberly-Clark Corp. 
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of the leather out a little (as you did when 
you used to fix your old bicycle or Model 
T Ford pump) and replace piston (D- 
699) in the cylinder. This will call for a 
readjusting of the vent washer (D-3325). 
It is possible that the packing may be 
worn too much and needs replacing. 

On exceptionally old machines this 
remedy may not produce results. If it 
doesn’t, there is one more chance of saving 
it before buying new parts. Remove the 
cylinder piston and instead of putting oil 
on the packing, put a heavy coating of 
what the automotive people call “spindle 
grease” on the leather packing and sides 
of the piston. Spindle grease has a sticking 
quality like chewing gum. 

Since the piston and cylinder have con- 
siderable wear this will cause a dragging 
of the piston on the cylinder walls, there- 
by permitting a slower movement of the 
piston with a readjusting of the vent. If 
this fails, buy a completely new assembly 
unless you find a hole in the side of the 
cylinder wall. (This could be the trouble 
because of a poor casting. It happens about 
once in a thousand cases.) 

A hole in the chamber side wall can be 
fixed by a welder but if you have no weld- 
er available, drill the opening to the size 
of a standard screw thread; tap in the cor- 
responding thread of the screw. Then 
place a very short screw in the tapped 
hole. If the screw is too long, cut or grind 
it down so it will not project beyond the 
inside wall of the piston chamber. This 
can all be done in a few minutes. The 
writer has a cylinder which was fixed in 
this manner about 15 years ago. It is still 
working fine. 


Motion Source for Rubber Rolls 

Q.—How do rubber rolls get their mo- 
tion, and what is the safety factor for 
them? 


A.—Rubber rolls get their motion 
from a pulley working off the intermedi- 
ate drive shaft. The safety factor is the 
friction drive on the cam roller pulley 
which will prevent any damage to rubber 
rollers by taking up any sudden strain. 


How Keylever Can Be Removed 
Q.— What is the procedure to remove a 
keylever? 


A.—Drop the keyrod lock at the right 
side of the keyboard. Remove keyrod and 
then keylevers can be taken out. 
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PROMOTION 


FILE 


By HARRY B. COFFIN 


One purpose of this series of Idea 
Sketches is to emphasize that you're an 
Idea Printer.” Four units appear on the 
left page in each issue. You can reproduce 
them by letterpress or offset directly from 
the drawings below and use them with 
your own copy (pictures of your staff, 
your plant, and current jobs you’re proud 
to display ) 
Sure, you'll “plug” for your fine equip- 
ment, your experienced staff, and so on— 
but your prospect will be especially in- 


4 Idea Sketches 





For your line cuts, or for offset, 
to give and to mail to your prospects 


terested to learn that you can give him all 
kinds of ideas to help him to get his own 
sales message across to his trade. 

In order to be of greatest service, you 
can use file folders or boxes with material 
classified in three main files: “Physical,” 
“Industrial,” and “Special.” 

The Physical file is divided according 
to the kind of printed piece in each sec- 
tion. For example, sections might be 
labeled Announcement, Booklet, Broad- 
side, Bulletin, Business Card, Catalog, En- 


velope Enclosure, Folder, Four-Page Let- 
ter, Handbill, House Organ, Letter, and 
so on. Your prospect, in search of an idea 
on page layout, folding style, cover treat- 
ment, etc., for any kind of piece, can find 
ideas here to adapt to his own piece. 

The Industrial file is grouped accord- 
ing to kinds of businesses, such as Ad 
Agencies, Banks, Contractors, Clothiers, 
Clubs, Florists, Food Processors, Hotels, 
Insurance Agents, Public Utilities, Real- 
tors, Theaters, etc. Your prospect can pick 
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BOOKLET: TAB TRIM AT TOP 
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Tell your customer that you can help him plan his printing economically. 
Show him these sketches illustrating how you can print a new four-page 
or six-page folder for hand distribution or for enclosing in an envelope. 
Tell him you can also add an extra two-page panel (dotted lines) to con- 


vert to six- or eight-page self-mailer, outside for address, inside for a letter 


Show your customer that if he needs a booklet featuring various products, 
services, or sales points, you can stitch it and then trim it at the top 
to make a tab area that will stand out prominently on the top of each 
page. Each tab names the subjects on that page. No special die is needed. 
Tabbed booklet has functional and sales value, plus novelty and eye-appeal 
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HANDY 3RD CLASS BULK-MAIL LABEL 











You can supply a unique letter-booklet self-mailer at low cost. Use one 
sheet of opaque bond stock, 5;%;x14 inches in size. The 14-inch length 
divides into five panels, three for a letter-folder, and two for an eight- 
page booklet. Saddle stitch the booklet at the fold shown in the sketch. For 
contrast print half the run in one color paper, other half in another color 
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Tell your customer if he needs to mail out pieces under third-class bulk 
mail rate, you can provide speed and economy by supplying gummed 
labels. They will have his indicia in the upper right corner, his name and 
address at upper left, and space for prospect’s name and address in lower 
half. Address and attach labels to mailing pieces as indicated in sketches 
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of many ways to present the four Idea Sketches 


on opposite page. Choose one or use two each 


with two Idea Sketches semi-monthly 


up many ideas from firms in other cities 
in his own line of business, as well as in 
other lines. 

The Special file classifies pieces by all 
kinds of unique effects. These include un- 
usual type faces, two-color effects, em- 
bossing, trick folds, different kinds of 
paper, duplex papers, tint blocks, reverse 
plates, unusual layouts, pop-ups, die cuts, 
three-dimensional effects, etc. The Special 
file can also classify pieces according to 
the various processes used. It might have 


sections labeled letterpress, lithography, 
silk screen, thermography, and so on. It 
can also include combinations of these 
processes with various office duplicating 
methods such as stencil, photo-offset, mul- 
tigraph, spirit and gelatin duplicator, etc., 
often used for “fill-in.” Other folders 
should have samples of jobs done with 
water color inks, fluorescent and metallic 
inks, fragrant scents, etc. Still others may 
include art techniques—line drawings, 
cartoons, wood cuts, “thumbnail sketches,” 


scratchboard, benday, Bourges process, 
two-color line, three-color and four-color 
process, wash, photography, hand letter- 
ing, trick photostats, stock cuts, mat serv- 
ices, etc. 

Makers of graphic arts equipment, 
type founders, papermakers, etc., will all 
supply material for the above files. Other 
sources include your own jobs, syndicated 
services, and your own incoming mail. 

Your Idea Files will give prospects a 
good reason for doing business with you! 
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An accordion self-mailer can be made out of duplex book, cover, or card 
stock. You can get 24 pieces 534x15 inches out of 35x45 stock run work- 
and-turn, 11%x15 inches, half with one color outside, half with that color 
inside. Piece can also be enclosed in a No. 6% statement envelope and sent 
to accounts whether billed or not. It has pages for ads and Idea Sketches 


Sheet of book paper 9'4x12 inches folds and stitches as sketched to simulate 
a vertical file (three steps of paper folds). At “A” you can describe your 
extensive file of specimens arranged by type of piece. Name variety of types 
under the two top steps. “B’ can tell of your groupings by different 
types of businesses and list them, and “‘C” can describe your special files 
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Here’s an outgoing mailing card. It has a brief covering letter on page 
two, and three Idea Sketches on page three. Use page four for pictures 
of your staff, plant, jobs you want to display, etc. A reply card offers 
dummy and prices for Idea Sketches. Your prospect checks the ones desired 
on reply, “R,” which bears his name; he detaches “’R’” and returns it to you 


Self-mailer booklet has two-color effect. Pages one, two, seven, and eight 
are on one-color stock; pages three to six are another. Use each color for 
half the run, giving an equal number of books with each color on outside. 
Use colored text, light cover paper, card stock, or a bulky opaque bond. 
Pay one cent extra for each one returned if not of post card bulk weight 
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Miehle Has New 2-Color Offset 


The Miehle Co., division of Miehle- 
Goss-Dexter, Inc., has introduced a new 
Miehle 29 two-color offset press. It can 
print 7,000 impressions an hour and take 
a sheet as large as 23x30 inches. 

According to the manufacturer, the new 
two-color press has the same size range, 
capacities, and capabilities as the Miehle 
29 single-color offset. Its plates can be 
used interchangeably with the 29 single- 
color press. 

The Miehle Co. says other features of 
its new press include stream feeding with 
center separation by air only, a swing- 
gripper transfer mechanism to provide ac- 
curate register at the same speed or be- 
tween speeds, and second-color running 
register control to permit register adjust- 
ment around and across the cylinder while 
the press is running. 

The press has four form rollers with 
varied diameters, Miehle’s “True Roll- 
ing,” and automatic lubrication. It also 
features a motorized delivery and feeder 
pile hoist, a nonstop feeder, continuous 
delivery, an impression cylinder suction 
brush, a feed table safety bar, and an ink 
vibrator moisture control blower. 

Carlton Mellick, Miehle vice-president 
in charges of sales, stated that the new 
two-color press is the first one of its size 
to offer all of these features as part of 
standard equipment. 

The company says it expects interest in 
the new press to come from commercial 


Miehle has a new 29 two-color offset press. Its 


printers who may plan to use it for me- 
dium- and short-run two- and four-color 
work. 

For information: Miehle Co., 2011 W. 
Hastings St., Chicago. 


Color-Accurate Lighting 

A fluorescent lamp, described as having 
lighting characteristics closely resembling 
that of light from the moderately overcast 
north sky, has been introduced by Lustra 
Lighting Products under the trade name, 
Northlite. 

According to the manufacturer, the 
lamp provides a color-accurate fluorescent 
illumination for use where color control 
is a vital part of production. The tube is 
available in all sizes for standard fixtures 
and is guaranteed for 24 months. 

For information: Lustra Lighting Prod- 
ucts, 32-33 47th Ave., Long Island City, 


N.Y 


Clydesdale Darkroom Camera 

An 18x22-inch Clydesdale darkroom 
camera is being produced by Process Cam- 
eras & Equipment, Inc. The complete unit 
includes a 10-foot bi-rail track assembly, 
a 30x34-inch glass-covered copyboard, a 
1614-inch Goerz Artar Red Dot lens, a 
bellows assembly extension of 50 inches, 
a dial calculator for copy size and scale 
settings, lamp brackets, four GE 1500W 
photoengraving lamps, a swinging type 
vacuum back (horizontal or vertical) with 


plates are interchangeable with the single-color 29 
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pump and motor swinging ground glass, 
an electric shutter and timer, and a one- 
piece darkroom seal. 

The maximum film and contact screen 
sizes are 19x23. The camera provides two 
times enlargement and four times reduc- 


tion of the original material. 
For information: Process Cameras & 
Equipment, Inc., 1153 W. Grand Ave., 


Chicago 22. 


Intertype Co. Releases 
Bank Code Matrices 


Intertype Co., division of Harris-Inter- 
type Corp., has released matrices for two 
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Intertype Co.’s magnetic ink type matrices come 
in (top) 10-point Bank Code No. 1, Font 751 and 
bottom) 9-point Bank Code No. 3, Font D. L. 3 


fonts of the new bank code figures and 
symbols for imprinting checks with mag- 
netic ink. 

Font No. 751, designated 10-point 
Bank Code No. 1, comprises code figures 
1 through 0 and symbols E, D, C, and B, 
signifying transit, amount, account, and 
dash codes, respectively. This font is fur- 
nished as one-letter matrices with figures 
and symbols in regular position to cast in 
the center of a 10-point slug. 

Font D. L. 3, 9-point Bank Code No. 3, 
is a two-letter font. The first position pro- 
vides code figures 1 through 0 and code 
symbols for transit, amount, account, and 
dash. The second position provides 11- 
point Futura Medium figures and the 
same four code symbols. The characters in 
both positions are cast on a 9-point slug. 

For information: Intertype Co., 360 
Furman St., Brooklyn 1. 


Type-Hi Water Reductible Ink 

Sinclair and Valentine Co. has just 
placed on the market Type-Hi, a water 
reductible ink for application to multiwall 
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gt THIS GUMMED PAPER 
M 1S DIFFERENT! IT’S 
NASHUA DAVAC... 
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MR. PAUL F. EISEMAN, ASST. MANAGER, UNIVERSITY OF CALIFORNIA 
PRESS, BERKELEY, CALIFORNIA, SAYS: ‘“‘NO CURL IN STORAGE... 
ON THE PRESS... AFTER PRINTING. . . WHEN YOU USE MODERN DAVAC!”’ 























Here’s gummed paper that lives up to its bill- 
ing! Modern DAVAC stays flat... prints as clearly 
as ungummed stock...ends curl complaints 
from your customers. 

DAVAC’'s matte-like adhesive, developed by 
Nashua, lets the paper ‘‘breathe’’... expand and 
contract, absorb and release moisture without 
curling. DAVAC stays flat under relative humidi- 
ties of 76% and more. 





This modern gummed paper prints beautifully, 
too. The mill-perfect printing surface is neither 
broken nor stack calendered ... gives you results 
impossible with old-fashioned gummed papers. 
Printers everywhere are now using Nashua 
DAVAC—and like Mr. Eiseman, enthusiastically 
endorse it. You will, too. Ask your fine paper 
merchant for sample sheets. He’s listed on the 
back of this insert. Contact him today. 





Microscopic beads of adhesive let DAVAC paper “‘breathe’’, thus prevent curl. Matte-like 
adhesive finish takes ink beautifully when labels must be printed on the adhesive side. 








ngbgs First with the finest in adhesive papers 


“Davac Reg. U.S. Pat. Off. #2793966 





NASHUA 


























This is the adhesive side 
of D.ANZA.S gummed paper! 


Note the crisp, sharp printing. DAVAC’S matte-like adhesive is excellent for 
look-through labels, window stickers, other reverse-side jobs. DAVAC is available 
through the fine paper merchants listed below. Ask for trial-run sample sheets. 


AKRON, OHIO 
Millcraft Paper Company 


ALBANY, NEW YORK 
Hudson Valley Paper Company 


ALBUQUERQUE, NEW MEXICO 
Carpenter Paper Company 


ALEXANDRIA, LOUISIANA 


Louisiana Paper Company, Ltd. 


ATLANTA, GEORGIA 
Sloan Paper Company 
Whitaker Paper Company 


AUGUSTA, MAINE 
Carter Rice Storrs & Bement 


AUSTIN, TEXAS 
Carpenter Paper Company 


BALTIMORE, MARYLAND 
Whitaker Paper Company 
White Rose Paper Company 


BATON ROUGE, LOUISIANA 


Louisiana Paper Company, Ltd. 


BILLINGS, MONTANA 
Carpenter Paper Company 


BIRMINGHAM, ALABAMA 
Sloan Paper Company 


BOSTON, MASSACHUSETTS 
Carter Rice Storrs & Bement 
John Carter Company 


BRISTOL, VIRGINIA 
Dillard Paper Company 


BUFFALO, NEW YORK 
Alling and Cory Company 


CHARLESTON, WEST VIRGINIA 
Central Ohio Paper Company 


CHARLOTTE, NORTH CAROLINA 
Charlotte Paper Company 
Dillard Paper Company 


CHICAGO, ILLINOIS 
Bradner Smith and Company 
Carpenter Paper Company 
Dwight Bros. Paper Company 


CINCINNATI, OHIO 
Chatfield Paper Corporation 
Whitaker Paper Company 


CLEVELAND, OHIO 
Alling and Cory Company 
Millcraft Paper Company 


COLUMBIA, SOUTH CAROLINA 
Dillard Paper Company 
Palmetto Paper Company 


COLUMBUS, OHIO 
Central Ohio Paper Company 


CONCORD, NEW HAMPSHIRE 
John Carter and Company, Inc. 


DALLAS, TEXAS 
Carpenter Paper Company 


DAYTON, OHIO 
Central Ohio Paper Company 


DENVER, COLORADO 
Carpenter Paper Company 


DES MOINES, IOWA 
Carpenter Paper Company 


DETROIT, MICHIGAN 
Seaman-Patrick Paper Company 
Whitaker Paper Company 


EAST HARTFORD, CONNECTICUT 
Carter Rice Storrs & Bement 


EL PASO, TEXAS 
Carpenter Paper Company 


FARGO, NORTH DAKOTA 
John Leslie Paper Company 


FORT WAYNE, INDIANA 
Millcraft Paper Company 
Taylor Martin Papers, Inc. 


FORT WORTH, TEXAS 
Carpenter Paper Company 


GLOUCESTER CITY, NEW JERSEY 
Rhodes Paper Company 


GRAND ISLAND, NEBRASKA 
Carpenter Paper Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


GREAT FALLS, MONTANA 
Carpenter Paper Company 
John Leslie Paper Company 


GREENSBORO, NORTH CAROLINA 
Dillard Paper Company 


GREENVILLE, SOUTH CAROLINA 
Dillard Paper Comapny 


HARLINGEN, TEXAS 
Carpenter Paper Company 


HARRISBURG, PENNSYLVANIA 
Alling and Cory Company 


HARTFORD, CONNECTICUT 
John Carter and Company 


HOUSTON, TEXAS 
Carpenter Paper Company 

INDIANAPOLIS, INDIANA 
Indiana Paper Company 


JACKSON, MISSISSIPPI 
Jackson Paper Company 


JACKSONVILLE, FLORIDA 
Jacksonville Paper Company 





JAMESTOWN, NEW YORK 
Millcraft Paper Company 


KANSAS CITY, MISSOURI 
Carpenter Paper Company 


KNOXVILLE, TENNESSEE 
Dillard Paper Company 


LINCOLN, NEBRASKA 
Carpenter Paper Company 


LITTLE ROCK, ARKANSAS 
Roach Paper Company 


LONGVIEW, TEXAS 
Etex Paper Company 


LOS ANGELES, CALIFORNIA 
Carpenter Paper Company 
Ingram Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Company 


LUBBOCK, TEXAS 
Carpenter Paper Company 


LYNCHBURG, VIRGINIA 
Caskie Paper Company, Inc. 


MACON, GEORGIA 
Macon Paper Company 


MEMPHIS, TENNESSEE 
Tayloe Paper Company 


MERIDIAN, MISSISSIPPI 
Newell Paper Company 


MIAMI, FLORIDA 
Everglade Paper Company 


MILWAUKEE, WISCONSIN 
Dwight Bros. Company 


MINNEAPOLIS, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


MISSOULA, MONTANA 
Carpenter Paper Company 


MOBILE, ALABAMA 
Partin Paper Company 


MONROE, LOUISIANA 
Louisiana Paper Company, Ltd. 


MONTGOMERY, ALABAMA 
Weaver Paper Company 


NASHVILLE, TENNESSEE 
Bond-Sanders Paper Company 


NEWARK, NEW JERSEY 
Central Paper Company 


NEW HAVEN, CONNECTICUT 
John Carter Company 
Carter Rice Storrs & Bement 


NEW ORLEANS, LOUISIANA 
D and W Paper Company, Inc. 


NEW YORK, NEW YORK 
Alling and Cory Company 


Miller & Wright Paper Company 


Harry Elish Paper Company 
Linde-Lathrop Paper Co., Inc. 
Geo. W. Millar and Co., Inc. 
Whitaker Paper Company 


NORFOLK, VIRGINIA 
Old Dominion Paper Company 


OGDEN, UTAH 
Carpenter Paper Company 


OKLAHOMA CITY, OKLAHOMA 
Carpenter Paper Company 


OMAHA, NEBRASKA 
Carpenter Paper Company 


ORLANDO, FLORIDA 
Central Paper Company 


PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Company 


PITTSBURGH, PENNSYLVANIA 
Alling and Cory Company 
Whitaker Paper Company 


POCATELLO, IDAHO 
Carpenter Paper Company 


PORTLAND, OREGON 
Carter Rice and Company 


PROVIDENCE, RHODE ISLAND 
Carter Rice Storrs & Bement 


John Carter and Company, Inc. 


PUEBLO, COLORADO 
Carpenter Paper Company 


RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 


RICHMOND, VIRGINIA 
Richmond Paper Company 


ROANOKE, VIRGINIA 
Dillard Paper Company 


ROCHESTER, NEW YORK 
Alling and Cory Company 


ST. LOUIS MISSOURI 
Acme Paper Company 
Beacon Paper Company 


ST. PAUL, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


SALT LAKE CITY, UTAH 
Carpenter Paper Company 


SAN ANTONIO, TEXAS 
Carpenter Paper Company 


SAN FRANCISCO, CALIFORNIA 
Bonestell Paper Company 
Carpenter Paper Company 


SAVANNAH, GEORGIA 
The Atlantic Paper Company 


SEATTLE, WASHINGTON 
Carpenter Paper Company 
West Coast Paper Company 


SHREVEPORT, LOUISIANA 
Louisiana Paper Company, Ltd. 


SIOUX CITY, IOWA 
Carpenter Paper Company 


SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 


SPOKANE, WASHINGTON 
Independent Paper Company 


SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 


SYRACUSE, NEW YORK 
Alling and Cory Company 


TACOMA, WASHINGTON 
Allied Paper Company, Inc. 


TALLAHASSEE, FLORIDA 
Capital Paper Company 


TAMPA, FLORIDA 
Tampa Paper Company 


TEXARKANA, TEXAS 
Louisiana Paper Company, Ltd. 


TOLEDO, OHIO 
Central Ohio Paper Company 
Millcraft Paper Company 


TOPEKA, KANSAS 
Carpenter Paper Company 


TYLER, TEXAS 
Etex Paper Company 


UTICA, NEW YORK 
Alling and Cory Company 


WASHINGTON, D. C. 
Whitaker Paper Company 


WICHITA, KANSAS 
Southwest Paper Company 


WILMINGTON, DELAWARE 
Whiting-Patterson Company 


WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 


WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bement 
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bags, corrugated cartons, and napkins. The 
company says Type-Hi’s special advan- 
tages include good press stability, quick 
setting, low odor, and fast drying to a 
water insoluble film and claims that it 
provides good mileage, sharp printing, 
opacity, and a good over-all lay on solids, 
as well as being rub-resistant, and it is 
nonskinning. 

For information: Sinclair and Valen- 
tine Co., Advertising Dept., 611 W. 
129th St., New York 27. 


Gelb Gear-Set Vernier 

A new gear-set vernier guaranteeing 
automatic calibration settings to an ac- 
curacy tolerance within 1/1000 inch has 
been developed by Jos. Gelb Co. Each 
vernier dial has a gear with teeth coin- 
ciding with the vernier dial calibrations. 
To set the vernier for a desired calibra- 
tion, the operator depresses the gear-set 
pinion, which automatically positions the 
carriage with an accuracy of 1/1000 inch 
regardless of inaccuracies on the part of 
the operator or in the dial manufacture. 

The new Gelb Gear-Set vernier is avail- 
able on Gelb line-up and register tables, 
Add-A-Matic counters, and Monoruler 
vernier dials. The vernier is also featured 
on Gelb step-and-repeat machines, strip- 
ping tables, and traveling punch registra- 
tion systems. 

For information: Jos. Gelb Co., 52 Ar- 
lington St., Newark 2, N.J. 





Geib Vernier is accurate within 1/1000 inch 


H&W 35x46 Antique Vellum 

A 35x46-inch sheet size of antique fin- 
ish vellum, designed especially for cover 
and offset use, has been introduced by the 
Hollingsworth & Whitney division of 
Scott Paper Co. 

This new size has a weight of 336 
pounds per 1,000 sheets and is available 
with either long or short grain. The extra 
length as compared with 35x45-inch off- 
set sheets was added to provide extra grip- 
ping area and bleed-allowance. 

For information: Scott Paper Co., Hol- 
lingsworth & Whitney Div., Chester, Pa. 























This 54-inch Auto-Spacer is one model in the Seybold Saber I! improved line of power paper cutters 


Seybold Paper Cutter Has 
New Design Improvements 


Design improvements in the Seybold 
Saber power paper cutters, called the 
Saber II line, have been announced by 
Harris-Seybold Co., a division of Harris- 
Intertype Corp. 

The new features include a clamp foot 
treadle recessed in the base of the machine 
where it cannot be accidentally hit or 
stepped on, a clamp pressure adjustment 
which can be made by a thumb wheel and 
gauge at the front of the cutter, and a new 
overload protection which cuts out the 
electrical system stopping knife action in- 
stantly if the cutter is overloaded. 

The knife-to-cutting-stick adjustment 
can now be made from the front of the 
cutter, and wrap-around safety guarding 
has been deepened and extended with im- 
proved access for lubrication. The nine 
models in the 41-, 47- and 54-inch sizes 
comprise the line of new cutters. 

For information: Harris-Seybold Co., 
4510 E. 71st St., Cleveland 5. 


Ink for Offset Duplicating 

New Danish special-formula ink for 
offset duplicating is available in a range 
of 30 colors from Sadolins Inks. 

According to the producer, the ink 
holds screens and reverses clean and ofen 
and sets fast for quick backups. The Dan- 
ish inks remain “non-skin” in fountain 
and rollers, resulting in fewer nightly 
wash-ups. 

For information: Sadolins Inks, 143 W. 
45th St., New York 36. 


Portable Typesetter Unit 

The Foto-Riter is a portable machine 
which provides in a continuous strip dis- 
play and headline type already letter- 
spaced, justified, or adjusted to individual 
requirements for keylining. 

The unit weighs five pounds. It can pro- 
duce reverses, screens, insignia, scripts, 


patterns, and trademarks with equal ease, 
according to the manufacturer, Foto- 
Graphic Products Co. 

Hundreds of complete alphabets from 
14 to 72 points are said to be available. 





The portable Foto-Riter produces display type 


Each letter is a separate unit which is in- 
serted, exposed, and spaced by moving the 
dial. Advantages claimed for the Foto- 
Riter are that it produces proofs for repro- 
duction, and it eliminates opaquing be- 
tween letters and cutting and mounting 
individual letters. 

For information: Foto-Graphic Prod- 
ucts Co., 2701 14th Ave. South, Minne- 
apolis 7, Minn. 


Portable Core Cutter 

Capable of slicing various sizes and 
diameters of tubes into a variety of core 
lengths is a new portable core cutter man- 
ufactured by the Doven Division of Ap- 
pleton Machine Co. The standard model 
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can handle cores of one- to eight-inch in- 
side diameter and can slice them into half- 
inch widths using tubes up to 80 inches 
in length. Larger and smaller units are 
available. 

For information: Doven Division, Ap- 
pleton Machine Co., Appleton, Wis. 


RCA Adds New High-Speed 
Flexible Conveyor System 


A flexible, high-speed conveyor system 
designed to carry newspapers, magazines, 
or other printed material from pressroom 


to mailing room has been added to RCA’s 
newspaper automation system. 

RCA claims the conveyor can carry a 
load over any route, turning sharp corners, 





New flexible conveyor in RCA newspaper system 


and twisting 360 degrees without smudg- 
ing fresh ink or losing its grip on printed 
copies. It can carry newspapers of any size 
up to 128 pages at a rate faster than 60,- 
000 papers an hour. 

The conveyor consists of an endless 
chain from which metal arms, spaced 
about four inches apart, protrude on both 
sides. At the arm ends are rubber clamps 
about the shape and size of golf balls. The 
clamps hold the printed material. 

RCA added the conveyor to its equip- 
ment under an agreement with Fehr & 
Reist, Ltd., Dietlikon-Zurich, Switzerland, 
manufacturer of the conveyor, and with 
Chromos, Ltd., the Swiss firm's marketing 
representative. 

For information: Radio Corp. of Amer- 
ica, 30 Rockefeller Plaza, New York 20. 


Self-Recuperating Carbon Paper 

A new type of carbon paper called 
Plastisol has been announced by Colum- 
bia Ribbon & Carbon Manufacturing Co., 
Inc. Plastisol, made from plastic and sol- 
vent, contains a pigmented fluid which 


inks the paper leaving a permanent image 
that will not smudge like the image made 
by ordinary carbon paper does. 

The producer claims that a minimum 
of nine clear copies can be made with 
Plastisol, and a single sheet can be used 
successfully about 60 times. It is said to 
produce uniform impressions because the 
printing surface does not wear out as does 
ordinary carbon paper. 

For information: Columbia Ribbon & 
Carbon Manufacturing Co., Inc., Glen 


Cove, N.Y. 


Web-Master II, IV Offset Presses 
Printing Materials Corp. has been ap- 
pointed distributor of the new German- 
built Web-Master II and IV offset presses. 
According to the distributor, the new 
models are designed so that they may be 
adapted for use by commercial printers, 
newspapers, or by specialty printers for 
wraps, wallpaper, or decorative papers. 
For information: Printing Materials 
Corp., 350 Hudson St., New York 14. 


Curlproof Gummed Paper 
Made With Dry Adhesive 


Production of a new gummed label pa- 
per, Curlproof, that is not broken to make 
it lie flat has been announced by Paper 
Manufacturers Co. 

A dry adhesive ground to grains of 
microscopic size is used on the paper. No 
water is mixed with the glue. The glue is 
combined with a liquid resinous binder, 
and the mixture is applied to the paper 
and dried. 

Glue particles, surrounded by the hard- 
ened resinous binder, remain independent 
of each other and can expand or contract 
without affecting other particles. By elim- 
inating water, the manufacturer says, the 
paper and adhesive film are not subjected 
to the expansion and contraction that oc- 
cur when glue dissolved in water is ap- 
plied to paper and dried. The glue on 
Curlproof is adhesive when moistened. 

For information: Paper Manufacturers 
Co., 9800 Bustleton Ave., Philadelphia 
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Resin isolates glue particles on new Curlproof 


New Cutting and Creasing Press 

A new 28x41-inch cutting and creasing 
press with a die-cutting load of 80 tons 
has been introduced by the Thomson- 
National Press Co. of Franklin, Mass. 

The new press is called the 28x41 DM 
(Double Micrometer) because it can be 
adjusted for impressions within thou- 
sandths of an inch on either or both sides, 
according to the manufacturer. It also has 
a hinged cutting blade allowing make- 





readies to be made without removing the 
plate. Its press load is 240 tons. 

For information: Thomson- National 
Press Co., Franklin, Mass. 


New Thomson-National cutting, creasing press 





Electric Punching Machine 

An electric punching machine called 
the General or GBC Model 216 Electric 
Power Punch has been developed by Gen- 
eral Binding Corp. 

The machine, about the size ot an elec- 
tric typewriter, provides punching power 
equal to four tons of pressure. It is driven 
by a 14-hp split-phase electric motor that 
can be used wherever conventional 115- 
volt AC electric power is available 

According to the manufacturer, paper 
can not stick in the machine, and the 
punching pattern can be set within sec- 
onds and will stay set. 

For information: The General Binding 
Corp., Advertising Dept., 1101 Skokie 
Highway, Northbrook, III. 


Nygren-Dahly Perforator 
Fits on Rotary Presses 


A new perforating unit for use on ro- 
tary presses has been developed by Ny- 
gren-Dahly Co., Chicago. The perforator, 
designed to fit any roll-feed press, can 
make round holes, slots, and snap-out per- 
forations. The factory will make the de- 
vice any width necessary to fit the press on 
which it will be used. 

The perforator uses the feed power of 
the press. Nygren-Dahly says it performs 
in unison with the press, permitting a con- 
tinuous flow of material through the 
printing and perforating operations. 

The unit can be equipped for scoring, 
slitting, and trimming. The company says 
that it does not form a burr on the perfo- 
rations and that sheets lie flat after the 
operation and can be tightly rewound. 

For information: Nygren-Dahly Co., 
1422-32 Altgeld St., Chicago 14. 





Nygren-Dahly perforator fits any rotary press 
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Ditto’s New Offset Duplicator 

Ditto, Inc. has introduced a new offset 
duplicator, the L-16, capable of up to 
8,000 impressions an hour. The duplica- 
tor can reproduce line and wash drawings, 
photographs, typewriting, or handwriting 
in black and white or in color. Cards or 
sheets from 3x5 inches to 12x14 inches 
can be run through the machine. 

For information: Ditto, Inc., 6800 Mc- 
Cormick Rd., Chicago 45. 


The L-16 is Ditto, Inc.’s new offset duplicator 





New Flag Advertising Kit 

Western Newspaper Union, a graphic 
arts service company, is marketing adver- 
tising kits of the new 49-star United 
States flag design available in one-color 
mats or one- and two-color plastic print- 
ing plates. Each kit contains 39 illustra- 
tions of the new flag in sizes that may be 
adapted to advertising or printing layouts. 

For information: Western Newspaper 
Union, 210 S. Desplaines St., Chicago 6. 


Spiral Binding Machine 

Spiral Binding Co. is offering its new 
model SB-8 automatic binding machine 
which will spiral-bind books varying in 
thickness from two sheets to five-eighths 
of an inch. 

According to the manufacturer, the ma- 
chine’s speed of operation enables one 
person to bind from 600 to 1,000 books 
per hour, depending upon size. All serv- 
icing can be done by the operator. 

For information: Spiral Binding Co., 
744 Broad St., Newark 2. 


Camera Focusing Glass 

A camera focusing glass with an opti- 
cally fine mud-ground surface, formerly 
offered. to manufacturers only, is now 
available to the trade from N. Teitelbaum 
Sons, Inc. The glass is supplied with or 
without graduated numerals, with diag- 
onals, and a clear center space. 

For information: N. Teitelbaum Sons, 
Inc., 261 Grand Concourse, New York 
5%. 


Hess & Barker Magazine 
Folder for Web Presses 


A high-speed magazine folder for web 
offset and letterpress equipment has been 
developed by Hess & Barker. The folder 
delivers open and closed head tabloid 
signatures and two different magazine 
products with fast changeover between 
products, according to the manufacturer. 

Features of the folder are the long mag- 
azine former and positive timing wheels 
on the signature feed which eliminates 
tapes. The lap can be changed while the 
folder is running. 

The design is claimed to be adaptable 
to all Hess & Barker high-speed presses 
from 2234x3614 up, as well as to practi- 
cally all other web-fed presses. 

For information: Hess & Barker, 930 
Washington Ave., Philadelphia 47 


H&B magazine folder on multicolor web offset 


press in line with rotary punching and sheeting 





Spatter Design Sheet 

The P. H. Glatfelter Co. is now pro- 
ducing a new paper with a colored spatter 
effect, called the Spatter Design Sheet. 
The company says that for many uses the 
sheet will not require additional ;:rinting, 
but that it has good printing qualities. 

According to the company, the sheet 
can create large economies in manufactur- 
ing box linings, envelopes, and gift wrap- 
pings because it saves at least one press 
run when decorative printing is needed. 

The company has a wide range of 
weights and colors available, and samples 
may be obtained upon request. 

For information: P. H. Glatfelter Co., 
Spring Grove, Pa. 


Temperature Control Kits 

Temperature control kits for use on 
gas-fired typesetting equipment in the 
field has been introduced by the Partlow 
Co. According to the manufacturer, mate- 
rial in the kits will make possible the field 
installation of self-contained gas controls 
on existing Linotypes and Intertypes. 

The kits contain all necessary fittings, 
brackets, and attachments for making the 
control modification. 

For information: Partlow Corp., 516 
Campion Rd., New Hartford, N.Y. 





Ampere’s Slab Face Quartz Infra-Red element 


Infra-Red Element Dries Ink 

Ampere Industries is marketing a new 
line of Ampere Slab Face Quartz Infra- 
Red elements for use in industrial proc- 
essing. Among other applications the ele- 
ments can be used for drying inks used in 
printing. 

The elements create heat by radiating 
long wave infrared rays directly on the 
work. The company says the elements 
emit rays uniformly, can not contaminate 
work, and can be used with any color 
material. 

For information: Ampere Industries, 
Industrial Process Division, 60 Boston Sct.. 
Newark 3. 


Slant Frame Tying Machine 

A slant frame tying machine designed 
especially for tying wide bundles has been 
developed by B. H. Bunn Co. It is intend 
ed mainly for wide bundles that do not 
have great height, such as stacked corru 
gated box panels. The slant frame permits 
the twine arm to traverse the entire width 
of the bundle. 

For information: B. H. Bunn Co., 7605 
Vincennes Ave., Chicago. 





Bunn tying machine designed for wide bundles 
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Excello Press Makes a Record to Be Seen and Heard 


@ Record carries NBC broadcast made by Jack Angell, news commentater 


@ Entire surface of record printed by letterpress, then laminated 


@ Broadcast is pressed on printed, laminated stock from a master disk 


A striking-looking phonograph record 
that can be read as well as heard has been 
produced by Excello Press, Inc., Chicago. 
It is a highly unusual promotional piece 
that printers can produce for themselves 
or their customers. The entire surface of 
the record is covered with illustrations 
and blocks of copy regarding the person- 
nel and equipment at the Excello plant 
during an average working day. 

The Excello Press record has a double 
promotional value. First, the disk carries 
a recording of a salute to the entire print- 
ing industry and particularly to Excello on 
its 25th anniversary, broadcast by WM- 
AQ, National Broadcasting Co. affiliate in 
Chicago. The broadcast was made on the 
weekly show “City In Sound,” produced 
by the Illinois Institute of Technology. 
The show was prerecorded at the Excello 
Press with Jack Angell, a WMAQ news 


commentator, doing the narration. 
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Mr. Angell interviewed Joseph L. Mit- 
chell, Excello vice-president; Harry Wild- 
man, planning and production supervisor, 
and other company personnel. 

The second advantage of the record, 
and its really unusual twist, is that it is 
attractively laid out with illustrations 
showing the various departments of the 
Excello Press in the course of its daily 
operations, and with copy that describes 
the company as well as its goals and its 
achievements. 

The art department at Excello prepared 
the art work for the record, and North- 
western Engraving Co. made the letter- 
press plates. The printing was then done 
in black and silver on a Heidelberg cylin- 
der press on 42-point white Falpaco 
blanks. 

The pressmen had to use great care in 
their makeready in order to avoid any 
plate squeeze that would make the surface 






of the stock uneven. After the printing 
was completed, Excello laminated both 
sides of the blanks with acetate to prepare 
them for the recording impressions. 

Academy Records of Chicago used the 
original tape recording of the broadcast 
to make master records to be used for re- 
production. Using the master records, they 
made impressions of the recording on Ex- 
cello’s printed and laminated sheets, just 
as they would do to produce any conven- 
tional vinyl record. Then they die-cut the 
sheets into the traditional record shape. 

Excello, which has made several other 
records of this type, has found that the 
stock used can be any thickness that is 
practical and desirable. However, special 
care should be taken to keep the surface 
of the cardboard as smooth as possible; 
otherwise, the record will not play proper- 
ly on a phonograph. 

Whenever possible, the stock should be 
printed by the offset process, according to 
Joseph Mitchell of the Excello staff. This 
type of printing will prevent any uneven- 
ness on the surface of the stock that can 
be caused by plate squeeze if the material 
is printed on letterpress equipment. 
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A double header promotional piece, a phonograph record made by Excello Press, can be read as well as heard. The recording carries a broadcast made 
by newsman, Jack Angell, on NBC-station WMAQ’s weekly program ‘City In Sound.’ Show saluted Excello’s 25th anniversary and entire printing industry 
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SALESMEN’S 
CLINIC 





Sales Department Can Make or Break You 


As might be expected, I think salesmen 
are the most important people in the 
world. This often gets me in hot water. 
Other elements in the printing trade, espe- 
cially at the higher echelon, point out that 
the salesman is only the foot soldier. 

Indeed he is; but look at the part the 
foot soldier plays! 

I once knew a printer who actually was 
an artist. He had a small shop in lower 
Manhattan and was content to eke out an 
existence. For years it was like this. He 
made ends meet; no more. One day his 
brother-in-law, a salesman, stepped in. He 
decided to take over. Today this small 
shop has burgeoned into a sizable plant. 
It is still growing. 

On the other hand, I remember a big 
plant in the East that had dozens of sales- 
men. It was a real boiler factory. There 
were huge rotary presses, flat-beds, metal- 
making machines, mat presses, a big mail- 
ing and editorial department. Where is 
this plant today? Gone. Vanished with the 
“snows of yésteryear.” And why? Because 
salesmen let it down; they didn’t sell; they 
just took orders; they were content to take 
it easy. 

A printer told me this story: 

He was heavily in debt. In fact it was 
so bad he was thinking of closing up and 
hunting for a job. For years it had been 
a downhill slide and finally it had become 
more than he could take. 

He bought a copy of the morning paper 
to read the help wanted ads. In the same 
paper he saw a “situation wanted”; a 
printing salesman needed a job. On his 
last legs, with nothing concrete to offer, 
he called this salesman up and asked him 
if he would care to come over and have a 
talk. The applicant agreed. 

He was no longer a young man; but he 
was still vigorous and able. Desperate, the 
printer offered him an initial commission 
plus a share in the business provided he 
would give the shop his full time. The 
salesman agreed. He pitched in at once 
and within six months the printer who 
had been ready to call it quits and his 
salesman-partner were deep in more or- 
ders than they could handle. 


I had a friend in the printing trade who 
worked for a plant whose owner did not 
believe that a salesman was necessary. This 
employer belonged to many lodges, frater- 
nities, etc., and depended on these contacts 
for most of his business. 

He did get a lot of volume from these 
sources; but another printer whose sales- 
man also was active in the same lodges 
and fraternities eventually won most of 
the accounts away from the printer who 
thought he could play it solo. 

I have seen salesmen work up printing 
volume, and I have seen them run it down. 
I have seen some printing salesmen that | 
would not have employed to sell water to 
Bedouins in the desert; yet I have wit- 
nessed many instances in which salesmen 
took holes in the wall and made respect- 
able organizations out of them. I myself 
have been a salesman and know the pos- 
sibilities as well as the limitations. 

This is why I am so keen about having 
more attention paid to salesmen in the 
printing trade. I don’t think the average 
plant does enough about training, up- 
grading, and selectivity. The printing in- 
dustry has made such astonishing prog- 
ress in printing techniques, processes, and 


creativity; why can’t it follow through? 

It should subsidize or encourage schools 
and colleges to institute courses or semi- 
nars for printing trade salesmen. As I see 
it, we persevere admirably to improve our 
business at the plant end. Why can’t we 
do the same at the sales end? 


Managing Sales Organization 

Q.—How about running a sales or- 
ganization—how does that stack up in 
the over-all picture? 


A.—There is no gainsaying that the 
operation of a sales organization requires 
gifted and trained people. To qualify for 
this type of leadership we need personnel 
with drive, enthusiasm, and a highly de- 
veloped social and business sense. In the 
over-all picture, while sales planning has 
priority in the sales organization, the fate 
of the sales department abides with the 
man or woman who will be chosen to 
head it up and hence, in some eyes, opera- 
tion may be equated with or even outrank 
planning. 


Obstacles in Sales Department 
Q.—Can you indicate some of the 

obstacles that might crop up in the or- 

ganization of a sales department? 


A.—Naturally, such obstacles will vary, 
depending on the organization and the 
makeup of top echelon people, but gen- 
erally, based on experience with this type 
of organizational work in plants and sales 
divisions of all degrees, the following ob- 
stacles might be anticipated: 

(1) Traditional practices that preclude 
an expansion or alteration of the idea. 
(2) Inability of brass to pass on respon- 
sibility or to delegate with confidence. (3) 
The predominance or the absorption with 
production thinking as opposed to sales 
thinking. (4) An impatience with spade- 
work or testing and a bellowing for re- 
sults and profits before the “corn” is ripe 
or even the seed correctly planted. 


A “Distinguished Salesman Award” is being presented to O. Edward Johnson (center), Darby Print- 
ing Co., Washington, D.C., by Seymour D. Wolf, president of the Sales Executive Club of Washing- 


ton. Philip M. Talbott (right), past president of the U.S. Chamber of Commerce, attends the ceremony 
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The Inland and American Printer and Lithographer maintains a Book Department. A Book List may 
be obtained by writing the magazine, 79 W. Monroe St., Chicago 3. When so noted, books reviewed 
here may be obtained by sending money order or check with order. Price includes 35¢ for handling charge 


Line, Halftone & Color— 
An Introduction 
To Modern Photoengraving 


Published by members of the American 
Photoengravers Association, 166 W. Van 
4, for sale in bulk art 
$1 per copy to photoengravers, letterpress 


Buren St., Chicago 


printers, and others in the industry for 
free distribution to customers and others 
interested. ) 

With the aid of illustrations this book 
fully explains the subject. A glossary is 
included. The book is intended as a dis- 
tribution piece for photoengravers and 
others in the industry. 


Offset Estimating Aids 
Available from Kimberly-Clark Corp., 
Neenah, Wis., and Kimberly-Clark print- 
ng paper distributors. ) 

Paper and bindery spoilage charts, a 
pad of press sheet layout forms, a slide 


rule paper weight calculator-proportioner, 


and base charts for offset plate and mate- 
rial requirements for outside plant pur- 
chases are included in this booklet. 

The book is spiral bound with Texo- 
print covers and contains a full-page eras- 
able acetate sheet, frosted on one side and 
clear on the other, intended as an overlay 
to the plate and plant cost charts so that 
job figures can be entered into the book in 
the proper spaces on the charts and erased 
when changes are needed. 

Also included is information for figur- 
ing ink coverage and a chart on ink costs 
including wash-ups, charts on binding 
operations, .and diagrams on the 45 prin- 
cipal machine folds up to 80 pages. The 
objectrve-ot-this:combination manual and 
workbook is to assemble the basic tools 
necessary for accurate and quick estimates 
of the cost of each offset printing job. 


Phillips’ Paper Trade Directory 

Of the World 1959 

(S. C. Phillips & Co., Ltd., Alliance House, 
50-51 Fetter Lane, London, E.C. 4, Eng- 
land. $6.11.) 

Paper manufacturers throughout the 
world are listed according to country and 
with such information included as address, 
papermaking equipment, annual output 
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in tons, and specific products. There are a 
glossary of trade terms, tables of equiva- 
lent weights, a list of British paper trade 
associations, and various other facts per- 
taining to paper. 


The Decision Makers 

Edited by R. R. CONARROE (Vision, Inc., 
Book Division, 100 Garfield Ave., New 
London, Conn. $15 for deluxe binding— 
maroon pigskin, embossed in gold; $10 
standard binding—blue Fabrikoid, em- 
bossed in silver). 

“Case Histories of Successful Manage 
ment” is the subtitle of this work and, in- 
deed, the success stories of 16 business 
executives and a full-page photographic 
reproduction of each are presented. Bill 
Stern, Horatio Alger, and True Romance 
are here united. 

The scene for each desperate situation is 
set; the toughness, the clearheadedness, 
singlemindedness, and farsightedness of 
each protagonist are described, and the 
story follows. Failing businesses are put 
into high gear, morales are raised, com- 
petition is overcome. How they did it is 
recorded partly in their own words, 
through interviews, and in summariza- 
tions. The situations are real, so are the 
characters; this is the way to successful 
business in America. 


Defining the Manager's Job 

By C. L. BENNET (THE INLAND AND 
AMERICAN PRINTER AND LITHOGRA- 
PHER Book Department. $6.35 to Ameri- 
can Management Association members; 
$9.35 to nonmembers). 

A survey of 140 companies made by the 
American Management Association has 
been published in this Research Study 33. 
Approximately 150 actual position de- 
scriptions for all managerial levels are 
presented as an aid in reviewing organiza- 
tion structure. 

How to prepare, establish, and gain ac- 
ceptance for a descriptive program is ex- 
plained. Actual position descriptions in- 
clude president, controller, vice-president 
of personnel, research director, board of 
directors and chairman, production man- 
ager, secretary, plant manager, and many 
others. 





Type Face Manual ; 
(F. C. Avis, 26 Gordonbrock Rd., London, 
S.E.4, England. $2.25 

This book contains an alphabetical ar- 
rangement of several hundred type de- 
signs with the manufacturer’s name given. 
Most of the faces appear with capitals and 
lower case alphabets, and available sizes 
are listed. Others are shown as one-word 
specimens or classified according to form 
or type face group. Classic and contem- 
porary letters are included. 


Printing Trades Blue Book 

(A. F. Lewis & Co. of New York, Inc., 14 
Fourth Ave., New York 3. $20 plus 
postage. ) 

The 1959 New York edition runs to 
612 pages and has several new features. 
It was reset throughout in Times Roman. 
Individual cross-reference listings are con- 
solidated in a separate personnel directory. 
All firm listings show postal zones. 

As in the past, each listing shows the 
firm name, year established, address, tele- 
phone number, lines of business, names of 
buyer, officers or principals. The book is 
hard-bound. 


Photographs and the Printer 

By FRANK H. SMITH (American Photo- 
graphic Book Publishing Co., Inc., 33 W. 
60th St., New York 23. $3). 

This book is intended to help the pho- 
tographer understand printing processes 
and their demands and the printer under- 
stand the various aspects of photography 
so that the efforts of both may result in 
mutually successful work. The printing 
methods and how to recognize them, gen- 
eral photographic requirements, prints for 
the various printing processes, color tech- 
niques, and preparing photographic prints 
are some of the topics covered. I\lustra- 
tions are included. 


No Pictures, Please! 

By HARRY E, NEAL (Harry E. Neal, 5616 
Marengo Road, Washington 16, D.C. 
$1.50). 

This booklet explains the federal laws 
about making photographs or other illus- 
trations of money, immigration permits, 
and other documents. Amendments made 
in 1958 liberalizing the laws governing 
currency and stamp pictures are covered 
with material about illustrations of gov- 
ernment checks, bonds, citizenship papers, 
official insignia, etc., included. 

The author retired recently as assistant 
chief of the U.S. Secret Service after some 
31 years of service. 
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Simple Schedule Board 
Speeds Plant Production 


(Concluded from page 65) 

take care of their individual boards each 
morning with reference to work accom- 
plished the previous day. The schedule 
man then makes notes of the departmental 
board changes, and he makes the same 
changes on his master board. In this way 
he brings back to the production man a 
picture of what transpired in the plant on 
the previous day. This saves a lot of study 
of time cards. 

But a simple system of scheduling is 
best to start with so that it will be more 
quickly understood and used. As the value 
of the system becomes more apparent, a 
more embracing board will grow out of it. 

A ready-made board is apt to fall short 
of any real value in a lithographic plant. 
The board must be designed and modified 
right in the plant where it is to work. Even 
after careful study, you may have to make 
many changes before it does a real job. To 
make it perform as it should, someone 
must work at it. His big job is to sell it to 
those who need it most. 

In the beginning a schedule seems to 
be more of a nuisance than it is worth. 
There is a lot of work in getting it off the 
ground and selling it to the men. 

When the plant gets rushed and every- 
one thinks he is too busy to bother with a 
schedule, that is just when it is needed 
most. This is the time for someone in 
management to prove that a properly 
operated schedule can pull the plant out 
of confusion more quickly than anything 
else. With a bright co6rdinator putting 
his mind and ingenuity to work, sched- 
uling can become a simple and profitable 
operation. 

The first board should be used as a test 
or pilot board. As there may be changes 
made, it should be simply designed and 
cheaply constructed. No one can design a 
board for a specific plant without spend- 
ing time right in that plant. The final de- 
sign of the first board should not be the 
idea of just one man. 

Whoever is chosen to develop this 
project must first get the wholehearted co- 
operation of each department head. Con- 
ferences must be held and each man al- 
lowed to make constructive suggestions. 
It must be remembered that anyone can 
criticize or say “it can’t be done.” There 
are always a few of these characters in 
each meeting. Encourage suggestions, not 
criticisms. 

When a majority of those interested 
have approved a design for the first board, 
the schedule man will have it made and 
will put it into operation. He must operate 
the board meticulously for at least a 
month whether anyone else pays any at- 
tention to it or not. During this time he 
will make notes of its shortcomings so 
that the next board can be improved. 


A good scheduling system is more than 
something nice to have. It is a definite cost 
saver. Time is the most expensive item 
we are concerned with in this business, 
and every effort must be made to save it. 
We must make every hour productive. 
When bindery equipment is kept waiting 
for sheets from the pressroom, time and 
money are lost. Costs go up. The same is 
true when presses wait for plates, paper, 
or anything else that was unscheduled. 

If the platemaker has to wait for flats 
or the stripper waits for negatives or the 
camera waits for copy, costs go up. 

If jobs pile up in any department even 
on the order writing desk, they then go 


through in bunches. This causes surges; 
first there is waiting time and then there 
is Overtime. 

A good schedule board can help to 
spread out the work into a more even 
rhythm. It reduces waiting time and over- 
time. It also helps to make slack periods 
more profitable by planned maintenance. 

Unavoidable waiting time ceases to be 
a complete loss because the schedule board 
predicts in advance just when idle time 
will occur and its approximate duration. 
Little housekeeping or repair jobs can 
then be planned and scheduled in the 
same manner as production jobs. This is 
the time to get out the maintenance logs. 





SHARP CONTRAST 


with minimum show-through—a real money 


saver, because lighter weight sheets cut 


paper costs and mailing expense. For top economy 


in catalogs, price lists, rate books, direct 


mail and other printed material, specify 


Millers Falls 
OPAQUE PARCHMENT 





MILLERS FALLS PAPER COMPANY 


* MILLERS FALLS, MASS. 


MANUFACTURER OF OLD DEERFIELD BOND, GIBRALTAR ONION SKIN, MILLERS FALLS BOND 
| AND ONION SKIN, EZERASE BOND AND ONION SKIN, MILLERS FALLS OPAQUE PARCHMENT 
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PRIDE 
IS THE DIFFERENCE 


Atlantic 
Cover 


Designed for top press per- 
formance. Lies flat. Reduces 
make-ready. Non-cracking. 
Easily scored for folding. 
Surface-sized to provide 
fine finishes for offset and letter- 
press. Made in eleven sparkling 


colors and bright white. 


Ask your Franchised 
EASTERN Merchant for 


samples. Or write direct. 


EASTERN 
Zz Manites, 
(Atlantic 3 

EXCELLENCE 


IN FINE PAPERS 


KASTERN 


EASTERN FINE PAPER AND PULP DIVISION 
STANDARD PACKAGING CORPORATION 


BANGOR, MAINE 
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Separation Devices Speed Offset 


(Concluded from page 59) 

inks, and shop conditions. It also allows 
the operator to predetermine and adjust 
the amount of correction to be applied, 
the amount of undercolor to be removed, 
and the extent the machine should correct 
for over-all deficiencies in the original 
color picture. 

So far only two units of this machine 
have been built. The Buffalo Courier- 
Extress has one installed in the plant of 
its subsidiary, Niagara Photoengraving 
Co. The other is in daily production work 
in the Cleveland plant of NEA Service, 
Inc. NEA produces scanned color separa- 
tions on a commercial basis and promises 
delivery on the same day copy is received. 

Color Klischograph and Colorgraph 
are two other color scanners made by the 
firm of Dr. Rudolph Hell in West Ger- 
many. These two products are available in 
the United States through Consolidated 
International Equipment and Supply Co. 

Color Klischograph has been especially 
designed for the letterpress industry. 
Through Color Klischograph, fine news- 
color reproductions can be produced in 
less than an hour and a haif at a cost only 
slightly higher than that for straight black 
and white engravings. 

Two types of Color Klischograph ma- 
chines have been developed to meet the 
wide range of demand in letterpress in- 
dustry. The F-160 produces color-correct- 
ed engravings from reflection copy—color 
photographs, water colors, tempera paint- 
ings, and sketches. Type F-162 makes col- 
or engravings from color transparencies. 

The working method of Color Klischo- 
graph is very similar to that employed in 
the regular halftone Klischograph. One by 
one the individual color separations for 
yellow, cyan, and magenta, and where 
necessary for black, are engraved directly 
from the original either on plastic, zinc, 
magnesium, aluminum, or copper. 

Built-in color filters are used for the 
main color separation and also for the 
electronic color correction. To avoid 
moiré formation every separation is en- 
graved at a suitable screen angle. The time 
required to produce color-corrected en- 
gravings of maximum size of 6x8 inches 
is about two hours. It is possible to use 
65-, 80-, 100-, and 120-line screens. 

The Colorgraph machine is the latest 
development by Klischograph technicians. 
So far two models have been designed. 
The first one was Colorgraph Model C 
201 which was designed to produce three- 
or four-color corrected positives for pho- 
togravure from three uncorrected color 
separation negatives. The second is the 
Colorgraph Model C 202 which has been 
designed for use in photogravure, letter- 
press, and offset printing. 

In one operation the Colorgraph C 202 
produces three or four fully color-correct- 


ed separations from three single negatives 
which are prepared in the normal way in 
the camera through standard trichromatic 
filters. 

Several U.S. and British firms are busy 
in development of color scanners. They 
are Fairchild, J. F. Crosfield, and Hunter 
Penrose. The Fairchild Photo-Screener 
combines in one operation the functions 
of color separation, electronic color cor- 
rection, size change, and production of a 
finished halftone engraving or a screened 
image on film. 

The effect of the Fairchild Photo- 
Screener is to convert the Scan-A-Sizer 
from a halftone engraving machine to an 
electronic halftone camera. More informa- 
tion can be obtained from Fairchild Graph- 
ic Equipment, Inc., Plainview, L.I., N.Y. 

The H.P.K. Autoscan is manufactured 
by Hunter Penrose Ltd. of London. This 
equipment is actually a reproduction cam- 
era with an electronically-controlled light 
output for scanning colored copy. It pro- 
duces continuous-tone, color-corrected 
separation negatives in varying sizes. 

The H.P.K. Autoscan is designed for 
daylight operation and is of orthodox de- 
sign, complete with focusing screen, dark 
slide, and screen gear. However, it does 
not have the normal cloth bellows. 

Copy illumination is provided by the 
scanning light instead of arc lamps. The 
scanning head has a lens with a special 
light bulb and three photocells sensitive to 
red, green, or blue light placed behind it. 
The lens focuses the light to the photo- 
cells, which in turn transmit it to the self- 
contained electronic unit. 

The color and tone densities are auto- 
matically corrected, according to prior 
setting, by signals returned to the scan- 
ning head that controls the scanning 
light’s intensity. 

The present H.P.K. Autoscan is suit- 
able only for flat copy, but work on a 
model suitable for transparencies is under 
way. The manufacturers of H.P.K. Auto- 
scan assume that many operators will pre- 
fer this direct approach to the problem 
rather than complicated masking systems. 

The Crosfield Color Scanner is called 
the Scanatron. It has been developed by 
J. F. Crosfield Ltd., London, and is dis- 
tributed in the United States by Crosfield 
Electronics Inc., New York City. 

The Scanatron employs a set of separa- 
tion negatives made in a process camera 
in the normal way through red, green, and 
blue filters. The negatives can be made 
either from reflection copy or from color 
transparencies. 

The Scanatron produces color- and 
tone-corrected, continuous-tone positives. 
It also produces a highly corrected black 
printer and removes exactly the compen- 
sating amount of undercolor from the 
gray areas. 
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MONTH’S 
NEWS 


Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


200 Attend PIA’s Sixth 
Annual Sales Conference 


Two hundred of the printing industry's 
sales executives attended Printing Indus- 
try of America’s Sixth Annual Sales Con- 
ference in Chicago March 19-20. The 
conference chairman, F. C. R. Rauchen- 
stein, Cavanagh Printing Co., St. Louis, 
attributed the increase in attendance over 
that of last year’s conference to the pro- 
gram subjects, “Finding New Markets and 
Prospects,” “Changing Prospects Into 
Customers,” and the treatment of the sub- 
ject of sales compensation. 

Dealing with the key subject of sales 
compensation, Dr. W. Arthur Cullman, 
Executive Development Program, Ohio 
State University, Columbus, conducted a 
special presentation in which conference 
registrants acted as sales managers in de- 
veloping three different compensation 
plans for a hypothetical printing company 
based on commission, salary, and combi- 
nation methods of compensation. 

Summarizing and evaluating these ef- 
forts, Dr. Cullman directed the partici- 
pants in evolving basic principles which 
could be applied in their own companies. 

Sales compensation was the subject of 
a recent study by the PIA committee on 
sales management through an association 
analysis which revealed that many high 
profit firms are using other than commis- 
sion plans of compensation. 

During the past six months the com- 
mittee conducted a survey among leading 
PIA members on this subject and the 
analysis of the results was given to par- 
ticipants by Dr. Cullman. 

As one of the nation’s largest buyers of 
printing, George DeMann, Ford Motor 
Co., Detroit, told his audience “How to 
Change Me From a Prospect to a Custom- 
er” by applying the following eight ideas: 

(1) Organization or chaos? Which de- 
scribes your sales interview technique? 

(2) Don’t prolong interviews with ran- 
dom jokes, conversation, and review of 
your golf game. 

(3) Be honest with me. This is the first 
thing I am looking for in a salesman. 

(4) Honesty inspires confidence. This is 
the secret of getting emergency jobs with- 
out a quoted price. 















(5) Hero or bum? Your service makes 
me one or the other. 

(6) Make your company’s invoicing fit 
our company’s procedures (to save the 
buyer ulcers). 

(7) Don’t call just before closing time. 

(8) The buyer’s “suggestion” box. The 
more you put in it, the more you sell. 

Following Mr. DeMann’s presentation, 
four case histories dealing with the print- 
er’s viewpoint on “How to Give the Cus- 
tomer What He Wants” were presented 
by Henry B. Kratz, vice-president in 
charge of sales for Haynes Lithograph Co., 
Rockville, Md., Washington suburb; John 
Moore, sales manager of Stein Printing 
Co., Atlanta, Ga.; Robert A. Krauss, vice- 
president in charge of sales for E. F. 
Schmidt Co., Milwaukee, and Harry T. 
Gardner, secretary and assistant general 
manager of William G. Johnston Co., 
Pittsburgh. 

Charles W. LaBlanc, Research Institute 
of America, New York City, and con- 
sultant to PIA’s management program, 
conducted a “buzz session” among the 
conference participants. During the ses- 
sion questions were asked of the four 
panelists and Mr. DeMann. 

At the opening session of the confer- 
ence Allan S. Lassner of Comet Press, 
New York City, a member of the PIA 
committee on sales management, present- 
ed a talk on “How to Survey Your Print- 
ing Markets.” Also dealing with the same 
general area of markets and customers, 
Clifford R. Schaible, advertising manager 
of the Mead Corp., Dayton, Ohio, made a 
graphically illustrated presentation en- 
titled, “Finding New Markets, and Cus- 
tomers for Printing Sales.” 

Preceding the conference a three-day 
seminar on sales management was con- 
ducted by Mr. LaBlanc. Similar seminars 
have been conducted under the super- 
vision of the PIA committee on sales man- 
agement in major metropolitan areas. 

After the conference was adjourned the 
committee on sales management prepared 





“How to Change Me From Prospect to Customer’ 
title of talk by George DeMann, Ford Motor Co. 


plans for next year’s conference and re- 
viewed the subject of sales training. 


Texas Conference on Printing 
Management Set for April 25-26 

The Sixth Annual Texas Conference 
on Printing Management will be held 
April 25-26 at the Hotel Hilton in San 
Antonio. As in past years, the conference 
will coincide with the end of San An- 
tonio’s Fiesta Week. 

Members of the conference will be ad- 
dressed by Al Robertson and Larry Wolf, 
both of Oklahoma City. They will also 
hear Gerald Walsh and W. Carey Dowd 
II] representing Printing Industry of 
America, Inc. 

Special sessions will be held on the 
afternoon of April 26 for the Master 
Printers Section and the Union Employers 
Section of PIA. That evening will be held 
open for members to attend the Flambeau 
Parade, the last event of the city’s fiesta. 


F. C. R. Rauchenstein (I.) was chairman of PIA Sales Conference. Clifford Schaible (c.), Mead Corp., 


and Allan S. Lassner (r.), the Comet Press, Inc., were two of the speakers at the conference 
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Award-Winning Flexible Packaging 
Produced by Dixie Wax Paper Company, 
Printed on Champlain Equipment. 
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In the Third Annual Flexible Packaging Competition, 
Champlain has again been a member of the team which produced 
Award-Winning Packages. Some are illustrated here. In fact, 16 of the 
23 Award Winners in this national competition were printed 

by companies who have Champlain rotogravure presses. This kind 
of achievement is typical of Champlain equipment. For example, 
in the 1958 Carton Competition of the Folding Box Association, 
packages printed on Champlain presses scored impressively. 


In today’s highly competitive field of mass merchandising, the appeal 
of a product’s package is often the bridge between shelf and 

shopping bag. Where fine printed results and operating economy are 
required — on a wide variety of packaging materials — 

a performance-proved Champlain rotogravure installation 

is the best assurance of top performance. 





Champlain Company, Inc., Harrison Avenue, Roseland, N.J. 
Chicago Office: 7356 N. Cicero Avenue, Chicago 46, Ill. 
In Europe: Bobst-Champlain, Prilly-Lausanne, Switzerland 
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Web Offset Section of PIA Will Hold Annual 
Spring Meeting April 3-34 in Dayton 


The Web Offset Section of Printing 
Industry of America will stage its annual 
spring meeting April 23-24 at Dayton- 
Biltmore Hotel, Dayton, Ohio. Attend- 
ance of some 250 plant executives, super- 
intendents, and foremen has been forecast. 





James N. Johnson Paul H. Lyle 





James R. Bowler 


George A. Mattson 


Tee-off feature will be a tour of the 
McCall Corp. plant. After luncheon and 
a business session with election of officers, 
section president James N. Johnson of 
Standard Publishing Co., Cincinnati, will 
chair a panel discussion on composition. 

Panelmen will be Alan S. Holliday of 
Craftsman, Inc., Kutztown, Pa.; Earl N. 
Godshall of Photon, Inc., Cambridge, 
Mass.; Walter E. Hershey of Lanston 
Monotype Co., Philadelphia; John Porter 
of American Type Founders Co., Eliza- 
beth, N.J.; Sheriden S. Skogen of Inter- 
type Corp., Brooklyn, and James Walden 
of Mergenthaler Linotype Co., Brooklyn. 

Subject for another general session is 
letterpress conversion for web offset. 
Translucent paper proofing is the topic as- 
signed to Hyman Safran of Safran Print- 
ing Co., Detroit. Frank Petersen of Stand- 
ard Publishing Co. and John Wurst of 
Henry Wurst, Inc., Kansas City, will deal 
with the cellophane phase of the subject. 
George Morrison of Ludlow Typograph 
Co., Chicago, and Charles Cook of Haynes 
Lithograph Co., Rockville, Md., will dis- 
cuss the Brightype process. 

Don French of Danner Press of Canton, 
Inc., Canton, Ohio, will preside at the 
dinner meeting which will feature evalua- 
tion of paper for web offset by K. L. Wal- 
lace, coming from Kimberly-Clark Corp., 
Neenah, Wis., where he is product engi- 


neer for market research and product 
planning. Ben Offen of B. Often Co., Chi- 
cago, will evaluate web offset equipment. 

Production and production problems 
are coming up for panel treatment on the 
second day. Section vice-president Paul 
Lyle of Western Printing and Lithograph- 
ing Co., Racine, Wis., will serve as chair- 
man. Serving on the panel will be Charles 
Cheviton of Danner Press of Canton, Inc.; 
Charles Cook of Haynes Lithograph Co.; 
Joseph Gajdos of Western Printing and 
Lithographing Co.; Henry Lackner of In- 
land Press, Chicago, and Thomas Taylor 
of McCall Corp. 

Slated for the final session is a talk on 
web offset manning and rates by George 
A. Mattson, managing director of the sec- 
tion. Chairman will be the section’s secre- 
tary, James R. Bowler of Courier-Citizen 
Co., Lowell, Mass. 


Printing Industry of Illinois 
To Hold Annual Meeting April 28 
Printing Industry of Illinois, Inc., will 
hold its 34th annual meeting at the Shera- 
ton Hotel, Chicago, on April 28. A semi- 
nar covering various aspects of printing 
plant management will be presented. 
Printing consultants on the panel will 
include Olin Freedman, Chicago graphic 
arts consultant; Frank Pfeiffer, president 
of Reynolds & Reynolds, Dayton, Ohio; 
Raymond Thurow, personnel specialist, 
and Carlton Mellick of Miehle-Goss- 
Dexter, Inc., Chicago. Peter F. Becker, Jr., 
PIA cost consultant, is expected to make 
the first public presentation of his new 
PIA simplified manual on printing plant 
management. 





Joseph Ward, outgoing president of the Hous- 
ton Litho Club, received the association’s an- 
nual Senefelder award for outstanding service. 
Bronze plaque recognizing the club’s ‘most con- 
scientious worker” was presented to Frances Por- 


ter, the outgoing secretary of the Houston Club 


Snyder and Black Merges 
With Schlegel Lithographing 

Snyder & Black, Inc., White Plains, 
N.Y., and Schlegel Lithographing Corp.., 
New York City, have been consolidated 
under the title of Snyder & Black & Schle- 
gel, Inc. Homer H. Johnson is chairman 
and George Schlegel, Sr., is vice-chairman 
of the new company. 

Other officers are George F. Arata, 
president; Carl Georgi, executive vice- 
president; George Schlegel II], George E 
Kamps, Jacques J. Tisne, vice-presidents, 
and Theodore B. Arata and George F 
Arata, Jr., assistant vice-presidents. 

Snyder & Black, founded in 1844, spe- 
cializes in lithographing point-of-pur- 
chase displays. Schlegel, founded in 1841, 
specializes in label printing. Operations 
continue at both plants, but plans call for 
combining operations in the White Plains 
plant at some future time. 


Amalgamated Lithographers of America, Local +4 (Chicago), has increased its staff from four to six 


full-time officers. Harry F. Spohnholtz (I. to r.), Local #4 president, welcomes Charles J. Timmel, 


recording secretary, formerly with Edwards and Deutsch Lithographing Co., Chicago, for 30 years, 


and representative George A. Canary who was International president after 15 years as an officer 


























Lithographic Technical Foundation Research Committee met in Chicago March 11-12. Here Charles H. Borchers, supervisor, reports on paper, ink research 


LTF Research Department Reports on Work in 1958 


In a two-day meeting March 11-12 in 
Chicago the research department of the 
Lithographic Technical Foundation re- 
ported on work it did in 1958 to LTF’s 
research committee. The meeting was at- 
tended by 134 members of the committee. 





Michael H. Bruno (I.), LTF research director, 
summarized progress made for the year. Dr. Paul 
K. Hartsuch (r.) joined the foundation the first 


of the year as technical assistant to Mr. Bruno 


Committee members represent a cross- 
section of technical men from lithographic 
plants and their suppliers from all parts 
of the country. They have the responsibil- 
ity of reviewing LTF’s research work each 
year for the lithographic industry. 

Chairman of the committee is U. Gor- 
don Colson, president of U. O. Colson Co., 
Paris, Ill., who opened the meeting and 
then turned it over to Michael H. Bruno, 
research director, who summarized the 
progress made and reported at the com- 
mittee meeting the previous year. 

Each man on the research department's 
staff who was responsible for a specific 
project presented a progress report. Dur- 
ing the morning of the first day’s program 
Charles Gramlich reported on platemak- 
ing studies while Charles Borchers told of 
progress in ink transfer studies. 

In the afternoon George Jorgensen de- 
scribed quality studies and Frank Preucil 
presented an analysis of color reproduc- 
tion studies. Mr. Borchers also reported on 
his studies of gloss and paper. 

Thursday morning Everett Bernstein 
described work on tinting and ink emulsi- 
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fication and new studies of the paper hy- 
groscope. Mr. Borchers told of his work 
with the LTF Pick Tester and with scuff- 
resistant inks. Mr. Jorgensen presented 
further information on quality control. 

In closing the department’s reports, Mr. 
Bruno told of other accomplishments and 
activities which included the following: 
technical service for 32 companies; pres- 
entation of nine two-day motion picture 
technical forums from coast to coast; 16 
two-day technical seminars in the LTF 
Laboratory in Chicago on color reproduc- 
tion, platemaking, and paper and ink 
problems; presentation of 13 talks or pa- 
pers and five appearances on panels at 13 
industry meetings or activities; work on 
five publications, two audio-visuals, and 
the production of two issues of Research 
Progress; preparation of 1,032 abstracts 
from literature on or related to lithogra- 
phy; making and distributing 816 pages 
of photostats; writing some 3,000 letters 
in answer to technical inquiries, and han- 
dling 750 visitors at the lab. 

The LTF Research Laboratory in Chi- 
cago now has over $265,000 worth of 
equipment and facilities, of which approx- 


imately $145,000 worth is on loan from 
manufacturers and suppliers. 


Label Manufacturers and LPNA 
Awaiting Approval of Merger 

Merger of the Label Manufacturers Na- 
tional Association and the Lithographers 
and Printers National Association will be- 
come effective after the plan has been ap- 
proved by the New York Secretary of 
State. 

Directors of both groups came to a 
common understanding that consolidation 
would avoid duplication of effort and best 
serve their mutual purposes. 

LMNA members in session last Octo- 
ber approved the proposal and LPNA 
members approved it by an overwhelm- 
ing vote in December. At that time it was 
expected that the merger would become 
effective in January. 

Now both organizations are set to go 
ahead in teamwork style but are awaiting 
the green light from the Secretary of State. 

Members of LPNA have approved re- 
vision of their bylaws and a plan to set up 
autonomous divisions to serve the inter- 
ests of plants producing similar products. 


The Ontario Division of the Canadian Litho Club held its annual meeting in Toronto recently. 
Officers are (front, |. to r.) past president, Max M. Lamb, Dyment Ltd.; president, Frank Johnson, 
Brigden’s Ltd.; vice-president, Kenneth S. Duncan, Commercial Papers Ltd.; (back) director, G. J. 
Prouse, Bomac Offset (Toronto) Ltd.; secretary, James F. Dales, Davis & Henderson Ltd.; treasurer, 


Vince B. Black, Canadian Fine Color Co. Ltd.; director, L. R. H. Matthews, Sampson-Matthews Press 
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There’s always something’ ” 
special about ah Ansco film. 

Ansco’s Reprolith Ortho Type 

C for exaniple, is specifically 

balanced to give significantly 
increased. speed -Undet. tung- 

sten illumination. This \ means 

that exposures under. modern 
illumination methods will be 

shorter. th, 


And, of course, Ansco Repro- 

lith Ortho Type C builds high ee 
maximum densities that result Pe 
in cleaner line and dot forma- 
tions. In fact, $0 crisp are the 


images on Reprolith Ortho 


There's more to an Ansco Film than | 





Type C that more and more 
craffsmen are using if for all 





their quality printing jobs! 


We suggest that you fry this 


fine new emulsion soon using See 

Ansco’s. Reprodol Developer oe 

“6 % 

e . + * ‘et Ls 

to insure clean working. bril- POOR OGY 
liance and stability. Call your oe 


local Ansco representative 
about this great combination. 
Ansco, Binghamton, N. Y. A 
Division of General Aniline & 


Film Corporation. 























At the spring meeting of the Trade Binders Section in Atlantic City, Joseph Kinlein (I.), first 


president, received a plaque from Mortimer S. Sendor, newly-elected president, for untiring service 


Trade Binders Elect M. §. Sendor 
President at Annual Meeting 


Mortimer S. Sendor of Sendor Bindery, 
New York City, is 1959-60 president of 
the Printing Industry of America Trade 
Binders Section. Members in the annual 
spring session Feb. 27-March 1 advanced 
him from the vice-presidency to succeed 
William Crayder of Excelsior Bindery, 
Philadelphia. 

Robert A. Wunsch of Becktold Co., St. 
Louis, was elected vice-president. His suc- 
cessor as secretary is John A. Osterholz of 
Hawkeye Bindery Co., Des Moines, Iowa. 
Richard B. Sage of Commercial Bindery, 
Detroit, was named treasurer succeeding 
Mr. Osterholz. 

Presentation of a bronze scroll plaque 
to the section's first president, Joseph 
Kinlein of the Optic Bindery, Baltimore, 
was a feature of the parley held in At- 
lantic City. 

Mr. Kinlein was cited for his foresight, 
inspiration, and leadership in founding 
the section, for his intelligent approach to 
all problems, and for his loyalty to the 
industry. 

Theme of the parley was “Men, Money, 
and Materials,’ with emphasis on alert 
and progressive management. 

PIA president Kurt E. Volk of Kurt H. 
Volk Co., Bridgeport, Conn., told how to 
get more production through employees. 
He detailed ways for handling personnel 
problems, and stressed that improving 
employee morale and co6dperation by re- 
ducing friction ultimately results in better 
production and customer servicing. 

“Trade Bindery Management, Static or 
Dynamic,” was the topic assigned Robert 
Wunsch. He pointed out the importance 
of developing and putting into practice a 
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dynamic management program for eftec- 
tive direction of all operations. It was 
necessary, he said, to coordinate sales with 
production, to adopt good personnel poli- 
cies, to ferret out all elements of dissen- 
sion, discord, and disharmony, and to base 
treatment of employees on sound princi- 
ples of good human relations. 

Speaking on the money side, Harold 
W. Kaufman of Pandick Press, New 
York City, emphasized the necessity for 
managements to pay close attention to cost 
control, new equipment financing, pur- 
chasing methods, and tax planning. 





Adhesives and their use for bindery 
work, including new methods, were dis- 
cussed by Arthur Mayer of Morningstar- 
Paisley Products, Inc., and Alfred Zelman 
of American Adhesive Manufacturing Co. 

Edward Shavits of Perfect Finishing 
Co., Inc., New York City, dealt with die- 
cutting and finishing, particularly with 
respect to the development of advanced 
techniques. 

Building an effective sales program was 
the topic treated by Willard E. Brown of 
Judd & Detweiler, Inc., Washington, D.C. 
He described tested methods for develop- 
ing policies, practices, and procedures 
which are essential for organizing, pro- 
moting, administering, and controlling 
sales programs. 

The executive committee, meeting on 
March 21 in New York City, furthered 
plans for the section’s annual fall session, 
which will be held Sept. 4-7 in that city. 
This is one of the many graphic arts or- 
ganizations which will stage annual meet- 
ings in New York in September. 


Blankenheim Beats Bundscho 
In Advertising Competition 

The Blankenheim Printing Co., Mil- 
waukee, has won $100 for “beating Bund- 
scho.” The company was first-prize winner 
in the Fox River Paper Corp.'s new 
monthly “Beat Bundscho” contest. Blank- 
enheim’s winning advertisement appeared 
in the March issue of THE INLAND AND 
AMERICAN PRINTER AND LITHOGRA- 
PHER on page 105. 

In the contest printers throughout the 
United States tried to surpass the job done 
by J. M. Bundscho, Inc., Chicago typog- 
raphers, in setting an advertisement. The 
contest will continue throughout 1959, 
offering any printing company in the 
country a chance to demonstrate its typo- 
graphic skills. 


The International convention committee of the Printers Supply Salesmen’s Guild of New York is busy 


making plans for the guild’s annual convention in New York on Sept. 4-5. The committeemen and their 
responsibilities are (below, left to right) Louis A. Croplis of American Type Founders Co., program; 
Neil Atwater of Mergenthaler Linotype Co., and Edwin F. Zimmer, Printing Trades Blue Book, co- 
chairmen; Myron Jonas of Myron Jonas Co., publicity and booth design. Above (left to right) are 
William Gibbs of Miehle-Goss-Dexter, Inc., registration; Vincent Stafford of John Waldron Co., 
entertainment; Walter Guise, Miller, ladies’ entertainment; Hugh O'Kane, O'Kane Electric, exposition 
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Aico-Gravure 
Grows with GOSS 











“World’s largest producer of rotogravure” 


Alco-Gravure has again selected Goss Rotogravure! Twenty-four 
units have been installed in their newest plants in Memphis and 
Baltimore, making a total of 116 Goss units in the five plants of 
Alco-Gravure Division of Publication Corporation. 

The two new, 12-unit Goss presses run the widest web ever 
used for publication printing—94% inches! They operate at 
speeds up to 1500 feet per minute. They incorporate many ad- 
vanced design features such as...a new, positive cylinder and 
bearing lockup...a new doctor motion which improves printing 
quality, increases cylinder life and reduces blade wear...folders 
equipped with the new high speed wire stitchers...non-stop im- 
printing across the web. 

These rotogravure presses were engineered primarily to print 
This Week Magazine—up to 112 pages. They typify many Goss 
contributions to the graphic arts which were developed by work- 
ing closely with the printer to solve specific problems. 
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THE GOSS COMPANY 


Specialists in newspaper, magazine and roto presses. 
A DIVISION OF MIEHLE-GOSS-DEXTER, INC. 
The leader in graphic arts engineering and manufacturing 
... industry-wide and world-wide. 


























NPTA Holds Annual Meeting in New York 


By Hal Allen, Eastern Editor of 
PRINTER and LITHOGRAPHER 
Sounding the keynote of National Pa- 
per Trade Association's 56th annual con- 
vention March 9-11 in New York City 
was John R. Kimberly, president of the 
American Paper and Pulp Association. 
“We have reason to be proud of the 
way our industry came through last year’s 
rather severe recession to a quick recov- 
ery,” he said. “There was not much reces- 
sion in demand, but continued expansion 
in almost all of our lines to a point where 


we see a much better picture ahead with 
rising demand.” 

King Wilkin of Zellerbach Paper Co., 
San Francisco, was elected president suc- 
ceeding Ralph Schnitzer of Magnolia Pa- 
per Co., Houston, Tex. Mr. Wilkin’s suc- 
cessor as vice-president in charge of fine 
papers is William F. Obear, Sr. of Tobey 
Fine Papers, St. Louis. Still serving as 
vice-president in charge of wrapping pa- 
pers is F. H. Blackman of Stone & Forsyth 
Co., Cambridge, Mass. C. E. Canfield of 
Canfield Paper, New York, is treasurer. 













IN LITHOGRAPHY 


Shelby Lithographing Co. 
DETROIT, MICHIGAN 





OMPLETE LINE OF PHOTOMECHANICAL EQUIPMENT 


ROBERTSON PHOTO-MECHANIX, INC. 


AWRENCE AVENUE*® CHICAGO 31 tt inwors 
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“The extremely close tolerances of 
Robertson Cameras save us make-overs 
when we want to correct color separations 
after the job is done and the setting broken 
up. We can re-set the camera for the 
separation and be sure the registration will 
be exact. 














If you are seeking lower cost, precision production in any tield of photomechanical 
reproduction, send for detailed descriptions of Robertson's complete range 

of modern precision cameras, Robertson’s Plate Mates and essential 

accessories. It will be sent promptly. 








King Wilkin William F. Obear, Sr. 


Mr. Wilkin chaired the Fine Paper Di- 
vision session. Three speakers expressed 
confidence in the ability of millmen and 
merchants to solve mutual problems and 
build markets for greater productive ca- 
pacity if all levels coOperate. 

Mr. Wilkin saw creation of demand 
and new uses as a vital part of the dis- 
tributing problem. He emphasized that 
the industry has a long way to go to 
achieve greatest possible effectiveness in 
joint efforts to create demand. 

William Beckett of Beckett Paper Co., 
Hamilton, Ohio, warned against ruthless 
competition with drastic price-cutting, 
which destroys values and does not ex- 
pand markets. Prices should be sensibly 
related to costs. He also warned against 
direct selling by mills to customers, and 
stressed that mills trying to duplicate mer- 
chants’ many services for customers wouid 
regret it. 

Mr. Obear joined in attacking hit-and- 
run direct selling. Mills could not win or 
retain the confidence of merchants by 
competing with them, he said. Paper- 
makers should recognize and treat mer- 
chants as team-mates. Both should take 
positive action to stimulate sales. Distribu- 
tors should make their services to printers 
so valuable that they would not feel the 
need for getting their paper by the direct 
selling route. 

Harold B. Wilson of Hammermill Pa- 
per Co. pointed out the need for all mer- 
chants to make full use of promotional 
material coming from mills. He called 
such material seeds that must be planted 
where they will grow into sales of current 
and new paper grades. 

Mr. Blackman was chairman of the 
Wrapping Paper Division meeting. Tech- 
niques of modern management were dis- 


William Beckett 


Harold B. Wilson 
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cussed by a three-man team directed by 
Edward Bursk, professor of business ad- 
ministration, Harvard University, and edi- 
tor of Harvard Business Review. 

Humor as a business asset was the topic 
discussed at the open industry session by 
the Rev. Laurence H. Hall of St. Paul’s 
Episcopal Church, East Cleveland, Ohio. 

Erwin D. Canham, editor of Christian 
Science Monitor, was the annual luncheon 
guest speaker. 

Ferd Ziegler of the McCann-Erickson 
advertising agency spoke at the Paper 
Makers Advertising Association’s 46th 
annual meeting. Calling advertising agen- 
cies “reluctant ambassadors” of the paper 
industry, he urged papermakers to get 
them off their embassies and onto the 
direct mail bandwagon. 

PMAA’s continuing president is Brad- 
ley E. Stafford of Strathmore Paper Co. 
Serving with him are Philip C. Batzle of 
Martin Cantine Co., eastern vice-presi- 
dent; Tad R. Meyer of Nekoosa-Edwards 
Paper Co., elected western vice-president; 
George M. Robinson of Mohawk Paper 
Mills, Inc., treasurer, and Russeil W. Hol- 
lingsworth, Riegel Paper Corp., secretary. 

On view throughout the convention 
period was an exhibition with displays 
occupying three floors. There were 154 
exhibits, an all-time high for this event. 

Final feature, as in past years, was Pa- 
per Club of New York’s eighteenth an- 
nual banquet. 


Roll Label Manufacturers Elect 
New President, Officer Slate 
Edward J. Donohue, who manages the 


specialty department of H. S. Crocker Co., 
San Bruno, Calif., is the Roll Label Manu- 


facturers Associa- 
tion’s 1959-60 
president. Serving 


as vice-president 
is T. J. Norman, 
Jr., executive vice- 
president of Pack- 
age Products Co. of 
Charlotte, N.C. A. 
M. Steigerwald, 
president of A. M. 
Steigerwald Co., 
Chicago, is treas- 
urer. John A. Bresnahan, Tower Building, 
Washington 5, D.C., continues as execu- 
tive director of the organization. 
Members of the board of directors are 
Mr. Donohue, Mr. Norman and Mr. 
Steigerwald; John A. West of Monarch 
Marking System Co., Chicago; Herman 
Hollaender of Ever Ready Label Corp., 
Belleville, N.J.; Duane Hillmer of Para- 
mount Paper Products Co., Omaha, Neb. 





Edward J. Donohue 


Opens Chicago Office 

The Sabin Robbins Paper Co., Cincin- 
nati, has opened a new purchasing office 
at 400 W. Madison St., Chicago. The 
new office will be under the direction of 
C. W. Shank, Jr., executive vice-president. 


ITCA Spring Meeting to Be May 7-9 


The Spring Conference of the Interna- 
tional Typographic Composition Associa- 
tion will be held May 7-9 at Hotel Statler, 
Cleveland. Topics for discussion include 
productivity and production control prob- 
lems and technological advances in the 
fields of slugcasting and phototypesetting. 

The agenda lists two morning business 
sessions and the midyear membership 
meeting. The chairmen will be Walter R. 
Adamson of Mono Lino Typesetting Ltd., 
Toronto, president; Clarence E. Harlowe 
of Harlowe Typography, Inc., Washing- 
ton, D.C., first vice-president; Henry J. 


Wolf of Service Typographers, Inc., Chi- 
cago, second vice-president. 

Directors in an all-day session will dis- 
cuss plans for staging the organization's 
annual convention in New York City in 
September. Typographers Association of 
New York will act as convention host and 
ITCA regional vice-president M. J. Baum- 
well will serve as general convention 
chairman. 

Social features planned for the parley 
in Cleveland are an opening night recep- 
tion, a luncheon and, on the final night, a 
banquet with an entertainment program. 
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Black and Colors 


Quick Setting — Sharper Screens 





QUICK SERVICE... COAST TO COAST 


Flint Ink Corporation 
Gravure» Letterpress - Lithographic - Plerographic 
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The Whitin Machine Works, Whitins- 
ville, Mass., has purchased American Type 
Founders, Inc., Whitin president J. Hugh 
Bolton announced last month. 

With his announcement came one by 
ATF president William W. Fisher point- 
ing out that “ATF will continue to oper- 
ate aS a separate corporation exactly as we 
have done in the past. Our operations will 
continue with present policies remaining 
in effect and with no change in the present 
management.” 

Mr. Fisher noted that Whitin had made 
a substantial part of ATF’s printing equip- 


ment during the past two and a half years. 
“Their interest in the soundness and fu- 
ture of ATF is evidenced by the fact that 
they have acquired full ownership,” he 
said. “This change will be of major bene- 
fit to us. The financial support which 
Whitin can bring to ATF will greatly aid 
in our plans for expansion.” 

In 1955 Whitin and ATF entered into 
a contract for production of ATF’s line of 
offset presses in the plant at Whitinsville. 
It is understood that at that time Whitin 
invested more than $4.5-million in new 
buildings and plant equipment. 





Have you run 
Fox River’s Bonds 
or Onion Skins 
lately? 

THEY LIE FLATTER 


THEY PRINT EVEN BETTER 
THEY CAUSE FEWER FEEDER STOPS 


And—they’re ARCTIC WHITE (the 
original fluorescent white)... the 
color that the writing paper indus- 


try is still trying to equal in bright- 


ness and uniformity. 


Bristols 





There's a Fox River 
grade for 

“st every business 
and social use: 


100% Cotton 


Anniversary Bond 
Anniversary Onion Skin 
Anniversary Ledger 


75% Cotton 


National Bank Bond 
National Bank Ledger 


50% Cotton 


English Bond 
English Ledger 


25% Cotton 

Fox River Bond 

Fox River Opaque 
Fox River Laid 

Fox River Onion Skin 
Fox River Ledger 


Excelerase Onion Skin 





Also Vellums 4 Excelerase Bond 


and Thin Cards 


Translucent Bond 


FOX RIVER PAPER CORPORATION 


APPLETON, WISCONSIN 


This ad was set in the Composing Room of Gillick Printing, Inc., 2061 Center 
Street, Berkeley, California, by John F. Bethune. You, too, can “Beat Bund- 
scho” for $100—Ask your Fox River merchant or write Printers Service 
Bureau, Fox River Paper Corporation, Appleton, Wisconsin for details. 








Massachusetts Firm Buys American Type Founders 


Whitin Machine Works is one of the 
world’s largest manufacturers of textile 
machinery. It has built precision machines 
for more than 125 years. Its ultra-modern 
facilities at Whitinsville include more 
than 72 acres of manufacturing space and 
one of the largest foundries east of the 
Mississippi. 


All Space Sold at Coming 
Graphic Arts Exposition 


All space for displays at the Seventh 
Educational Graphic Arts Exposition Sept. 
6-12 in New York City’s Coliseum has 
been sold and no additional space is avail- 
able. This was announced by A. E. Gie- 
gengack, general manager of the show, at 
the March 19 meeting of the Club of 
Printing House Craftsmen of New York. 

“It will be the biggest-ever show of its 
type,” he said. “Some 200 exhibits will 
occupy 160,000 square feet on the mez- 
zanine and two main floors. Exhibits are 
coming from Canada, England, West Ger- 
many, Sweden and other countries as well 
as from companies throughout the United 
States. Displays will show medium-size 
and small equipment because of the diffi- 
culty of installing and moving out large 
machines. These can be seen operating in 
local plants. Many exhibitors plan to an- 
nounce and display new products.” 

Speaking with Mr. Giegengack were 
Albert L. Kolb, president, International 
Association of Printing House Craftsmen, 
and Charles J. Felten, who heads the New 
York Club, which will celebrate its golden 
anniversary at show time and serve as host 
for registrants at the International organ- 
ization’s 40th annual convention. 

International convention chairman Ed- 
ward Blank forecast attendance of some 
1,500 Craftsmen from this and other 
countries. He said President Kolb had ap- 
proved plans for staging educational 
clinics, inspirational meetings, luncheons, 
dinners, and social events, including an 
“In Old Manhattan” party and a trip to 
Jones Beach for swimming and attending 
the Marine Theatre show. One education- 
al session will be held in the New York 
School of Printing’s new building. Crafts- 
men will tour that building and have an 
opportunity to see operations in many 
graphic arts plants. 


M-G-D Executive Officer Dies 

Phelps Kelley, executive vice-president 
of Miehle-Goss-Dexter, Inc., Chicago, 
died March 4 at the age of 57. Mr. Kelley 
joined the Miehle Co., now a division of 
M-G-D, in 1935, became a director and 
assistant to the president in 1936. He was 
made a vice-president in 1940 and execu- 
tive vice-president in 1946. He continued 
to hold this position in addition to his 
responsibilities to the parent company. 
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offers WEB FED OFFSET ECONOMIES 
with SHEET FED QUALITY... 





High hourly production . . . low cost per thousand 
... and a quality of product at least equal to that 
of sheet fed presses .. . these are three good rea- 
sons why you should investigate Hantscho web fed 
presses. : 

Whether you are running book or magazine sig- 
natures, catalogs, inserts or direct mail material 
... on any kind of stock from newspaper to glossy 
coated . . . there is a Hantscho press that will do 
the job economically. 

See for yourself what a Hantscho press can do. 
Look at the quality in black and white, in multi- 
color, even in 5-color process . . . ask the owners 
and operators about the economy and ease of 
operation. The George Hantscho Company or any 


GEORGE 


602 SOUTH 3rd AVENUE 
MOUNT VERNON, N. Y. 


of its representatives will be glad to make arrange- 
ments for you to visit a convenient plant where 
Hantscho presses are producing quality work and 
good profits. 

Compare Hantscho with any similar equipment 
available. You'll agree that Hantscho builds the 
best web offset perfector. 


If you would like written information 
before making your visit send for this 
new brochure describing and illus- 
trating Hantscho presses, folders, : | 
sheeters and roll stands. 








CO., INC. 


TELETYPE: TWX-MT V NY 2193 


MIDWEST REPRESENTATIVE: 153 W. HURON ST., CHICAGO 10, ILL. — TELETYPE TWX CG 1486 
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New Harris Wrap-Around 


Letterpress Coming Soon 


(Concluded from page 56) 
letterpress makeready time considerably 
because the plate may be registered and 
clamped in about the same manner and 
with the same speed as an offset plate; the 
usual letterpress overlaying and underlay- 
ing have been virtually eliminated. 

A wide variety of subjects, including 
fine-screen halftones, vignettes, type-and- 
line work, etc., has been produced. 

At the Graphic Arts Exposition in Sep- 
tember, one of the new Harris Wrap- 


Around presses will be on display in the 
Harris-Intertype exhibit, spaces 350 and 
352 on the second floor of New York’s 
Coliseum. Sample plates and press sheets 
will also be on display. 


. Herbert F. Bruning Elected 

President of NABDC 

Members of the board directors of the 
National Association of Blueprint and 
Diazotype Coaters have elected Herbert F. 
Bruning president of the association. Mr. 
Bruning is president of the Charles Brun- 
ing Co., Inc., Mount Prospect, III. 

The NABDC is composed of 36 manu- 
facturers of production materials. 
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USE THEM FOR 30 DAYS 


WITHOUT OBLIGATION T0 BUY! 
Arrange for free demonstration now! 


THE STRONG ELECTRIC CORPORATION 


A SUBSIDIARY OF GENERAL PRECISION EQUIP <n 
Toledo 1, Ohio 


The Ini 








NYEPA Litho Division 
To Sponsor Show, Forum 


May 2 is the date for a Lithoshow and 
Forum sponsored by the Lithographic Di- 
vision of New York Employing Printers 
Association. Hotel Statler, New York 
City, will be the scene of this all-day 
event, which is expected to attract attend- 
ance of more than 500 offset lithographers 
from plants in New York City and sur- 
rounding areas. 

Morning forum topics and speakers are: 
plate problems, Albert R. Materazzi, Litho 
Chemical and Supply Co., Inc.; press 
problems, Ted F. Makarius, Pope & Gray, 
Inc.; ink, Paul Whyzmuzis, Printing Ink 
Division, Interchemical Corp.; composi- 
tion, binding and management problems, 
Edward Blank of NYEPA headquarters. 

Whar’s new in Lithographic Technical 
Foundation research will be reviewed by 
William H. Webber, executive director. 
NYEPA lithographic consultant and spe- 
cialist Charles W. Latham will take part 
in the question-and-answer period. 

Speakers will be available for consuita- 
tion during the afternoon, when 30 man- 
ufacturers of small equipment and acces- 
sories will display their products. These 
will include the Harris Key Register Sys- 
tem, the ATF Chief 15 Offset Press, the 
NuArc Platemaker, the Vari-Typer Foto- 
List System, the Lanston Magnastep Step 
and Repeat Machine, and the 3M Damp- 
ening System. 

Also due for showing at the program 
are ink agitators, water levels, spray guns, 
static eliminators, sheet cleaners, wash-up 
machines and color separating devices. 

Reservations at $7.50 per person are 
available from NYEPA at 461 Eighth 
Ave., New York 1. After April 24 the 
fee will be $9. 


An invitation is extended to Craftsmen and 
ladies to the Fifth District Conference in Dayton, 
May 22-23. Extending the invitation are Howard 
Massman (lI.), general chairman; Norval Dean 
(c.), Fifth District and Dayton Club president; 
Mrs. Robert Hull, the ladies’ committee chairman 


We extend to you a 
BIG CORDIAL INVITATION 
in behalf of all 
Dayton, Ohio Craftsmen and their Ladies 
to attend the 


Ret 


he 
1959 CONFERENCE 
THE FIFTH DISTRICT SOCIETY OF 
PRINTING HOUSE CRAFTSMEN 
FRIDAY and SATURDAY, MAY 22-23 
Hotel Miami, Dayton, Ohio 
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First choice for high grade, multicolor offset lithography 









FALPACO 
Coated 
Folding 
Bristol 


It cuts, takes 2, 4, 6, 8 colors and 


halftones faithfully 


Specify 
FALPACO COATED FOLDING BRISTOL 





. MILLS: FITCHBURG, MASS 





has a uniform finish and 
an even coated surface 


NEW YORK OFFICE — 500 FIFTH AVENUE. NEW YORK 36, N. Y 


DISTRIBUTED BY AUTHORIZED PAPER MERCHANTS FROM COAST TO COAST 
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New officers of Gravure Technical Association are 


ioe 


men 9 





(I. to r.) Jerry B. Fisher, first vice-president; 


George H. Carl, treasurer; William W. Fitzhugh, president; Edward Beiderbecke, second vice-president 


650 Attend Chicago Convention 
Of Gravure Technical Association 


William W. Fitzhugh, Jr. of New York 
City was elected president of the Gravure 
Technical Association at the group’s an- 
nual meeting in Chicago March 4-6. The 
association represents the $11/)-billion ro- 
togravure printing industry. A record 650 
persons attended the association’s 10th an- 
nual convention. 

Other new officers are: first vice-presi- 
dent, Jerry B. Fisher, Publication Corp., 
New York City; second vice-president, 
Edward Beiderbecke, Bloomer Bros. Co., 
Newark, N.Y.; secretary, Jack Dillon III, 
J. S. Dillon Co., New York City, and 
treasurer, George H. Carl, Woman's Day, 
Inc., New York City. 

Scientific control and standardization 
of methods and materials highlighted the 
convention. Evidence of this development 
was the submission of proposed standard- 
ized rotogravure color process inks for 
newspaper supplements, wide agreement 
on standardized density ranges for posi- 
tives, work to be undertaken to evaluate 
and standardize the several gravure proc- 
esses, and a shift to the use of stable base 
film positives instead of glass by major 
publishers and printers of gravure-printed 
publications. 

Joseph W. Feeney of the Lord Balti- 
more Press noted that gravure printing 
has only scratched the surface of the vast 
boxboard industry. In 1958, he reported, 
there were 2.3-million tons of boxboard 
converted by all processes into 115-bil- 
lion cartons valued at $1-billion. 

L. J. Remington of the Champlain Co. 
traced the development of gravure carton 
printing and die-cutting from 1940 to the 
present. He declared that over 800 roto- 
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gravure presses are now in operation ex- 
clusively for package printing in the 
United States. Of these, 100 are printing 
boxboard. 

Two views of gravure and die-cutting 
production were given, one favoring in- 
line operation and the other favoring sep- 
arate printing and cutting operations. J. 
Gibson Mcllvain Jr., Downingtown Pa- 
per Box Co., discussed inline operation, 
and gave seven basic reasons which caused 
his firm to decide on inline equipment. 





The opposite view was presented by 
Fred Bohlke of Mead-Atlanta Paper Co. 
He explained his company’s reasons for 
doing gravure printing and die-cutting as 
separate Operations. 

Lester Goda, Jr. of Eastman Kodak dis- 
cussed camera back masking. He intro- 
duced a new method which he said simpli- 
fied older techniques. 

William H. Vinton of E. I. duPont de 
Nemours & Co. answered the question of 
“what’s new about Cronar-based roto- 
film.” He pointed out types of printing 
that can now be handled but were not 
possible previously. 

Photographer Victor Keppler declared 
he would like to see all the various experts 
involved in the creation of an advertise- 
ment called together for a joint planning 
conference so their work would be unified. 

Wilfrid T. Connell, president of the 
International Photo Engravers Union of 
North America, addressed the association 
and declared that his union will try to 
supply ail the skilled workers needed to 
meet the rapid growth of the rotogravure 
printing industry. He acknowledged the 
need for an apprentice training program 
and added that the industry is now con- 
sidering setting up committees to explore 
the problem. 

The Advertising Agency Production 
Men’s Club of Chicago presented a “spec- 
tacular” entitled “The Positive Side of 
Gravure” under the chairmanship of Er- 
win A. Meissler of Needham, Louis & 
Brorby, Inc., Chicago. 

Etchants and automatic machine etch- 
ing of cylinders were discussed in detail 
by Walter Thode, Art Color Printing Co. 

The next annual convention will be 
held in New York City at the Commodore 
Hotel, March 2-4. 


Leland Hazard (r.), retired vice-president and general counsel of the Pittsburgh Plate Glass Co., 
accepts the Franklin medallion award of the Printing Industry of Pittsburgh, Inc., from Carleton R. 
Cummings (I.), chairman of the award selection committee, and Henry M. Fritz, Jr., (c¢.), chair- 
man of the Graphic Arts Council of Pittsburgh. Mr. Hazard was chosen for this honor because of 


his contributions in the fields of visual education and public service on local and national levels 
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New York and Penn commissioned designer Leo Lionni to create this insert, 
and to incorporate in it practically all of the demands on the printability 
of paper which could be encountered. 


See for yourself how faithfully Penn/Brite Offset has reproduced each of 
his design elements ... how well it has passed his “torture-test.” 


Penn/Brite Offset is the white, bright, value sheet that comes to you 


moisturized and double-wrapped. Write for new, complimentary swatch 
book and the name of your nearest distributor. New York & Pennsylvania 
Company, 425 Park Avenue, New York 22, New York. 


New York and Penn 


Pulp and Paper Manufacturers 

















Designer: Leo Lionni is Art Director of For- 
tune Magazine. During the past decade his 
work has won him designation as “Art Direc- 
tor of the Year—1955” and the Gold Medal of 
the Architectural League of New York—1956. 
He is Design Director for Olivetti and was the 
designer for the “Unfinished Business” pavil- 
lion at the Brussels World Fair last year. 























New officers of the Northwest Mechanical Conference are (left to right) Don Little, stereo super- 
intendent of the Minneapolis Star & Tribune, president; Ralph Roth, the assistant mechanical super- 
intendent of the St. Paul Dispatch and Pioneer Press, vice-president, and Ra!ph N. Carson, who is 


a linecasting instructor at the Dunwoody Industrial Institute in Minneapolis, secretary and treasurer 


Northwest Mechanical Conference Attracts 
450 Persons From 1[3-State Area to St. Paul 


By Horace Annis reduction of 60% to 75% has been made 


The 16th annual Northwest Mechani- possible, he said. 
cal conference held in St. Paul, Minn., Sound-color films of packless mat and 
March 7-9 attracted 450 people from 13 handling of partial color pages was dis- 
States. 


The conference was directed by Ralph 
S. Roth, assistant mechanical superintend- 
ent, St. Paul Dispatch and Pioneer Press, 
who became acting president of the con- 
ference following the death of President 
Otto Howard of the same newspapers. 

Educational sessions began Sunday, 
March 8, with a linecasting machinists’ 
clinic presided over by Joseph Cory, re- 
tired head machinist at the St. Paul Dis- 
patch and Pioneer Press. 

There were slide talks by Walter Sev- 
erin on Intertype’s single- and dual-duty 
quadder; by Carl Myers, Mergenthaler 
Linotype Co., on care and maintenance of 
distributors on linecasting machines, and Building committee 








played by the Minneapolis Star and 
Tribune. 

A photoengraving clinic was chaired 
by Ben Reisdorf, St. Paul Dispatch and 
Pioneer Press with Ken McKenzie of the 
same newspapers and Lloyd Gardner, 
Minneapolis Star & Tribune, cochairmen. 

Highlights of this session were talks by 
W. G. Robert Brunhouse of Fairchild 
Graphic Equipment, Inc.; Donald F. Viet- 
inghoff, Philip Lochman & Co.; Chester 
Nowak, Eastman Kodak Co.; Mr. Rother- 
mel, and Frank Bonner, manager, techni- 
cal service division, Rolled Metal Plate. 

Banquet speaker was Otto Silha, vice- 
president and business manager, Minne 
apolis Star & Tribune. 

Tom Lanford, composing room fore- 
man, St. Paul Dispatch and Pioneer Press, 
presided over the composing room ses- 
sion. It featured talks by Thomas Jerdee, 
University of Minnesota researcher, indus- 
trial relations department; Edmund Ar- 
nold, Mergenthaler Linotype Co.; Cyrus 
MacKinnon, general manager, ANPA 
Research Department, and William Lind- 
say, production manager of the Louisville 
Courier-Journal. 





bers who pl d and supervised the improvements of the Printing Industry of 











by Emil Bendow, Star Parts, Inc., on that 
firm’s Star quadder designed for the small 
shop. 

A conference presided over by A. E. 
Rosene, mechanical superintendent, St. 
Paul Dispatch and Pioneer Press, pro- 
vided an opportunity for suppliers to tell 
about new developments in their lines 
such as ink, blankets, metal, press drives, 
routers, and type faces. A film showing 
methods of handling partial page color 
was shown. 

Sunday afternoon was taken up with 
sessions On pressroom-stereotype and pho- 
toengraving procedures. 

The press-stereo clinic, presided over 
by Charles West, stereotype foreman, St. 
Paul Dispatch and Pioneer Press, had as 
cochairman Dick Cooney, Minneapolis 
Star and Tribune. George Rothermel, Im- 
perial Type Metal Co., discussed stereo- 
type metal. 

Stanley Southard, George H. Morrill 
Co., told briefly of his firm’s success in 
reducing ink mist through a careful bal- 
ance of vehicle and carbon black. A mist 


Atlanta’s headquarters were (from left) Mrs. Troy Collins, Collins Printing Co.; Mendel Segal, 
Stein Printing Co.; Gordon W. Donaldson, Donaldson-Woods Co.; Mrs. Julia Akins, chairman, Superior 
Printing Co., and Harry White, Metro Press. Picture in the background is of living past presidents 


Open house was held during Printing Week by the Printing Industry of Atlanta to show off its re- 


decorated headquarters. There are a reception room, four offices, a large meeting room, a library, etc. 





* 
—— 
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How Nashua helps keep you a step ahead 
with new and improved heat seal papers 


For your food market customers, Nashua 
brings you new ML heat seal paper for 
pre-packaged meats and cheeses. For 
glass labeling, Nashua brings you im- 
proved BM-1 heat seal paper. For your 
textile labeling customers, Nashua brings 
you new TEX® heat seal paper. 

These are only three examples of 
Nashua’s technical advances in the dry 
label field—advances that can help you 
meet customer requirements better, and 
attract new label business. 


FIRST WITH THE FINEST IN ADHESIVE PAPERS 
DAVAC® Balanced Gummed Papers 
PERVENAC Delayed-Action Heat Sea! Papers 
IMAC Instant-Action Heat Seal Papers 

TEX Heat Seal Textile Label Poper 
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More new Nashua papers are on the 
way. Several are scheduled for announce- 
ment shortly. Others are in the research 
or testing stage. By continual develop- 
ment of new heat seal grades, improve- 
ment of existing papers, and by basic 
research on future dry label applications, 
Nashua helps keep you a step ahead. 

See your fine paper merchant for full 
information about Nashua heat seal 
papers—the line that makes label busi- 
ness better business for you. Call him. 

®Reg. U. S. Pat. Off. 


wasays = [J SHUA 


You can call on Nashua for any help 





you need in printing Pervenac and 
Imac heat seal papers. 
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Eastern Seaboard Meeting 
Set for Virginia Beach 


The Eastern Seaboard Conference of 
the Graphic Arts Industries will run its 
May 7-9 course at the Cavalier Hotel, Vir- 
ginia Beach, Va. 

Elmer M. Pusey of Judd & Detweiler, 
Inc., Washington, D.C., will chair the 
opening session. Registrants coming from 
Richmond, Washington, Baltimore, W1l- 
mington, Philadelphia, Newark, and New 
York City are due to hear three speakers 
discuss Management matters. 

“Management Wears Many Hats” is 
the topic assigned to Charles B. McFee, 
Jr., executive vice-president of Virginia 
Automotive Trade Association. “Are Sales 
Managing You?” will be the topic of a 
talk by Mendel Segal of Stein Printing 
Co., Atlanta, Ga. Oran I. Brown of Rand 
McNally and Co., Skokie, IIL., will discuss 
“Today’s Training for Tomorrow’s Prof- 
its” at the meeting. 

Another business session will focus at- 
tention on what's new and the industry’s 
future. George D. Beck of the Beck En- 
graving Co., Philadelphia, will serve as 
chairman. James V. Elliott of New York 
Employing Printers Association’s — staft 
will highlight the challenge of change that 
faces management. Edward Blank, NYE- 
PA production management and new de- 
velopments director, will discuss techno- 
logical change and forward planning. 
‘Management Looks at Tomorrow’s 
Printing Industry” will be the subject for 
a panel discussion. Questions and answers 
from the floor will follow. 

Recreational and social features sched- 
uled are a men’s golf tournament, a fash- 
ion show, tea and bridge party for the 
ladies, and for all an indoor dinner and 
outdoor oyster roast. 


Forrest Lloyd (I.), management consultant to the 
Printing Industry of Greater Miami for 14 years, 
retired recently. He is devoting full time to 
promoting Printing Industry Associates’ Self- 
Insurers Fund covering workmen’s compensation 
insurance for the graphic arts trades in Florida. 
Carl Westman presented briefcase to Mr. Lloyd 


at recent Miami Association membership meeting 











Your Nashua | 
Heat Seal 
Paper Merchant 
is listed here... 


ALBANY, NEW YORK 

Hudson Valley Paper Company 
ALBUQUERQUE, NEW MEXICO 

Carpenter Paper Company 
ATLANTA, GEORGIA 

Whitaker Paper Company 
AUGUSTA, MAINE 

Carter Rice Storrs & Bement 
AUSTIN, TEXAS 

Carpenter Paper Company 
BALTIMORE, MARYLAND 

Whitaker Paper Company 
BILLINGS, MONTANA 

Carpenter Paper Company 
BOSTON, MASSACHUSETTS 

John Carter Company 

Carter Rice Storrs & Bement 
BRISTOL, VIRGINIA 

Dillard Paper Company 
BUFFALO, NEW YORK 

Alling & Cory Couwipany 
CHARLESTOWN, WEST VIRGINIA 

Copco Papers, Inc 
CHARLOTTE, NORTH CAROLINA 

Charlotte Paper Company 

Dillard Paper Company 
CHICAGO, ILLINOIS 

Bradner Smith & Company 

Dwight Bros. Paper Company 
CINCINNATI, OHIO 

Chatfield Paper Corp 

Whitaker Paper Company 
CLEVELAND, OHIO 

Alling & Cory Company 
COLUMBIA, SOUTH CAROLINA 

Palmetto Paper Company 
COLUMBUS, OHIO 

Central Ohio Paper Company 
CONCORD, NEW HAMPSHIRE 

John Carter & Company, Inc. 
DALLAS, TEXAS 

Carpenter Paper Company 
DAYTON, GHIO 

Central Ohio Paper Company 
DENVER, COLORADO 

Carpenter Paper Company 
DES MOINES, IOWA 

Carpenter Paper Company 
DETROIT, MICHIGAN 

Whitaker Paper Company 
EAST HARTFORD, CONNECTICUT 

Carter Rice Storrs & Bement 
EL PASO, TEXAS 

Carpenter Paper Company 
FARGO, NORTH DAKOTA 

John Leslie Paper Company 
FORT WAYNE, INDIANA 

Taylor Martin Papers, Inc. 
FORT WORTH, TEXAS 

Carpenter Paper Company 
GLOUCESTER CITY, NEW JERSEY 

Rhodes Paper Company 
GRAND ISLAND, NEBRASKA 

Carpenter Paper Company 
GRAND RAPIDS, MICHIGAN 

Carpenter Paper Company 
GREAT FALLS, MONTANA 

Carpenter Paper Company 

John Leslie Paper Company 


nie WXSHUA 
OYLotalion 


NASHUA, NEW HAMPSHIRE 


GREENSBORO, NORTH CAROLINA 

Dillard Paper Company 
GREENVILLE, SOUTH CAROLINA 

Dillard Paper Company 
HARLINGEN, TEXAS 

Carpenter Paper Company 
HARTFORD, CONNECTICUT 

John Carter & Company 
HOUSTON, TEXAS 

Carpenter Paper Company 
INDIANAPOLIS, INDIANA 

Indiana Paper Company 
JACKSONVILLE, FLORIDA 

Jacksonville Paper Company 
KANSAS CITY, MISSOURI 

Carpenter Paper Company 
KNOXVILLE, TENNESSEE 

Dillard Paper Company 
LINCOLN, NEBRASKA 

Carpenter Paper Company 
LOS ANGELES, CALIFORNIA 

Carpenter Paper Company 
LOUISVILLE, KENTUCKY 

Rowland Paper Company 
LUBBOCK, TEXAS 

Carpenter Paper Company 
MACON, GEORGIA 

Macon Paper Company 
MEMPHIS, TENNESSEE 

Tayloe Paper Company 
MIAMI, FLORIDA 

Everglade Paper Company 
MILWAUKEE, WISCONSIN 

Dwight Bros. Paper Company 
MINNEAPOLIS, MINNESOTA 

Carpenter Paper Company 

John Leslie Paper Company 
MISSOULA, MONTANA 

Carpenter Paper Company 
MOBILE, ALABAMA 

Partin Paper Company 
MONTREAL, QUEBEC 

Inter City Papers Ltd. 
NASHVILLE, TENNESSEE 

Bond-Sanders Paper Company 
NEW HAVEN, CONNECTICUT 

John Carter Company 

Carter Rice Storrs & Bement 
NEW ORLEANS, LOUISIANA 

D & W Paper Company, Inc. 
NEW YORK, NEW YORK 

Aldine Paper Company 

American Paper Exports Inc. 

Harry Elish Paper Company 

George W. Millar & Co., Inc. 

Whitaker Paper Company 
NEWARK, NEW JERSEY 

Central Paper Company 
NORFOLK, VIRGINIA 

Old Dominion Paper Company 
OGDEN, UTAH 

Carpenter Paper Company 
OKLAHOMA CITY, OKLAHOMA 

Carpenter Paper Company 
OMAHA, NEBRASKA 

Carpenter Paper Company 
ORLANDO, FLORIDA 

Central Paper Company 





PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Company 

PITTSBURGH, PENNSYLVANIA 
Whitaker Paper Company 

POCATELLO, IDAHO 
Carpenter Paper Company 

PORTLAND, OREGON 
Carter Rice & Company 

PROVIDENCE, RHODE ISLAND 
John Carter & Company, inc. 
Carter Rice Storrs & Bement 

PUEBLO, COLORADO 
Carpenter Paper Company 

RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 

ROANOKE, VIRGINIA 
Dillard Paper Company 

ROCHESTER, NEW YORK 
Alling & Cory Company 

ST. LOUIS, MISSOURI 
Acme Paper Company 

ST. PAUL, MINNESOTA 
John Leslie Paper Company 

SALT LAKE CITY, UTAH 
Carpenter Paper Company 

SAN ANTONIO, TEXAS 
Carpenter Paper Company 

SAN FRANCISCO, CALIFORNIA 
Carpenter Paper Company 

SAVANNAH, GEORGIA 
Atlantic Paper Company 

SEATTLE, WASHINGTON 
West Coast Paper Company 

SIOUX CITY, IOWA 
Carpenter Paper Company 

SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 

SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 

SYRACUSE, NEW YORK 
Alling & Cory Company 

TACOMA, WASHINGTON 
Allied Paper Co., Inc. 

TALLAHASSEE, FLORIDA 
Capital Paper Company 

TAMPA, FLORIDA 
Tampa Paper Company 

TOLEDO, OHIO 
Central Ohio Paper Company 

TOPEKA, KANSAS 
Carpenter Paper Company 

TORONTO, ONTARIO 
Buntin Reid Paper Co., Ltd. 
Inter City Papers Ltd. 

UTICA, NEW YORK 
Alling & Cory Company 

VANCOUVER, B. C. 

Coast Paper Ltd. 

WASHINGTON, D. C. 

Whitaker Paper Company 

WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 

WILMINGTON, DELAWARE 
Whiting Patterson Company 

WINNIPEG, MANITOBA 
Clark Papers, Ltd. 

WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bement 
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A-B-DICK 
7] OFFSET 
- | AB DICK 
OFFSET 
| A-B-DICK 
OFFSET 


Sar 
age | A-B-DICK 
f Ay Double your offset duplicating production. Produce 
om OFFSET 10) x 16% inch copy on 11 x 17 inch paper on a 


duplicator that takes less than 9 square feet of floor space. 


— = = rea * DI K Speeds up to 9,000 sheets per hour. Produce two-up 
hue... treed H a ” . . 
maa letterheads, forms, engineering paperwork or 


promotional literature ...in black or brilliant colors. 


OFFSET The new A. B. Dick Model 360 offset duplicator is 


equipped with amazing Aquamatic control that insures 


= ee A- R- DICK precise ink-water balance. Perfect copy quality from start 
to finish ...no time-consuming make-ready. Blanket and 


FFSET impression cylinders adjust automatically for different 
0 master thicknesses and paper weights. Variable speeds 

up to 9,000 copies per hour. Fully automated models 
A- B- DICK available for high speed systems work. Call your 


A. B. Dick Company distributor, listed in the yellow 


OFFSET pages, for information or a free demonstration. 
Or mail coupon at right. 
A-B-DICK’ 


Achievement through Innovation 
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New Howard Offset Lithographic 
Plant Built on Two Street Levels 


(Concluded from page 63) 
part of the length of the plant; takeoffs 
approximately every 50 feet and ducts 
running under the floor led to the equip- 
ment outlets. Conduit was laid to outlets 
for future equipment but no wires were 
pulled. The plant has 110v, 220v, and 
140v with a 50% overload factor. 

A plumbing tracing was made over the 
equipment drawing and then keyed to the 
general plan for sinks, toilets, etc. Each 
location where water was required inside 
and outside the building was indicated 
with a color code, red for hot water, blue 
for cold water, and yellow for drain. 

The plumbing contractors submitted 
detailed drawings and proposals from this 
basic drawing. 

Because many chemicals, gums, coat- 
ings, etc., go into the drainage system, 
special settling tanks were placed in the 
camera and platemaking areas. They con- 
sisted of 24-inch ceramic tiles set flush 
with the floor with cemented bottoms and 
flush lids. The drains flowed into these 
tiles with heavy solids settling to the bot- 
tom and lighter fluids flowing out. These 
tanks are cleaned every six months. 
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Please send full 
information about the 
new A. B. Dick Model 
L~ 360 offset duplicator. 
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A tracing showing the lighting arrange- 
ments was made over the basic equipment 
plan. The location of each lighting unit 
was spotted over each machine and in 
every area. A two-tube, eight-foot fluores- 
cent fixture with a porcelain reflector was 
the standard unit in the plant, and the 
same fixture with louvred diffusers was 
used in the office area. 

Fixtures and lamps were purchased di- 
rect from a factory which had no distribu- 
tor in the area, and a substantial saving 
resulted. 

The location of switches, outside build- 
ing lights and outlets, parking area floods, 
electrical signs, darkroom lighting, and 
power outlets had to be properly spotted 
on the master plan. The electrical contrac- 
tor took this drawing and incorporated the 
requirements into his specifications. 

Heating and air conditioning was left 
entirely to the contractors. Each one fur- 
nished folders and illustrations of the 
boiler, radiators, and other units with 
their bids. Two-ton air-cooled air-condi- 
tioner units are in use throughout the 
plant. The cost was a fraction of that of a 
central installation, and the system has 
been very satisfactory, Mr. Howard said. 
Windows throughout the building are 
Thermopane. There are no windows in 
the lower plant area. 

Mrs. Rex Howard, secretary-treasurer 
ot Howard Co., says that it costs less to 
operate in the new quarters than in the 
old crowded location and pointed out sev- 
eral economies. The company saves over 
$2,300 a year in insurance alone as a re- 
sult of the plant’s fireproof construction. 
The cost of employee parking, formerly 
$150 per month, has been eliminated, and 
savings On outside storage and stock han- 
dling amount to $3,500 per year. 

A job that used to travel 1,260 feet 
from front door to delivery, now moves 
only 270 feet. It formerly took two men, 
a truck, and a materials handling machine 
10 minutes to get a 3,000-pound skid 
from the warehouse to the press. It now 
takes one man five minutes. 

The building was built by a separate 
building corporation, Peoria Advertising 
Center, Inc., owned by Mr. and Mrs. How- 
ard, and leased to the Howard Co. ‘on a 
10-year basis. The new 32,000-square-foot 
building and property has been appraised 
at $80,000 more than its cost. 


To Hold Annual Meeting 

The annual meeting of the Printing In- 
dustry of Ohio will be held Friday and 
Saturday, May 8 and 9, at the Ashland 
Terrace Hotel in Ashland. One of the 
features of the conference will be a tour 
of the plant of the A. L. Garber Co. 














Acres of 
Kleen-Stik ! 
(We-e-e-e-ll—actually, only three 
million sq. in., or about a half-acre 
... but that ain’t hay, hey?) That’s 
how much Flevx-Stik ‘*B’ was 
used on this multi-unit job for 
Volkswagen Canada. Lid., Scar- 
borough, Ont. Volkswagen’s Sales 
Promotion Department wanted bold 
signs to “‘bullseye’’ the V. W.’s 
many features, yet easy to remove 
when the truck was sold. And that’s 
just what Delmar Studios Co.. 
Ltd., designed and produced. Jack 
Ford, Delmar’s president, chose 
Flex-Stik for its easy, clinging ap- 
plication and clean removal. This 
idea rates a medal—with maple 
leaf clusters! 


IDEA NO, 151 


PRESSURE-SENSITIVE PROGRESS 


e 25 YEARS 0; 


1934-1959 


The World’s Most Versatile 


Self-Sticking Adhesive 
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IDEA NO. 152 


Tricky, Sticky Menu Clip 
Building bigger beer business is a 
full-time job for Wisconsin Malt- 
ing Co., Milwaukee. And one 
steady worker is this ingenious 
**Beereminder™ that pops up on 
restaurant menus, napkin holders, 
lamps, etc.—scelling the beer-with- 
meals idea. The clever clip was 
conceived by W. M. prexy Stan 
Williams ... aided and abetted by 
agencyman Webster Kuswa_ of 
Kuswa-Greene & Associates ... 
and produced by Litho-Graphic 
Corp., Milwaukee, under the super- 
vision of veep Carl Feltes. Kleen- 
Stik’d on the back (of course!), it 
goes on quick an’ easy, holds tight 
... and sells a lot o’ suds! 


This is your reminder to cnjoy 
the benefits of Kleen-Stik on 
your next P.O.P. display or 
label. Your regular printer, 
lithographer, or silk screener 
can show you a truck-load of 
ideas...or send your name 
for free Idea-of-the- Month 
mailings. 


7 

kleen-sti 
PRODUCTS, INC. 
7300 West Wilson Avenue 


Chicago 31, Illinois 
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APPA and TAPP! Annual Convention in New York 


By Hal Allen, Eastern Editor 

PRINTER and LITHOGRAPHER 
American Paper and Pulp Association's 
S2nd annual convention and the Techni- 
cal Association of the Pulp and Paper In- 
justry’s 44th annual meeting, were held 
Feb. 22-26 in New York City. They drew 


an attendance of some 5,400 millmen, 


technicians, merchants, salesmen, and sup- 
pliers serving the nation’s fifth largest 
industry. 

The Writing Paper Manufacturers As- 
sociation staged its 98th annual mecting, 


Salesmen’s Association of the Paper In- 
dustry celebrated its 40th anniversary, and 
there were sessions of associated groups. 

WPMA executive secretary M. C. Do- 
brow saw strong indications of a renewed 
uptrend in the industry's growth, which 
was interrupted in 1957 and 1958. 

"The industry over-all is producing and 
selling at new high levels, but will con- 
tinue to be plagued with excess capacity 
for another two or three years,” he said. 

Some industry economists foresaw pro- 


duction this year rising 5° above last 
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N-D SINGLE SPINDLE DRILL 

Table moves at touch of latch for 
each hole. Stock not rehandled. 
Dead-on accuracy always. Unit 
easily changed by you for AIR 
POWER. Ask jor details. 


N-D MULTIPLE SPINDLE DRILL 
Drills up to 8 holes at once. Auto- 
matic table lift and swift return 
yields high speed operation. Ad- 
justable for ordinary drilling or 
kkeeping systems. Sets up easy. 
No tools needed. 





Certainly . if it’s an N-D! Ask for 
details and judge for yourself. They're 
outstanding by every comparison 
day-by-day money-makers because 
they've got the modern features, 
speed, precision and producing ability 
that saves time, cuts costs, paces up 
your day’s work. That’s why they’re 
in the leading printing, lithographing 
and bindery plants. Write for illus- 
trated folder. 





NYGREN-DAHLY 


COMPANY 


CHICAGO 14 


1432 ALTGELD ST 





SOLD BY LEADING DEALERS. CONTACT YOURS TODAY. 
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Robert E. O’Connor 
APPA Exec. Secy. 


John R. Kimberly 
APPA President 


year’s 30,797,000 tons. Profits might be 
better, according to John Vogel, market 
research director, Oxford Paper Co. 

Some mill executives stressed the need 
for raising prices. Others pointed out that 
new economies and improved production 
methods had absorbed last year’s cost in- 
creases. Mr. Dobrow said that “another 
round of wage raises may come in May or 
June, and no one can predict whether the 
competitive situation will allow price in- 
creases at that time.” 

John G. Strange, president and treas- 
urer, Institute of Paper Chemistry, Apple- 
ton, Wis., was chairman of an APPA- 
TAPPI forum highlighting the need for 
greater and more intensive research to 
promote the industry’s welfare and sharp- 
en its weapons in order to combat com- 
petition aimed at its products and services. 

Lt. Gen. James M. Gavin, vice-presi- 
dent, Arthur D. Little, Inc., stressed that 
the industry's ability to keep pace with 
technical developments would be meas- 
ured by its flexibility in anticipating 
change. 

What research expects of top manage- 
ment was detailed by Dr. Howard S. Tur- 
ner, research and development vice-presi- 
dent, Jones & Laughlin Steel Corp. One 
of his points was that research should be 
viewed as another production unit pro- 
viding the technology on which the cur- 
rent strength and future growth of the 
company are based. 

A. B. Layton, president, Crown Zeller- 
bach Corp., told what management ex- 
pects of research. He warned that “we 
must do more fundamental research and 
learn how to use the products of research 
from other industries, including atomic 


Karl O. Elderkin 
on Research Panel 


H. E. Whitaker 
APPA Ist v-p 
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TAPPI president 


energy, electronics, plastics, and metal- 
lurgy in the paper industry.” 

Rounding out the joint research panel 
were K. O. Elderkin, president, Bowaters 
Research and Development, Inc., and AP- 
PA past president David L. Luke, presi- 
dent, West Virginia Pulp and Paper Co. 

TAPPI’s 27th medal for outstanding 
contributions to the pulp and paper in- 
dustry’s technical progress was presented 
to Mr. Elderkin. 

Four speakers addressing APPA’s ex- 
port committee discussed the new Com- 
mon Market in Western Europe. Donald 
F. Heatherington of the National Foreign 
Trade Council said that the Common 
Market “makes it more imperative than 
ever that we redouble our efforts to main- 
tain the integrity of the dollar, to improve 
the competitive appeal of our products, 
and to create new export sales markets.” 

William K. Hora, assistant vice-presi- 
dent, First National City Bank of New 
York, noted that hundreds of American 
companies are operating in the Common 
Market countries, most of which must im- 
port pulp and pulpwood. Small European 
firms make finished paper to meet local 
demands, he said, and the market outlook 
for newsprint, cardboard, and packaging 
material is good. 

Western Europe paper consumption in 
the 6 Common Market and 11 Organiza- 
tion of European Economic Cooperation 
countries should continue to rise during 
the next several years, according to Eric 
Lagerloef, export committee secretary. 

Charles N. Auer, president, U.S. Paper 
Exporters Council, stressed that the Com- 
mon Market will contribute to economic 
stability and growth in a world where all 
nations affect each other. 

Featuring TAPPI’s graphic arts session 
were progress reports on studies of pick 
measurements and paper and paperboard 
surface characteristics as they relate to 
printing smoothness. Other reports cov- 
ered photographic examination of paper 
and paperboard surfaces to predict half- 
tone printing quality, and factors affecting 
the printing quality of newsprint. 

J. R. Kimberly, president and chair- 
man, Kimberly-Clark Corp., was reélected 
APPA president with H. E. Whitaker, 
chairman, Mead Corp., continuing as first 
vice-president. Fifteen vice-presidents also 
were reélected. Named to serve with them 





were Roy J. Sund, vice-president and gen- 
eral manager, Marathon Division, Ameri- 
can Can Co., and R. F. Erickson, president, 
Rayonier, Inc. 

TAPPI’s new president is James R. 
Lientz, vice-president, Union Bag-Camp 
Paper Corp. Succeeding him as vice-presi- 
dent is Harold M. Annis, vice-president, 
Oxford Paper Co. New executive commit- 
tee members are Walter C. Bloomquist, 
General Electric Co.; Frederic S$. Klein, 
Byron Weston Co.; Lucian G. Rolland, 
Rolland Paper Co. Ltd., St. James, Quebec, 
and Harris O. Ware, Beveridge Paper Co. 

TAPPI now has more than 500 mem- 
bers in Western Europe. A study group 


of European members will meet in June 
at Neerdwyck, Holland, and formation of 
an Italian section has been authorized. 

Guest speaker discussing the business 
outlook and inflation at the Writing Pa- 
per Manufacturers Association meeting 
was Dr. Dexter M. Keezer, vice-president, 
McGraw-Hill Co. Arthur Crane, Crane 
& Co., Inc., one of the association's found- 
ers, was elected president. He is the third 
member of his family to serve as the asso- 
ciation’s top officer. 

J. D. Zink, Hammermill Paper Co., re 
elected vice-president, is chairman of the 
Sulphite Bond Group. F. B. McFarland, 

Turn to page 134 
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“Quality and production 
were so good we installed 


additional equipment...” 


Quality is the hallmark of Burd & 
Fletcher. Company, Kansas City, 
Missouri. And quality, plus other 
important advantages, is what they 
get with their Hess & Barker web-fed 
offset press. Here’s how Vice-President 
William Navran puts it: 
‘Originally, we installed our Hess 
& Barker web offset press with 
sheeter for special short run work. 
But quality and production were so 
good we instalied additional equip- 
ment. We added another offset 
unit, a second roll stand, gas dryer 
and chill rolls for coated paper, and 
a folder to handle the catalog, 
advertising, and publication jobs 
for which the flexibility and econ- 
omy of this press are so well suited.” 


Bill Navran puts his finger squarely 
on the reason why more and more 
printers and lithographers are turning 
to Hess & Barker for presses that 
meet their specific needs: they get the 
ideal combination of quality... pro- 
duction . . . flexibility . . . economy. 


That’s what you get when you take 
advantage of Hess & Barker experi- 
ence and craftsmanship. In our mod- 
ern plant we build a complete line of 
standard and custom-designed single 
and multicolor rotary web-fed presses 
—offset, rotogravure, flexographic, 
letterpress. We can help solve your 
problem of getting better printing at 
lower cost. Write today for details. 


HESS & BARKER 330 washington Ave., Phila. 47, Pa., Phone: HOward 7-1121 


PRINTING PRESS AND EQUIPMENT MANUFACTURERS FOR MORE THAN SIXTY YEARS 
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Checking statistical data from a newsprint quality project are (left to right) Roy Prince, director 
of American Newspaper Publishers Association Research Institute; Dr. George Sears, senior research 
associate, Institute of Paper Chemistry, and J. MacDonald, quality engineer, International Paper 
Sales Co. They were among 25 researchers who attended an open house at the ANPA-RI laboratory in 


Easton, Pa., following the 44th annual TAPPI convention in New York City, running from Feb. 23-26 





The Litho Club of New York recently installed new officers. Among the officers and guests were 
bottom, left to right) John Burke of Einson-Freeman Co., Inc., the outgoing treasurer; Victor De 
Rose of Hinkhouse, Inc., the incoming treasurer; Louis H. Happ, vice-president of Snyder & Black 
& Schlegel, and Edward Blank, secretary of New York Employing Printers Association. Top (left to 
right) are Daniel A. Ford of Peter F. Mallon, Inc., the club’s outgoing president; Al Tucker, presi- 
dent of the Washington Litho Club; Peter A. Rice of Capricorn Litho Co., the club’s incoming presi- 
dent, and Fred A. Fowler, the first vice-president of the National Association of Litho Clubs 


irl Korsen (c.), the retiring president of Printing Industries Association, Inc., of Los Angeles, re- 
ceives a king-size gavel from the new president Dale Magor, while Robert Porter, new vice-president, 


looks on. Officers and directors were elected at the group’s annual election meeting on Feb. 19 








ECGAI Annual Invitational 
Conference Set for May 4 


The Third Annual Invitational Confer- 
ence sponsored by the Education Council 
of the Graphic Arts Industry will take the 
form of an all-day meeting of personnel 
and training directors at Detroit’s Shera- 
ton-Cadillac Hotel on May 4. This will 
also be the first day of the American So- 
ciety of Training Directors’ 15th annual 
conference running through May 8 at the 
same hotel. 

ECGAI’s all-day meeting for discussing 
supervisory personnel development pro- 
grams will be the first graphic arts indus- 
try session held during an ASTD confer- 
ence. The chairman, Loren F. Minnick, 
is the director of organization develop- 
ment for Standard Register Co., Dayton, 
Ohio. 

The May 4 program calls for study of 
problems involved in recruiting, select- 
ing, and training plant and office super- 
visory and managerial personnel. The 
council points out that some companies 
have such programs, formal or informal, 
but that published literature is almost 
nonexistent. 

The meeting’s purpose is to exchange 
information and provide a basis for ex- 
panded activities by individual companies 
and by local and national graphic arts 
industry groups. 

ECGAI conference registrants will be 
invited to attend the ASTD sessions. 


PIA Ticket and Coupon 
Section Meets April 28 


The Ticket and Coupon Section of 
Printing Industry of America, Inc., will 
hold its annual spring meeting April 28 at 
the Drake Hotel in Chicago. 

The section’s president, Milton M. 
Manshel of the International Ticket Co., 
Newark, N.J., will serve as chairman of 
the opening session. Peter Becker, Jr., 
PIA financial consultant, will address the 
section on the topic “Managing Your 
Business.” 

The second morning session will be a 
seminar on “General Business Conditions, 
Trends and Developments in the Ticket 
and Coupon Industry.” 

After lunch, a panel will discuss “Use, 
Maintenance and Special Application of 
Numbering Machines.” E. W. Taylor, 
Rand McNally and Co., Skokie, IIl., will 
chair the panel. Other members will be 
B. Ellis Conrad, president of American 
Numbering Machine Co., Brooklyn, N.Y.:; 
Wayne Fulton, vice-president of Roberts 
Numbering Machine Division, Heller 
Robert Manufacturing Corp., Brooklyn; 
J. B. Longshore, Wetter Numbering Ma- 
chine Co., Brooklyn, and John Nelson, 
vice-president of William A. Force & Co., 
Brooklyn. 
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Diagram of the mark-up for a costly, time-consuming handcut 
overlay for the black plate. 3M Brand Makeready does 
this same job faster, gives far better quality. 





HERE’S no easier way to get sharp pressure 
itis on any form. After form positioning, 
simply pull a proof on plastic-coated 3M Brand 
Makeready Material. Process this proof in the 
3M Brand Exposure Unit. The 3M Makeready 
Material will rise dot-for-dot in direct proportion 
to the amount of ink on the proof. When placed 
in register under the packing, you get full-range, 
precise pressure correction. 

You save press time, improve printing quality. 
For a free demonstration and descriptive folder, 
write: 3M Makeready, Printing Products Division, 
Minnesota Mining and Manufacturing Company, 
St. Paul 6, Minnesota. 


Mienesora /ffinine ano )ffanuracruring company 
... WHERE RESEARCH IS THE KEY TO TOMORROW 


A MINING AND MANUFA N MPANY. 





On every form... 
get outstanding quality... 
eliminate costly hand 
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NaviGraphic 59 Reviews Progress in Graphic Arts 


NaviGraphic’59, second annual forum- 
style graphic arts progress review spon- 
sored by the Navigators of New York 
City, was staged March 14. Charles V. 
Morris, J. & B. Card & Paper Co., served 
as chairman and Ernest Schmatolla of 
Publishers Printing-Rogers Kellogg Corp. 
summarized the proceedings. 

Some 300 registrants heard six reports 
on technological developments. Speakers 
answering questions at the day’s end were 
Charles Shapiro, educational director of 
Lithographic Technical Foundation; Max- 
well J. Baumwell, regional vice-president 
of International Typographic Composi- 
tion Association; Stanton C. Saunders, 
sales vice-president, Cottrell Co.; Walter 
T. Flower of Flower Steel Electrotype Co. 
and vice-president of the International 
Association of Electrotypers and Stereo- 
typers; O. C. Holland, advertising direc- 
tor of the Printing Ink Division of the 
Interchemical Corp., and Donald Macau- 
lay, president, Paper and Printing Quality 
Control, Inc. 

Presentation of the Navigators’ Service 
to Industry Award to Allan S. Lassner, 
vice-president and sales manager, Comet 
Press, Inc., featured the luncheon period. 
This award goes annually to a graphic 
artisan whose extracurricular services for 
the industry are jury-rated as outstanding. 
Don H. Taylor, president of the New 
York Employing Printers Association, 
read the citation and made the presenta- 
tion on behalf of the group. 

Mr. Shapiro brought his listeners up 
to date on developments such as electronic 
scanning, presensitized plates, coatings 
that can be wiped instead of whirled on 
plates, offset papers and color reproduc- 
tion with special reference to LTF’s color 


Allan S. Lassner (r.), vice-president and sales 
manager, Comet Press, New York, gets Naviga- 
tors’ Service-to-Industry Award from Don Taylor, 
president, New York Employing Printers Assn. 





chart. Looking into his crystal ball, he 
foresaw commercial continuous-tone off- 
set lithographic printing; a press designed 
so that change in water-ink balance regis- 
ters before the effect of the change can be 
seen on printed sheets; a device which will 
bring the balance back automatically; and 
a press so instrumented that each sheet 
coming to delivery may be examined for 
color change, which can be detected be- 
fore the pressman notices it. 

Today's popular types, said Mr. Baum- 
well, are normally proportioned, extreme- 


ly legible Gothics. Future designs depend 
upon the efforts of designers. 

Comparing cold with hot type, Mr. 
Baumwell called the ultimate use of the 
former a “natural” for offset lithography. 
But he expressed his opinion that “the 
film composition machine that will give 
hot type plants the results they are looking 
for at anything like hot metal economy 
and flexibility has not been designed.” 

Mr. Saunders showed slides to point up 
his review of Cottrell presses reflecting 

(Turn to page 126) 














“DAVIDSON DUAL-LITH 
MODEL 233 put us inan 


enviable profit position” 











—NORMAN J. CHERRY of CHERRY & CHERRY 





Cherry & Cherry of Merrick, New York, 
produce high quality, multi-color advertising 
material for financial institutions throughout the United States. Early 
in 1952, the firm was faced with the problem of producing four-page 
6%” x 342” pamphlets economically by offset, but quality was of 
prime importance, 

A Davidson Dual-Lith Model 233 was selected for the job and 
proved so successful that a second was added to handle increased 
production demands. The pamphlets are printed four-up at a speed 
of 5,400 impressions per hour. All of the work is multi-color, requiring 
a heavy lay of ink, screens, halftones — or all three. Sheets register 
with hairline accuracy for as many as eight passes through ‘nee 
the machine. And Davidson’s exclusive 2-Cylinder Principle tt ae? 
provides extra versatility in printing metallic inks by relief 
from rubber plates for many of Cherry & Cherry’s clients. 
With over 20,000,000 quality impressions behind them, 
Cherry & Cherry report that the two Model 233 Dual-Liths 
“have paid off handsomely in peace of mind and profits.” 


SEE A DEMONSTRATION... 
of Davidson Dual-Lith Model 233 
you'll find new ways to cut costs, 
increase profits on every job... 
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Headings in Protype ¢ Text in Linotype 
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trends and changes, mainly from sheet-fed 
to web. 

Mr. Holland lectured on the psychology 
»f color. He used a feltboard for showing 
color contrasts and how one color placed 
on a different background becomes strong- 
er or weaker to the human eye. He empha- 
sized the value of understanding color 
psychology and seeing true hues under 
proper lighting conditions for color re- 
production jobs. 

Mr. Macaulay told how quality control 
methods are used for making statistical 
analyses of the probabilities, attributes 
and variables of printing materials and 
job steps. He pointed out that when a 


customer orders a job to look just the 
same as the last one the printer too often 
has no statistical records to show just what 
made that last job what it turned out to be. 
“The commercial printing industry has 
not been inspection minded,” said Mr. 
Macaulay. “Inspection for quality control 
should be adopted and carried on as a staff 
function and be made part of job costs.” 
Mr. Flower discussed electroplastic, ny- 
lon, mechanically or chemically etched 
and other types of duplicate plates. His 
forecast for the electrotyping and stereo- 
typing industry was based on “a new stage 
of letterpress awareness” of the need for 
‘simplified, streamlined procedures.” 








BIGAMY 








is a matter of 


Printers can’t help loving both of these big figure Typo- 


graphs when large, easy-to-read numbers are needed for tickets, labels, 


tags, baggage checks, etc. Developed by Wm. A. Force & Co., Inc., 


numbering equipment pioneers since 1875, the Large-Figure machine is 


type high with 7%: deep-cut Roman or Gothic figures. Where larger 


numerals are desired, the Over Type-High machine provides 4” 


to 1%” 


deep-cut Roman or Gothic figures, in metal or rubber. These sturdy 


machines have hardened steel wearing parts... 


pawls for accurate numbering at high speed. 





Large-Figure 
Typograph 






precision ratchets and 









Over 
Type-High 
Typograph 





& CO., Inc. 
vy A. 216 Nichols Ave 
Brooklyn 8, N.Y 
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— 


Lee Augustine (r.), chairman of IAPHC interna- 


tional exchange committee, was honored recent- 
ly at dinner in Heidelberg, Germany, sponsored 
by Heidelberg Craftsmen. He was presented a 
“Beer Boot” by Fritz Niepert, the club secretary 


Judges Picked for Miles 
Kimball Direct Mail Award 


Alvin H. Meyer, president of the Mail 
Advertising Service Association Interna- 
tional, has announced the judging com- 
mittee for the 1959 Miles Kimball Gold 
Medal award, highest honor in direct mail 
advertising. 

Committee chairman is Giles B. Mc- 
Collum, a vice-president of the Reuben H. 
Donnelley Corp., Chicago, and 1957-58 
MASA president. Serving on his commit- 
tee are C. James Proud, president of the 
Advertising Federation of America, New 
York; Colin Campbell, executive vice- 
president of Campbell Ewald Co., Detroit; 
Woodrow Wirsig, the editor of Print- 
ers’ Ink, New York, and Nicholas S. Sam. 
stag, director of promotion for Time, Inc., 
New York. 

Others are E. M. Pittenger, Direct Mail 
Advertising Co. of Chicago; Vincent Nu- 
gent, B. Brown Assoc., Inc., New York: 
O. A. Lackenbauer, An-Lo, Inc., Montreal, 
and Lewis L. Fink, Lewis Advertising Co., 
Baltimore. 

Eligible for direct mail’s highest award 
are originators of new methods or ma- 
chinery, users of direct mail who have 
significantly influenced the industry, au- 
thors, teachers, and creators and producers 
of outstanding direct mail material. Nom- 
inations should be sent to G. R. McCol- 
lum, vice-president of Direct Mail Divi- 
sion, Reuben H. Donnelley Corp., 407 E 
25th St., Chicago 16. 

In another announcement Mr. Meyer 
set Sept. 16-19 as the dates for MASA’s 
1959 convention to be held at the Queen 
Elizabeth Hotel, Montreal. Information 
on the convention or exhibit space may 
be obtained from MASA International, 
18120 James Couzens Hwy., Detroit 35. 
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LOOKING FOR 


IN LETTERPRESS INKS? 


Speed King’s 18 easy-to-mix colors and black are all you need 
for fast, high quality color work. Packed in 1 and 5 |b. cans, 
ready to run on any job in the shop. Ask your IPI man for a 
Speed King color card... it tells the whole story! 
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CORPORATION DIVISION 


EXECUTIVE OFFICES 67 WEST 44th STREET, NEW YORK 16, Wy 
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RT BOND SHEET 


D2AX 26 gives you 6-out 


for letterheads and forms 


Here is the ideal size in a superb printing sheet 
for letterhead and form work on the popular 
29” presses. Its 22/2” x 26” size, grain long, 
gives an economical 6-out trim for 82” x 11” 
letterheads and forms, as well as providing for 
bleed. It is now available in Gilbert Bond, 25% 
new cotton fibre, in either cockle or flat finish. 
And, Gilbert Bond features the new brilliance 
of Hi-Fi White which adds new beauty to 
your printing. 











29” PRESSES 


(Zk: 


ABLE FROM YOUR GILBERT MERCHANT 


~ | § GILBERT 


PAPER COMPANY 


Menasha, Wisconsin 
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Incorporate Creative 
Printers of America 


Creative Printers of America, a group 
recently formed for the purpose of ex- 
changing ideas and samples of unusual 





Frencis J. Brunner 


Alfred M. May 


printing produced to advertise the mem- 
ber firm or unusual printing produced for 
clients, has received a charter of incorpo- 
ration from the State of Illinois. John 
Doesburg of Chicago is the organization’s 
legal adviser. 

The officers are Francis J. Brunner, 
president; Alfred M. May, vice-president, 
and Salvatore DeFazio, Jr., treasurer. Di- 
rectors are M. I. Bassist, James G. Nichols, 
Louis P. Wernz, and Mendel Segal. 

Membership in the group is limited to 
members of Printing Industry of Ameri- 
ca, and only one firm in each city or area 
may belong. At present 22 companies are 
members. 

They represent Los Angeles; Little 
Rock, Ark.; Memphis, Tenn.; St. Louis; 
Reserve, La.: Hartford, Conn.; Pittsburgh; 
Minneapolis; Buffalo; Greensboro, N.C.; 
Washington, D.C.; Cincinnati; Sioux 
Falls, S.D.; Knoxville, Tenn.; Dallas; 
Lancaster, Pa.; Baltimore; Louisville, Ky.; 
Ft. Smith, Ark.; Atlanta, Ga.; Birming- 
ham, Ala., and Wellesley Hills, Mass. 

Firms in other cities are invited to join. 
An annual meeting will be held during 
PIA’s annual convention Sept. 6-10 this 
year in New York City. 


Named Sorg Art Director 


LeRoy A. Barfuss has become the art 
director for Sorg Printing Co. of Texas, 
Houston. Previously he was vice-president 
and graphic arts 
consultant for Paul 
McCain Typogra- 
pher, Inc., Hous- 
ton, which he 
joined a few 
months after the 
death of Paul Mc- 
Cain. He also was 
with Wetmore & 
Co. in Houston as 
art director. Mr. 
Barfuss has won 
national recognition for his cover designs 
for industrial and trade publications and 





LeRoy A. Barfuss 


has designed many covers for THE IN- 
LAND PRINTER. Mr. Barfuss studied art 
at the Chicago Art Institute, Chicago 
School of Printing, and Northwestern 
University. He has been in Houston for 
the past three years. 

He has taught at the American Acad- 
emy of Art in Chicago, Montreal Mu- 
seum of Fine Arts, McGill University, the 
Buffalo Art Institute, and the Academy of 
Applied Arts in Chicago. 

He is regional vice-president of the 
American Institute of Graphic Arts and 
president of the Art Directors Club of 
Houston. He is also a member of the 
British Typographers Guild of London, 


the International Association of Printing 
House Craftsmen, Society of Typographic 
Arts, and the Advertising Council of 
Rochester, N.Y. 


LIA Schedules Convention 
For April 22-23 in Chicago 

The Lead Industries Association, whose 
members include companies supplying 
printing metals, has dated its 31st annual 
meeting for April 22-23 at the Drake 
Hotel in Chicago. A joint session with the 
American Zinc Institute is slated for the 
first morning. 

LIA president is John D. Bradley, who 


heads Bunker Hill Co., San Francisco. 





You said the Heidelberg’s time-saving 
features are like a built-in vacation... 


Boy, they sure prove it! 
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LET US PROVE IT TO YOU. T00! 


Request a demonstration 


and see for yourself how 
Heidelberg’s modern 


precision letterpress 
can help you. 


ORIGINA’ HEIDELBE®:>) 





**Over 90,000 Original Hetdelbergs 


in use world wide’? 
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Dr. M. C. Rogers Heads 
Chicago Paper Laboratory 


The Specialties Division of the Chicago 
Testing Laboratory has been renamed the 
Chicago Paper Testing Laboratory, Inc. 
The laboratory is equipped and staffed for 
commercial testing, consulting, and re- 
search. During the past seven years, it 
has been specializing in problems related 
to the paper and allied industries. Gene 
Abson is president. 

Dr. Marvin C. Rogers of Flossmoor, 
Ill., has been named director of the lab- 
oratory. He is a consultant to the graphic 


arts industries, and has been associated 
with the paper and printing industries for 
many years. Dr. Rogers is a graduate of 
the University of Minnesota and the Uni- 
versity of Michigan, and was formerly 
director of research for R. R. Donnelley 
and Sons Co., Chicago. 

Arthur C. Dreshfield, who has directed 
the laboratory since its beginning, has re- 
signed to accept other duties. 


Named Cuneo Vice-President 

Russell H. Trenholme has been named 
vice-president of the Cuneo Press of Penn- 
sylvania and appointed general manager 
of Cuneo’s Philadelphia plant 











RA 
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R. R. Donnelley andjSons 
Acquires Rudisill & Co. 


R. R. Donnelley and Sons Co., com- 
mercial printers with main offices and a 
plant in Chicago, has furthered its expan- 
sion program by acquiring Rudisill and 
Co., Inc., letterpress-offset house in Lan- 
caster, Pa. 

Announcement that Rudisill had be- 
come a Donnelley subsidiary came from 
Rudisill president John L. Cousler, Mrs. 
James J. Rudisill, major stockholder and 
also a director, and Gen. C. C. Haffner, 
Jr., Donnelley chairman. 

General Haffner is chairman and treas- 
urer of the new subsidiary, which retains 
the Rudisill and Co. name, and Gaylord 
Donnelley is president. Mr. Cousler is 
vice-president and general manager re- 
porting to O. R. Sperry who as vice-presi- 
dent of the parent company is responsible 
tor initial phases of Rudisill operations 
under the new setup. Mrs. Rudisill re- 
mains with the Lancaster company in a 
consulting capacity. 

C. Bouton McDougal was named Rudi- 
sill secretary with Herbert C. Gunner as 
controller. Mr. Cousler appointed Mal- 
colm R. Potteiger sales manager, Henry B. 
Rudisill assistant to the general manager, 
William L. Rudisill office manager, Elmer 
C. Bare production manager, and Clifford 
M. Schmid personnel manager. 

Donnelley’s Chicago plant turns out 
national magazines, telephone directories, 
mail-order catalogs, and other commercial 
printing. The plant in Crawfordsville, 
Ind., produces hard-cover books, tele- 
phone directories, and general printing. 
There are plants in Detroit, Mich., and 
Willard, Ohio, and the company is build- 
ing a rotogravure plant in Warsaw, Ind. 


Mechanical Conference Held 
In Atlantic City in March 

Highlighting the Mid-Atlantic News- 
paper Mechanical Conference March 12- 
14 in Atlantic City was a suppliers’ bawl 
sponsored by Pennsylvania Newspaper 
Publishers’ Association and New Jersey 
Press Association with Maryland Press 
Association participating. 

This was a trouble-shooting session for 
Management and production executives. 
There were seven panels which dealt with 
newsprint, mailing room, photoengraving, 
pressroom, ink, composing room, and 
stereotyping problems. 

Panel chairmen were N. E. Paukert, 
Abitibi Service, Inc., Dayton, Ohio; L. F. 
Fallon, Wiretyer Corp., East Paterson, 
N.J.; C. Harold Larson, Chemco Photo- 
products Co., New York; John Randall, 
Goss Printing Press Co., Chicago; Victor 
Porth, Printing Ink Division, Interchemi- 
cal Corp., New York; Briant W. Patter- 
son, Mergenthaler Linotype Co., Brook- 
lyn, N.Y., and Peter Romano, Wood 
Newspaper Machinery Corp., New York. 
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New York in September’s Second Week 
Will be Mecca for Printers 
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SEPTEMBER 6th to 12th, 1959 
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You WILL be joining thousands of graphic 
arts executives and craftsmen, from all over 
the world, congregated in the hub of the 
universe during that week. The International 
Association of Printing House Craftsmen will 
celebrate the Golden Anniversary of Crafts- 
manship. The Printing Industry of America 
and other national graphic arts groups meet- 
ing for their annual conventions will bring 
12 organizations within minutes of the New 
York Coliseum, the world’s largest exhibition 
building, at Columbus Circle. 






2 FLoors 

AT THE BIG 

New York EXPOSITION 

cesiamiea CAPITAL OF 
THE WORLD 


f 
t 
1 















































Two full floors and the mezzanine floor 
of the Coliseum will contain the greatest dis- 
play of graphic arts equipment ever assem- 
bled. The most modern devices, techniques 
and developments will be demonstrated for 
seven full days by the leading manufacturers, 
suppliers and technicians. The main purpose 
is to show the widest possible variety of 
equipment, with emphasis on the small or 
medium-size plant. 

The world’s largest graphic arts exposi- 
tion will comprise 160,000 square feet of 
exhibition space, housing 226 booths which 
will represent about 190 exhibitors, both do- 
mestic and foreign. 

Everybody who is anybody in the graphic 
arts will be in the big town from September 
6 to 12, 1959. 


Exposition under Management of 
NATIONAL 
EXPOSITIONS inc. 


5728 Connecticut Ave., N.W., Washington 15, D. C. 
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NEW PAPERMAKING 
PROCESS CUTS BOND 


COSTS AT LEAST 
10%! 


FINCH BO 


FIRST 
BOND PAPER 
EVER MADE 
PRINCIPALLY 
FROM 
NORTHERN 
HARDWOODS 








For the first time in papermaking history, the tough, 
white fibers of select New York State hardwoods 
have been locked together to form pure, white, 


economical Bond paper. 


A new process produces this money-saving neutral 
sulphite sheet chiefly from Finch, Pruyn’s own 
forests of birch, maple and beech, and from neigh- 
boring woodlands. New Finch Bond handles, prints 
and LOOKS much better than you'd believe pos- 


sible at the price! 


Learn how much this can mean to 
you in savings on office forms, flyers, 
letters, direct mail material, etc. See 
opposite page for coupon offer. 


FINCH, (4° 
& PRUYN 








ANC IMPANY INC GLENS FALLS N 


FINCH BOND 


OUR NAME (2 OUR SOND! 





FINCH, PRUYN & COMPANY. INCORPORATED « GLENS FALLS, NEW YORK « SINCE 1905 








Graphic Arts in Washington .. . 





GPO Begins Training 
81 More Apprentices 


The Government Printing Office has 
begun the training of 81 apprentices. 
They were greeted by Public Printer Ray- 
mond Blattenberger, Dr. Roy B. Eastin, 
executive officer, and S. Preston Hipsey, 
director of personnel and training. 

Seventy-three apprentices have been in 
training since May of last year, and 46 
others have completed about half of the 
five-year apprenticeship period. The new 
class raised the total to the 200 limit im- 
posed by law. 

The Department of Labor estimates 
that the printing industry will need 5,000 
new employees each year for the next 
decade. This number would make up for 
the lack of training during war years and 
the consequent high average age of jour- 
neymen in the industry. 

Mr. Blattenberger was active in train- 
ing before he became Public Printer and 
has maintained this interest since then. He 
believes that the government has a respon- 
sibility for training a reasonable number 
of its journeymen rather than recruiting 
entirely from the industry at large. 

Many GPO appfentices continue in 
government service after their graduation. 
They become production workers, super- 
visors, officials, or printing specialists in 
other government agencies. A relatively 
large percentage enter the commercial 
printing field. Mr. Blattenberger believes 
that this two-way movement of trained 
and skilled craftsmen is an asset to the 
printing industry. 


Portraits by Charles Fenderich 
Now on Display to Go on Tour 
Lithographs and drawings by Charles 
Fenderich, who was one of this country’s 
foremost portrait-lithographers, are on 
view until April 26 in the Library of Con- 
gress. From 1837 to 1849 he produced a 
pictorial who’s who of official Washing- 
ton. Most of his portraits of presidents, 
vice-presidents, congressmen, and cabinet 
members were drawn from life. 
Displayed with his work are photo- 
graphs of daguerreotypes of the same men, 
which show how accurate a portraitist he 
was. After the Washington showing the 
display will go on tour under the auspices 
of the Smithsonian Institution’s Traveling 
Exhibition Service. 


PIA and NYEPA Protest Prices 
Set by Government Office 

Printing Industry of America and New 
York Employing Printers Association re- 
cently lodged with Government Printing 
Office officials a protest against prices 
scheduled in the new “Simplified Procure- 
ment Contract for Hot Metal English 
Composition” and in the revised “Con- 
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tract for Offset Printing and Binding ot 
Books and Pamphlets.” Both contracts 
cover the six months period which started 
April 1. 

Representatives of both associations 
pointed out that the contract prices, based 
on 1951 figures, were far out of line with 
today’s costs. According to the New York 
association, GPO will revise the prices at 
the end of the six months period. 


1958 U.S. Trade in Printed Matter 
Ran But Little Ahead of 1957 

At last year’s end U.S. foreign trade in 
printed matter was on the uptrend and 
running slightly ahead of 1957 figures, 
according to the Economic Summary for 
the Printing, Publishing and Allied In- 
dustries issued by the Printing and Pub- 
lishing Industries Division, Business and 
Defense Services Administration. 

Exports of printed materials during 
last year’s first ten months were 3% above 
the figures for the same 1957 period. Im- 
ports were up 1%. The division estimates 
full year 1958 imports at $34- or $35- 
million with exports reaching a record 
high of $115- or $120-million. 

Export trade in printing materials has 
been expanding for several years. The 
1958 increase ran counter to the fall-off 
in exports generally. Periodicals account- 
ed for nearly a third of the business. Books 
figured heavily in both exports and im- 
ports. Nearly two-thirds of the export 
total goes to Canada. Imports come prin- 
cipally from the United Kingdom. 


New FLSA Salary Limits Set 

New salary requirements for exemp- 
tion of executive, administrative, and pro- 
fessional employees from the Fair Labor 
Standards Act became effective on Feb. 2. 
Executive employees receiving salaries of 
at least $88 instead of $55 per week are 
exempt. Exemption for administrative and 
professional executives applies to those 
who are paid at least $95 instead of $75 
per week. 


GPO Needs Experienced Help 

The United States Civil Service Com- 
mission has announced that the Govern- 
ment Printing Office needs experienced 
proofreaders, Monotype and slugcasting 
machine operators. Hourly pay rate for 
these jobs is $3.26. Information about re- 
quirements and how to apply may be ob- 
tained at many post offices or from the 
commission, Washington 25, D.C. 


TAGA Issues 1958 Meeting Report 

The Technical Association of the 
Graphic Arts, Inc., has issued a report on 
the proceedings of the tenth annual meet- 
ing held June 23-26 in Los Angeles. 
Graphs and illustrations have been in- 
cluded along with a directory of members 
who attended. The mail address of TAGA 
is P.O. Box 3064, Federal Station, Roches- 
ter 14, N.Y. 








NEW 





LOWEST COST 
EVER 


FOR A BOND 
THIS GOOD! 


FINCH BOND 





16 and 20 lb.; standard Bond sizes 
incl. 84 x 11 and 84% x 14. This 
all new paper is whiter, more 


opaque . . . and so economical! 


INVESTIGATE 


Only an actual test will convince 
you that so good a sheet can cost 
so little. Write today for generous 


sample kit. 





(IOS So ees 


AND COMPANY. INC. GLENS FALLS. N.Y 


FINCH, PRUYN & CO., INC. 
1 Glen St. 
Glens Falls, N. Y. 


Please send me samples of the new Finch 
Bond. 
NAME 
COMPANY 
ADDRESS 
CITY STATE 
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APPA and TAPPI Hold Annual Convention 


Continued from page 121 
Port Huron Sulphite & Paper Co., was 
named chairman of the Thin Paper 
Group. Bristol Board Group’s new chair- 
man is G. H. Carlton, Standard Paper 
Manutacturing Co. 

Frederick S. Leinbach, executive vice- 
president, Riegel Paper Corp., became 
chairman of the Glassine and Greaseproof 
Manufacturers Association, which held its 
28th annual meeting. Guy E. McCorison, 
president, Thilmany Pulp & Paper Co., 


was elected vice-chairman 


Salesmen’s Association of the Paper 
Industry's most valuable member award 
was presented to Gerard E. Veneman, 
vice-president and sales director, Nekoo- 
sa-Edwards Paper Co. Now heading this 
group is Joseph E. Hoffman, Standard Pa- 
per Manufacturing Co. 

Regional vice-presidents are Jack K. 
Barry, Fraser Paper Ltd., eastern; Stanley 
Bogart, Potlatch Forests, Inc., Pacific; 
Robert O'Neill, Riegel Paper Corp., New 
England, and Edward J. Rolain, Mosinee 
Paper Mills Co., western. 





~FLAP® envelopes for you 


Your customers are spending more for postage — and more time figuring 
ways to make their mailings pay. Show them this V-FLapP line. Point out 
its Style: the “Executive Look” of pointed flap and diagonal seams which 
suggests “there’s something important inside.” Point out its Quality: the 
bright White Wove with superior opacity, full weight, and a printing 
surface you can really do a job on! When they ask “How much?” you 
have an answer that talks profitable business for you . . . Ask your Paper 
Merchant for samples — and a copy of the Hoch report. 
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PER SECOND/ 


UNITED STATES ENVELOPE 
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United States Envelope Company 
Springfield 2, Massachusetts 


14 Manufacturing Plants Coast to Coast P-2 





Crown Zellerbach’s new Level/Smooth double- 
coated printing papers can be demonstated with 


this sales kit complete with coating apparatus 


Crown Zellerbach Now Producing 
Book Papers Coated by New Method 

Crown Zellerbach Corp. has developed 
a new double-coated book paper called 
Level/Smooth. The paper will be pro- 
duced at the firm’s mill in St. Francisville, 
La. on a new 500-foot-long machine. It 
uses the roll and trailing-blade method of 
coating papers. 

Level/Smooth Printing Papers include 
Surfagloss, a double-coated letterpress 
gloss; Surfalith, a double-coated offset 
gloss, and Surfamat, a mat-finish double- 
coated offset paper. 


Printers Supplymen to Honor 
Carl Dunnagan at Dinner May | 

Carl E. Dunnagan, president of Inland 
Press, Chicago, will be honored at a testi- 
monial dinner May | by the Printers Sup- 
plymen’s Guild of 
Chicago at the,Fur- 
niture Club of Chi- 
cago. Mr. Dunna- 
gan, who was once 
president of Print- 
ing Industry of 
America, Inc., be- 
gan his career in 
the printing indus- 
try in 1923. Ten 
years later he 
founded Inland 
Press. He also served as director, vice- 
president, and later president of the 
Graphic Arts Association of Illinois; on 
the Joint Committee on Government Re- 
lations, and PIA Joint Task Committee. 





Carl E. Dunnagan 


Electric Eye Equipment Co. Buys 
Cline Electric Flexitrol Business 

The Electric Eye Equipment Co., Dan- 
ville, Ill., has acquired Cline Electric 
Manufacturing Co.’s Flexitrol, unit-style, 
two-motor drive business. 

Electric Eye currently produces Hurle- 
tron registration control equipment and 
the Hurletron D.C. Press Drive. Acquisi- 
tion of the Cline Flexitrol will enable 
Electric Eye to supply ac and dc drives. 
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Removable Plate 
Cylinders Slash 
Down-Time on 
Rotary Presses 


Greater press productivity and more prof- 
its. Desirable, yes ... but how do you get 
them? The answer can lie in setting up, 
making ready, registering and proofing jobs 
before they are placed on the press — thus 
keeping press down-time between job 
changeovers to a bare minimum. These ad- 
vantages are all within your reach by using 
removable instead of fixed plate cylinders. 

Some rotary letterpress machines have 
been designed to accommodate removable 
plate cylinders, while others have been 
nodified to incorporate this time-saving, 
profit-making feature. Today, there seems 
to be a definite trend in this direction. 

A variety of types of removable cylinders 
are now available — both integral-shafted 
steel cylinders and demountable assemblies 
in which a core is fitted to a common shaft. 
Growing rapidly in 
popularity, however, 
is a relatively recent 
development that com- 
bines the accuracy and 
precision of finest 
shafted cylinders with 
the cost-saving, space- 
saving advantages of 
demountables. This is 
the “D-MOUNT” Cyl- 
inder — best described 
as an integral cylin- 
der with interchange- 
able shaft because you 
actually shrink-fit 
both together in a 
rigid assembly. The 
unique “D-MOUNT” 

system makes it an 
easy, few-minutes job to assemble the cylin- 
der in your own shop ... also to disassemble 
it after the run. Foolproof, it automatically 
centers the shaft in the bore every time, 
insuring consistent accuracy and concen- 
tricity. Made of magnesium, “D-MOUNT” 
sleeves are easier to handle than shafted 
cylinders ... permit faster running speeds 

. and take up %% less space than shafted 
cylinders. Users report an average saving 
of 50% in cylinder costs since switching to 
“D-MOUNTS.” 





















a " ; 
Another valuable aid that helps you get 
the most out of a rotary press with remov- 
able plate cylinders is the “MOUNTER- 
PROOFER” Machine. This is the key to 
precision mounting of plates on the cylinder 
in minimum time and to multicolor proofing 
of the job—freeing the press for printing 
production exclusively. Easy to operate, the 
“MOUNTER-PROOFER?” can be advan- 
tageously employed with tympan or carrier 
sheets as well as removable cylinders. 

Both “D-MOUNT” Plate Cylinders and 
“MOUNTER-PROOFER” Machines have 
been thoroughly proved and accepted in the 
field.of flexographic printing. They are now 
finding a place in the letterpress field too, 
serving as important profit-builders wher- 
ever rotary presses with removable cylin- 
ders are in use. 

Inquiries (from both printers and press 
builders) regarding either or both of these 
products will be answered promptly by the 
manufacturer, a leader in the field of graph- 
ic reproduction for over 50 years. Please 
address Mr. Charles J. Fillare, Mgr. Sales 
Promotion, Mosstype Corporation, Wald- 
wick, N. J. 
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WILLIAM HOGE has been named di- 
rector of the new technical specialties de- 
velopment department of Oxford Paper 
Co., New York City. HAROLD BUCK has 
been promoted to technical specialties 
product engineering group leader. VIC- 
TOR MATTSON, former fundamental re- 
search group leader, has been appointed 
technical specialties research group lead- 
er, and BERNHARD MAYER was named as- 
sistant director of research. 


William Hoge Richard A. Koppel 


RICHARD A. KOPPEL, who was grad- 
uated last June from Carnegie Institute of 
Technology with a B.S. degree in printing 
management, has been appointed vice- 
president of Thomas A. Koppel Co., Inc., 
New York City catalog printers and news- 
paper mat specialists. He has charge of 
improvements, changes, and expansion. 

Louis NEIBAUER has been named a 
vice-president of Edward Stern & Co., 
Inc., Philadelphia printing firm. 

VINCENT C. LANIGAN has been pro- 
moted to packaging sales manager for 
Forbes Lithograph Manufacturing Co. of 
Boston. JOHN L. FARRELL was appointed 
research and sales promotion manager. 


Martin Hollander Theodore Maizus 


MARTIN HOLLANDER has been pro- 
moted from midwest sales manager to 
general sales manager of Anchor Chemi- 
cal Corp., Brooklyn, N.Y. THEODORE 
MAIZUS was advanced from salesman to 
regional sales manager. 














I. B. FOREMAN has been promoted to 
superintendent and E. BURGENMAIER to 
assistant superintendent at the Washing- 
ton, Pa., plant of Federal Paper Board Co., 
Inc. 

JOHN J. MCVEIGH has been named 
Fairchild Graphic Equipment customer 
engineer serving Scan-A-Graver, Scan-A- 
Sizer, and Teletypesetter users in Phila- 
delphia, Wilmington, Del., and southern 
New Jersey. 

RALPH H. MARTIN has been appoint- 
ed assistant to the president of Standard 
Packaging Corp., New York City, where 
he will be concerned with metallized pa- 
per operations. 

HAROLD F. TOLNITCH has been pro- 
moted to sales manager of machine knife 
products and THOMAS E. DOUGLASS was 
promoted to grinding wheel products 
sales manager for the Simonds-W orden- 
White Co., Dayton, Ohio. 

O. W. CALLIGHAN has been named di- 
rector of customer relations for Minerals 
& Chemicals Corp. of America, Menlo 
Park, N.J. 





O. W. Callighan D. O. Anderson 


D. O. ANDERSON, representative in 
northern Ohio out of Cleveland for 
Miehle-Goss-Dexter, Inc., Chicago, has 
been given the additional assignment of 
handling the sale of paper cutting and 
bindery equipment for the Lawson Co., an 
M-G-D division. 

I. D. ROBBINS, graphic arts public re- 
lations and management consultant, has 
been elected president of the City Club of 
New York. He has served since 1939 as 
a consultant for New York Employing 
Printers Association, and is general man- 
ager of the Woodside, N.Y. co6perative 
housing project sponsored by New York 
Typographical Union No. 6. 

JOHN J. JOHNSTON, JR. is the new 
manager of the Long Beach, Calif., branch 
of Ditto, Inc. JOHN F. PAGE succeeds him 
as San Diego branch manager. DONALD 
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competitive advantages 


One of these four Harris offset presses is certain 





ee 
4+ 


a 


























to improve your competitive position. 


It will give you MORE salable sheets per man per day... 


year after year. 
THE HARRIS 1412” x 201” It will give you MORE profit... because you can 
is the smallest professional offset turn out MORE jobs MORE swiftly with MORE satisfaction 
job press in the industry. Designed to MORE customers. 
for fast make-ready .. . fast run- 
ning and fast change-overs . . . the It gives you more investment protection... 
REM AED: CON: Meee Aer because a Harris retains more value for more years. 
other sheet-fed press of its size. 
ow ialael tee Sele so, Nalin: To find out more, write or phone. 
heads, a 9x 12” bleed page. Big 
press features include fast-acting 
plate clamps, 3-form roller inker, 





roll-back fountain and one-inch 


HARRIS-SEYBOLD COMPANY 


A Division of Harris-Intertype Corporation 


7,000 iph. Teed §=64510 East 71st Street, Cleveland 5, Ohio 


hardened bearers. Speeds up to 








R. MCQUEEN has become manager of the 
Grand Rapids, Mich., branch and replaces 
R. H. FREEMAN who has been transferred 
to the home office in Chicago as machines 
and equipment marketing manager. 
FLOYD M. REECE has been assigned to 
the South Bend, Ind., office. RONALD J. 
MACTAGGART is the new manager of the 
Albany, N.Y., office. 





Herbert W. Gost 


Harry Panko 


HARRY PANKO has been promoted to 
the manager of professional and technical 
sales promotion for Ansco, division of 
General Aniline & Film Corp., Bingham- 
ton, N.Y. HERBERT W. GOST was named 
Detroit district manager. 

WALTER G. ARADER has been named 
the new executive vice-president of Ed- 
ward Stern & Co., Inc., Philadelphia print- 
ing firm. WALTER GOLDSMITH, vice- 
president, was named vice-president of 
forward planning and industrial relations. 





WILLIAM A, LODGEK was promoted to 
plant manager. 

RAYMOND JACOBSON has been ap- 
pointed treasurer of H. S. Crocker Co., 
Inc., San Bruno, Calif. He succeeds W. L. 
PETERSON who recently retired from the 
company. 

JOHN J. DIvER has been elected as- 
sistant secretary of Einson-Freeman Co., 
Inc., Long Island City, N.Y. JOHN A. 
BURKE, controller, has been elected as- 
sistant treasurer. 

CHARLES E. FAST has been named gen- 
eral manager of the southeast division 
with headquarters in Philadelphia for 
General Printing Ink Co., Sun Chemical 
Corp. 


Charles E. Fast Gene Albert 


GENE ALBERT has been appointed as- 
sistant product manager for Vulcan Rub- 
ber Products Division, Reeves Brothers, 
Inc., New York City. 








Wade Meloan 


E. A. Siebert 


CHARLES L. BARR, formerly president 
of the F. B. Redington Co., Bellwood, IIl., 
has become chairman of the board. E. A. 
SIEBERT, formerly executive vice-presi- 
dent, succeeds him. WADE MELOAN, who 
was the vice-president of Pettibone Mulli- 
ken Corp. of Chicago, has become vice- 
president. DOROTHY M. ROss is secre- 
tary-treasurer, and C. B. CLARK, JR. was 
named assistant secretary and controller. 
The Redington Co. makes automatic car- 
toning and special packaging machinery 
and counting machines. 

PHILIP BOTSOLAS, sales supervisor in 
the Chicago district, has been transferred 
to export sales in Wilmington, Del., for 
the Photo Products Department of E. I. 
du Pont de Nemours & Co. H. B. RUBLE, 
formerly Dallas sales supervisor, succeeds 
him and is replaced by R. B. SUTHER- 
LAND who was assistant trade-industrial 
products manager in Wilmington. He is 
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~ | ...Missing The Boat? 


More and more Fasson self-adhesive materials are 
being sold to industry each day. They are being 
printed on, screened and die-cut by companies 
like yours...made into labels, emblems, service 
and wiring diagrams, display signs, bumper strips, 
product nameplates—dozens of different uses! 
Are you getting your share of this profitable 
market? You can... easily! Write us for samples 
and prices of the many Fasson materials avail- 
able . . . vinyls, polyesters, papers, foils, acetates in 
a wide range of stock sheet sizes and patterns for 

immediate shipment. 
And remember Fasson quality is superior, 

consistently uniform! 
( Get in this fast growing, profitable market now! 
Write today to Dept. R-4. 

















Fasson Products 


A Division of Avery Adhesive Products, Inc. 
250 Chester Street « Elmwood 2-4444 «¢ Painesville, Ohio 
Fasson advertising in Fortune and leading trade maga- 


zines is building continued acceptance for Fasson self- 
adhesives. Write for free reprints of our current advertising. 
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Jor real economy 
and performance 
satisfaction 


Formulated to your press and stock 
specifications, these inks run trouble- 
free with less “down-time” . . . always 
giving you more for your ink dollar. 
You benefit too, from the clean, spar- 
kling results that will help bring you 
more orders. Let us make arrangements 
for a trial run... S&V service is no 
further than your phone. 


Sinclair and Valentine Co. 


DIVISION OF AMERICAN-MARIETTA COMPANY 


611-WEST 129th ST., NEW YORK 27,N.Y. 


Canadian Affiliate: SINCLAIR and VALENTINE CO. OF CANADA, LTD, 240 Madison Avenue, Toronto 7, Canada 


139 











s 
whiter than a ; 
polar bear eating : 
vanilla ice cream 
on an ice floe... 
1 ie 
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Eagle-A Trojan Bond }xadiant White 


It’s startling—the way the brilliant whiteness of Eagle-A Trojan Bond Radiant White adds 


Ai 


impact to a printing job! And it costs so little to put business stationery and direct mail on 


this outstanding fluorescent bond. It’s a new 25% cotton fiber Trojan Bond paper — ideal for 


every printing process, including raised printing. rage . 
. , ry) - A A 
Comes in standard weights and sizes and envelopes rN [ \GLE P. PERS 

a ayy ‘ iS ’ ar ee 
to match. For a sample portfolio, write to Dept. I. | Better papers are made with Cotton Fiber 


AMERICAN WR NG PAPER RPOR " KE, MA MAKER F EAGLE PON BOND AND OTHER FINE EAGLE-A PAPERS 


COPPER EHH HERS RHEE HHETOTE SEE OE EE 
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replaced by VICTOR M. SALTER. WIL- 
LIAM H. VINTON has been named assist- 
ant trade-industrial manager for graphic 
arts products. JOHN L. MORGAN, manager 
of sales service, succeeds Mr. Vinton in 
handling product development activities. 
ANTHONY A. ZUREK has been ap- 
pointed vice-president of offset sales for 
Process Color Plate Co., Inc., Chicago. 





Anthony A. Zurek 


R. W. Soper 


R. W. SOPER has been promoted trom 
the Chicago sales staff to manager of the 
Minneapolis territory for the Miehle Co., 
division of Miehle-Goss-Dexter, Inc. 

DON HAUSKNECHT has been appoint- 
ed supervisor of publicity for the Auto- 
matic Transportation Co., Chicago. 

JOSEPH E. FREDERICK has become cus- 
tomer technical service department man- 
ager of the Ozalid Division of General 
Aniline & Film Corp., Johnson City, N.Y. 
THADDEUS TROJNAR succeeds him as 
sensitized material quality control man- 
ager of the company. 

WILLIAM R. LUSIGNEA has retired as 
advertising manager after 22 years with 
Paper Manufacturers Co., Philadelphia. 
He continues in a consultant capacity. 

TERRY E. TORMOEN is handling mid- 
west sales out of Nekoosa-Edwards Paper 
Co.’s Port Edwards, Wis., office. LESLI 
H. COOLIDGE has been assigned to sales 
in Michigan and the Chicago area out of 
the Chicago office. 

CARL E. KREUTZ has been promoted 
to western regional sales manager, print- 
ing products division, Los Angeles, for 
Minnesota Mining & Manufacturing Co. 
L. L. NORWICH is the new eastern region- 
al sales manager out of St. Paul. ALLAN J. 
HUBER succeeds him as_ lithographic 
products sales manager. 

EDWARD A. KOESTER, JR. has been 
elected president of Douglas Printing Co., 
Inc., Jacksonville, Fla. EDWARD A. KOEs- 
TER, SR. is chairman of the board. 

ALBERT C. WORNER has been appoint- 
ed vice-president and advertising manager 
of Security Lithograph Co., San Francisco. 

WILLIAM R. BuRTON has been elected 
executive vice-president of Burton-Quak- 
er Corp., color offset lithographers, New 
York City. His brother JOHN C. BURTON, 
who was president, died recently. GEORGE 
BRENNER is now production manager. 

L. H. WASLEY has retired as board 
chairman of Quality Park Envelope and 
Box Co., St. Paul, Minn. CHARLES A. 
WARD, president and general sales man- 


ager of Brown & Bigelow, succeeds him. 

AUGUST KOVICH has been appointed 
assistant sales manager of Garden City 
Envelope Co., Chicago. 

LOUIS CALDER, JR. has been advanced 
from executive vice-president to president 
and chief executive officer, Perkins-Good- 
win Co., paper and pulp distributor, New 
York City. He succeeded his father, Louts 
CALDER, SR., who became chairman. 

WARREN G. CUDLIP has been pro- 
moted to manager of quantity sales for 
Cutler-Hammer Inc., Milwaukee. 

WILLIAM B. BANKS, who was admin- 
istrative vice-president of Lord Baltimore 
Press, Inc., Baltimore, has become execu- 


tive vice-president with WILLIAM CHAP 
MAN, vice-president in charge of plant 
operations. WILFRED L. COX was ap 
pointed administrative sales manager 
THOMAS W. ENGLERT has joined the 
company as director of market research 
and new products. 

E. GUY MYOVER has been promoted to 
southern national accounts manager of J 
M. Huber Corp.'s Ink Division with of 
fices in St. Louis. GEORGE WIRTH has 
become assistant sales manager of the 
southwestern branch, St. Louis 

L. U. KAISER, president of Premier 
Printing & Letter Service, Inc., Houston, 
has been elected president of the South 
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Speed-Klect Sheet Collators Do make a 
difference; Just read what this owner says! * 
“We have been so pleased. . . we feel you 
should know the results. . . 


We have been able to more than double the 
output of snap-out forms. This of course, has 
permitted us to take expansion steps which 
would have been otherwise delayed.” 


* Name on request 


Interested? Just send coupon below 
to Didde-Glaser. 






Please send brochure and 
full information 


Please send the 11-minute, 
co 16mm color sound film 
“Speed-Klect in Action.” 


DEPT. |AP-4 


| Investigate 

i Gheed-Klect today 
! --and profit! 
ion 


Graphic Arts I company 


: 
ADDRESS 
i 


DESIGNERS & MANUFACTURERS 
General Office and Factory, Dept. |AP-4 
50 Hiway and W. 12th Street, 
Emporia, Kansas 

Sales and Service Offices in 
New York, Chicago & Los Angeles 
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west Mail Producers Guild. Other officers 
are ROBERT CHANCE of Beaumont, first 
vice-president; MRS. WILMA EDWARDS 
of Fort Worth, second vice-president, and 
MRS. PAULINE STRICKLAND of Little 
Rock, Ark., secretary-treasurer. 

DEMPSEY COOK has replaced CLYDE 
LOWE as sales representative in Tennes- 
see, Alabama, and parts of Mississippi 
with headquarters in Birmingham for En- 
nis Tag and Salesbook Co., Ennis, Tex. 

F. B. STEVENS has been elected presi- 
dent of Shelby Salesbook Co., Shelby, 
Ohio. Other recently elected officers are 
R. E. DUDENHAVER, vice-president and 
treasurer; R. D. HURL, vice-president and 


secretary; R. D. PUGH, vice-president of 
manufacturing, and B. W. RHODES, vice- 
president of sales. 

EDWARD M. EGAN is the president and 
JAMES V. GIANPETRO is vice-president 
of the newly established Countryside 
Press, Inc., Skokie, Ill. Both were formerly 
with the Twentieth Century Press, Inc., 
Chicago. 

JOHN T. SAMPSON, vice-president of 
the French-Bray Printing Co., Baltimore, 
has retired after 37 years with the firm. 

JOHN J. DILLI, president of Publica- 
tion Press, Inc., Baltimore, has been ap- 
pointed to the advisory board of St. Jo- 
seph’s College of Emmitsburg. 








SAVE $$$ IN 
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ALPENA MANIFOLD 


SUBSTANCE 9 


COST AND POSTAGE 









Take that first big, cost-cutting step NOW! 
Recommend ALPENA MANIFOLD instead of 





ALPENA 


MANIFOLD Sua 
a tae 


heavier papers. Your customers will appreci- 
ate the savings on paper cost, postage cost 
and available filing space. And you'll be de- 


lighted with results. Printing stands out beau- 


tifully on ALPENA MANIFOLD ... 


one more 


good reason why this tub-sized, 9 lb., sturdy 


Literature demonstrating the 
many uses of ALPENA MANI- 
FOLD will be sent on request. 


sheet is in greater demand every day for ad- 
vertising promotions, catalogs, price books, 
package inserts, stuffers, factory forms and 


business systems. Choice of brilliant white and 


six bright colors. Available through authorized 


Other Fletcher Papers 


FLETCHER MANIFOLD 
ALPENOPAKE 
FLECOPAKE 

ALPENA MIMEO 


FLETCHER PAPER distributors. 


FLETCHER paper company 





ALPENA DUPLICATOR 
ALPENA BOND 

ALPENA REGISTER BOND 
ALPENA HI-BULK OFFSET 
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20 NORTH WACKER * CHICAGO 6, ILLINOIS 
Mill at ALPENA, MICHIGAN 











John L. Bandelin 


Edward W. Miller 


EDWARD W. MILLER has been ap- 
pointed manager of the New York office 
of Forbes Lithograph Manufacturing Co., 
Chelsea, Mass. JOHN L. BANDELIN is the 
new manager of folding carton sales. 

GEORGE C. KINDRED, president of 
Kindred, MacLean & Co., division of 
Progress Lithographing Co., Cincinnati, 
has retired after 30 years with the firm 
which he founded. 

ERNEST I. REVEAL, JR. has been ap- 
pointed assistant general manager of the 
Todd Co. Division, Burroughs Corp., 
Rochester, N.Y. ROBERT W. GEOGHAN 
succeeds RICHARD C. BROWNE, deceased, 
as general sales manager. 

G. A. HALE has been named manager 
of paper sales for Minerals & Chemicals 
Corp. of America, Menlo Park, N.J. 

HORACE F,. WEBB who had been in 
charge of Monotype composition at the 
William Byrd Press in Richmond, Va., 
since 1946, died Feb. 6 at the age of 60. 

WILLIAM H. MISTELE has been pro- 
moted to general sales manager of David- 
son, Corp., a subsidiary of Mergenthaler 
Linotype Co., Brooklyn. 

JOHN L. WALSH has been appointed 
sales representative in Pennsylvania, Del- 
aware, and southern New Jersey for Lud- 
low Papers, Inc:, Brookfield, Mass. 

WILLIAM SCHAAF has been trans- 
ferred from the New York office of the 
Lawson Co., division of Miehle-Goss- 
Dexter, Inc., to the Chicago headquarters 
where he is manager of technical services. 





— 
John J. Power 


. 


William Schaaf 


JOHN J. POWER has been appointed to 
the St. Louis sales office of Miehle-Goss- 
Dexter, Inc., where he is representing the 
Lawson Co. and Dexter Co., divisions of 
the M-G-D corporation. 

JOHN B. MELIN has left the G. C. M. 
Lithographers Co., Denver, where he was 
plant manager to become department 
manager, lithographic division, George C. 
Melin Printing Craftsmen, Chicago. 
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NEW 





_ LITERATURE 





Those interested in literature described are asked 
to write direct to the company listed in the item 


Advertising Art Western Style 

Selections from two clip books of ad- 
vertising art have been published in two 
booklets by Sun Country Advertising 
Arts, 415 E. Third St., Tucson, Ariz. “Sun 
Country Western Art” concentrates most- 
ly on cowboys and branding irons while 
“Jest in the West” has Indians, bulls, cow- 
girls, and stagecoaches as well. 

The line drawings, done in cartoon 
style, can be adapted to various advertis- 
ting needs and in some cases a line of copy 
is suggested. Purchasers of the complete 
books, which cost $5, can reproduce the 
drawings or resell them. 


Curlproof Gummed Paper Samples 

Samples of Curlproof gummed label 
papers are contained in a booklet offered 
by Paper Manufacturers Co., 9800 Bustle- 
ton Ave., Philadelphia 15. The adhesive 
used on Curlproof papers is applied 
through a special process which does not 
use water and which is said to allow ex- 
pansion and contraction equal to the pa- 
per’s so that the stock will remain flat. 

Paper samples include English finish, 
supercalendered, Litho, Kromekote, coat- 
ed one side, and 45-pound colored stock. 
Paper specifications and a description of 
the gumming process are given. 


Folder on Chipper Knives 

A folder describing SWW Chipper 
Knives is being offered by Simonds-Wor- 
dens-White Co., 1101 Negley Pl., Dayton 
7, Ohio. The knives, said to be resistant 
to chipping, cracking, warping, and abra- 
sive wear, are available for every make 
and model of wood chipper. Pointers on 
storage, installation, maintenance, and re- 
grinding are given. 


Guide to Copy Preparation 

A revised edition of “Copy Preparation 
for Letterpress and Offset” by Stan Engel, 
originally published in 1943, has been re- 
leased by Howard Smith Paper Mills Lim- 
ited, 407 McGill St., Montreal, Que. The 
book is intended more for the buyer, de- 
signer, and planner of printed matter than 
the printer. Its purpose is to provide a 
guide to some of the technical require- 
ments in efficient and economical prepara- 
tion of copy and layouts for the printer. 

The 64-page booklet is divided into 
sections explaining the various aspects of 
copy preparation. Illustrations, layouts, 
and drawings help to clarify the subject. 
Specimens of type faces, paper specifica- 
tions, and a dictionary of terms are in- 





cluded. Ordering engravings, preparing 
art work, and other details are also cov- 
ered in the booklet. 


Unisorb Vibration Control 

Information on simplified machine in- 
stallation and vibration control is covered 
in an illustrated folder offered by Unisorb 
Division, Felters Co., 210 South St., Bos- 
ton. Unisorb is described, and a presenta- 
tion of vibration transmissibility as op- 
posed to the driving frequency of machine 
tools is given. 

Two self-contained leveling mounts 
called the Unisorb Level-Rite and the 
Unisorb Level-Rite model 200 are also 


described. Topics include relocating ma- 
chinery, advantages of Unisorb cement, 
and type, densities, and thicknesses of 
Unisorb pads required for various kinds 
of machines. 


Industrial Truck Attachments 

Thirty attachments for powered indus- 
trial trucks are described and illustrated in 
a folder offered by the Elwell-Parker Elec- 
tric Co., 4205 St. Clair Ave., Cleveland 3 


LogEtronics for Graphic Arts 

A talk on the development of the Log- 
Etronic process for use in the graphic arts 
is available in a reprint offered by Log- 





HAMMOND Date Shay oy 


e Ball Bearing Nut and Screw 
for Deeper Shaves. 


@ Complete Shaving Range— 
-125” to 1.000”. 


@ Carbide Blade. 





e@ All Controls at Operator's Finger Tips. 


Hold-Down System for Both Large 
Plates and Thumb-Nail Cuts. 


e Ball Bearing Table. 
@ Less Floor Space—34” x 72”. 





1616 DOUGLAS AVE. 


KALAMAZOO, MICHIGAN 
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Etronics, Inc., SOO E. Monroe Ave., Alex- 
Fee) + andria, Va. The speech was presented by 
Glenn Davidson of LogEtronics to the 
VALU ES American Photoengravers’ Association 
last October. 


From Among 80 


= Lepeie) Printed Gummed Paper Samples 

. A folder containing printed samples ot 
Lift Truck Models white gummed paper may be obtained 
from Paper Manufacturers Co., 9800 
Bustleton Ave., Philadelphia 15, and its 
1 distributors. Perfection #243 Keystone, 








process coated, and Perfection #144 Cli- 
max, white coated, have been printed with 





“the PEDALIFT 21” gloss inks, one of them in four colors. Per- 


fection #245 Rival and #210 Integrity 


$ 00 are English finish papers recommended 
for labels and offset work. 
complete | 





4” 








1000 Ib. capacity Example of Graphic Design NuArc Carbon Arc Lamps are 
54 in. lifting height A brochure is available from the Peter | motor-driven, completely auto- 
Mehlich Organization, 21 E. 63rd St. | matic; the only are lamps 
New York 21, showing what the com- GUARANTEED for color and 


intensity. No moving parts to 


pany can do as designer and producer of 
wear out. Superior service with 











“corporate literature’—annual reports, 
anniversary books, and various public re- reduced power costs. For all 
lations materials issued by large firms. oneeer ews printing frames, and 
This folder, illustrated in full color and | sonia a ni agetohe 5 Re accompa 
2 black and white, sets forth the principles | neal ad =i — wings 
of the firm and the services it offers and is _ | a : 
an example of layout and phraseology ® 
“the 299” which could be used by potential clients. | Company, Inc. 
824 S. Western Ave. 
$999" Guide to Planning Trade Shows verses tla cae 
complete “100 Suggestions for Convention & | — 
Trade Show Exhibitors” is a booklet 
which gives pointers on exhibit planning, S Y Ni | 4 0 X 


cost factors, sales presentations, and staft- 


1000 Ib. capacity ing, building, dismantling and shipping LETTERPRESS 


= 57 in. lifting height | the booth. A checklist for one, 30, 60, and 
oa = Battery Operated 90 days prior to the show serves as a re- R 0 L L © R S 
é - minder of preparations at the suitable | 
time. The booklet is available from Man-_ | . . 
we | | Rugged, long life roller for high 


power, Inc., 810 N. Plankinton Ave., Mil- 


speed presses, Soft, pliable but 
very tough! Always ready to 
roll . . . no warm-up! EASY TO 
CLEAN! There’s a SYNTHOX 
for you! 


waukee 3. 


| 
Writing Documents Automatically 

Automated data processing on the Syn- | 
chro-Tape typewriter is described in a | 
folder offered by Remington Rand, divi- | 
sion of Sperry Rand Corp., 315 Fourth 
Ave., New York 10, and branch offices. 
The folder is entitled “How Can You Im- 
prove Your Company’s Competitive Posi- 


“the CHALLENGER” 


an 


1500 Ib. capacity 
57 in. lifting height = Graphic Arts Lighting Fixtures 


Battery Operated 


Gain the production 
benefit from your 
high speed equip- 


tion?” Various ways are suggested. ; 
ment by running your 


presses to their full 
The complete line of Macbeth Examo- 
3 - lites including open reflector and enclosed 

~ color-corrected lighting fixtures is dis- 
cussed in a brochure offered by Macbeth 
Daylighting Corp., P.O. Box 950, New- 
burgh, N.Y. 


hourly capacity. Have 
thousands more im- 





pressions each day 
because you can run 


Hydraulic Handling for Get IDEALS... 
EVERY Department itPAYStomakea hour after trouble- 
good impression! _— free hour. 


Jor Fluid Transfer Pumps Catalog 
oom A Graco fluid transfer pump equip- IDEAL ROLLER & MANUFACTURING CO. 
a T 21-24 THIRTY-NINTH AVENUE 


2512 W.24TH ST 














oe fa Manufacturing Company ment catalog recently released features air- CHICAGO 8, ILL LONG ISLAND CITY 1.N. Y 
Bydrewhc Litt TROCKS Colony Drive powered, reciprocating pumps for trans- 6069-6073 MAYWOOD AVE. 5238 ‘ee 49 ROAD, NE 
Saeed - . ° . HUNTINGTON PARK, CAL CHAMBLEE, GA. 
2 Wisconsin Dells, Wisconsin ferring inks, adhesives, dyes, and other 
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industrial fluids. Stainless steel pumps, 
high-volume transfer pumps, wall-mount- 
ed “stubby” pumps, and others for mov- 
ing fluids directly from their original 
shipping container to the point of use are 
described in detail. 

Copies of catalog 301-053 are avail- 
able from Gray Co., Inc., 1029 Sibley St 
N.E., Minneapolis 13. 


3M Makeready Pressman’s Guide 

Minnesota Mining and Manufacturing 
Co., 900 Bush Ave., St. Paul 6, Minn., has 
produced a Pressman’s Guide for using 
the 3M makeready system. The guide is 
printed on heavy paper and fastened to a 
stiff board with loose-leaf rings. It can be 
hung on the wall near the press for quick 
reference. 

Photographs and line drawings are in- 
cluded with the information on accepted 
methods for using the system to obtain 
the best results. Answers to specific prob- 
lems such as scorched makeready or dirty 
highlights and middletones can be found 
readily by flipping the appropriate tab on 
the guide. 


Plastic Ringbinders 

A four-color folder showing screened, 
appliquéd, and stamped vinyl] plastic ring- 
binders for use as covers for loose-leaf 
catalogs, training manuals, price lists, etc., 
is available from the Advertising Depart- 
ment of National Blank Book Co., Hol- 
yoke, Mass. 


Snowland Bond Sample Books 

Sample books of Snowland Bond in 
white and six colors are available from 
Fraser Paper, Ltd., 420 Lexington Ave., 


New York 17. 


Beckett Sample Packet 

Nine different Beckett papers are repre- 
sented in a portfolio entitled “What's the 
Menu On?” The jacket is a large menu 
and the pieces inside are menus, table 
cards, and place mats. Sample packets are 
available from the Beckett Paper Co., 
Hamilton, Ohio. 





Beckett packet contains samples of menus, etc. 





Cuts cost 





of folding 
small jobs! 





You can often fold a short run job 
completely on a Pitney-Bowes Model 
FM folding machine, in less time than 
it would take to set your big folder to 
do the same job. Which explains why 
the FM can save folding time, be a 
money-making addition to any print 
shop. 

e The fully automatic Pitney-Bowes 
FM takes all routine forms from 3 by 
31% inches to 11 by 24 inches. Can 
make any of eight basic folds—even 
make two parallel folds in an 814 by 
11 inch sheet at speeds up to 10,000 
per hour—other sizes up to 19,000 an 
hour. Can also fold sheets stapled 


PITNEY-BOWES Folding 
& Inserting Machines 


Made by the originator of the postage 
meter...offices in 121 cities in 
U.S. and Canada. 


Tea 


together. Dial-A-Fold, an exclusive 
PB feature, assures hairline accuracy 
for most folds and weights of paper. 
© Operator feeds and receives at the 
same position. The FM can be set for 
a job, without tools, in one minute. 
And anyone can easily operate it. 

e Call your nearest Pitney-Bowes 
office for a demonstration in your own 
shop (no obligation )— or send coupon 
for free illustrated booklet. 


The smaller FH, semi-automatic, folding 
machine, costs less 
than a standard 


typewriter. Ck 
JE : # — i 


MBL Ae 


REEL 
~ 
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Pitney-Bowes, Inc. 
4217 Walnut Street 





Stamford, Conn. 


Send free illustrated booklet on 


I 

I 

I 

I 

I 

| Folding Machines: 
I 

I 

I 

& 


Vame 





Address 





145 





Sample Books of Neenah Papers 

Six sample books are contained in the 
Neenah Sample Pack offered by mer- 
chants for the Neenah Paper Co., division 
of Kimberly-Clark Corp., Neenah, Wis. 
The books include Neenah Bond and 
Onionskin, Chieftain Bond, Success Bond 
and Onionskin, Old Council Tree Bond 
and Onionskin, Index Bristols, and ledger 


papers. 


Chemicals of Papermaking 

A series of articles has been reprinted 
under the title, “The Chemicals of Paper- 
making and the Manufacture of Mill 
Rolls.” The booklet tells the origin and 
levelopment of paper in rolls for rotary 
presses, in addition to chemicals and man- 
ufacturing methods used. Copies may be 
obtained from Fraser Paper, Ltd., 420 
Lexington Ave., New York 17. 


Portfolio of Letterheads 

Letterpress printed, lithographed, em- 
bossed, and die-stamped stationery in 
multicolored designs is contained ina 
portfolio of letterhead designs available 
from Parsons Paper Co., Holyoke, Mass. 











New Neenah Sample Pack replaces the Neenah Sampler in showing entire line of Neenah papers 


of Yale & Towne Manutacturing Co., 149 
W. 87th St., Chicago 21. Over 150 mod- 
els are illustrated with selection factors 
such as capacity, frequency of use, power 


source, etc., given. 


Gear and Cylinder Chart 

The Mosstype Corp., Waldwick, N.]., 
has issued a new edition of its “Gear and 
Cylinder Selector Chart.” The new guide 
shows the number of teeth in plate cylin- 
der gears, printing circumference or re- 
peat, and printing or pitch diameter. It 
has tables for 8, 10, 12, and 20 diametral 





pitch, and 14- and 14-inch circular pitch 
gears. The chart also includes directions 
for determining bare cylinder diameter 
and a section on helpful hints for better 


Industrial Trucks Guide 
An “Automatic Industrial Trucks Se- 
lector Guide” has been published by the 


Automatic Transportation Co., Division printing. 





Call Yourself an Estimatoi?, NOW CALL SABIN ROBBINS ! !! 


The numbers don’t count ... when you’re estimating printing, it’s where your 
figures come from that makes sense and extra dollars of profits! For instance... 
you can count on Sabin Robbins saving you from 30 to 40 per cent on paper! 
Yes, there’s pure profit when you estimate with high quality, job lot 
printing papers ... and we can prove it. Just write today for your free 
copy of the monthly Sabin Robbins Bargain Book of prices and samples. 


“The Quality Job Lot House... For 75 Years"’ 


THE SABIN ROBBINS PAPER CO. 





Home Office: 3800 Ludlow Ave., Cincinnati 23, Ohio + Albany + Atlanta + Baltimore + Buffalo 

Chicago + Cincinnati + Cleveland + Dallas » Dayton + Detroit + El Paso + Ft. Worth +» Houston 

Indianapolis + Kansas City + Los Angeles + Louisville + Milwaukee + Minneapolis * Newark 

New Haven + New Orleans + New York » Peoria + Philadelphia + Pittsburgh +» San Francisco 
St. Louis + St. Paul 





Sterling Offset Enamel 

A swatch book of Sterling Offset En- 
amel in 60-, 70-, 80-, 90-, 100-, 110-, and 
120-lb. basis weights is available from 
West Virginia Pulp and Paper Co., 230 
Park Ave., New York 17. Included is a 
full-color illustration showing the repro- 
ductive qualities of the stock. 


Linton Bristol Idea Kit 

Linton Bristol Idea Kit No. 12 contains 
nine idea pieces printed on various grades 
of Linton stock. They include two mail- 
ing cards showing the same inks on plate 
and vellum finishes, a pop-up moving no- 
tice, a four-page self-mailer showing use 
of color on a colored Bristol, and other 
samples. The kits are available from Lin- 
ton Brothers & Co., Inc., P.O. Box 460, 
Fitchburg 12, Mass., and from Linton 
dealers. 


Sulgrave Text Antique Laid 

A folder lithographed in full color on 
Sulgrave Text, Antique Laid shows the 
printing quality of the paper and lists 
sizes, weights, and colors available. Copies 
may be obtained from Standard Paper 
Manufacturing Co., P.O. Box 1554, Rich- 
mond 12, Va. 


Two Harris Offset Presses 

Harris 20x26 and 23x30 offset presses 
equipped with feed roll registering sys- 
tems are illustrated and described in a 
spiral-bound booklet available from Har- 
ris-Seybold Co., division of Harris-Inter- 
type Corp., 4510 E. 71st St., Cleveland 5. 


Automatic Data Processing 

An illustrated folder from the Royal 
McBee Corp., Port Chester, N.Y., de- 
scribes the Automatic Keysort System. 
The data processing system for office auto- 
mation is explained in nontechnical terms 
and how an original unit record can be 
coded for automatic processing is shown. 


Constant Speed Motors 

Design features, construction, and ap- 
plications of high-speed synchronous mo- 
tors for commercial and industrial needs 
are described and illustrated in Bulletin 
GEA-6814 available from General Elec- 
tric Co., Schenectady 5, N.Y. 
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MEMBER: Lithographic Technical Foundation 
National Association of Photo Lithographers 
National Association of Printing-Ink Makers 
National Printing- ink Research Association 


“OVER 75 YEARS OF SERVICE” 


N.Y. Employing Printers Association. 





FIRST CHOICE for backgrounds and 


Pantographic designs. 


INDISPENSABLE in printing Checks, 


Bonds, Financial Documents. 


These high quality, dependable inks are 
available in a choice of 17 colors. Their 
safety factors have been proven over the 
years of use in printing checks “by the 
millions”. 


Where safety is a watchword, Siebold 
Safety Inks are “first choice’ and the 
safety factor remains intact for years to 
come. Send for our color sample book. 


JH 468 


VA 


150 VARICK STREET, NEW YORK 13, N. Y. 





EVERYTHING FOR THE LITHOGRAPHER * MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 





CU 


oe. 








HESHIRE Inc. 


1644 NORTH HONORE STREET 
CHICAGO 22, ILLINOIS 


RE your labeling BOTTLENECK 





wtth 
CHESHIRE 


Surest, easiest way to prevent 
choke-up in labeling «nagazines, catalogs, news- 
papers, tableids, flyers. LOW PRICED, Model C applies 
pre-addressed labels (roll strip, continuous pack, tape 
strip) quietly, continuously, accurately positioned at 
speeds from 5,000 to 15,000 per hour. Equipped with 
convenient low feeding table, easily adjustable vacuum 
hopper feed, individual variable-speed conveyor drive, 
and jam switches for instant control 

Feed, cut, glue and attach labels . . . reload labels 
and glue without stopping the machine. Like Ol’ Man 
River, it jes’ keeps rollin’ along gets your mail out 
on time . right! 








Let us show you 


how Cheshire Model C prevents 
misses, mistakes, bottlenecks 


Labeling 
Heads available 
as separate units for 

various types of Machines 
not manufactured by Cheshire 


CHESHIRE MODELS 
AVAILABLE FROM $3000 
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WITH JUST A FEW DROPS OF 


PHENOID 


@ Unbeatable for cleaning type and ink-encrusted 
cuts and press parts. 





AL GER ED RAE 


@ Works fast on red process, high gloss and quick 
drying inks. 


@ Harmless to wood, metal, fabric or hands. 
@ Favorite of pressmen for years. 
ALSO IN NON-FLAMMABLE FORM 
Order from your supplier. Write for literature. aad 


Chalmers Chemical Co., 123 Chestnut St., Newark 5, N. J. o 








STERLING 


BASE 


Precision ground to give an accuracy 
unequalled by other methods of machining 
PMC Sterling Toggle Base in magnesium 
or semi-steel simplifies lock-up— 
Saves time —increases profits. 





THE PRINTING MACHINERY CO. 
436 Commercial Square 
Cincinnati 2, Ohio 
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No. 65 


Craw 
Clarendon 


A legible bold face with the necessary 
emphasis where you want it! ... puts 
a sales message over with a bang. 
Its tremendous eye appeal makes it 
at home with the lightest as well as 
the heaviest body faces. It can’t be 
overlooked—it must be read... 
brightens up a page of even weight 
text ... will stand letterspacing with- 
out losing advertising value. A well- 
rounded typeface that should be in 
your composing room. 


BALTOTYPE 


15-17 S. Frederick St. Baltimore 2, Md. 

















RICHARDS ROUTERS 


FOR righ ‘i =| 
ROTARY | | 
PRESSES 






PRINTERS 
STEREOTYPERS 

PHOTO ENGRAVERS 

ELECTROTYPERS 

Radial MODEL M2B 
Semi-curves ROUTERS UST 


J. A. RICHARDS CO. 


Send for Information and Folder 
903 N. PITCHER ST. KALAMAZOO, MICH. 
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ERGSTROM 


T + 0 R OFFSET 


Compare any offset paper with 
THOR! It’s outstanding for 
blue-white brilliance, opacity, 
flatness and printability . 
priced to please your cost- 


conscious customers! 


For samples and name of 


nearest distributor, write: 


BerRrcstTRrom 


PAPER COMPANY 
Neenah, Wisconsin 
Founded 1904 








peutomatic 
SHEET COUNTING 


AND 


MARKING MACHINE » 


fast... accurate 
. .. low-cost! 






Compact, portable unit 
counts and marks sheets 
from presses, sheeters, 
die-cutters, etc. — fast as 
machines can deliver. 


@ Easily adjusted for any desired 
marking interval and variations in 
sheet sizes 


@ Inserts colored markers, for uni 
form separations of lots or ‘‘lifts,”’ 
at selected count — to end hand 
counting costs, time, efrors 

© Count readily corrected for spoiled 
or pulled sheets. 


A special problem requiring design of new equipment? 
Call for our research and development service at the 
planning stage. 


WRITE FOR BULLETIN 401-A 


COUNTER & CONTROL CORPORATION 


4505 West Brown Deer Road « Milwaukee 18, Wisconsin 








SUPPLIES 


FOR THE PRINTER 





by WILSOLITE 


Goodyear “HI-FI Blankets” for the 
offset industry. Red, Black, Grey and 
Green. Available from stock; rolls and 
cut “blankets” for all size presses. Good- 
year related products. 

Wilsolite Matrix Materials... to pro- 
duce Thermosetting molds. Natural rub- 
ber, synthetic rubver. Engraving rubber 
and cured plate backings. 


Write for full information and samples. 


c 0 R FP) @.8-4:.7 1 ee 


eal ee ee 














ORCHIDS TO THE 
GRAPHIC ARTS INDUSTRY 


Dickens 
“Printer” 


The one INdispensable man (according to Charles 
then and to every thinking person now) the 
(and that includes the commercial bookbinder) has NOT been 
a party to this creeping inflation. He hasn’t profiteered al 
though beset and bedeviled by ever rising costs. 


America’s BIG problem . . . inflation. 


It is every American’s individual responsibility today to do 
his utmost to prevent this creeping inflation from turning into 
galloping inflation. 

We have held the line and are still selling at 1956 low prices, 
even although we have had three annual wage increases at 
the factory and everything we buy has increased 5% to 12% 
during this period. 

Thanks AGAIN, Graphic Arts Industry . . . it 
total support giving us an ever-increasing volume of orders 
that has made it possible. Recent month new orders totaled over 
$860,000, and we are working overtime both day and night 
shifts. Extra volume does decrease manufacturing costs. 

Fantastically low prices for fantastically versatile and speedy 
new models. Nominal initial payment and three years terms 
with low financing rates immediately puts more capital INTO 
your business by the EXTRA VELVET PROFIT the Baumfolder 
Goldmine creates for you... 


Russell Ernest Baum, Inc. 


1540 Wood St., Philadelphia 2. 


was your 


that’s for sure. 


Please telephone collect. Ask for me personally. 


Thank you again. Locust 8-4470. 
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Why alert printing buyers specify AICO... 


‘most advanced see ROBERTS .... tops 
4 special-title IN TYPOGRAPHIC NUMBERING 
' indexes io 4 MACHINES SINCE 1889 
first 
with MYLAR™ 


reinforcing’ 


More and more printing buyers are specifying AICO special- 
title indexes for custom-indexed catalogs, manuals, presentations 
and other uses. Reinforced with MYLAR®*... won't pull 
through at holes. Field-tested for two years to insure the finest, 
strongest reinforced index on the market. 
AICO's index dividers are printed with special tab titles... 
the tab sections are fused over with acetate to protect and reinforce 
. then die cut to tab shape. A typical Roberts numbering setup with 
Made to order in all sizes. Choice of a wide variety of index 32 rotary units mounted around a center 
shaft for high speed rotary press work 
tabs and colors. 
ASK YOUR AICO REPRESENTATIVE or write 
for samples and prices. 


[ wvsan | 


* DuPont's registered Trade 
Mark for its polyester film. 


















G. J. AIGNER CO. 


426 S. Clinton St. an 
Chicago 7, Illinois Write or call Roberts Numbering Machine Division, 
Plants in Chicago; Heller Roberts Manufacturing Corporation, 700 Jamaica 


Rochelle, Illinois; . # 
Siow Vork ond Golf. Avenue, Brooklyn 8, N.Y. Telephone Midway 7-4600. 


PRINTERS: OVER 200,000 CUSTOMERS* READ AICO INDEX ADS 


Consumer readers of business magazines carrying AICO Index advertisements 























VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 
Eastern Sales and Service 
205 W. 34th St., New York 1, N.Y. Phone: BRyant 9-6270 


Western Soles and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 


a ae 




















PICTURE OF A PRINTER 
WHO HAD A STATIC PROBLEM! 


Relax from the problems of static. Let the 
SIMCO “Midget’’ static eliminator end static 
in all your presses, folders and cutters. It’s 
guaranteed to do the job . . . effectively, safely, 
inexpensively. Write for facts! 


l STREAMLINED COPY-FITTING 
| Direct Visual Control Method 
| By Arthur B. Lee 
i $6.30 

Gives character count of over 1350 type faces, in- 
l cluding caps and small caps. 58-page copy-fitting 
| manual shows all popular foundry, Linotype, Inter- 
i type, Monotype and Ludlow type faces, in sizes 4 
Anti-statie cleaning devices, | from 4- to 25-pt. arranged alphabetically. 4 


sheet separators, sprays and meters also available. Send check or money order to 
BOOK DEPARTMENT 
we j Vi ‘ » | | The Inland and American 
the x company PRINTER and LITHOGRAPHER 
79 W. Monroe, Chicago 3, Ill. 











920 Walnut Street, Lansdale, Pa. 
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HERS! 
PRINTER and 1 l] y p [Ss Final Farewell Prices 


LITHOGRAPHER . i John Maher Co., Chicago 


EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





The Inland and American 


LIQUIDATION SALE 


V-50 Vertical V-12582 

No. 4-4R Miehle unit #16848 
Model 41 Miehle unit #20157 
Model 4/0 Miehle unit #10530 
Model 7/0 Miehle unit #14892 
Cottrell Two Color 36x48, post-war 
at 22% of current list. 

] Mashek 68” form truck, 
Blatchford patent base, etc. 





RATES: Ordinary classified, $1.50 a line per EQUIPMENT & SUPPLIES FOR SALE 
OUR OWN STOCK INCLUDES: 





























insertion (figure 36 characters per line); mini- . : 
$4.50. Used monthly, $45 a year for 3 Miehie 29 letterpress unit 
ee “i ; nye a liege GUARANTEED Miehle 41 chain delivery unit 
ines; $15 for eac additiona ine. Situation C Miehle No. 1 both hand fed and 
wanted. $1.15 a line, minimum $3.45. MACHINERY automatic units 
saci citi ceil ita ie a ao Miehle 7/0 units, pile feeders 
Chytey Cutest ene by ema: Ken. we 5/0 65” Miehle S.C., Dext. pile fdr., ext. Miehle 6/0 Two Color units 
discounts for larger space and three or more del. Miller SY 28x41 units 
insertions. Sample rates: One inch used one 3/0 62” Miehle 2-col., Berry lift, ext. del. Harris LSB, LTG, LSN and LTN 
time, $27, used 12 times, $22 per insertion. 2 ®, 56” Miehle S.C., hand fed, jogger Claybourn 5 color sheet fed rotary 
Two or four inches used one time, $25 per No. 41 Miehle 2-col. auto. unit ar 39x52 in Chicago's finest color 
inch. Full rate schedule on request. Please No. 41 Miehle S.C. auto. unit 
. Cottrell-Claybourn 2-col. sheet-fed rotary, Vandercook Model 32-28 test press, 2 
send payment with order. 48x71 . color No. 15878 new machine warranty, 
‘ SG Harris 2-col. Offset, 50x69 post-war 
Copy must be received at 79 W. Monroe St., LTL Harris 2-col. Offset, 42x58 Seybold 74” cutter No. 13 ZG-8900 
Chicago 3, Ill., by the 18th of the month pre- GT Harris 2-co!. Offset, 41x54 
| ceding date of publication. LB Harris S.C. Offset, 41x54 
] . ° LSB Harris S.C. Offset, 17x22; rebuilt Type & Press 
50” Sheridan New Model auto. cutter, rn ali ‘ i 
power backgauge; recond. 
BRONZERS 44” Seybold Mod. 6Z auto. cutter; recond. ° nos, nce 
MILWAUKEE BRONZERS—For all SPECIAL 3312 North Ravenswood 
presses. Some rebuilt units. C. B. Hen- 5/0 Special 68” Miehle S.C., Dexter Mod. Chicago 13 
schel Mfg. Co., West Mineral St., Mil- 5F fdr., Miehle ext. del., AC motors & 
waukee, Wis. controls; excellent condition. 
S | C S C SPECIAL OFFER: 
BUSINESS FORMS amue e tout 0. for a limited time, for only 
343 $. Dearborn St., Chicago 4, If. $1 4 
Phone: HArrison 7-7464 











STOCK SNAPFORMS COSTS FOR PRINTERS 


READY FOR IMPRINTING 
OR WE IMPRINT FOR YOU 
FOR EVERY APPLICATION 





by Olive A. Ottaway 


= Pgs TATI aa { L “most valuable book on costing 








WRITE FOR PRICES and SAMPLES a ci” Sin aes, ose. in the graphic arts industry”’ 
HILL BUSINESS SYSTEMS STOPS STATIC ig Send check or money order to Book Dept. 
Bribes ee oan ELECTRICITY ~ The Inland and American 
— The Orpen spegry % Printer and Lithographer 
CALENDAR AND CALENDAR PABS “1220 W. 6th St., Cleveland 13, Ohi 79 W. Monroe St., Chicago 3, Ill. 

















CALENDAR PADS—67 Styles and Sizes. 
Write for catalog. Calendar backs for 


i advertising. sheet pictures. Wiebush 
= Calendar Imptg. Co., 80 Franklin St., 
New York, N.Y. 


LIGHTMETAL FURNITURE 


th EDUCATIONAL 
Y, hardest, stainless, tension-free extruded Duraluminum /lightweight, 


e 
ra hic Arts absolutely accurate /lowest cost of any metal furniture and plate base 
C7] EXPOSITION (3) 8 Amileandan CONTINENTAL TYPES 


and Graphic Equipment, inc. 268 Fourth Ave., N.Y. 10, N.Y 



























ER Ne RR REN TEN SG RE RAE Fs MR YS SS 
~ AIR PUMPS tor PRINTING—PACKAGING—CONVEYING 
FAST * HIGH VOLUME « STEADY VACUUM 
SINGLE OR DUPLEX STYLES AND SIZES 


BECKFIELD ROTARY VACUUM BLOWER CO. 


SINCE 1926 PHONE ~ 72 FIRST AVE. 
AT THE GATEWAY COURT-14312 PITTSBURGH 22, PA. 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





ATF GREEN HORNET PRESS 


FOR SALE 


14 Months old. 1142 x 1742” Roll 
Fed Press. Cuts off and delivers at 
25,000 Impressions per hour. Is 
in perfect condition and may be 
seen in operation by appointment 
at Perry Printing Co., 1025 E. 4th 
Ave., Flint, Michigan. 


Prints either one color each side, 
2 colors one side on 1112 x 17'2” 
size or 2 colors 2 sides on 8'2 x 
1112” size. 


A numbering and imprinting unit 
has been added to increase the 
versatility. Total price paid for this 
press $31,600.00. Increased vol- 
ume makes larger press necessary 
and so will sell above press for 
immediate delivery for $25,000.00, 
f.0.b. our floor. 














HILL RUBBER CO., ic. 
as MD thar mm (isting — 


BEST IN RUBBER—BEST IN SERVICE 


2728 Elston Ave. * Chicago 47, Illinois 
2720 Church St. © East Point, Georgia 
731 Commonwealth Ave. ¢ Massillon, O. 
3510 Gannett St. ¢ Houston 25, Texas 
1462 Via Coralla ¢ San Lorenzo, Calif 


GOOD/AYEAR 
HI-FI 


OFFSET PRESS BLANKETS 
COMPLETE STOCKS 


(under temperature control) 


SUPPLIES FOR RUBBER PRINTERS 
“SERVICE IS OUR BUSINESS” 











Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILL’S PATENT 

















$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


HIGH SPEED, 
ECONOMICAL 
WEB DRYERS 


e LETTERPRESS 
e OFFSET 


e GRAVURE 
FLEXOGRAPHIC 


OVER 
25 YEARS EXPERIENCE 


B.OFFEN & CO. 


29 E. Madison St., Chicago, Ill. 








Contact Screens 


The Universal*, a new, improved gray 

contact screen, shoots faster, gives more 

contrast if desired, and better tone values. 

Rulings: 32, 45, 55, 60, 65, 75, 85, 100, 
120, 133, 150, 175. 

Sizes: 8 x 10 to 23 x 29 in. 

Angle-ruled screens to 23 x 29 in. at same 
prices. 


Write for new literature. *TM 


CAPROCK DEVELOPMENTS 


165 Broadway, N. Y. 6 REctor 2-4028 











2 color web fed rotary magazine letter- 
press. Publisher is interested in buying 
above equipment in either 8'2 x 11 (ap- 
proximate) or 10 x 14 (approximate). In 
replying give make, serial number, loca- 
tion and price. Reply Box Q-76, Inland & 
Amer. Prntr & Lithog., 79 W. Monroe St., 
Chicago 3, Ill. 














2 Chandler Price 40” 
ters with 2 H.P. 220/440 V 60C 3 
Adjustable back gate. 2 
control Box Q-7S, Inland & 

Prntr & Litho, 79 W. Monroe, Chgo 


motors 


square shear cut- 
phase 
hand 
Amer. 





USED: Victor Add. Mach., Thomas Mech. 
Collator Mod. 10VC-10 tray, Addrsograph, 
Pitney-Bowes post. mtr base, 2 Sound 
Scribers. Terms: Cash. Nat‘l Soc. for Med. 


Research, 920 S. Michigan, Chgo. 5. 





FOLDERS 

FOLDERS & FEEDERS—Large selec- 
tion, New, Used and Rebuilt Brown Fold- 
ing Machine Co., Since 1882. 3767 Chester 
Ave., Cleveland 14, Ohio. 





HELP WANTED 


PRESSROOM FOREMAN 


Opening available in a 90 employee printing 
plant for a Pressroom Foreman with Business 
Forms printing experience. Small Midwest 


town, with easy commuting to large urban 
centers. Please submit resume of your ex- 
perience, etc. to Box Q-77, Inland G Amer. 
Prntr G Lithog., 79 W. Monroe, Chicago 3. 
All replies will be treated confidentially. 




















10 Ways to Improve 
Your Estimating and 
Cost Accounting 


Order these aids to estimating and cost 
accounting. You'll never regret it. Im- 
prove your profits and get a better re- 
turn on your investment. These systems and 
books will be of invaluable help to you 
and your employees. 


Dollar-Hour Estimating System. By Fred W. 
Hoch. $25.35. Includes the following which 
may also be purchased separately: 


Standard Production and Dollar-Hour Values 
for Printers. $5.35. Perpetual estimating 
guide providing data on average production 
for all operations together with variable hour 
rates. Provision is made in each table to fill 
in the operation cost at the plant hour 
rate. 


Dollar-Hour Calculator. $15.35. Wheel-type 
calculator answers at least 25 kinds of 
problems encountered by the cost accountant 
or estimator. Fastest method known for esti- 
mating cost, production appraisals for graphic 
arts. 


Quick Count Copy Character Tabulator. $5.35. 
A transparent laminated sheet divided into 
squares. When upper left corner of tabulator 
is laid on upper left corner of typewritten 
copy, total number of characters in copy is 
shown on the tabulator at lower right corner 
of copy. 


Estimating Standards for Printers. By Fred 

Hoch. $5.35. Replaces Standard Book 
on Estimating for Printers. Brings up to date 
all estimating information on methods, ma- 
chines and operations now used in the 
letterpress, platemaking, and binding  sec- 
tions of the graphic arts industry. 


Estimating Graphs for Printers. By Fred W. 
Hoch. $3.85. Graphs show cost of complete 
job for typesetting, presswork and binding. 
Splendid help for quick estimating. 


Printers Calculator. By Fred W. Hoch. $15.35. 
This is a 9Y%4x9V% plastic calculator which 
shows in one setting characters and key- 
strokes per line for all set sizes of type, 
lines of type at a given pica measure, cost 
of setting any size type, number of absolute 
linear ems in the set type, lower case 
alphabet lengths and other information. 


Production Standards and Economic Cost Val- 
ves for Printers. By Fred W. Hoch. $4.35. 
Shows in terms of dollars and cents the 
values of recognized standard units of pro- 
duction; the figures represent printing in- 
dustry averages. 


Cost and Production Tables Offset and Du- 
plicating Lithography. By Fred W. Hoch. 
$5.35. A revised edition of the 1945 book 
containing a new section on duplicating 
added to the tables to help estimate costs. 


Practical Problems in Mathematics: Printing 
Trades. By Adolph S. Schabel. $2.15; Answer 
Book, $1.10. Designed for use by apprentices 
and vocational students, and as a refresher 
for working printers, this book covers the 
mathematical problems encountered in every- 
day printing trade operations. 


Arithmetic for Printers. By J. Woodard 
Auble. $3.07. Thorough coverage of arith- 
metic in its application to printing, every 
detail worked out from the printer's point 
of view. Emphasis given to the types of 
calculations which the average apprentice or 
student will be required to make most 
frequently. 


Send check or money order to 
Book Department 
| The Inland and American 
PRINTER and LITHOGRAPHER 
79. W. Monroe St. Chicago 3, Ill. 
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WHAT 

DO YOU 
WANT TO 
KNOW ?? 


Here are three 
publications which 
will tell you where 
or how to find the 
answers to any 
questions on graphic 
arts subjects: 


Selected Sources of Information for 
Graphic Arts Management. Prepared 
by Victor Strauss. $2.85. A_ list of 
business libraries, reference works and 
other sources of information to en- 
courage management to use available 
literature are included. 


Sources of Information in the Ameri- 
can Graphic Arts. (Listings from 1945- 
1950). By George J. Mills. $2.35. In- 
valuable reference book to those con- 
nected with the graphic arts. Contains 
two sections, bibliography and source. 
Guide to Films, Periodicals, and Books 
in Printing, Paper, Publishing Printed 
Advertising, and Their Closely Related 
Industries. (Titles from 1950-1955). By 
George J. Mills. $2.35. Contains listings 
of ‘Motion Pictures and Filmstrips,” 
“Books,” and ‘Periodicals. 


Send check or money order to 
BOOK DEPARTMENT 


The Inland and American 
PRINTER and LITHOGRAPHER 


79 W. Monroe St. 
Chicago 3, Ill. 














HELP WANTED (Contd.) 


LOOKING FOR A NEW JOB? 


Vice-Pres.—Production EAST $18,000 - $25,000 


Superintendent— 

Offset Labels PENN. § 7,500 - $10,000 
Foreman— 

Litho Color Plate Dept. EAST $14,090 - $15,000 


Superintendent— 
Offset-Letterpress PENN. $11,000 - $15,000 


General Manager— 
Comb. Plant VA. §$ 7,000 - $ 8,000 


Ass't. Sales Manager— 
Equip. & Sup. MIDWEST $10,00) 


Superintendent— 
Comb. Plant MICH. $10,000 - $12,090 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr. 
Dept. ID-4, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us. 





INK CONDITIONER 
® 


and letterpress «+ + 


-&-turn litho 
for work-& -offset spray. 


ae 1 Send for Price List 
Yv 
POUNDING COMPAN 
oe. oie . © Chicago 47, Winol 
ies of Glazcote, “ae Overprint Varnish, 
: nk Conditioners 












INSTRUCTIONS 
Linotype-Intertype Instruction 
Ohio Linotype School 
Logan, Ohio 





LABELS 


APPLY ie > 
FL ABELS |’ 
f \ AnyRolt Strip Label!’ 
¢ wre WING MAILER = 
- HAUNCEY TINGS. SS 


<== |_GREENFIELD, MASS. 
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SALES AIDS 


Sells printing!” 


@ Use ‘The Notebook of a Printer.’ It’s the best 
printer's house-organ you can get because it 
sells printing. Your name designed into it. Smart, 
low cost. Sales copy wins natl. award. ASK. 
Maybe your city and area is (open. “It brings in 
business.” ‘‘Prospects call us.’ ‘‘It makes money” 

. . Clients say. Send for facts: The ARBOGUST 
cae Adv., 228 N. LaSalle St., Chicago 1, IIlinois. 





MAILING PIECES FOR THE PRINTER 
Wayside Press, Interurban Bldg 
Dallas, Texas 








Book List Available 


The Inland and American Printer and 
Lithographer now has available a Book 
List containing many standard books on 
printing and related material. The list is 
divided according to subject matter. Send 
for your copy today. 
Book Department 
The Inland and American 
PRINTER and LITHOGRAPHER 
79 W. Monroe St., Chicago 3, Ill. 














SPECIALTIES TO SELL 


A-T Business Forms 
Boost Dealer Profit 


Looks make the difference—and A-T 
Forms sell easier because they look 
better. Orders repeat because buy- 
ers are pleased. You'll like our full 


line of top quality unit sets, mani- 
fold books, sales books, etc. You get 
prompt service, too. 


Write Dept. P 
ADAMS SALESBOOK CO. 


Topeka, Kansas 








TICKETS 

TICKETS—Roll, Machine Folded _ for 
Amusements. Work Tickets, Reserved 
Seat, Strip, Merchants Trade Day, et« 
Stock roll tickets. Daly Ticket Company 
Collinsville, Illinois. 





TYPE & TYPE FOUNDERS 
HEADQUARTI FOR 


CENTAU 


..and many other fine, usefu! types. 
Send for prices and specimens ot al] 
Mé&H Foundry Types. 
MACKENZIE & HARRIS, INC. 


659 FOLSOM STREET, SAN FRANCISCO 7, CALIFORNIA 




















How to Do Embossing in Your Own Plant 


You can do professional embossing ou your regular job presses if you 
order STEWART’S EMBOSSING BOARDS from The Inland and American 
Printer and Lithographer. A booklet giving full instructions is included 
with every order. Don’t let those extra profits walk out the door. Add rich- 
ness to your printing and dollars to your cash register by accepting with 


confidence every job of die embossing. 


5% x 912 inches 


Send check or money order to Book Department, The Inland and American 
PRINTER and LITHOGRAPHER 
79 West Monroe Street, Chicago 3, Illinois 


Oe oeee $1.60 a dozen 912 x 11% inches...... 


$2.85 a dozen 
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SUSINESS FORMS 

SS salt new high speeds, 

| eee with accurate register 
Sa ~ = 1 to 4 COLORS! 

@ BUILT FOR HEAVY-DUTY DEMANDS — PACKER’S 

Flexographic Forms press prints and processes paper in 


continuous, accurate color register at speeds up to 800 
feet per minute! 





® A combination type press, the PACKER produces 
either 17” or 22” forms and eliminates need for two in- 
dividual presses normally required. Standard 2-color (or 
4-color) presses can be built in 18”, 24” or 30” sizes to 
process any multiple width forms required. Any quan- 
tity of numbering and punching units for processing 
unusually small forms can be also furnished. Versatile 
mechanism handles cross, skip, or angle perforations — 
continuous chain or file hole punching. 


Numbering Mechanism 
17”-22” Forms Press 


@ Press also features barrel or straight type numbering 
mechanism which adjusts to different weight stocks with- 
out “punch-thru” or offset — and has a synchronized 
throw-out device. Another feature is PACKER’S exclusive 
“Feather Touch” hydraulic control for equalized print im- 
pressions and for positive, instant color throw-outs. 


@ PACKER Forms Presses are also furnished for oil ink 
usage — or with combinations of flexographic and oil inks 
— Also, with Center or Surface Rewind and/or Sheeter. 
Write for complete information. Dept. IP-59. 


Line and File Hole Punching 
unit — 17”-22” Forms Press 
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Rosback 
Gathering 
Saddle 


converts your 
auto-stitcher into 
a small gang stitcher! 





Now you can get your stitching at NO COST! 
Pay only for collating ... stitch at the same time. 





The profit-making Rosback 
Gathering Saddle quickly 
converts your present Auto- 
Stitcher into a small gang 
stitcher. This unit is easily 






installed on your Rosback Auto-Stitcher or available as accessory 
on new machines. The Gathering Saddle will cut your collating 
and stitching costs over 50% of the cost of pedestal stitching. This 
low cost Gathering Saddle lets you gather and stitch in one 


operation with two to four operators. . 


. you collate and stitch at 


the same time. Write today for full information on this high 
production, cost cutting Rosback Gathering Saddle attachment. 


Average Production on Pedestal Stitcher — 
ear 1,000 Books per Hour 


Average Production on AUTO-STITCHER — 
Pe ks. es 3,300 Books per Hour 


Average Production on AUTO -STITCHER — 
fA ee ae ie ey 2,000 Books per Hour 


Cost of Average 10,000 Book Run 


2 Girls and Cost per 1.000. $3.00 
Pedestal Stitcher 












Total Cost $3000 


2 Girls and 
AUTO -STITCHER 


Cost per 1,000. Pi¢ 


Savings of $2090 
1 Girl and Cost per 1,000, 75¢ 
AUTO -STITCHER Suvings of $22.50 


Based on national overage wage of bindery help, $1.50 per hour 








F.P.ROSBACK COMPANY “ote 


World's Largest Manufacturers of Perforators, Wire Stitchers, and Paper Punching Machines 
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BY WAYNE V. HARSHA, EDITOR 





* PAGING MR. WEBSTER: A new word, actapubli- 
corist, has been coined. If you're one, you're a collector of 
historic old newspapers. We're an old newspaper man from 
away back; at the age of ten we bought and sold more old 
newspapers than anybody in our neighborhood. 


* WE HAVENT FOUND OUT ABOUT HAWAII YET 
but printing and publishing ranks third among Alaska’s 
manufacturing industry groups in number of establishments, 
number of employees, and annual payroll. Food and lumber 
occupy first and second places, with seafood canning the 
dominant industry. 

Any day now the market in Alaska should be wide open 
for more printers and publishers. The 1954 Census of 
Manufactures (latest figures) reported that of 219 establish- 
ments only 23 were in printing and publishing industries. 

Newspapers accounted for nearly 85% of printing and 
publishing employment and 90°7 of the payroll. Commer- 
cial printing receipts for letterpress, gravure, and lithogra- 
phy were only $662,000. 

There are six evening dailies, one triweekly, one semi- 
weekly, and ten weeklies, including a Negro newspaper. 
There are only three periodicals, a college weekly and two 
monthlies devoted to Alaskan sports, facts, and folklore. 

And then there’s Hawaii, but more on that subject as 
soon as the Economic Summary of Printing and Publishing 
Industries gets around to it. Setting type in Hawaiian ought 
to be simple, though, for there are only 13 letters in the 
alphabet and every word ends in a vowel. We don't even 
know that much about Eskimo!! 


* TYPOGRAPHICAL ERRORS creep into even the best 
publications, but we hope the fate that befell Carlo Ales- 
sandro Guidi, the Italian poet, never happens to us. Carlo, 
on his way to present a book to Pope Clement XI, found a 
typographical error. It so affected him that he had an 
apoplectic fit and died. Some editors would die a thousand 
deaths every day if the quality of daily newspaper proof- 
reading is any criterion. Too many dailies railroad too much 
type and never bother to proofread it even for the next 


edition. 


* SOMETHING HAS BOTHERED US for a long time 
but we're just now catching up with the solution in the 
recently issued Printing Ink Handbook, issued by the Na- 
tional Association of Printing Ink Makers. 

The confusion arises over two different meanings given 
to the word “offset” these days. The word can refer either 
to the offset lithographic process or to describe “the trans- 
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ferring or smearing of ink from freshly printed matter to 
another surface with which the undried print comes in 
contact; particularly from the face of one sheet onto the 
back of the sheet on top of it in the delivery pile,” as the 
handbook defines the word. 

The handbook recommends the word “setoft” to describe 
all that smearing business. There's really nothing new in 
the word “setoff”; the English have been using it for years. 
It’s time we adopted it here and ended the confusion. The 
pressmen’s union likes the new term—so why don’t we use 
it? As long as we're trying to standardize so many things 
these days, why not begin with the terminology? 


* WE SELDOM WAX POETICAL, but some of our 
readers do, and most of them want their efforts printed in 
this department. Robert M. Howell of Louisville, Ky., sent 
in this one: 


Hurray for the Invention 
Had man not made the printing press 
No doubt he would be reading less, 
And be by now about to sink 


In a sea of unused printer’s ink. 


Well, mother said there'd be days like this! We have a 
suspicion Mr. Howell wants to be paid, too. 


* WINSTON CHURCHILL always poked fun at people 
who abhorred ending a sentence with a preposition and 
once ended a sentence with “up with which I will not 
put.” But apparently he had never heard of the young lad 
who called downstairs to his father to come up and read 
to him. He specified the book he wanted, but his father 
brought up another one, prompting Junior to yell: 

“Aw, whaddaya bring that thing I don’t wanna be read 
to out of up for?” 

After that one, we really don’t object any more to sen- 
tences which end with prepositions. 


* A GOOD ESTIMATOR MUST HAVE the accuracy of 
an adding machine, the speed of Jesse Owens, the thorough- 
ness of an Internal Revenue inspector, the ingenuity of 
Thomas Edison, the patience of Job, and the disposition 
of a minister. 


* NOW WE'VE SEEN EVERYTHING: Victor Donath 
of Regency Thermographers, Inc. of California gave a talk 
on “Fried Printing” at a recent meeting of the San Fernando 
Valley Craftsman’s Club. 
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“With Cromwell Offset Packing, You 
N ever Guess” Les Olsen, veteran offset foreman at D. F. Keller 


Company, specifies nothing but Cromwell offset packing. Here he tells the reason why: 

“You always know your printing pressure is right when you use Cromwell offset 
packing, because its caliper never varies across the sheet or from sheet to sheet. We 
require a printing pressure equivalent of .004’’. With Cromwell packing, we require 
sheets in only two calipers to build up our packing to the required pressure equivalent. 
We never have to guess or lose time repacking. The time we save more than pays 
for small cost of the packing.”’ 

Take a tip from this veteran, and always use Cromwell offset packing! 











on Loe 
Bice oe. a, “ 
© Cromwell offset packing is available in 11 calipers from .002” to | C + \ 
.020’’. All sizes are tailored to fit your press. \ j P 
ui vYOIM We 
bY a 


@ You can buy any quantity from one ream up, in any size. 


e Ask us for working samples. Test Cromwell offset packing at . PAPER COMPANY 


our expense. 
4 4805 S. Whipple Street, Chicago 32, Illinois 


. © And remember... Cromwell uniform calipered tympan is best 
for your letterpress requirements, too! 











DIRECT 
FROM 
KEYBOARD 


IN ONE OPERATION 


New Super Disp.ay ForosetTer sets all sizes of type from 3 pt. 
through 72 pt. direct from the keyboard on paper or film. 
Extra operations and equipment required by other systems 
are eliminated. You save time, materials, floor space, 
equipment and personnel. Now only one operation is needed 
to set better than 95% of your display composition. 


The Super Display Fotosetter gives you block composition 
in all the sizes, in any face you need, direct from the 
keyboard, ready for paste-up in less than five minutes. 
Only the Fotosetier gives you these advantages. 


New folder just off the press... write for your copy. 


eee INTERTYPE COMPANY © 360 Furman street, BROOKLYN 1, N. Y. 


INTERTYPE 


A Division of Harris-Intertype Corporation 


rel 2 Barel 


Fotosetter is a registered trademark, 


Set in Fotosetter Bodoni and Futura families. 








